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Dealers Predict Merry Christmas
Optimism Prevails Despite CD Pinch

iMst Minute Blockbusters?

SUPERSTAR RELEASES SET FOR HOUDAYS
BY FRED GOODMAN

NEW YORK Musk vidro reUileR
arr conAdent thai the pmper mix of

LPs. cassettes and home vHi«o lilies

can make this Chmtmas iheir best

yn This rosy prospect holds de-

spite continuine All problems on the

Compact Disc front and a shorter

holiday selling season because of

the late arrival of ThankssivinfT
weekend
"We've tried to keep it in perspec-

tive." says Steve Bennett, vice pres-

ident of purchasinK for the 160-

store Record Bar chain of Durham,
N.C. "It's easy to lose focus when
you look at the problems with CD
fills, but we're not livmg and dyiofr

(Cont\nued oh pagt SI)

Firms Target Mass Merchandisers

Vid Distrib Clash Sharpens

BY TONY SEIDEMAN

NEW YORK The most saleKihent-

ed fourth quarter in home video his-

tory* has sharply increased the con-

flict conceminit direct distribution

between distributors and suppliers

I Stimng up the mix is a slate of

promotions geared for the sophisti-

cated, high volume stores that are

also the biggest targets for direct

distnbutiorL

I In order to achieve the high goals

that have been set. this season's

promotions by major home video

manufacturers have to get exten-

sive exposure from sale-oriented

mass merchandisers The rental-on-

ented video specialty stores reached

by the existing distribution network
simply can't do the kind of sell-

through the manufacturers need
for their promotions, according to

these companies' spokespersons.

At the same time, the distribution

is so overloaded, with a volume of

300 or more new titles a month, that

manufacturers say even the biggest

suppliers can't get the attention

they deserve

"F^ramount doesn't have a burn-

ing desire to sell direct We do. how-

• ever, have a burning desire to see

our product represented properly."

savs Paramount Home Video vice

president of sales and marketing
Eric Doclorow
Doctorow isn't the only manufac-

lunng executive who says he feels

that way. Facing a huge number of

(Conlinutd on pagr SI)

BY PAUL GREIN

LOS ANGELES Santa and his

helpers are hoping to have new stu-

dio albums by Lionel Richie. Marvin
Gaye and Bob Seger ready in De-

cember, to help put an extra kick in

the holiday release punch Other su-

perstar releases set for Novemlier
and December include new litles by

New Edition, Put BenaUr. Bob Dy-

lan. Asia. Sade. the ('lash, Tom Pet-

ty & the Heartbreakers and Aero-

smilh. as well as Ihe first album by

.Arcadia, the latest Duran Duran
spinoff

Richie's album, expected in mid-

December, will include the leadoff

single "Say You Say Me. " which is

featured in the new Taylor Hack-
ford film. "White Knights " In fact,

Motown was forced to move up the

release of the single after Columbia

Pictures, which ii ini ui'^ the film,

sent tapes of the sun^ to key radio

stations

The album, as yet untitled, will be

the third of Richie's solo career. Be-

tween them, the first two have sold

more than i:^ million copies in the

L S , spawned eight top 10 singles

and won three (irammy Awards
Seger's album. "American

Storm." IS also due in December. It

will be his first new release since

"The Distance" nearly three years

ago Seger's last six albums have

gone platinum, and his last five

have each produced at least one top

live hit

Preceding Seger's albi m on Capi-

tol IS Arcada's "So Red The Rose."

due Nov 18. The group features the

three members of Duran Duran
who weren't involved in the recent

platinum Power Station project: Si-

You and a guvsl «rs coritelly <nvil«d to atlsnd tha relaaM ol

Omgo Bongo s new album ' 0«ad Man » Party ' (MCA &665I
fMk^ng Iha n«w smgla JiAt Anotrw 0«y' (MCA and
ma* ha "Waird Sc*ance Dress appropnawN R5VP Ongo
Bongo BiS-S0e-4T to

PAS5IOME New Horn LUCIAMO PAVAR0T71 1 2 Tavorrt©

Neapolitan »ve sor^, sung with the special mage that only ine

great PavaroRi has PASSKME « sure lo be everyone's chart

topper Shippvtg m November Lorxton Comped Oscs, LPs

WJ Cassettes CO 417 1l7-2 • LP 417 117-1 • MC 417

tl7-4

mon LeBon, Nick RhodeB and Rog-

er Taytor The album aluu features

such KueKt sur» as Stmf;. David Gil-

mour and Grace Jones, who sings

on the "Election Day" single All

four of Duran Duran's fuU-Wngth
albums have gone platinum

A Columbia collection of stan-

dards from the late soul great Mar-

vin Gaye entitled "Mellow Marvin"
cuuld make a last-minute debut in

stores.

New Edition, which went plati-

num with its last MCA album, will

be bark with two new releases be-

fore the holidays. A studio album.

"All For Love," is due Nov. 6. and a

six-track EP. "Chnslmas All Over
The World." is due Nov 18. The lat-

ter title includes five onginals and a
cover of a Jackson Five Christmas
song

Elton John will also be represent

ed with two new albums in Novem-
ber, though on different labels. Gef-

fen will release his new studio al-

bum. "Ice On Fire. " Nov 4. while

(Conttnurd on pagf SJt

Grammy Radio

Specials Set

BY KIM FREEMAN
NEW YORK The 1986 Grammy
Awards, scheduled for Feb 26. will

be offered to radio broadcasters in

an unprecedented series of specials.

During the week preceding the

CBS-televised awards ceremony, a

total of nine two-hour radio specials

will be offered to various formats
with musK and interviews from the

lop contenders in each genre. The
coverage will culminate in an exclu-

sive, hve segment broadcast from
the post-ceremony backstage festiv-

ities

tCoTiiinurd on page SO)
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RIAA: Manufacturer Shipments Level Off

LPs Drop, CDs & Cassettes Gain in 6 Month Recap

BY IS HOROWITZ
NEW YORK Thi- value of record-

od musii- shipped tii the trade by
U.S. nmnufuctimTH ilurin^ the lin*t

siK munlhs of UIHii nise niart^iiiully

compared to the same period a year
earlier, even as net unitK dropiieil.

Essentially flat overall results.

(Jisclused ill figures released last

week by the RecordinK Industry
Assn. of Amenca (RIAA), are seen

as a positive "maturing" factor by

some observers in view nf rapid re-

covery and real growth a year ago.

AlthouKh concern is being shown at

a more precipitous drop in LP ship-

ments than anticipated

Little surprise, however, is being

registered at the phenomenal leap

in Compact Disc shipments dis-

closed in the RIAA data—although
some express disappointment at the

modest gains by prerecorded cas-

settes, a configuration which re-

cently had deiiiiinstrated double-

digit percentjige increases.

The RIAA lags unit shipments of

all reconleil priidiict fur the half-

year at ISKI.2 million, worth »1,9.1I

million at suggested list. A compari-

son with the same period in 1!)84

shows these unit* down i.'X?- from

312.5 million, and value up 0.1'.'

from $1,929.7 million. Gains a year

ago compared to 19ra were 18^! for

units and 15'.' fur dollars, respec-

tively.

Jerry Shulman of CBS Records,

who chairs the RIAA market re-

search committee, suggests that

the heftier increases a year ago
might be attributed in part to injec-

tion into the distribution pipeline of

large quantities of liquidated mer-

chandise. "The industry has fin-

ished Its enema." he says.

Shulman also points to fewer
blockbuster releases compared to

the year before, and a probable re-

duced impact on sales from MTV
anil other music video on tv. In com-
mon with others, though, he did

voice surjirise at the leveling off of

ca-Hsette activity.

Shipments of LPs including EPal
for the six-month period this year

came to 18.3-million units, says the

RIAA, down a resounding 21" from
1984's 99.2 million. Their worth, at

{595.2 million, was 19.1?( less than

1984's $7»5.6 million. The shift from
the prior year 1198.3) had been prac-

tically zero in units and down a mod-

est i!/- in dollars at suggested list.

Cassette shipments for the period

this year tutaled 151.1-million units

valued at $1,05'7.2 million. The gain

(Continued on page SO}

NAHM 'Unanimously' Against Ratings
System 's Problems 'Would Far Outweigh Benefits

'

BY IRV LICHTMAN

NEW YORK The board of direc-

tors of the National Assn Of Re-

cording Merchandisers (N.ABM) is

"unanimously opposed" to the es-

tablishment of a rating system or

warning label on recordings. How-
ever, the association, while defend-

ing rights of free ex-pression. calls

for voluntary efforts by all seg-

ments of the industry to "assure

that industry product remains with-

in the boundaries of good taste."

The trade group's position on rat-

ings, formulated at a board meeting

in Nashville Oct 14, runs counter to

Its manufacturer counterpart, the

Recording Industry Assn Of Amer-
ica IRIAA). which has called for vol-

untary compliance by labels in the

use of a parental guidance sticker

on albums judged to contain explicit

lyrics on sex and drugs.

In opposing ratings or a warning
sticker, the board said it had con-

cluded that "the problem-which
would be created by efforts to re-

view and assess the more than
2.'i.000 new songs which are written

annually-would far outweigh the

benefits to be gained. Such an ef-

fort might not only stifle creativity

and freedom of expression but also

might well deprive the general I>ub-

lic of songs that would otherwise be

appropriate."

In addressing what it reganls as

a "very small fraction" of the total

number of songs with controversial

lyrics, the board stated that the

"liest solution for this problem lies

in developing a sense of account-

ability on the part of the creative

community. Artists must be made
to realize that, in addition to the

moral issues, lyrics which are objec-

tionable to the general public, will

cause the song to suffer. Airplay

will lessen and retailers and distrib-

utors will have concerns about at-

tempting to sell such songs. Thus,

the songwriter will suffer much
more from songs containing inap-

propriate lyrics than might other-

wise be the case."

While the RIAA agrees with
-N.ARM that only a small number of

lyrics would be considered objec-

tionable, a spokesperson at the as-

sociation said, in response to the

NARM iKiard's position, the manu-
facturer group still regards a paren-

tal guidance notice as being in the

"beat interests of concerned par-

ents of young children. We tried to

reach a reasonable compromise." In

recent weeks, a number of labels,

including MCA. A&M and Geffen.

have declared that they will not con-

(Contmued on page SO)

Mock Video Deal At Confab

Billboard Announces Agenda

LOS ANGELES The legal seminar

at Billboard's 7th Annual Video Mu-
sic Conference— "Releasing the Fi-

nal Print: Getting to the Deal." will

take the form of a mock music video

property distribution negotiation

scripted to touch on various legal is-

sues. The Conference is scheduled

for Nov 21-23 here at the Sheraton

Premiere Hotel. Universal City.

Session leader for that non-tradi-

tional legal seminar, which takes

place Saturday 123) is Jim Gianopu-

los, vice president, legal and busi-

ness affairs, RCA/Columbia Pic-

tures International Video. Role
players include: Mickey Shapiro,

MRS Enterprises; Jere Hausfater.

vice president of Media Home En-

tertainment's business affairs; and
Bob Emmer. home vkieo director of

business affairs with MGM/UA En-

tertainment CVimpany.

In another update. Bob Rosen, di-

rector for the National Center For

Film Si Video Preservation at the

American Film Institute, has been

chosen to moderate the special

"Movies & Music " seminar, which

will be sponsored by 3.M and pre-

sented by the AFI. That panel will

deal with aesthetics and craft issues

from the perspective of film direc-

tors.

The makeup of other panels, now
in the final stages of completion, in-

cludes:

• "'Listening to the Screen,"" a dis-

cussion of the increasing signifi-

cance of music in film and televi-

sion, with Fred Lyie. "Miami Vice""

associate producer; Joel Schu-
macher. '"St. Elmo's Fire" director,

Steve Bedell. Paramount Pictures

music vice president; Elliot Lurie.

Twentieth Century-Fox music vice

president; Becky Shargo Mancuso.
Magstnpe president; Danny Gold-

berg, president Gold Mountain Re-

cords/Gold Spaceship Management
and Paul Cooper, senior vice presi-

dent. Atlantic Records.

• "Video Music: From Promises

to Profits."" a frank look at how mu-
sic video is fairing in the home mar-

ket, with Jerry Sharell. MCA Home
Video; Ron Rich. Pioneer Video.

Robert Blattner. RCA/Columbia
Pictures Home Video; Tim Clott,

Paramount Home Video; Lou
Kwiker. CEO. Wherehouse Enter-

tainment; Dan Davis. Capitol Re-

cords Group Distribution Services;

Saul Melnick. MGM/VA Home En-

tertainment; Ian Ralfini, Vestron;

Ken Ross, CBS/ Fox Video Music;

and John 0"Donnell. Sony Video
Software Operations.

• ""RPM to Framcs-PerSecond,"
a record company group with Len
Epand, PolyGram Music Video U.S.;

David Altshul, Warner Bros./
Warner Music Video; Arms Andon.
Columbia Records; Boh Young.
Capitol Records; Jay Boberg. IRS
Records; Shari Friedman, Atlantic

Records; Harvey Leeds, Epic: and
Clay Baxter, EMI America.

• " Programming for Depth of
Field,"" an overview programming
discussion with John Weaver, John
Weaver Productions; John Ruscin,

•MGM/l'A Home Entertainment
Group; Mark Mawrence, Earth Sky
And Open Sky Productions; Oann
Moss. Dann Moss Productions. Mar-

tin Lewis. Springtime!; Pat Weath-
erford. Monarch Entertainment:
and Peter Blachley. Picture Music

(Continued on page SO)
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Year-End Hot Album Releases
Eighteen albums arc due for release m November and December by acts thai went gold icith their last

studio releases. All are single-disk collections listingfor $S98. unless otherwise noted.

ARTIST TITLE OATE PMOUCtR

ARCADIA SO RED THE ROSE rAPtioi NOV It Ain SAOHH* AACADtA

ASIA ASTRA GirFfN HOM 1 1
Ml*l ilONl CtOII

PAT BENATAR SEVEN THE HARD WAV/$9 98 IJ
Nltl CIHAlOO KM
CHtCWtflU

THE CLASH CUT THE CRAP COlUMB'* HON 14
FHI (-(ASM JOM
lOMUNDOt

CHRISTOPHER CROSS EVERY TURN Of THE WORLD HOW 4 M<HACl OMARKAN

DOMIEN UNDER LOCK AND KEY licit n>« IW* 22 MK.HACI MAGONER

BOB DYLAN
THE BEST OF DYLAN (flve-rccord

txMed sel)
COLUMttiA NOV 4 VARIOUS

ELTON JOHN ICE ON FIRE C(»HN NOV 4 CUSDUOCCON

ELTON JOHN YOUR SONGS (ballad hits) UC« NOV CUS QiJOfAOn

NEW EDITION ALL FOR LOVE MCA NOV ft VARIOUS

NEW EDITION
CHRISTMAS ALL OVER THE
WORLD (MX'SOng EP; $6.96)

MCA NOV 18 VAIhOUS

TOM PETTY & THE
HEARTBREAKERS

PACK UP THE PLANTATION
(double live set. $10.98)

MCA NOV ?% TOM Pf TTT, MMC
CAMPBELL

HERMAN HAREBELL (the
ScorpKint)

HERMAN ZE GERMAN & FRIENDS
(solo debut)

CAmol WO* I< HftmAH RARCHK

LIONEL RICHIE untitled MOTOW* HC Ih
llOrVL RKMC MMfS
AhrHOHf CAAMlCHAIl

KENNY ROGERS SHORT STORIES (ilory song
retrospective)

l«tltTV liOv \% lAIMl BuTlEfi

SADE PROMISE PORTRAll NOV 14 HOB>ft WJUAR

BOB 5ECER & THE SILVER
BULLET BAND AMERICAN STORM CAPITOL MC AUP BOB PUNCH

AKMCMTS

BARBRA STREISAND THE BROADWAY ALBUM nxuiMtA NOV 4 PllIR MATI.STtPHCN
&ON0HLM OAVOrO^TER

Kragen Readies Another Mega-Event
'Hands Across America ' to Reach Out to Hungry Here

BY LINDA MOLESKI

NEW YORK USA For Afnca or

ganizer Ken Kragen revealed plans

here last Tuesday 122) for a new
mega-event to help combat domes-
tic hunger and aid the homeless.

The project. "Hands Across
America." will link B- Ui 10-million

people in a "human chain" from
coast-tocoast on Sunday. May 25—
during the Memorial Day weekend.

Kragen. hopes to generate $.'iO-

$100 million for America's poor.

Artists Bill Cosby. Kenny Rogers
and baseball superstar Pete Rose
are co-chairpersons for the event,

and at least two more co-chairs are

expected to be filled.

As the event is envisioned. Amen-
cans will stand hand in hand and
sing "America The Beautiful" and
"We Are The World" along a 3.980-

mile route stretching from the Stat-

ue of Liberty in New York to a point

on the I^cific Coast in Los Angeles.

A network of radio stations will «i-

mulcaHt the event. Kragen said the

chain will connect 16 states and the

District of Columbia, passing
through approximately 65" of the

U.S. population.

Production costs for the event
will be approximately .$18.8 million,

said Kragen. "To underwnte it. we
have been seeking four or five cor-

porate sponsors," he noted. The
first major firm to come forward
was the Coca-Cola Co.

For those wishing to be a link in

the chain, a minimun $10 contribu-

tion is required With a $10 pledge,

supporters will get a certificate an<l

a map indicating where they'll lie im

the route line. For $25 a vi.s[>r and
official radio wilt he added, and for

$35 or more participants will also re-

ceive a T-shirt.

Kragen assured that money
raised by the event will be "spent
with the same care as USA For Afri-

ca." He noted that W' will go for

immediate emergency assistance;
50"' will support existing programs
for the poor; and the remaining 40*^

will fund new pnigrams. including

tenant-owned housing projects, lo-

cally supported job programs and
food coops. Funds will be adminis-

tered through the USA For Africa

Foundation.

Participants are being solicited

through an 800 number (USA-9000).

state organizations and a massive
promotional campaign by Coca-
Cola. Kragen stated that there will

also be extensive radio promotion,

and "MTV has pledged to help pro-

mote and organize the event."

Other celebrities who are expect-

ed to participate include Harry Be-

lafonte, Richard Dreyfuss. Morgan
Fairchild. Jane Fonda. Marlon Jack-

(Contitiut-d oti fmijr SI)

BNIA Calls For Divestiture

Of SouUi African Interests

BY NELSON GEOflGE

PHILADELPHIA The Black Mu-
sic Assn. is urging the record indus-

try to divest itself of all commercial

interest in South Africa, the organi-

zation's president Ewart Abner an-

nounced at the BMA's seventh an-

nual conference here Oct.lH.

Abner said this was the BMA's
new official position at a panel dis

cussion tilled "The Evils of Apar-

theid " At the New Music Seminar
(Billlward. Oct 121 BMA chairman

Dick Griffey said the black trade or-

ganization supported the cultural

boycott of South Africa, hut did not

go so far as to advocate divestiture.

Instead, he suggested that the in-

dustry follow the lead of his Solar

Records operation and put all South

African revenues into a trust fund
for distribution to anti-apartheid

forces. A meeting between Griffey

and repr<>scntatives of the African

National Conference, leaders of m-

Icrnal opposition against the Pre-

tona government, had '"turned him
around." according to Abner.

In support of this new position

Griffey, a board member of the Re-

cording Industry Assn. Of America,
is bringing a formal petition to the

RIAA from the ANC asking for di-

vestiture. An RIAA spokesperson
said last week RIAA president Stan
Gortikov had received no such peti-

tion.

After stating that "record compa-
nies should get out of there," Abner
went on to say the BMA was now
urging thai recording artists and
songwriters "should exclude South
Afrka" when negotiating contracts,

reserving those rights to them-
selves to prevent their music from
being distributed in South Africa.

"We in the record industry have a

responsibility to deal with what we
can deal with." said Abner in regard
to attacking South Africa's apart-

heid system.

It was also announced by BMA
(Cnntnint ii an imitr

Here's To Succeu. Shown celebrating the success of Huoy Lewis's recent

No 1 single "The Power 01 Love. " and en)oying the fall weather on the Pacifc

Ocean olt the Los Angeles coast are Chrysalis president Jack aaigo. leH.

chairman Chns Wnght. cenler, and executive vice presideni Jetl AJdnch The

Ihree were loined by staBers from the label s LA ollice for the annual boat ncJe

to raise Iheir glasses to current and Mute success

l^ecutive 'l\irntable
"nUDE CROUPS. Edward P. Murphy is appointed president and chief execu-

tive officer of the National Music Publishers" Assn. (NMPAI and Irwin Z.

Robinson is named chairman of the board in New York. Murphy was presi-

dent of the Harry Fox Agency, NMPA's mechanical licensing service. Rob-

inson will continue as president of the Chappell/Intersong Music Group-
USA.

KCOm COMPANIfS. CBS Records promotes George N. Becker director of fi-

nancial analysis and budgets in New York. He was director of corporate

accounting.

Wmi mKO. MCA Home Entertainment Group names Sondra Berchin vice

president of business affairs in Universal City. Calif She » as a partner at

the Beverly Hills-based law firm of Rosenfeld. Meyer and Susman,

Stuart C. Snyder is elevated to the newly created post of executive direc-

tor of public performance video and non-theatrical at MGM/UA Home En-

tertainment in New York. He was director of sales and marketing for non-

theatrical

HAPBOUGH

PRO MIDIO/VIDEO. Scult Harris joins Editel/Chicago as I^nt Box, special ef-

fects and computer animation specialist. He was news graphics producer
with WLS TV
The magnetic tape division of Agfa-Gevaert names Scott Kaplan and

James Rouse technical sales representatives in Los Angeles. Kaplan was
assistant sales director at Studio Film & Tape. Rouse was sales representa-

tive for ML Tape Duplicating

Monster Cable in San Francisco. Calif, promotes Paul Stubblebine to

sales manager of worldwide operations and names Karen A. O'Brien mar-
keting manager. Stubblebine was national sales manager for the firms pro
audio group. O'Brien joins from Lechmere.
Tom Irb.v becomes o|ierations manager at Valley People in Nashville. He

was owner of Studio Supply, where he designed studios and supplied equip-

ment packages for various artists.

POBUSNING. Lorir Harbough is appointed talent acquisition consultant at

M<'.\ Music ill Uis Angeles She was creative manager at CBS Songs. West
l^oast.

Scott Borchetta joins MTM Music Group in Nashville as associate nation-

al promotion din-ctor. He served in a similar capacity at Mike Borchetta
Promotions.

Gerry Teifer is appointe<l assistant general manager at Acuff-Rose/
Clpryland Music in Nashville. He was vice president and general manager
of ATV Music Inc.

RELATED FIELDS. Kick Krim is appointed manager of Ulent relations for MTV
ami V tl 1 He was previously business manager for MTV and VH-1.

Nt"B Entertainment Group promotes Sharon Wolfe to senior vice presi-

dent in Caniigii Park, Calif. She was vice presideni of administration fur

(Cotttinued on page 7i
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PLATINUM IN PROCESS.

After SIX months. Hooters have an album that's exploded past 700.ODD units and on its way

to platinum Two singles and videos getting massive exposure on radio and MTV'" ("And We
Danced" and "All You Zombies"). And a sound that's so distinctive, they're already being

booked as concert headliners!

Hooters have come a long way in a short time. And this is just the beginning!

Hooters." Nervous Night
"

ARTIST DEVELOPMENT IN PROGRESS,
FROM COLUMBIA RECOROS.

Producsd by Rich Chnrcoff fo(- CIncItt Wabb ProdueckmB.
"Columbta ," * om tr»cl»mar*>a of CBb Inc. «*U£«CB^ Int.. m

C 'L'lial



Proponents Hope For 'Ripple Effect' in House

Home Taping Bill Set For Senate Hearing

BY BILL HOLLAND
WASHINGTON The Senate ver-

sion of the muak industry-su(i|JOrt-

ed audio home taping bill, providing

for royalty payments on the sale of

blank tape and recorders, haK been

scheduled for a hearing by the Sen-

ate Copyright Subcommittee
Wednesday (30).

A witness list will include testi-

mony from recording industry offi-

cials and other members of the mu-
sic industry coalition supporting the

Malhias bill, S. 173!). Officials fn>m
the consumer electronics industry

will also give testimony, along with

ofAcials from the Audio Recordmg
RighU Coalition (ARRCl. the pro-

manufacturer group that includes

some retail and consumer members.
A spokesperson from the Reagan

Administration's Working Group on

Intellectual Property, a Cabinet
Council subgmup, and the new Reg-

istrar of Copyrights, Ralph Oman,
will also appear to give government
views of the proposal.

The hearing scheduling sets in

motion legislative movement on the

Senate side that proponents hope
will be strong enough to guide it to

full Judiciary Committee markup,
and thus cause a "ripple effect" in

the House, where a similar bill has

been introduced but no hearings
have yet been scheduled

Rep. Rcibert W Kastenmeier (D-

Wisc), chairman of the House sub-

committee that deals with copyright

issues, has said he does not favor

such legislation, but left open the

possibility of holding hearings in

1986. If the Senate bill picks up
enough support (Billboard, Oct. 19).

The opponent:^ of the bill, largely

Japanese manufacturers, have be-

gun a grass-roots lobbying cam-
paign aimed at college-age music
listeners and retailers to convince

them that the bill, which slaps a roy-

alty on music tape recorders and
blank tape in order to compensate

copyright owners for financial loss

due to home taping. Is anti-consum-

er and win give recnni companies an

unjustified windfall profit

The manufacturers have publicly

stated they are willing to spend mil-

lions of dollars within the next 10

years to defeat such legislation, a

position recording industry leaders

have termed "arrogant" consider-

ing the more than $1 h billion in

losses due to home taping they now
claim.

The Senate version of the bill was
introduced Oct. 7 by Sen. Charles
McC. Mathlas IR-Md|. Mathias is

also the Chairman of the Senate
Copyright Subcommittee. The
House version, H.R. 2911. was Intro-

duced June 27 by Rep, Bruce Morri-

son (D-Conn ). The Mathias bill pres-

ently has 10 co-sponsors; the Morri

son bill, 18 Royalties could bring

the industry more than $200 million

yearly, according to the sponsors

In other copyright-related action

in Congress. Sen. Strom Thurmond

Senator Hollings Mulls

?om Rock' Lyric

BY BILL HOLLAND
WASHINGTON Sen. Ernest Hol-

lings, the former Democratic Presi-

dential candidate from South ('aroli-

na, is discussing the possibility of

introducing a bill that would man-
date the publication of song lyrics

on record album jackets, according

to a spokesperson in his office.

The staffer said Sen. Hollings

"has an eye to look into it," but add-

ed that at this point, because of the

press of other business, "he has

only been discussing It with various

people and there's been no drafting

yet."

Hollings is looking at the propos-

al ais a means of helping parents de-

t**rmine whether s<ings are too vio-

lent, demeaning or sexually explicit

for their children.

At the so-called "porn rock" hear-

ings Sept. 19, Hollings styled the ex-

plicit lyrics quoted as "filth." and
also said "If 1 could find a constitu-

tionally satisfactory means to do
something about It, I would."

The Hollings spokesperson made
it clear, however, that while the sen-

ator is interested in the proposal.

(Continued on pa<jf 7o)

WEA Reports Record Qtr

Intl Sales Aid Showing

NEW YORK Warner Communica-
tions Inc. reports record third quar-

ter earnings for its recorded music

and music publishing division.

Operating income for the division

was up 4'*, from $22.7 million In

1984's third quarter to $23.R million

in 1985. a new divisional high. At the

same time, the division's earnings

for the nine-month fiscal period end-

ing Sept.30 were $78 million, repre-

senting an increase of .'{6'/! more
than the same [wnod in 1984.

The recorded music division's Iti-

tal operating revenues for the third

quarter, however, remaineil basical-

ly unchanged, dropping slightly

from .i;2«9,284,«00 last year to

$209,28O.rtWI this year Still, for the

6

first nine months of 1985. operating

revenues increased considerably

from $,'•)(;(,, 286,000 in 1984 to

$642,1.57,000 in 1985.

WCI chairman and chief execu-

tive officer Steven Ross attributes

much of the music division's success

In the quarter and the first nine

months of the year to contributions

made by acts such as Madonna, Phil

CollInK, Motley Crue. Dire Straits

and Rait, as well as "very strong in-

ternational resullJ*."

W('I also saw dramatic gains in

Itx broadcast and cablr nininiunira-

tions division. Third quarter oiwrat-

ing income increased more than
200'», from a 1984 loss of $6.2 mil-

(Corihnin'ft OH ftngr ?f>i

(K-S t'.). according tn sources. Is

planning "shortly" to introduce a
Senate version of a bill which would
mandate source licensing of music
on syndicated programs shown on
local television, an Issue that has
looked performing rights groups
and broadcast«rs in court battles In

recent years. A similar bill. H.R
3521, was Introduced in the House
Oct. 8 bv Rep. Frederick Boucher
(D-Va.) and Rep. Henry Hyde (R-

III. I Sen. Thurmond Is Chairman of

the Senate Juduciary Committee, to

which the bill would be sent after

copyright subcommittee passage.

Still waiting for a hearing sched-

ule is S. 1384, a bill Introduced in

June by Sen Arlen Specter (R-Pa.|

the so-called "derivative works" ex-

ception of the Copyright Act. and
favors songwriters and their heirs

over publishers as beneficiaries of

derivative works royalties in cases

where authors have terminated
/Continued on iiage 75t

Jutt The Way He Planned II. Atlaniic Records lop Ofass heip celebrate the

launching o( Philip-Michael Thomas's det>ut album. "Lrvin' The Boon 01 My

Lite, al a gaia party in Miami The event also served lo kick oti tne Miami

Vice" star s newly established label. Spaceship Records, which will be

distributed by the maior Pictured (rem letl are Atlantic s executive vice president

and general manager Dave Glew. vice president and general manager ol black

music operations Hank Caldwell. Thomas, attorney Allen Jacobi and AUantic

vice president Tunc Enm.

mi y
by Paul Grein

"Miami Vice" album this

week becomes the first tv sound-

track to hit No. 1 on Billboard's

Top Pop Albums chart since Henry
Mancini's "The Music From Peter

Gunn" in February. 1959 And Jan
Hammer's "Vice " theme jumps to

number two on the Hot 100, becom-

ing the highest-charting tv theme

since Joey Scarbury's "Greatest

American Hero" peaked at two in

August, 1981.

The "Miami Vice" soundtrack Is

MCA's second No. 1 album in just

more than four months: The "Bev-

erly Hills Cop" soundtrack was
No. 1 the last two weeks of June
Before that, MCA had been shut

out of the No. 1 spot for almost a

decade, since Elton John's "Rock

Of The Westles" in November.
1975

Both of these top-charted sound-

tracks feature top 10 singles by

Glenn Frey. who is having his best

year since the '70s. when the Ea-
gles earned four consecutive No. 1

Albums
By climbing to number two, the

"Vwe " theme liecomes the highest-

charting instrumental hit since

Vangelis' "Chariots Of Fire"
reached No. 1 in May. 1982. It's the

highest charting Instrumental tv

theme since Rhythm Heritage's
" Theme From SWAT " hit No. 1 in

February, 1976.

Yannis Petridis of Virgin,
Greece (we assume that"s the name
of the town) adds that Jan Ham-
mer is only the second native of

Czechoslovakia to crack the top

five on the U.S. chart The compos-
er follows the group Heatwave,
which includes two Czech mem-
bers. The group's hit "Boogie
Nights" climbed to number two in

November, 1977.

StEVIE WONDER'S "Part Time

Lover " jumps to No 1 or this

week's Hot 100. 22 years and three

months after he first topped the

chart with "Fingertips— Pt. 2."'

That lengthens Wonder's lead as

the artist with the longest span of

No. 1 hit^ In chart history. He had
established that record in October.

1984. when "I Just Called To Say I

Love You"' hit No. 1.

Runnersup to Wonder for the

longest span of top-charted hits;

Frank Sinatra (20 years, eight

months), Johnny Mathis (20 years,

eight months). Paul .McCartney
(19 years. 11 months) and Diana
Ross (17 years, two months).

"'Part Time Lover" also holds at

No. 1 on this week's black and
adult contemporary charts. It's

only the second hit of Wonder's
long career to reach No. 1 pop,

black and AC, following "I Just
Called." But "Part Time Lover

"

has an even broader appeal than
that Oscar-winning hit, because
it's also a dance smash. ""Lover"

jumps to number three on this

week's dance/disco club play
chart, and surges to two on the 12-

inch singles sales chart. If It hits

No. 1 on the club play chart, which
seems likely, it would become the

first single to reach No 1 in all

four formats—pop. black, dance
and AC—since the dance chart was
introduced in 1974.

sTARSHIP has one of the sur-

prise hits of the year with "We
Built This City, " which leaps six

notches to number seven. The song
IS already the third highest-chart-

ing hit of the group's 20-year ca-

reer, following "Somebody To
Uive," which reached numlier five

in 1967, and ".Miracles," which
climbed to number three in 1975

All three of these hits marked
new incurnutions of the legendary

San Francisco-based band " Some-

body To Love" was the Jefferson

Airplane's first chart hit; "Mir-

acles" was their second chart entry

as Jefferson Starahip and r i

" We Built This City "

is their r
-

release as Starship, following tl -

departure of founding member
Paul Kantner.
(The members of Starship and

Kantner discuss their separate ca-

reers. Talent, page ).

Fast FACTS; Two popular ml-

bands crack the top 10 for the first

time this week. Loverboy jumps to

number nine with " Lovin" Evt-r\

Minute Of It,
" while ABC leaj

number 10 with " Be Near Me. j

former No. 1 dance hit. Loverboy

just missed the top 10 two years

ago when " Hot Girls In Love"
peaked at number 11; .ABC climbed

as high as number IS in 1982 with

"The Look Of Love." another foi^

mer No. 1 dance smash.

Dire Straits' "Brothers In

Arms" drops to number two on

this week's Top Pop Albums chart,

but not before becoming one of the

eight longest-running No 1 al-

bums by a British act in the post-

Beatles era. The other albums by

British acts to log nine or more
weeks at No. 1 since 1970; "Elton

John's Greatest Hits. " (Peterl

"Frampton Comes Alivel. " Pink
Floyd's "The Wall." "Foreigner

4.
" the Rolling Stones' "Tattoo

You." "Asia" and the Police's

"Svnchronicltv."

Rene & Angela's "

1 11 Be Good'"

jumps to No. 1 on this week's
dance/disco 12- inch singles sales

chart, less than four months after

the Mercury duo topped the black

chart with "Save Your Love (For

al)
"

We get LETTERS; Rich Appel

of New Y'ork wrote in to share

some of his favorite No. 1 and No.

2 title combinations, that is. what

you get when you string together

the titles of any particular week's

No. 1 and No. 2 songs.

From August. 1979: "Bad Giria"

and "Good "Times." From January.
1985; "Like A Virgin " and "I Want
To Know What Love Is "' From De-
cember, 1965: "Turn! Turn! Turn!"
and '"Over And Over"



YOU DONT HAVE TO BE A TEXAN
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DUTCH NECOm COMMNIES will show a 1985 first half turnover-when
stats arv liiially complcted-at least l?"* up on last year's Jan.June pe-

riod, according to Jan Gaasterland. managing director of the Dutch
Ten Days Record Event, an annual campaign aimed at promoting au
dio software nationwide to the 25-40 age group.

TMI MUSIC PUBUSMMfi arms of record companies Ariola-Benelux and
RCA-Benelux have merged a;* one r»'sult of the worldwide partnership
between Ariola and RCA .\nother is that RC'A Benelux will partici-

pate in the EVA project, a joint venture set up by EMI/Bovema. Vir-

gin-Benelux and Ariola Benelux Main activity of the group is to initi-

ate telexnsion merchandising activities

TVO KIBEiS of Golden tarring. Holland's leading rock group for

many years, guitanst (Jeorge Kooymans and singer Barry Hay. have
set up their own record label. Ring Records, to be distnbuted by Ariola

in the Benelux territories. Alongside their own solo albums, the two
plan to give breaks to new talent, first of which is "Boom Boom' Man-
cini va a single "Red Skies." Other newcomers thus far signed are Bel-

gian act K-13 and U S. singer/drummer Mex Grace.

THE NETHERLANDS Phonographic Museum has been moved from Amster-
dam 10 more spacious premises in lllrech. It has the biggest collection

of all European phonographic museums, ranging from tin-foils to Com-
pact Discs.

DUTCH nilTINlTIONU electronic-s company Philips is to invest "millions

of guilders, though the actual amount is unspecified, in its factory in

the Belgian city of Hasselt. The plant, with a work force of 3,200, pro-

duces CD and LaserVision equipment

HETMERIANDS BAND BZN looks set to top the two million unit sales in the

Dutch market of its second album before the end of the year, thus set-

ting a new sales record for this territory, according to Phonogram
managing director Jan Corduwener The group signed with the compa-
ny in 1977 and its upcoming LP, "Maids Of The Mist," is its 11th.

British Chain Launches

Masshre Reorganization
BY PETER JONES

LONDON W.H.Smith, one of Bnt-

ain's biggest nationwide retail

chains, is about to launch a massive
reorganization of its 260 record-

/tape departments—primarily
through the introduction of a radio

station and video program presenta-

tion concept
Beginnmg this week, each shop is

to broadcast a 90'minutc chart-style

"radio show." hosted by top disk-

jockey David "Kid" Jensen, for six

hours each day. The program will

promote records on special offer

and other sales initiatives.

And 211 of the stores will start

showing a half-hour video, also

hosted by Jensen, on much the same
format as the audio offering, but

running just for two hours around
mid-day.

This expansion in Smith's record

departments is separate from the

specialist Sound FX record shops

the group is to open (Billboard.

Sept.7). One of these is already trad-

ing in Slough, some 30 miles from

London, and the chain is advertising

for specialist stalf to work in anoth-

er 10 centers, mostly in southern

England.

'The Smiths' audio and video pre-

sentations are being compiled from

returns from the group stores. The
audio show will include 20 tracks

from the top 40 albums and five new
jingles of the week; the video will

take tracks from the top 20 videi>s

and fivt new .singles.

Both are produced by Retail Vid-

eo Productions, whose managing di-

rector Ray Goldsmith says: "We're

including interviews with bands,

and will tie in with tours and in-

store promotions." The audio pro-

gram is to be replaced weekly, and
the video every other week
The Smith chain is insistent that

the radio program is not a response

to the Virgin FM system operating

in that company's Oxford Street

megastore.

Says David Roxburgh. Smith's

music buying chief: "We've been
planning the radio program for

months and we've been running an

in-store video format since niid-1984

in some stores. But the fact is that

retailing cannot, and should not.

stand still. We want to make all our
stores look more modernistic In

style.

"We know we have strong compe-
tition for the 15- to 24-year-old mar-
ket, and our stores have got to ap-

peal to that group."

Smiths' previously said there was
a good chance there would be a total

ofAHJ Sound FX specialist outlets in-

side two years, providing suitable

sites were available. These, though,

are complementary to the existing,

and now developing, group store

record department-s, which gener-

ate some $95 million annually in re-

cord/tape sales.

The group's overall market share
f('i)nliutti-d tin iiiKit'

European Dance Music: Continental Twist
German Discos Are Window to Growing Singles Market

BY JIM SAMPSON
MUNICH An H': upturn in the
West German record industry's
turnover for 1985 is forecast here
by Friedrich Wottawa, chairman of

the local IFPl branch and managing
director of EMI. English-language

product from domestic artists is

seen as a key reason for this suc-

cess.

Certainly the Improvement has
been accompanied by unprecedent-

ed international success for German
acts and an increased chart share

for national acts in the domestic
market. Around 305 of chart sin-

gles and albums are now of German
nngin. and many of the top singles

acts who record in English, such as

Jennifer Rush, Modern Talking anil

Sanilru. are breaking into sales

charts throughout Europe.

Virgin head Ugo Lange classifies

these productions as "European
dance music." and Michael Hector.

Ariola's promotion chief, adds:
"You could almost say it is a return

to the old disco days, liecause most
of these hitJ^ come out of the (»er-

man discos. Their danceability ac-

counts for the fact that one-third of

their domestic singles sales come
from maxi-singles."

Maxi-single sales were in fact up
eO',? in the first half of 1985, out-

paced only by CD releases, with

I'M"' growth. Says Udo Lange:
"These current hits sound different

from Bntish and American produc-

tions and that"s perhaps the key to

their attraction in Europe. It's too

early to talk of a trend, but these

successes abroad are certainly a

new start for domestic English-lan-

guage producers. German-language
material must now be tailored for

German tastes."

Lange believes non-English lan-

guage releases have no chance of in-

ternational success, and cites the

example of Michael Cretu's "Sa-

murai " He says: "That was origi-

nally released here in German and
sold 10,000 copies. Then we did it in

English and it was a hit in Greece,

Italy and Scandinavia, and suddenly

it has sold over 50,000 in Germany
itself, in English!"

MGMM Begins S1.5-Million Renewal Plan

Expands Facilities, Markets

LONDON Video production com-

pany MGMM, which produces
around 100 promo clips annually in

Britain and the 11. S.. has raised $1.5

million from venture capital source

3i {Investors In Industry) The mon-
ey will finance an expansion pro-

gram, including new 7.000 square
foot offices and video editing facili-

ties in London's West End.

According to director Scott Mil-

laney the deal, which took nine

months to negotiate, is a step in the

direction of a future public flotation

for the company—which aims to ex-

pand and diversify its activities, and
ultimately to move into feature film

production. 3i will have a minority

interest in holding company
MGMM, while a new company,
MGMM Management, has been set

up to bring together all the group's

creative, editing and duplicating

skills.

"It's significant that the world's

largest source of venture capital

has seen fit to put money into cre-

ative production," Millaney adds.

'"It shows music video production is

at last recognized as an important

industry in its own right, and not

just as a subsidiary of the music
business."'

With 607. of the MGMM turnover

coming from U.S. sources. Millaney

is also anxious to end uncertainty

there over the company's status.

"We had a joint venture agreement
with Overview Management last

year which was intended to run for

two years. It didn't work out and

was terminated early in April. 1985.

but since then the industry in the

U.S. has been confused over what

we were up U). The answer is that

we've been arranging this deal, of

course.

"We're now looking to find prop-

er Stateside representation. It's

very competitive in the U.S. now
and a little bit out of sight out of

mind People have been ringing up.

hoping to represent us. and we hope

to have that sorU'd out soon."

In the early 1980s. MGMM had an

oflice in Ixis Angeles, but according

to Millaney it proved too far away
from the company's base to manage
Ruciessfully The firm also has rep-

resentation and oflices in New York
to handle its growing commercials

business, with Chrysler among its

major clients.

American business is vital to

MGMM s turnover, which currently

totals $7 million annually. The com-
pany charges only a 25" markup on
costs, but Millaney admits there is a

financial advantage in taking the

average U.S. clip budget, now
around $100,000 he says, and bring-

ing it into London. "The record com-

panies may think 25^ is high," Mil-

laney notes, "'but people in films or

commercial reckon 3.5"^' is the mini-

mum.'"

MGMM has a stable of 10 video di-

rectors, ranging from company
partners Brian Grant and Russell

Mulcahy to newer names like Nkk

Morris. "We try to pick up on young
directors and give them work,'" says

Millaney. "Even when you"re fairly

well-established, as we are, you
have to keep working at all levels

because the small record companies
and the new bands are where a lot

of the creativity and talent are com-
ing from.

" Likewise, you have to keep up
with the technology. There"s a lot of

graphic style coming mto video clips

from acts like Dire Straits and A-

Ha, for instance, and we are looking

seriously at setting up an animation

facility at the new London head-

quarters."'

These will also house MGMM sub-

sidiary Double Vision, handling du-

plication, telecine and standards
(Continued on paoe 67}
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ommentary
Packaging Appeal

THE SHAPE OF CASSEHES TO COME
BY FLOYD S. GLINERT

Hooray! The visual anemia of cas-

sftli? packaging if=- about to be cuivd

Aft*T morv than 15 years of des-

ultory debate on how best to mer-

chandise prerecorded cassettes to

the self service customer, a consen-

sus of the Rl AA marketm^; commit-

tee and the NARM retailers adviso-

ry committee ur^cs support of 4- by

12-custom graphics as the indus-

try's new parkaginK standard-

The draniatx- impact that the new
carton can have on future cassette

sales was demonstrated recently in

tests conducted by McMillan and
Moss, an independent research firm

retained by Record Bar. For the lest,

Elektra Records' new -t- by 12-Motley

Criie package was selected to weigh

the merchandising power of custom
graphics on the impulse buyer

The studies were conducted in

two pairs of Record Bar markets:

Memphis and Cincinnati, and Win-

ston Salem and Lynchburg. These
cities were selected as comparable
markets for heavy metal sales, mall

traffic and overall sales volume.
One store of each pair used the new
4- by 12-package, and the other their

normal security longbox Two of the

markets were given heavy radio ad-

vertising support; the others had
none. And Motley Oiie LPs were
not used to merchandise the cas

settes in front store racks and in the

cassette section, a normal Record
Bar practice with hit product.

The test results, presented to the

NARM committee by Record Bar's

Ralph King in San Diego Oct. 2, pro-

vided a vi\id demonstration of how

the 4- by 12 package can change the

way the American consumer looks

at and buys prerecorded cassettes.

Where the stcires used longbox

packaging in "best-selling" racks

for other merchandise, the Motley

C'rlie 4- by 12-cassette package sales

were 30<>'' higher than in the con-

trol stores. Where security longbox

tom longbox with more than 100

square inches of graphic display

area/ At point-of-sale, there's no
contest

Side benefits that would accrue

from use of the package include in-

hibiting counterfeiter activity; it

wnuld be more difficult to duplicate

colorful graphics. Its use might also

'The 4 by 12 can
change the way
consumers look

at cassettes'

Floyd GImert is eiecutiiv lice president of
Shoreuvod Packaging Corp.. based in \'rw

York.

packaging was the norm, sales were
almost .SOO" higher

It's instructive to remember that

8(r: of all prerecorded cassettes are

sold in stores using some form of

the longbox. And in-store sur\'eys

by the Handleman, the nation's

largest rackjobber servicing more
than B,500 stores, have indicated

that more than 65'^" of all music
sales are impulse driven.

What do you think would gener-

ate more impulse sales, a postage

stamp-sized cassette graphic of less

than 12 square inches on the ubiqui-

tous Norelco box, or a 4- by 12-cus-

moderate home taping as consum-
ers perceive a new value in the cas-

sette packaging.

While no method is absolutely pil-

fer proof, security is certainly en-

hanced with 4- by 12-parkaging, at

least for the impulse thief. The pro-

fessional can steal a television set

or refrigerator, and with razor
blade can violate any home enter-

tainment container.

While certain improvements,
such as sealed end flaps now used

by CBS Records on Compact Disc

cartons can easily be made, it would
be a mistake to overdo the security

aspect of 4 by 12 After all, we can't

package visually appealing contain-

ers in armored cars.

Costs now borne by retailers and

rackjobbcrs in long-boxing cas-

settes are subsUntial They have to

allocate and pay for the necessary

space, buy the boxes anil assume

the labor costs to assemble them. If

manufacturers produced and as-

sembled the 4- by 12-packages, it

seems only fair that they should be

compensated for these costs.

As 1 write this, it occurs to me that

some readers may judge this as a

purely self-serving article Certainly

I'm aware that if the industry adopts

the 4 by 12 it will bring new revenues

to my company, as well as to other

packaging suppliers servicing our in-

dustry. However, unless manufactur-

ers, retailers and rackjobbers are con-

vinced that this new format will also

bring them more meaningful reve-

nues, it will never happen.

Whenever I'm in a supermarket

or a drug store 1 am aware and, at

times, dazzled by the influence of

creative packaging- Why should it

be different in the case of cas-

settes' Why should the consumer of

this dominant prerecorded music

configuration be graphically short-

changed'!

The answer is obvious. He
shouldn't The cassette consumer
has to be motivated to buy just like

the consumer of LP, CD or video-

cassette.

It's time for a change. Let's start

the new year by issuing all new re-

leases in 4 by 12 . . . the shape of

cassettes to come. Cash registers

will love it

Letters to the Editor

m TwutMT tr aiusMM
It is Stephanie Luker (Letters, Oct
.5) who mi.^.ses the jKunt of those of

us who refuse to be moved by her

defense of Sun City. Undeniably,

some blacks and mixed-race people

have been given the privilege of

participating with whites in Some
entertainment events in South Afri-

ca. This should not, however, be

confused with the nghl of participa-

tion, nor with the longtemi goal of

opportunity.
Some of us are nauseatingly fa-

miliar with the self-delusion suf-

fered by those white South Africans

who claim to be able to detect signs

of progress in the dismantling of

the crude machinery of apartheid.

Any close observer of South Afnca
is aware of the cosmetic effort un-

dertaken during the past Ave years

to create the illusion of an open soci

ety.

The fact is that it is no more than

an illusion, and a dangerous one.

The casual nb^ierver sees wtiites and
blacks dining together in a restau-

rant in "liberal " Cape Town; the

close obser\'er knows that the res-

taurant has applied for and gra-

ciously been granted a license to

serve blacks. The close observer
also knows that many blacks will

not go to such a restaurant because

they find the circumstances humili-

ating.

What is true is that all who partic-

ipate in this illusion, whether in the

Cape T(»wn restaurant or at Sun
('ily. are diminishing the perception

of the need for real change, and
hence the probability of real

change.

Let no entertainer be deluded No
apjiearance in .South Africa under
present conditions will do other
than perpetuate the twilight of illu-

sion. Any appearance will be pathet-

ically grasped by those whites who
might otherwise be influenced to

press for real change, and used by
them to bolster the common—and
more comfortable— belief that
change is indeed occurring.

Ctms WhenI

New York

COIMBLIND I

My rcs[>nns(,- t't Russell Simmons'
criticism of radio and its "racist" at-

titude toward rap music is Yes. but

His (Kiint that AOK anil CHR pro-

grammers will only tiiuch black mu
sic if it is crossover is well taken

But he neglects to mention that col-

lege and public radio have for years
tried to expose listeners to the en-

tire spectrum of "black" music. Rap
groups like Run-DMC and Whodini
were played by these stations years

ago because their music was judged
good, not because of their color

King Sunny Ade, Fela Kuti, Mu-
tabaruka and a host of other Afri-

can and Caribbean musicians are
still rarely heard on commercial ra-

dio, not to mention such national

treasures as Gil Scott Heron. An-

thony Davis and Albert King.

Let's work together Russell, and
maybe we can tear down some of
these barriers. Zappa said it once;

"I'm not black, but sometimes I

wish I weren't white."

David Goodman
Arlinglon, Mass

ITS STM. lUCR
I think It's time for another view on
the issue of black musicians cniss-

ing over to rock-oriented music. Ask
Fats Domino, Lttle Richard or
Chuck Berry what black music is to
them and they'll say "rock'n'roll " A
majority of guitarists, from ama-
teur to virtuoso, will name ,Iimi

Hemlrix as the most influential rock
guitarist of all time.

Somehow, we black people have
been conditioned to believe that un-
less a song has a bone crushing
downbeat or smooth as silk harmo-
nies, it isn't a black song. Hey, if it's

Cameo, Hendrix, or a combination
thereof, it's still our music They're
the ones who crossed over Let's

take back our turf.

Herbert R Waters HI

New Be<3lord, Mass

THE ISSUE IS MUSIC

Russell Simmons' Commentary
about airplay neglect of rap music
(Oct. 12) almost made me a believer.

However, when the discussion
turned to racism, I was turned olT.

Mr. Simmons is in a business pro-

moting a product, but the product
he promoted in the last part of his

article wa.s guilt

Racism m indeed a problem, but
not so much in popular music Cer-
tainly not when four iif the top 10
pop songs are by black artists. Most
often it IS the fusion of black and
white elements that constitutes the
mainstream today

Rap music is now coming into its

own as a form. Let's not spoil this

success by turning it into a social is-

sue.

John W Baran
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FOREIGNER M0N,0C128

Be sure to pick up Line One the

evening of Monday, October 28

at 8 p.m. Pacific/11 p.m. Eastern

as host Sky Daniels welcomes
special guest group Foreigner

to Westwood One's Los

Angeles studios.

You'll hear Foreigner's

memt)ers fielding questions

from callers throughout

the country who want to

know about the writing and

recording of the multi-f>latinum

Agent Provocateur LP, the sub-

sequent mammoth World Tour

(co-sponsored in North America

by Westwood One and Coca-Cola

USA), and what's on deck for the

band's future.

You'll also hear Foreigner's

hottest tracks, including

exclusive live versions

as recorded by Westwood
One's mobile studios!

Don't miss Foreigner on the fourth

edition of Line One, the exciting new
direction in live rock n' roll radio call-in

programming from the Westwood One
Radio Network. Call Westwood One
at (213) 204-5000 or Telex 499601

5

WWONE.

J ^

UoKe,
WKSTW(MM)

RADIO NETWORK

And be sure to catch Foreigner live

in concert from Dallas Reunion

Arena Friday night. NovemtDer 8,

exclusively via the Westwood
One Satellite Network!

1-800-ROCKERS
FOR THE BIGGEST EVEISTS OPi RADIO, IT'S WESTWOOD OI>iE...APiD OISLY!

[jyrighled maieii,;!



MCA: 'Radio Should Hear And See A rtists

'

More Labels Service Stations With Vidclips

BY KIM FREEMAN
NEW YORK Thf use of videi) clips

as a promolional lo*t\ has taken on a

new dimension lately with two la-

bels adding the vehicles as intepral

elements uf radio promotion.

Makmg the heaviest commitment
to the incorporation of clips in radio

rounds is MCA Records, which
equipped 1-1 members of its promo-
tional stafT with portable videocas-

sette players a month ago. Mean-
while. A&M Records sent out a chp
of the Bryan Adams/Tina Turner
duel It's Only Love" to 300-plus

pop and AOR programmers last

week in a national trade press mail-

ing.

MCA'b executive vice president/

marketing and promotion Richard

f^ilniese modestly describes MCA's
move as "nothing brilliant, just

good business " While he would not

give specifics on the expense of sup-

plying its staff with the portable

units. Palmese says the cost is justi-

fied m light of MCA's "milhonKlol-

lar-a year video budget."

"Granted," Palmese adds, "when
clips make their way to heavy rota-

tion on MTV" their production cost

is well worth it. "But, until that

time, it's important for radio to hear

and see our artists." He puts the

emphasis on new artist Charlie Sex-

ton, in particular. "Without a doubt,

the feedback through our promo-
tion department is that, with a char-

ismatic artist, the clips can be put to

great use. When you see Charlie

Sexton, you'd fall on the fltwir."

DabuUng In A Btg Way. Plotters in the arrival of Detroit's newest pop outlet.

WDTX. pose with the proof of their grand scato ambrtions The 20- by 60-tool

billtx>ard IS just or>e ol many unve«led arour>d the city StarKling from leH are '99

OTX " president and general nrianager Lorraine Golden, promotion director

Carolyn Kneger and program direclor Jim Harper

...DBwsline...
CAM. HWSCR resigns his post as president of Malrite Communications to

form Regency Broadcasting with his wife Phyllis. Last week, Hirsch

reached an agreement to purchase KJOl Los Angeles from Noble Mul-

timedia for £44 million. "It's very seldom that a significant station in

the best radio market in radio becomes available," says Hirsch of the

easy listening outlet KJOI's sudden availability, says Hirsch, is due in

large part to the "untimely death of [Noble chief] Ed Noble" last

month. Hirech reports that KJOI's format will "wtay intact" under the

direction of general manager Robert Griffith. "Without question,"

says Hirsch, "we are attempting tit build a radio group." He notes that

Regency's acquisition and broadcasting philosophy will be much the

same as his 11-year-plus approach with Malrite. which Hirsch de-

scribes as "wide open appetite" for any properties that made good
business sense in a market. Hirsch calls his parting with Malrite an
"emotional" one. and adds, "I remain a stockholder and friend."

HATMIUL ICTWIM KVCiUES for September jumped by iS%; exceeding
the same jieniKj last year, according to the Railin Network Association.

The RNA reiKtrtw that the increase was largely driven by heavy spend-

ing from the automotive industry kHiking to clear out IBKf) models be-

fore year's end. September network revenues totaled $30,72.'1,921,

bringing the year to-date total Ut 252, 1*49, which represents a 14 '

increase compared to the nine-month revenues for 19K4 These figures

were arrived at through advertising revenues for RNA member webs,

ABC. CBS. NBC, Mutual, Westwood One, Satellite Music, Transtar,

United Stations and Sheridan Broadcasting.

IKE MCfiANN is promoted from .station manager to general manager of

WRKZ-FM Hershey. Penn. He replaces Paul Holsopple, who moves on

to the same post at sister combo, WEAN/WWLI (formerly WELI-FM)
Providence, R.I.

In addition to conveying an art-

ist's visual image, f^lmese says the

use of clips on radio rounds is an ex-

cellent way of representing MCA's
commitment to its acts and a good
means of getting quicker response

from programmers.
Programmers who've been visit-

ed by VCR-toting MCA representa-

tives bear out (^Imese's rationale in

using the clips. At KZOK Seattle,

music director I^arry Sharji echoes

the comments of others in saying,

"Especially in my case, where I

don't get MTV' at home, seeing the

visual image is a help in program-
ming, especially on the unknowns
And. let's face it," Sharp continues,

"sometimes a good video makes a

song " WLl'P Chicago music direc-

tor Rill Evans calls it "a nice tool.

When you're judging things on a na-

tional basis, it gives you a feel for

the company's commitment to the

artist."

(Continued on page H)

Rules Modification:

AM Overliaul Due

WA.SHINGTON Sources within
the KCC now say that the Commis-
sion will noon initiate a rule-making

proceedinfc to look into modifying or

eliminating .\M radio rules in order

to improve the band's viability

The FCC decision, still not formal-

ly announced, follows recent com-
ments by Mass Media Bureau chief

Jim MoKinney that it is time for the

Commission to overhaul AM rules

The National Assn. of BroadcHster>i

also recently petitioned the FCC to

modify "duopoly" rules to allow
common ownership of two AMs in a

market; allow the use of synchro-
nous transmittent in certain cases;

change or eliminate restrictions on
A.M-FM duplication (simulcasting);

adopt a uniform policy on licensing

equipment which would cause AM
interference: and grant additional

power to Class III stations.

Earlier this year, a radio station

had petitioned the FCC for unlimit-

ed duplication of AM and FM pro-

gramming in all markets where AM
and FM stations are co-owned, ar-

guing that the rule was created to

help FM stations compete with the

then-dominant AM band.

BItX HOUJtND

United Broadcasting OK'd By FCC
Management Turnaround Secures Disputed Licenses

Programmers ret-eal why they hai'ejumped on

particular new releases.

POP
Programming against some stiff competition, WZOU Boston PD Jim

Cutler says the pickings are plentiful of late. Getting the best listener

response last w^k were Morris Day s "The Oak Tree" (Warner Bros.)

and Jack Wagner's "Too Voung" (Warner Bros ) A handsome soap

star. Wagner s offering is doing particularly well with the ladies, s»ji

Cutler Meanwhile, the programmer can't say enough enthusastic

things about Dire Straits' "Walk Of Life" (Warner Bros.) It shouki

have been a bigger hit the first time around," he notes, burvrvor's

"Burning Heart" (Scotti Bros./CBS), from the "Rocky IV sound-

track, 18 a fresh release also drawing rave reviews from Cutler Dip-

ping into AOR territory. Cutler is high on Kate Bush's "Runnuig Up

That Hill." (EMI/Amenca) "People should give this more of a iBtcn.

'

he says to pop colleagues. Other strong Zoo fare is Simple Mioda"

"Alive & Kicking" (A&M), while the yet-to-be released Bryan Adam*/

Tina Turner duet "It's Only Love" (A&M) is a sure add. says Cutler.

BLACK/URBAN
WBMX Chicago program director Lee Michaels had his hands on an

early copy of Lk>nel Richie's latest single. "Say You. Say Me" (Mo-

town) last week. As an "urban station whose audience is 30"* non-

black." Michaels says Richie slow-tempo track has that "general mar-

ket sound" which helps make those listeners "verj- comfortable " with

the top-rated Chicago music station At the other end of the spectnun.

New Edition "s upbeat "Count Me Out" (MCA) is another hot teen add

from group, says Michaels. ""We"re No.l in teens."' quips Michaels, "we

have to add this " And finally. Chic s former lead singer Norma Jean <

"Every Bit Of This Love" (MCA) is simply described by Michael;

""that new sound of the "80s.""

AOR
"\ lot of people call us mellow, but hip.'" says KTCZ Minneapoll'^ i r

gram direclor Bobby Christian of the adult rock outlet making st<r.i

strides in the Twin Cities. In targeting that older demo. Christian ral

ties off a list of favorites long enough to fill this entire column, topped

with James Taylor's "Thai's Why I'm Here" (Columbia) album. The

disk has "good depth with great treatments on several songs." sayi

Christian, whose rotating both the lead smgle and Taylor's cover of

Gene Pitney's "The Man Who Shot Liberty Valance." Prefab Sprout >

'Two Wheels Uood" (Epic) album, falls into Christian's "biggest rni^s

of the year" category, because, in his opinion, the remixed album d'--

not stand up to its European original. "Steve McQueen. " He ref. n

mends that colleagues get a hold of the import edition for a better

on the lead single "When Love Breaks Down" and other tracks. .M

.

while, Christian is making his own single out of Men At Wor>
"Snakes And Ladder" (Columbia), which he calls the ""most traditi

Men At Work" cut on their new album
COUHTIIT

A hot topic at Nashville country comboWSM is Billy Joe Royal's "Bur
nin' Like A Roeket" (Atlantic). Program director GregK Lindahl ^

the track has "a good 'SOs feel" and calls it one of those "e.xciting rec-

ords that makes you sit up and take notice " Undahl is also high on
Marie Osmond's "There's No Stopping Your Heart" (Capitol) and
Juice Newton's "Hurl" (RCA). kim »-iuuu.i

BY BILL HOLLAND
WASHINGTON It has taken lime,

persi.stem e and money But llniteil

Broadcasting Co. of Bethesda. Md
,

which at oto> lime was in penl of los-

ing the iKenses of many of its nine
radio stations (due to fallout from
past management misconduct) has
all but staged a clean sweep in FCC
renewal proceedings—with a recent
FCC review board ruling which re-

turns to United the license of
WYST FM Baltimore.

The Oct H decision grants a re-

quest for dismissal of the applica-
tion of SRW Inc —a Baltimore com-
pany farmed specifically to chal-
lenge the WYST license—in return
for an agreement by I'niled to pay
SRW $400,000 The ruling gives
United a victory in all four of its re-

cent FCC renewal hearings. SRW
was awarded the WYST license in

an initial FCC decision la,sl January.
United had filed an exception appeal

with the review iKiard in February.

Oil!' final challenge rt'mains unre-

solved An ongoing appeals court

case challenges the FCC ruling

which granted renewal of United's

license for WOUK-FM Washington.

All nine of the licenses for United"!

radio pniperties had initially been

challenged by competing applicants.

The ruling also leaves untar-
nished the performance record of

United's management, which has
had to navigate the rough waters
caused more than a decade ago by
iLs pred*t*eMsors.

(Continued on j,„gf r
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Whtz New York pro^jram direc-

tor Scott Shannon has had his eye
on the man for quite awhile, but

onlv last week did Jack Murphy's
exii fmrn WROQ Charlotte. N C
IwcoMie official enoutjh for Shan-

non to announce him as his new
mominc cohort on Z-HM), Replac-

in)? Che venerubte Rosm Brittain.

Murphy will join Shannon on air in

a few weeks as half of the new
"Shannon & the Murph" show.

Ending; another set of rumors.

Dan InKram checked in last week
to report that he is "poinp to start

enjoying the rest of my life a bit

more." Translated, that means he
will not be joining any air staffs in

New York or elsewhere, despite

what the veteran calls a number of

great offers. Not to fear, however.

Ingram will continue hosting CBS
Radioradio's "Top 30 USA" as

well as a lot of voiceniver work.

Meanwhile, Ingram's two-
month boss Quinry McCoy re-

joins Metromedia as promotion di

rector for Big Band outlet,

WNEW.AM New York. McCoy
was an air talent for WKTl' New-
York, and filled the program direc-

tor post there after Neil Mcln-
Crye's departure and before the ar-

rival of Pat Evans, the WXRK (K-

Rock) calls and the album rock
format in July Prior to joining the

Shannon recruits

'ROQ's Murphy

then WKTU. McCoy was assistant

PD at Metromedia's WASH-FM
Washington. O.C.

New York rumors that aren't

resolved yet meludu several con-

cerning Howard Stern. His after-

noon spot at WNBC has not been
filled yet, and. if one takes street

comments seriously. Stern will

soon be cloning himself and ap-

pearing on every contemporary
outlet in the market Stem's arriv-

al at WAPP got more mentions
than other connections, although
Doubleday president Gary Ste-

vens says only. "I understand he's

talking to a number of HtationH,"

On the topic of WAPF's format.

Stevens strongly denies that
Doubleday is contemplating any
switches . . Meanwhile, it's fun to

note that the press release from
Doubleday's WLLZ lletroil on the

arrival rif Jim JohnHon and
George Baier lHiIlt>oard, Oct 26)

contains absolutely no mention of

the dun's recent home. WKIF .

And. at W.MET Chicago, which
Heritage Broadcasting is wailing

to buy from Doubleday. Jeff
McKee comes on board as music

director. Since his arrival at the

MidweHt Met last April. McKee
has been hosting the afternoon

drive shift and s|K>nd a lot of time

in the production room . . . One
definite development back at

WNBC is the appointment of Ba-
bette Stirland. who is upped to ad

ministratur of program and opera-

tions. She was the station's super-

visor (»f music pr<»gnimming and
research

The KBZT call letters have
moved North from San Uiego to

Los Angeles, where KHTZ vice

president and general manager
Robert Muore is glowing over
getting "by far the best AC call

letters in the country." KBZT
gave up those calls three weeks
ago m favor of KWLT and a lite

rock format. "We had to jump on
them immediately, " says Moore of
the KBZT dub. which will debut on
the AC outlet "later this fall."

Moore and Co.'s coup signifies no

image or format modifications for

the station.

WMZQ-AM Washington. D C
program director Gary Balahan
will now serve as acting PD for

WMZQ-FM, in the wake of opera-

tion manager Bob McNeill's de-

parture for the general manager
slot at WKVA-AM llichmond . .

Also new to the Richniond market
is Jim Asker. who joins country

station WRNL as program direc

tor He moves down from WSEN-
AM-FM Syracuse. N Y, where he

was also PD.

Jack silver gets upped to as-

sistiint program director at

KMEL San Fniiu'tsco, while Keith

Naftaly moves up to music direc-

tor. Silver and Nafta/y had been

music director and music coordina-

tor respectively . At neighbor-

ing KFRC. tv personality Rill

Rafferty comes on board as co-

host of the weekday afternoon
Tim Parker Show.
KKBQ-FM Houston's evening

man "Easy" Kandy Street is new-
ly available, due to what he calls a

"deteriorated relationship" with

management. He's looking for an-

other hot CHR post and can be

reached at (112) K4:i-H.'-.:i:i
. In

Dallas. Randy Chambers joins

KTKS in the fi-10 p.ni slot. He was
program director/personality at

KREO-FM Santa Rosa . . Across
town at KZEW Dallas. Mark Tin-

die comes on board as director of

creative services. Prior to joining

tl»e Bein Broadcasting rocker. Tin-

die was directr>r of adverti.iing for

Sound Warehouse Inc.

Ted TERRY gels a iH-rmanent
on-air assignment at country-for-

matted KV(H) in his hometown of
Tulsa, Okla. He claims to U* the

first black announcer on the outlet

in its t>0-ycar history. In addition

to that, Terry is glad to Ih* hack

tlCENSE COMEBACK FOR UNITED B'CASTINO
fC'tuf'fiunl /torn ptu),- IJ)

The buy-off to challengers has
Iveen wistly. In addition to the whop
ping sum for the SRW withdrawal,
t'nited has had to shell out between
$150. 000 and 5200.000 each to li-

cense challengers for WKDM-AM
New York City. KSOLrFM San Ma-
teo. Calif. and KALI-AM San (Gabri-

el. Cahf in separate proceedings. A
source at the FCC says "all those
challengers wouUI have had a tough
time" fighting the record of the cur
rent United management.
While the Unitwl sweep is news

—

as is the amount of the buy-off—the

recent trend of the FCC to okay
such transactions is not. acconling

to Commission staffer? . The granLs

follow a Congressional decision of
19S2 to amend the Communications

Act in order to lift the limit, on "ftet-

tlement reimbursements" incurred

in comparative renewal proceed-

ings, beyond those incurred in pro-

cessing the applications.

Congress maintained that such
no-limit agreements would "serve
the public interest by eliminating
further proceedings, thereby con-

serving the resources of the Com-
mission and the applicants," <the re-

view board decision states).

What is unique in the WYST re-

newal case, say FCC sources, is that

it was granted in a proceeding in-

volving an existing station Most
buyHiffs. according to the Commis-
sion, involve applicants vying for a

new facility

I'nited is expected to issue a com-

ment on that I ' '

.

'

. "'JUII

0, Ihe time r.no.1 '

"'".'l^rZ^
filings concludes. But fc the mo-

ment it has „o comment un its sue-

cessful renewal print.

UOrO 6ETS VIOCLIPS

(Coiitin I" fHigf I *)

Wlial was flie firsf television

Oieme son^ io go io Number One?
If you don I know, find out in

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSON

The inside story o( every Number One single trom

Rock Around the Clock" to We Are the World At bookstores now

In A&M'« case, the • It s Only

Love" clip mailing is issued under

exceptional circumstances. The

Turner/ Adams duet is the sixth sin-

gle from Adams' "Reckless" album.

The track will be released Nov. 5,

exactly a year after the release of

the album, which has so far sold

close to four million units, says

A&M promotion vice pn-nuienl Rick

.Stone. Nov 5th is also Adams'

birthday The clip is an outtake

from Tina Turner s concert special

for HBO. recorded in Paris where

Adams appeared as a special guest

"There's no question thai it influ-

ences people." says Stone, although

he says he is unsure whether video

clips will play a larger role in

A&M's regular radio promotion ef-

forts

ACTIOKiUAICT
Ttie results are lasi The

reach IS vast And ir^e call is

tree' To place a Billboard

Classified ad call Jeli Seretle

at (8001 223-7524

• IT'S HERE! .

mm^m CMJ fLWHW MUSIC MARATHON VT
AND THE 1985

NEW MUSIC AWARDS
Register By Mat! Or At The Door

I MtN wrm rNC afsr

Mail to CMJ MUSIC MARATHON
c/0 CMI Media. 834 Willis Ave
Albenson. NY 11507

Name
Affilration,

Address

. Title—

. Phone-

Cny/Slale/Zip

Ouaniiiy — DSIZS $75 Student Rale
Includes entrance to all Marathon events awards concerts and

ceremonies Please attach list wtth delegate names
Indicate qjaniity and make check or money order (non-retundablel payable

to CMJ Mutic Maraltion Check must accompany registration form

1 1 UdsleiCd

f I VIS*

tipiidlion Dale

CJiid Numtwf

SiRnaluic

for more information on Showcasing. Exhibition Space, Hosprtality Suites. Advertising and other

Promotional Opportunities, contact Robert Haber or Joanne Abdol Green (516) 248-9600

14





•(od Bless (he U S A " on MCA Records. Produced hy Jerry Crutchficld.

MCA MUSIC MCA RcconjN
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CHART
RESEARCH
PACKAGES

The deliniliv* lists of the
top hits year by year,
through the entire history
of the Adult Cuntempor^ry
Singles charts

Based on the authoritative
slalislKal research of the
music ifxiustr\ s foremost
trade puhlualion.

THREE TITLES

Sumber One Adult
Conlrtnporart Singles.
1961 through I9HS.
Lists Billboard issue dale,
title, artist and label of the
number one record of each
week $30 (X)

Top Ten Adult Contem-
porary Singles, I96t
through /985.Liststitle.
artist and label of every
record which reached
number 10 or higher on
Billboard's Adull Con
temporary Singles chart
Listed alphabetically
within each year SI rec

ords are indicated $30 00

Top Adult Contempo-
rary Singles Of The
Year. 1966 through
1985- Theannual listings

of the tup hitsol the > ear in

rank order, as published in

Billboard's year-end spe
cial issues Includes title,

artist and label for each
entry $30.00

Individual yearly lists may
also be purchased sepa
rately; see coupon below.
$5.00 per hst

Billboard Chart Research
Attn Debra T<xld

I.S15 Broadway
New York. NY 10036

Please send me the follow

ing Billboard Chart
Research Packages

G l Number One Adult
Contemporary
Singles © $30 00

G 2 Top Ten Adult

Contemporary
Singles (i> $30 00

G 3 O Top Adult Con-
temporary Singles

Of The Year
@ $30.00
Individual yearly

lists from
(please list book
code numberi for

please

list year(s) desired

Check or money order is

enclosed in the amount of:

$
iS«m n..C OD tiitlinK

Cumpaii\

Address

Ciiy. Siaic. Zip

0^rr-*-3s air mail ratc^ availabk-

upiin rrtluc-l

KW sales arf final

RESULTS!!
Our moiling lists give you results you con count on.

They generate response.

Kesponse thot creotes leods.

Leods thot convert into soles results.

We offer you over 94.000 opportunities to get your offer in the hands of octvertising ond
mort<etfng heovyweights These names ore derived from ttie highly respeaed Redbooks
published by the Notionol Register Publishing Compony. ond the SIXDS medio buying

direcories

The intensive data collection ond updating procedures developed for ttie compilorion of

these direcories is also applied to ttiese moiling lists. Not only do we confirm names,
addresses, ond telephone numbers, but key marketing informotion os well — billing ranges,

advertising budget, number of employees, etc. r^'^

Advertising Agency Decision Makers— 41 ,000
Source: NRPC's Srandord Direcrory of Advenijing Agenoes

Sdeo from over iwenry-tive job funcnonj including Presidents.

An Direoois, Medio Buyers, Accocinr Executives ond Producnon
Monagers In oddinon you con select by medio usoge.
ogeocy billing, ond geogrophic breokouis Teleptidoe
numbers ore olso ovoiloble

AdvertiserCompony Decision Moken— 35,000
Source: NRPCs Slondord Directory of Advertisen

fteoch key executives includinq Top Officeis. Chief Finonaoi

Offtceis. Advemsing, Soles ood Motkerng personnel or U S

componies wiiti onnuol odvemsmg budgets over $50,000
You con also setecr by medio odvemsing budger number of

employees, onnuol soles and over 50 business coiegonei

Advertising
Medio InSRDS—
16,500 Medio
Source: SROS media buying directories

You con selecr from six mojor medio— rodio TV doily ond
weekly new^spopeis business publicotions, ond consumer
mogozinei To enoble you ro reocti itie key buying influences

oteodi media ontleoitennonlineconbeinserred

Whert you r^eed o list of odvertising, marketing, end medio heovyweights,
come to the source— NRPC/SRDS.

Coll Noncy Olsen, Ust Soles Monoger, ot 31 2-441 -21 53. Coll toll free, 1 -AOO-323-4601

.

SRDS/NRPC Marketing Services Division
3004 Glenvlew fVxx), Wilmette, IL 60091

NOVEMBER 2. 19SS \
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ewsmakers

Washington Wives Wage A Olflerent War. Three Congressional wives pose
in Ironi ot a D C butlding while taping a senes of anii-drug abuse pubttc service

announcemenis for Ihe Nalional Association of Broadcasters All 30-second

spots feature membefs o( the Congressional Families (or Drug Free Youth and

the PSAs will be avaitable m late November Three of the parttapanis shown
from left are Rosemary Boulter, Alma Rangel arxl Jean Luian.

KllSlng Comics. KIIS-AM-FM Los

Angeles general manager Wally Clark,

center, offers some comedy material

to Tommy Chong. left. arnJ Cheech

Mann. Ihe comedy team currently

plugging their MCA album "Get Out Of

My Room" and their "Bom In The

USA* parody single, Born In East

LA-

Compromising Positions. KSKK

Sacramento morning cohort Dave

HewtM plays daredevil while posir>g

near the lire ot a tractor parked at

KK-105 s gaaebo during the

California State Fair Sitting from left

m Ihe safer place are KSKK program

director Lee Nye and air personalities

Dana Michaels and Lee Pitt

, The WYAv Myrtle Beach. N C staff compa-'es Iheir physiques

lo those of the winr>ers tn Wave \04's "Best Body On The Beach Contest
"

Flexing facial muscles from left are WYAVs Kim Carter and Pam May. contest

winr>ers Tom Caldwell and Michele Bngham, WYAVs Tom Brockway. music

director Bob Vandergrift, operations manager Jeff Kelly and staffer Rusty Price.

Southern Express Going West. KYGO Denver's rnusic decision makers gets a

visit from country music makers. Southern Express Star>ding from left are band

member Stu Cook. KYGO program director Bob Call and nvusic director Rtck

Jackson and Southern Pacrfic conductors John McFee. Kurt Howell. Tim

Goodman and Keith Knudsen

Meat On The Tables. Hoavyweighl

rocker Meatloaf takes over the

turntables at WPST Trenton, N J

while air latent Tnsh Mereio arxl

morrxng man/stalion manager Tom
Taylor hnd themselves helpless m a

bout of laughter

Big Mac AtUckers. Mac Davis assumes the hot seal at country lormatled

WHN New York for an on-atf interrogalion from musK directof Pam Green arxJ

mid-day n^an Lee Arnold

18



©"YesterHits
Hits From (tiKboard lOnrid

JO rvamAgo This MWk

POP SIN6LES—10 Tun An
I ttUndCirl. Hloo Jiihn. <*.*

2. I'm Sorry. John Drnver. *».»

3. Miracles. Jettfrson Slar^twp, lruni

4. Ljrtn' Eyes. Ej({Ics «^>iiiM

i. Ther Jul t C«n'l Slop H (Th*
G*me» People Pley). Spmntfrs.

6. Who Lov«» Vou. Four Seasons.

7. Feelmgv Mornk Albert. « «

8. B«d Blood. Neil Sedaka. a,., i

9. Heal Wave/Love Is A Rose. Ltnda
RonitatJt 1 Li« i-»

10. This Will 8e. Natal>e Coi« > *»<i(-m

POP SINGUS—20 Ymts Aft

1. Yesterday. B»t(es. • APiTOL

3. Get Off 01 Mr Cloud. Rollir)g

StOf>C5 1 'NUN

4. Keep On DarKing. Gentry's. ucM
5. Everybody Loves A Clovn, Gary

Lc*ts & the Pio>bay5, 1 i»tw' 1

6. Treat Her Righl. Roy Head, hai k

7. You're The One. Vogues, .OS CO

8. Positively 4th Street, Bob Dylan.

9. Hang On Sloopy, McCoys.
10. 1-2-3. Len Barry « _c*

TOP AUUaS—10 furs A|0

2. Wiitdsong. John CWnver, "c*

3. Wish You Were Mere, Pinti Floyd.

4. One Of These Nights. Eagles

5. Pnsorter In Discuise, Lirvla

Roostadt A--1 uM

7. Minstrel In The Gallery, Jethro

8. Citra Teiture, George Harnson,

9. Atlantic Crossing. Rod Slewarl.

10. Wind On The Water, David Crosby
Graham Nah. ku.

TOP AUUIIS—20 Turs Ago

1. Help. Bedlle^.

2. Look At Us. Sonny & Cher. «'< 0

3. The Sound Of Music, Soundtrack.

4. Highway 61 Revisited, Bob Dylan.

5. The "In" Crowd. Rams«y Lewis
Trio. *tt\^j

6. Whipped Cream 4 Other Delights.
Herb Aipert^ Tiiuana Brass.

adio

Mary Poppins. Soundtrack, vl^

More Hits By The Supremes.

to, Herman's Hermits On Tour, M^.u

COUNTRY SINGLE^IO Tttrs Am
1. (Turn Out The Light And) Love Me

Tonight Don Williams. *»- ooi

2- I'm Sorry. John Denver, o- *

3. Are You Sure Hank Done It This
Way/Bob Wills Is Still The King,

Wayloo Jennings »

4. Rocky. Oichey Lt*. ^ *

5. What's Happened To Bkte Eyes.
Jessi Colter

6. I Uke Beer. Tom T Hall, m*^

7. AH Over Me. Charlie Rich . F- _

8. San Antonio Stroll, Tanya Tucker,

9. It's All In The Movies. Merle

Haggard *c T

10. What In The World's Come Over
You. Sonny James, oi ..wm

SOUl SINGLES—10 Ytirs A|f

1. Sweel Sticky Thing, Ohio Players.

2. Low Rider. War. uf»iifn*»itsts

3. To Each His Own. Fatth, Hope &
Chanty. *

4. Same Thing It Took. Impressions.

5. Fly. Robin, Fly. Silver Convention.

6. They Just Can't Stop It (Games
People Play). Spinners, »t,*sr„

7. The Agony And Ttte Ectasy,

Smohey Robinson, moki*'.

8. Love Power. Willie Hutch. »oro«»»

9. I Want'A Do Something Freafcy To
You. Leon Hayv*ood, .'O*"! (»iid«»

10. So In Love. Curtis Maylield, < (jotom

DICK
CLARK
ANNOUNCING: A new host—Dick Clark—for one
of radio s leading programs—Countdown Amer-
ica Dick Clark's unmatcfied relationships with

music s biggest stars^ and his unique behind the

scenes insights

— and —
the proven format of information guest artists and
contemporary hit music that has made Count-
down America a success
Dick Clark—Now on radio exclusively for the
United Stations Radio Networks

For National Sales and Station Clearance in-

formation, call United Stations Radio Network
in New York at (212) 575-610Q

Come visit us at ttie NRBA NAB in ttie Alnum Presidential Suite 934 at ttie Anatole

'S NewYoit Wasklngton, O.C. Chicago Detroit Dillas LosAngolot London

wm
\_ k



FOR WEEK ENDING NOVEMBER 2. 1985

Billbcxxd

TOP ROCK TRACKS

< liJi^pi^'i I ""B-l, Btlibojfd Publications, irw No pirt ol lht» publicalton

miy bp rpp'Oducpd stored m anjf frlrwvot system, or transirtrtled m dny
lorm or by any mean^, vinlronic rnrchamcil, pholoc opyinf;. reco'd'ng.

orrtherwisff Milhout th^ pnor wr>trrn p*rm.ision ol lie publisher

Comp<lc<l from rtalional album-ftricrtled

f»dKi airplay leporlv

1 1 1 7
GLENN FREY YOU BELONG TO THE CITY

2 2 4 9
HEART NEVER

3 8 14 3
JZTOP SLEEPING BAG

4 4 s 11
MR MISTER BROKEN WINGS

S 7 9 8
JOHN COUGAR MEUENCAMP SMALLTOWN

6 9 11 4
ROSH^ THE BIG MONEY

7 12 2( 3
SIMPLE MINOS ALIVE & KCKINC

S 3 3 8
ROGER OALTREY AFTER THE fIRE

9 11 20 4
PHANTOM. ROCKER t SUCK MEN WITHOUT SHAME

10 i 2 9
STARSHIP WE BUILT THIS CITY

11 13 19 5
ROGER DALTREY UNDER A RAGING MOON

12 i 6 8
JOHN COUGAR MELUNCAMP ROCK IN THE US A.

13 27 41 1«
DIRE STTIAITS WALK OF LIFE

14 14 15 8
THE THOMPSON TWINS LAY YOUR HANDS ON ME

15 NCW^ THtCARS TONIGHT SHE COMES

16 11 25 5
CRUUDOS MOTORCYCLE GIRL

17 17 17 (
STCV1E RAY VAUGHAN LOOK AT LITTLE SISTER

M 21 23 4
TOMMY SHAW REMO'S THEME (WHAT IF)

19 10 8 11
DlRESmAITS ONE WORLD

20 22 24 6
TEARS ARE FALLING

21 31 45 3
mxs^ THIS TIME

22 2« 35 3
JOE LYNN TURNER ENDLESSLY

23 19 12 11
LOVERBOV LOVIN- EVERY MINUTE OF IT

24 24 18 10
THEOUTFIELO SAY IT ISN'T SO

25 32 34 5
STING LOVE IS THE SEVENTH WAVE

26 36 40 4
TALKING HEADS STAY UP LATE

27 IS 7 14
raEHOOTERS AND WE DANCED

28 33 33 7
JOHN COUGAR MELUNCAMP RAIN ON THE SCARECROW

29 25 21 12
MARILUON KAYLEKiH

30 16 10 17
JOHN COUGAR MEUENCAMP LONELY OL NIGHT

31 NEW^ C CLEMONS It J. BROWNE YOU Rt A f RIENO OF MINE

32 20 1« 13
TEARS FOR FEARS HEAD OVER HEELS

33 30 » 18
TALKING HEADS AND SHE WAS

34 34 27 8
WCKLOWE 1 KNEW THE BRIDE

35 35 2S 9
R£.M. DRIVER 8

36 NEW^ AEROSMITH LET THE MUSIC DO THE TALKING

37 23 13 10
SRYAN ADAMS ONE NIGHT LOVE AFFAIR

3t 38 42 5
MOTUY CRUE HOME SWEET HOME

39 39 43 5
S<^€E2E HITS OF THE YEAR

40 28 22 18
STING FORTRESS AROUND YOUR HEART

41 29 29 6
JAN HAMMER MIAMI VCC THEME

42 42 2
PRE FAB SI>flOUT WHEN LOVE BREAKS DOWN

43 43 38 II
U2 BAD

44 WANG CHUNG TO LIVE AND DC IN L A

45 45 2
AUTOGRAPH BLONDES IN BLACK CARS

46 4< 48 12
DIRE STRAITS SO FAR AWAY

47 NEW^ THE ALARM STRENGTH

48 48 n 7
^UARTERFLASH TALK TO ME

49 40 32 12
WGHT RANGER FOUR IN THE MORNING

50 41 31 9
BRUCE SPRINGSTEEN I M COIN' DOWN

adio

"Promotions"
«PrmMCHINC UUITHOOD
WNEW-FM Now York (AOR)
Contact; Hose Poltdoro
WNEW FM s ' Rocklober" long eel

ebration of ita 18th birthday culmi-

natea this wpek. The final blow-out

began Sunday with an official proc-

lamation from New York Mayor Ed
Koch that the day, 10/27, was in-

deed "102.7 Day."
Starting the following Monday.

Scott Muni'a afternoon shift will

consist of a series of live broadcasts

from Gotham's Hard Rock Cafe.

The superstar lineup for the week
includes in-person appearances
from Steve Van Zanilt. Talkinj;

Heads Tina Weymouth and Chris
Frantz, Felix Cavaliere. Ted Nu-
gent, John Waite and several other

rock hea\'>T»cighLs.

Then on Thursday. Halloween
night, it's back to the Hard Rock for

the "Maskers' Ball." Celebrity
judges will be on hand to judge cos-

tumes at the bewitching hour and
proceeds from the event will go to

the TJ Martell Foundation. For
those who survive to usher Novem-
ber in. WNEW-FM has Fnday eve-

ning reserved for the "Shootout In

The Sky," which the station is also

dubbing as the first annual "Air-

borne History Of Rock and Roll
"

To be held at the Buttermilk Chan-
nel near Battery f^rk. the sky show
will track the hislwry of rock from
Bill Haley to the Boss. These fire-

works will be followed up by the py-

rotechnics of Nils Lofgren. whose
Stone Pony show WNEW will be

broadcasting live from Asbury
Park, NJ

lun VICES

WSHE Miami/Ft. Lauderdale
(AORl

Contact: Jann Zlotkin

Looking to get a hand in the cele-

bration surrounding the new sea

son of tv smash "Miami Vice,"
WHSE disk jockeys Skip Herman
and Jim McBean keyed a recent
live broadcast to their "Stunt Ba-

by" auditions for the musical cop
show. As WSHE tells it, the gag
started when the show's stunt doll

was discovered to be missing from
the set Herman and McBean immc
diately got on the case of finding a

replacement.

"Miami Vice's" Michael Talbot
(a/k/a .Stanley Switek) was on hand
U) oversee the auditions, which en-

tailed dropping hopeful dolls off a

cherry picker, burning the fake ba-

bies and crushing them under vari-

ous moving vehicles. All this was
from the same team who raised hav-

oc earlier this year with Iheir "cat

spinning" contest. The stunt baby
stunt was covered by N BC-TV and
the "Today Show."
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DrAKE CHENAI'LT. of CanoRa
I^irk, ("alif . hiLs reached an agrec-
ment with Oranicr Produrtioni to

art as exclusive (liHtributor and
marketer of "Soundx Of Sinatra,"

the five-year-old. two-hour Frank
Sinatra special hosted by Sid Mark.
Via this arranKement. Orange Pro-

ductions will now be able to expand
the Frank fare, and future plans in-

clude a four-hour New Year's Eve
program and a special commemo-
rating Sinatra's birthdav

I OM ROUNDS' new Radio Ex-
pma firm picks up a new client for

worldwide representation in TM
Communications' "TMC Gold-

^ picks" package Introduced this

summer. 'TMC Goldpicks" is a li-

brary of the top 1.000 songs from
19&1 to 1977 accompanied by legend

sheets and notebooks on artists

whose songs are included.

Out of Van Nuys. Calif.. Creative

Radio Network picks up exclusive

distribution rights to Kris Stevens'

"The Magic Of Christmaa." The 18-

hour, no-host format is programma-
ble in one or more hour blocks and
comes with a jmgle package and a

series of vignettes on Christmas
past and present, plus a glimpse of

holiday traditions around the world
. . . On it£ own. Kris Stevens Enter-

prises is once again offering "The
12 Hours Of Christmas." a contem-

porary music package spiced with

comedy and nostalgia bits and other

features central to the season.
• Best wishes to NBC on the Oct. 31

debut of Its "Live From Walt Dis-

ney World" country program.
Hosted by WMAQ Chicago's Nancy
Turner, the concert show kicks of

with the Judds. to be followed with

a Nov. 19 feature on Exile. Mean-
while. NBC took a serious step into

the territory of new technologies re-

cently by compiling its "Legend Of
Pink Floyd" special entirely from

Compact Disc. In the future, the

format will occupy the "CD Comer"
on NBC's forthcoming "The Jazz
Show with David Sanborn," and
CDs will most likely play an increas-

ing role in many of the network's of-

ferings.

The time slot DIR Broadcasting

was using for "David Brenner
Live" has abruptly been filled by

"Almost Live With Richard
Belzer" . . . Dick Clark's new pro-

gram for The L'nited Stations,

"Countdown America." debuts

Saturday (2) with a guest appear-

ance by Tina Turner . . . Kalamu-
sic'a "Hot Country Hits" cut its

teeth recently on KINE Kingsville,

Tex., with WQTY-FM Lmton. Ind.

following as the format's second af-

filiate.

KIM FREEMAN

Ut'low 1.1 (I yrfkii/ ctttfttdar o/ up-
roniiiip nrlirnrk and syndiraled
III ii.iir sfHTinls Shou\i with mulli
pir dah.1 indientr local slalions
haiv option ofbroadcast time
and dates.

Nov. I S, Halloween HiU, Top HO
I'SA. CBS RadiorudKt. Ihree hours.

Nov 1-3. Scorpions, Motley
Crue. Superstars Of Rock, Bar
nett-Robbins. 90 minutes.

Nov K). Daryl Hall & John
Oatea, Superstar Hiirtraits. Bar-
nett-Rnbbins. 9(1 minutes

Nov. 1-3. Sutler Brothers,
American Country Plirtrails. Bar-

nett-Robbins. 90 minutes.

Nov. 1-3. NaUlie Cole, Street

Beat. Barnett-Robhins. 90 minutes
Nov 1-7. Dio Special. Metal-

shop. MJI Broadcasting, one hour.

Nov 2. 24 Carat Motown, Solid

Gold Saturday Night. United Sta-

tions, five hours.

Nov. 2-3. Peter Nero. The Great
Sounds. United Stations, four

hours.

Nov 2-3. Oak Ridge Boya,
Weekly Countr>' Music Countdown.
United Stations, three hours.

Nov. 2-3. Mr. Mister, Rick Dees'

Weekly Top 40, United SUtions.

four hours.

Nov. 2-3. Turtles, Dick Clark's

Rock. Roll & Remember. United

Stations, four hours.

Nov. 3. Roger Daltrey, Part H.

Rock Over London. Radio Interna-

tional, one hour.

Nov. 3-10. Roger Daltrey. Part

II, Rock Over London. Radio Inter-

national, one hour.

Nov. 4. The Fixx. Line One.
Westwood One. one hour.

Nov. 4. ABC, The Hot Ones,

United Stations, one hour.

Nov 4-10. Tommy Shaw. Off

The Record S[>ecials with Mary
Turner. Westwood One. one hour.

Nov. 4-10. Evelyn King. Special

Edition. Westwood One. one hour.

Nov. 4-10. Squeeze, In Concert.

WeslwiMid One. 90 minutes.

Nov. 4-10. Chaka Kahn, Pop

Concerts. Westwood One. one

hour
Nov. 8-10. Salute to the Tempta-

tions. Top 30 USA. CBS Radio^

radio, three hours.

Nov. 8-10. David Faster, Temp-
tations, Pia Zadora, That's Love.

Westwood One. three hours.

Nov K-10. Sylvia, Juice Newton,
American Country Portraits. Bar-

nett-Robbins. 90 minutes.

Nov 8-10. Superlramp. Super-

stars Of Rock. Bamett-Robbins. !»0

minutes.

Nov. 8-10. Kiss, Rock Reunkin.

Bamett-Robliins. two hours

Nov 8-10. Boogie Boys. Con
Funk Shun. Street Beat. Barnett-

Robbins. two hours

Nov. 9. Bee Gees, Solid Gold Sat-

urday Night, United Stations, five

hours.

Nov. 9-10, Mel Torme, The Great
Sounds, United Stations, four

hours

Nov. 9-10, David Foster, Rick

Dees' Weekly Top 40. United SU-
tions. four hours,

Nov. 910. Gail Daviea, Weekly
Country Music Countdown. United

Stations, three hours.
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BY BILL HOLLAND

RkO GENERAL INC. is on the hot

seat at the FCC once again, begin-

ning Monday (28). when the Com-
mussion. in hearings thai (latj* back

to 1980, liegins a legal proceeding to

determine the (]ualif ications of

RKO to remain licensee of its hniad-

cast properties. Five years ago, the

Commission voted to strip RKO of

three television stations (later one)

and put in jeopardy (he future of its

other tv and radio projierties The
FCC found the parent company.
General Tire & Rublier Co.. guilty

of improper business dealings, and

said RKO had shown "an egregious

lack of candor'" throughout the

hearings. Since then, the RKO Ra-

dio Network has also divulged that

it had discovered billing errors and
falsification of clearance reports

Other broadcast companies have al-

ready lined up if the eventual re-

newal hearing decision should be

thumbs down for RKO.

CoNGRESS\ON.«iL WIVES arc in

the news again This time it's not

porn rock hut audio and video spots,

produced by the NAB. on the dan-

gers of drug abuse More than 20

wives of Capitol Hill legislators

have taped public service announce-

ments in conjunction with the group
Congressional Families For Drug-

Free Youth. The anti drug spots

will be distributed to radio and tele-

vision stations by the NAB.

Mot FAIR. That's the hub of the

petition for review that the Radio-

Television News Directors Assn.

(RTNDAI has filed with the U.S.

Appeals Court here The group
maintains that the Fairness Doc-

trine is a violation of the First

Amendment, and has asked the

court to invalidate the doctrine The
FCC. m a recent report, agreed with

critics of the rule, but tossed the is-

sue to the Congress, where there is

growing momentum to strike the

doctrine down CBS will be arguing

the case as part of the RTNDA co-

alition of broadcasters.
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MORNING DESinw

11 19

•8C
BE NEAR ME mm^t.

9 »

eiUT lOCl

THE NIGHT IS Slllt yOUNG
9

CONTEMPORARY

/ *^

/ / / J?/ Cofnpil*d from a nation*) umpl« of rjdio pUylittt.

/i/^/>^/ 'I'LE ARTIST

CD 1 2 9
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STEVIE WONDER
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«ABC

® 29 2
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JCIHN PARR

31 24 14 17
YOU'RE ONLY HUMAN (SECOND WIND) -mumi umtir

• BILLY JOEL

32 34 40 5
FORTRESS AROUND YOUR HEART <iv t

* STING

CD HCW^ BROKEN WINGS >,>l<iu

MR. MISTER

® NEW^ I'LL BE THERE coiuMoia jaoMjs

KENNY LOGGINS

35 30 30 10
DONT LOSE MY NUMBER ATLauiK: 7 a«H

• PHIL COLLINS

(S> NEW^ THE LONG AND WINDING ROAO m aMiia 1 «<.-i u>nr,

BILLY OCEAN

37 37 2
LONELY OL' NIGHT iav> a<»a4 > m «rj»iM

• JOHN COUGAR MELLENCAMP

38

39

32 32 7
DRESS YOU UP sine 7 :b9i9 MflNCO BtKtt

* MADONNA

35 35 11
NEVER SUMIENOER (MimVKA S26i

COREY HART

40 39 39 23
FOREVER t;o(UM»a jao49)i

* KENNY LOGGINS

o PrixJucU wilfi the

Anwrioi(RlAA> Mai tor

grMt«Jt <irpljy thil Mcch # V>dco Cl^t A«a<taCMUty # f)«cordir^ Induilry Aisn Ol
ules ot SOO 000 un<U A RIAA Ml tor \Mn ol oiw rrttllion unrt^

BIlLBQi
C cpy n'.:in'ea m ^'cg^l



etailing

Vid Shoplifting Hurts Wherehouse
Retail Chain Moves Swiftly to Stop 'Shrinkage^

LOS AN(;KLI':S Whereh^usf Kn-

tertainment here has found its ex-

plosive growth in home video rent-

als creating major increases in traf-

fic and boosting sales of all home
entertainment software However,
the same growth has brought on a

problem in Hhuplifling which the

firm is movmg swiftly to curb.

In an address Oct. 14 before mem-
bers of the financial community at a
meeting of the Los Angeles Amex
Club, Wherehouse president and
CEO Louts Kwiker detailed overall

retailing strategy' and plans to halt

shrinkage.

An irony underlying the problem
is that it comes at a time of record

growth in revenues, profits, reve-

nue per square foot, video rental

volume and earnings ptfr share.

"We knew that if the shoplifting

continued we'd have a down quar-

ter," Kwiker said, of the firm's re-

cently predicted earnings slump in

first quarter 1986 (July-Septemberl.

*'As you all know, our stock has

turned south."

For Wherehouse management,
it's not a question of whether but

how quickly the shoplifting can be
brought back to industry standards.

An all out campaign is underway.

Oflficers are receiving no fiscal 1985

bonuses. "I started it by personally

giving up a $200,000 bonus. Every
officer has lost his bonus. All sala-

rifd lemployeesl have significantly

smaller bonuses and will probably

receive zero bonus for the first

quarter of the new year We have

our attention focused on this prob-

lem."

Wherehouse, since Kwiker look

over as CEO in February 1982. has

continually taken calculated risks to

stay in front of the market for vari-

ous categories of software. The
firm risked a loss of $15 million in

prerecorded music sales by reduc-

ing inventory m that category $5

million. Plowing $5 million in long-

term money and $8 million raised in

stock in 1983 into video rental inven-

tory and blank tape, the firm has

seen rental volume shoot from $19

million in fiscal 1984 to $34 million

last year There an? 700,000 Video

Express customers "and we're add-

ing 10,000 a week" in the 94 of 1 ,246

stores offering rental.

That video rental triggers sales m
blank tape, prerecorded music and
computer software was strongly
emphasized. Descnbing "cross traf-

fic," Kwiker said "80*.^ of our com-

puter software customers own
VCRs. virtually everj'one with a

VCR owns a stereo." The firm's

new and larger stores accommodate
"15.000 movws, 10.000 LPs. 22.000

cassettes. 8,000 Compact Discs and
1,500 computer software units."

Overall growth was sketched as

CATALOG
Of fynne eoreruifimf rr ijr :o
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(toing from flat rcvcnura in 198.'! Ui

28'^ up in 1984 "with not a single

new store," then up 31^ in 19H.'i

"with just an average of B% more
stores" ($137,777,000 compared to

$105.542,0001. Revenue per square
foot rose from $1H5 to $224 in 1983.

then to $2fi8 in 1985 The company
plans 32U.00O more square feel of
selling space in 1986 through adding
48 units—all larger, H..SOO-8,000

square feet—and by closing 19

smaller stores.

ProfiLs doubled in Imth 1983 and
1984, and for 1985 they "are up i'J^

to $6.4 million." Earnings per share
grew from 20 cents in 1982 to 45
cents, then 77 cenU. and for 1985: 98
cents—up 27% (all figures restated

for a 5-4 stock split).

Quizzed on specifics of the shrink-

age. Kwiker said everything points

to customers rather than internal

theft. "We took five inventories,

June 30. 1983. December 31. 1983.

two in 1984 and the first of 1985.

They all came up right on the num
hers" except the latter. "The only

thing we were doing differently"

was displaying actual movies in

open displays, i e . "floor video."

A major step in stemming shop-

lifting is the installation "by
Thanksgiving" in all floor video
stores of a new articles surveillance

system at point of sale.

Kwiker declined to reveal the

amount of shrinkage, saying. "We
don't want to give our competition

and others anything that can hurt

us." Also, he does not want to exact-

ly state when the problem will be
solved. "If we slip |m the prediction]

by a month or two. then I lose my
credibility."

Wherehouse has. however, re-

vealed several details about the arti-

cles surveillance system (Billboard.

Aug. 31). he pointed out "We want-
ed lo share it with the industry."

Often, strategic planning derives

from studies of hardware growth.
Kwiker sees VCR penetration in

U.S. homes at 23 million unit« by
(Continued on poge iS)

Sounds In Eut UL MCA recording artists Cfteech 4 Chong recently signed

cop.es ol Iheir label debut album. "Gel Out 01 My Room." lof buyers at East

L A s Sounds 0( Music outlet The duo s Springsteen parody single is 'Bom In

Easi LA" Pictured at the store are, laH lo right Tommy Chong. Carlos Reyes,

owner ol Sounds Of Music; Paul Enea. sales rep. MCA Distnbuting; Cheech

Mann, and Peter Lopez, attorney tor Cheech & Chong

Midwest Chain Gives CDs A Spin

New Venture For Highland
LOS ANGELES After more than a

year of successful cross-promotions

involving area music retailers.

Highland Appliance, a major appli-

ance retailer, is introducing a Com-
pact Disc inventory.

Richard Kaye, a former industry

wholesaler in the Detroit area,

where Highland is based, says pros-

pects arc good for more CD inven-

tories to be introduced in some of

the 35 large stores, which stretch

from the Midwest to Texas.

Kaye says his more than 500-unit

CD inventory will be fixtured in the

store-within-a-store 700 square foot

area in Highland's 25.000 square

foot Southgate. Mich, outlet. It also

houses movie rentals, tv accessories

and blank tv and audio tape. High-

land has been an active CD hard-

ware retailer for several years. CDs
are purchased from Vinyl Vendors,

a Kalamazoo one-stop.

Highland first encountered CD

software when Jeff Boyd of Vinyl

Vendors supplied laser-read dislu

for the August, 1984 "Electronic

Thing." a mini-CES-type show for

consumers held over the course of

one weekend in Detroit's Cobo Hall.

Boyd has exhibited and manned a

CD booth for Highland at similar

shows in Detroit at which he reports

sell-offs have risen from 15*^ or 20^

to more than 66*^ recently.

Highland further got its feet wet

in the CD mart by cross-pollinating

promotions with local record/tape/

accessories retailers. In these pro-

grams, consumers were offered $20

worth of $2-per-CD discount pur-

chase books. Stores working in con-

junction with the Highland CD
hanlware purchasers in the Michi-

gan and Indiana area were Boogie

Records, Karma Records. Music

Magic and Record Outlet.

JOHN SIPPCL

Alternative Merchandise Perks Consumer Interest

Budget Confab: Gift Items Bolster Sales

BY JOHN SIPPEL

DENVER Correlative merchan-
dise which stabilizes record/tape/
accessories stores' revenues were
reviewed during the Budget Tape &
Records' convention at the Staple-

Ion Plaza here Oct. 9-11.

Gift and boutique items not only
bolster store sales, but greatly in-

crease markup. Jacque (joldstone.

Budget owner in IVirtlanri. Ore. and
Vakima, Wash, told the more than
50 store owners represented By at-

tending regional and national gift

shows and shopping cmnpetitive
teen-oriented stores, Goldstone said

she is able to continually provide
new items for her stores. She moni-
tors alternative mervhandise just as
she tracks her n'ciiriled product in

ventory, using hund-tahhed con-
trolft. She uses markdowns to avoid

overstock, as most of the gift |>n>d-

uct is non-returnable, and often re-

sorts to trading product with other
Budget store ownerr*.

Kyah Sherman demonstrated
3M's security system, which is used
by 15 Budget stores to thwart pil-

ferage. She claims the system's cost

is more than offset by sales in-

creases of up to 92*^ when prere-

corded cassettes can be openly dis-

played.

Steve Alpiner (TDK). Zack
Yockes (Maxelll and Ted Sakai
(DenonI prodded Budget owners to

stock the more exp*Misive, better

quality metal blank tapes, empha-
sizing such product was not avail-

able in the high discount comfieting

stores in the area. Both TDK and

Maxell will have strong consumer

advertising programs through the

holidays with Ma.xell offering store

stimuli with a conUnual flow of con-

test incentives, including a trip for

two to Mexico for the Budget
stores.

Duracell representative Amy
I'lrich encouraged stores to stock

the more popular home batteries.

She exhibited a series of counter-lop

racks available to showcase the line

C»rl Fi.scher Music Distributors is

oflfering stores a racked sheet mu-

sic/folio/booklet service in five-foot

sections in a choice of colors, ac-

cording to Aida Gurwicz, the con-

cept's national sales manager. The
major print distributor requires an
approximate $1,000 investment of

opening invenlor>', with the supplier

keeping computerized track of indi-

vidual store's sales to provide prop-
er replenishment and new product
Budget owners were offered indi-

vidual opportunities to become Dis-
c<iver credit card stores.
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(Jn the iJeam
BY SAM SUTHERLAND

A urekly column focusing on dr-

ivloftmrnLt in Compact Due hard-
utiPT ofiif sof^M'Orr

Rhino records, which jum
inkfii a L' S ilistnbuLiun pact with
CapituI (set* st-parato slory), has as-

sembled Compact I>isc antholuKies
for the Everl> Bmlhent ami Uitllr

Richard. The SanUt Mnmca hasetl

label, which has exftaiuletl in recent

years into a prohfic source of »ignif-

icant hi>ttirK-al nirk and rAb pack-
a^es. IS jusi ntiw shipping its

Everlys package, with ihi- l.iltU-

Richanl wel tenlativi-ly slated for
distriVmlion in a month or so (press-

inK crunch (H-nnittinK)

Notes label c» fouinlrr Harold
RrnnMon. "When we put out our
tanalo^) reissues of I he Kverlys'
early Cadence albums, we discov-
ered that they'd never use*] theorin-
inal master Uipes for LP pr<M)uction

EvePi'thinj; that had been released
was cut from later K«n(^>'ation

ropn-s " Hronsuii says the snnic

quality thus surprmed them, and
prompted the decision to make the

Everlys the next in a still bnef list

of classic e;*rly nn-kers offered by

Khino m ('It form
both sel» are custom compila-

tions running about an hour, he
adds That Kenen>sity strikes us as

ictnc (m some already irresistable

cakes.

Typical backorders for

Compact Discs can spell a hujje pfr

tential sales volume That's appar
ent from a recent conversation with

Faiita»y*H Phil Jones, who told our

inft>rmanl that his shipments to

date of alioul TiO.IKIO pieces of the

label's double "AmadruN" sound
track are abiiut Iti.mt shy of the

(Hissible market The label is alsu

falling behind on a Crredrnce
Clearwater antlwlo^y package, al-

ready repfirled by Jones at about
:U),(NH) pieces Fantasy's extensive

jaz7. catiilo^ also offers another Xi

titles , . . Als4) jt)iiiinK the now lon^

line of lal>els pinched by CI) capaci-

ty is none other than Capdmnn—

a

spoken word talH-l. no less. Aceord-

injj to Seth (iershel. director of
saleit, the company's first two CD

(Continitrd nn ftngr JS)

800/648-0958
OO^H[n PROOt^CTS COUP
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^Billtxxid No p*rl 01 rhii puCil<(*l>of> mjtf te rvpraduwd stored

•n any ttUm^v ifiXtm or IranwrHftMl. m any lof
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or by any mnnv tlfclfOMc mKhwHcal photocopir>nc.

'•cortj-nf Of oihcfwiM. without tha prior mmtan
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/ "V
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/ AimST
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TITLE

1 22 OflK STKAITS «M«A BROS 3 nn* 7 m«B al i» Oa BROTHERS IN ARMS

3 23 BRUCE SftHNCSTEEH axuuw a ami BORN IN THE USA

2 23 PHIL COUJNS AUAMTV 3«17«0 NO JACKET REQUIRED

S 1 lUT JOEL cciia*> cn wi» GREATEST HITS VOLUMES 1 1 II

• 4 14 STING AAMmjrM DREAM Of THE BLUE TURTLES

* • % a TtARS KM FEARS WNaXT yoai.wxivm SONGS FROM THE BIG CHAM

7 23 PWR FLOVD .^WMst ai 44001 oMitx DARK SDE OF THE MOON

• f 12 TXUUNC HEAOSM inmMHaiKX UTTU CREATURES

1 23 RYAM AOAMS RECKLESS

10 2 tnwi rtwrr.nn Mfi i FHTftMf - n scarecrow

u 14 23 TWA TURNER otn'cji. cc 4>o4i PR1V«II DANCER

12 u 12 7 WHmCT HOUSTON AMSTJt 4MCOI7I2 WHITNET HOUSTON

13 10 II 23 HUEY LEWIS 4 THE HEWS oonats w 4i4u SPORTS

14 l( 17 21 PINK FLOVD ^fx\pmj' tJTn MiH] THE WAU

15 u 13 10 CREEOCNCE CLEARWATER REVIVAL i>><T«i< 1a>»jjcCTrj CHRONIOES

16 IS 19 23 DON HCNLCY GEmw ? ?4o?«--«nm[ii wos BUILDING THE PERFECT BEAST

17 u IS n SAOE pcimta'T M 34SBI tPic DIAMONOUFE

U u 10 23 MADONNAM ; ^Sn^MARNCRSROS LIKE A VIRGM

19 20 20 12 U2 QLWtf^VOJJraTLANtC THE UNfORGETABU F«E

a 19 U 23 WHAM cciiu«»« C" m« MAKE IT BIG

21 17 1< 14 PAUL YOUNG iCAuMn* ivts- THE SECRET Of ASSOCIATION

22 21 21 li EMIVIIMMCS HCA Ka 1 MM BE YOURSELF TOHKIHT

23 22 22 23
PRINCt A THE REVOLUTION

f .' .'"..'eh *4*w<f e*os
AROUNO THE WORLD IN A DAY

24 OICW^ SPVRO GYRA MC4 MC40 M04 ALTERNATMG CURRENTS

25 23 2i 5 THE HOOTERS ca^MWO mil NERVOUS

2C V> 2 SOUNDTRACK •ilantc 7«im) ST ELMO S FIRE

27 V 2 GEORGE WmSTON aMxaa CO lan ua DECEMBER

2S NEW^ THE MANHATTAN TRANSFER 4tiMtc VOCAIESE

29 NCW^ DIRE STRAITS eons 1 »M DIRE STRAITS

30 24 23 % THE POIMTER SISTERS pro CONTACT

a/I'
<*/

CLASSICAL
Cowpilii lre«n a nattonal umptc oi rvU*) mIm report*.

TITLt

1 1 23
•ERNSTEM: WCST SIDE STORY ik,4is»i ?].Mi>aiNo(><4

TE KANAW*. CARRERAS (BERNSTEIN)

2 3 23
AMADEUS SOUNDTRACK tuant mu t xi

NEVlUE MARRINER

3 2 23
TIME WARP tiiux <o><v,

CINCINNATI POPS (KUNZEL)

4 4 23
TCHAIKOVSKY: 1(12 OVERTURE uuK vmx

CINCINNATI POPS (KUNZEL)

S S 23
STAR TRACKS tclanc 40094

CINCINNATI POPS (KUNZEL)

c < n TELARC SAMnCR * 1 MM loioi

VARIOUS ARTISTS

1 1 23
BEETHOVEN: SYM)>MONY aG4ioM'

BERLIN PMLHARMONK: (KARAJAN)

% 9 23
WEBBER: REQUIEM uo itnt

DOMINGO brightman IMAAZELI

• 7 23
THE BEST Of WOLFGANG AMADEUS MOZART i^t^A:'.

NEVILLE MARRINER

10 11 23
HAYON/HUMMEL/L MOZART: TRUMPET CONCS. >• i'44«

WYNTON MARSALIS. NATIONAL PHILHARMONK: ORCH (LEPPAROl

II 10 23
PACHELSEL CANON 4^4 V444

PAALARD CHAMBER ORCHESTRA

12 12 23
COPLAND: APnkLACMAN STRING num. lOO'a

ATLANTA SYMPHONY

14 14 23
TELARC SAMPLER «2 hia' 4010;

VARIOUS ARTISTS

U 13 19
BACH: UNACCOMPANIED CELLO SUITES CKanjmi

YO YO MA

IS 16 23
BEETHOVEN: SYMPHONIES «S li 6 oi^4ii«k

BERLIN PHILHARMONIC (KARAJAN)

1) 20 12
GERSHWIN: RHAPSODY IN BLUE 0^ 14494

MICHAEL TILSON THOMAS

16 15 23
MOZART: REQUIEM > i><< Mj > -Rt • 1 1 1 j

.

ACADEMY OF ANCIENT MUSIC (HOGWOOO)

11 17 23
AVE MARIA ni io 4K'«.'4

KIRI TE KANAWA

19 11 23
GERSHWIN: RHAPSODY IN BLUE iii4ii<: 4«>s>

CINCINNATI POPS (KUNZEL)

21 21 13
STRAUSSfEST TTt4n: 40044

CINCINNATI POPS IKUNZEL)

20 19 11
amerk:a the dream goes on r.. , .

.

BOSTON POPS (WILUAMS)

22 22 23 6
KARAJAN FESTIVAL oc 4 1 4 14a

HERBERT VON KARAJAN

23 23 22 23
BOILING: sum FOR CEUO AND JAS PIANO TRW -•< >o 14044

YO-YO MA. CLAUDE BOUING

24 NCW^ BLUE SKIES i^«cn.4i44M.

KIRI TE KANAWA (RIDDLE)

25 2S 26 10
PUCCINI: TOSCA ma.x ai4>ir4

MARIA CALLAS

26 24 24 23
WITH A SONG IN MY HEART <x4<^4i.-4n

JESSYE NORMAN BOSTON POPS (WILLIAMS)

27 2« 21 3
VIVALDI: FOUR SEJkSONS 4KCMV 400 04S

THE ENGLISH CONCERT (RNNO(X).

2t 26 25 23
MAMMA inMXM4ii444

LUCIANO PAVAROTTI (MANCINI)

29 27 27 17
BAROQUE SOLOS AND DUETS >m i> »n« 1

WYNTON MARSALIS. EOITA GRUBEROVA

30 30 2
BACH: BRANDENBURG CONCERTOS 1 u.i<w \<»i i>r

ACAOEMY Of ANCieNT MUSIC (HOGWOOO)
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'Substantial Co^p' from PolyGram

Sound Shop in CD Push
SHOPLIFTERS
(i 'oritiTiufii from pi iff'-

:•.')

NASHVILLK Amid all the tolk of

Compact Disc shortiit!^!* and back-
ordeni, then is still u window for

merchandisint; and promoting cata-

log, according to Sound Shop adver-

tising coordinator Ann Gass. The
55-unit chain is engaged in its first

major CD promotion here.

"This is the first time we've had
some substantial co-op," she says of

the month-long PolyGram event,
which began Sept. 22. The chain has
allocated 300 pieces per store and is

using tables m the front to fully

capitalize on in-store p-o-p signmg.
Pricing for the promotion is

$12.99 for popular and $13.99 for

classical albums. There are two dou-

ble^lbk sets, "West Side Story" and
"Derwk & the Dominoes," priced at

$29.95 per set-

Gass is usmg pnnt ad buys, prin-

cipally in Sunday entertainment sec-

tions via quarter-page layouts.

Sound Shop is totally mall-oriented.

with units in 12 states throughout
the Southeast and into Texas.

"VVe were getting reorders after
the first couple of days," says Gass
of the promotion kari. rhlct

THE

BILLBOARD

BOOK OF

NUMBER
ONE HITS
BY FRED BRONSON
The inside slory o1 every

Number One single from

"Rock Around the Clock'

to 'We Are the World
"

AT BOOKSTORES NOW

Christmas and "•)! to 42 million by
I'.IKT " Blank video tape sales are

jumping too, from 3U to 105 million

1982 through 1984 "and will sky-

rocket to 190 million units by 198»i."

CD adds a new dimension in pre-

recorded music with hardware esti-

mates 50,000 players in homes in

1983, m.WO by 1984 "and substan
tially more than one million by 1985,

and more than two million in 1986
'

"New CD players do something
astonishing," he told the investment
group "They buy the same music
they already own on black vinyl"
He cites a curve of 800,000 CDs in

1983, nationally, moving to "ap-
proaching five million in 19K4, 15

million in 1985 and 30 million next
year."

The computer software "explo-

sion" will occur next Christmas sea-

son, Kwiker predicts. "This market
will expand with the sale of un\l»

that have the power of the Apple 2E
[for] under $!i00. That happened in

VCRs, in CD players, and will hap-

pen in home and personal comput-
ers"

ON THE BEAM
(Continued Irntti pnyt JJ)

releases—"Thi* Nutcmcker" und
"A C'hild'n ChriHtnuM in Walw"

—

are selling out.

Cn/KOM SUMMIT; Last week
hniUK^t^ 3 throe-day seminar mark-
iiig the first Opticiil Diir/Krad
Only Memory Furum. »|>ui)rtored in

ArlinKton, Va, by the Kearnins
Technoloiry lnHtitut«. The Oct. Z\

thruu^h 25 event was tarffeted to

the computer field, with systems
and software analysts, database
pubhshcrs, consultants, suppliers,

designers et al expected.

Making this huddle noteworthy
was the apparent significance of
CD/ROM memories, touted by the

seminar's own pamphlet as yielding

a world standard for future ROM
data storage. That's a worthy re-

minder of the eventual explosion

this field shouW register, with 1986

likely to start the ball rolling in ear-

nest as significant numbers of CD/
ROM drives reach the marketplace

and available database applications

begin to add up.

FOR WEEK ENDING NOVEMBER 2. 19B5

Billboard
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Publillwr

SYSTEMS

s
«
a.

<

*

1
e
e
o
U IBM

X

1

s
TRS

2
L o

t S7 TYPINGTVrOR HI Simon A SchuMrr
PrDcrvm that dwetoiM speed, and shown proerns in

typtnc »pMd and accuracy • • • •

a 92 MATHBLASTBI!
Contains owf 600 probk-ms in addition, subtraction.

muMipl)Cal)On. d'vivion. IraclKtns and decimals tor

sti*dents ages 6 through 1 2 .
Mrith a game at th« end

• • •

2 109 NEW IMPROVEO MASTER TYPE
tducalionat program that teaches touch typing to ages 7

toaduH >n an etcitmg video game format in 1 8 different

lessons
• •• • •

i
4 U MUSK CONSrmjCTION SET ElffClrotiiC Arts

Interactive mui< composition and learning tool enables

user to MOrli with a librsrv of music or compose own. • • •

t 7 SKV TRAVEL Cofnmodorc An Astronomy Program •

EDUC
S 2< SUILOABO<N( Sc»rt]orougt>

Children can create a jtory with friends and pels rvames to

pnnt out and mahettwir own book Recommended ages 2

tol?
• • •

7 3 SPANISH
Amenun Educstiorul

Compulaf
Foreign language program that can be used with any

Spanish 1 course
•

9 13 CHARUE BROWN'S ABC'S
Aninlroducliontolettenandwortis Recommended for

ages 3lo7 • • •

i 20 AGENT U.SJL ScholattK Inc

Educational program designed to sharpen geographic and
m«lh skills helps to improve deductive reasoning for ages

9 to adults
• • • •

10 3 WEBSTER: THE WORD GAME CSS
Program helps children become lamitar with spelling

patterns
• •* •

1 S7 PRINT SHOP BrodeftuixJ Al Home Pnnt Shop • • •

h- 21 THE NEWSROOM Sfifingboard
T he program lets you design, ilkjslrale and pnnt your own
newspaper The program has a bu'lt-m wiofd processor.

• • •

lAGEMEl

5 43 PAPERCUP Battenes Included Word Processing Package • •*

3 17
PRINT SHOP GRAPHICS
IIBRARV II

Brodcftxjnd
A second disk tor use wrth the 'Print Shop"' Supplies 1 20
more graphics

• •

« 30
PRINT SHOP GRAPHICS
UBRARYI BnMMitund

An additional disk tor use with ttw ' Pnnt StKp" Supplies

lOOrwwgraphKS.
• • • •

•MAr > 21 HOMEPAK B«nenK Included
Combines word processing.communicalions and data

management m one package
• • • •

7 14 PRINT MASTER UrttiOfiWortd At Honte Print Shop •

i
e 109 BANK STREET WRITER Bfodertwnd Word Procesvng Package • • • •

9 7 SWIFT SOFT Covnl
A combination ot spreadsheet, filer and inventory

programs
•

10 12 aiNlBUNOU Timeworln
Combination of Word Processing.Daia Base and Spread
Sheet prog'sm

•

/^Copyright 1 985. Bidboard Publications. lr>c No pan of This publicat«n may be reproduced, stored m any retnevat system, or Iransmitled, in

any former by any means, etvclromc. mechanical, photocopying, recofding. or otherwise without ttie prior written permission of The publisher

»_Oli>h a-CARTHIOGE —CASSCnt

Random bits: The Loa Angeln
Timtv. has featvired Compsict Dines

in both software and hardware ad

layouts ever since the configuration

bowed, yet the paper's editorial cov-

erage has been sparse. This past

weekend did bring two modest sto-

nes centering «>n the configuration:

one, however, by rock cntic KobeK
Hilburn. touted a personal list of

favorite CDs (albeit one acknowl-
edged to place virtually no emphasis
on sonies), while the second, by vet-

eran columnist Jack Smith, ex-

lolled the viriues of a portable CD
player for working out . . . Recent

and current audio buff books con-

tinue to mirror the proliferation of

new CD players as well as tumbling

prices. Stereo Review's November
issue tests five new players with list

prices al the $300 level, generally

praising their performance as rival-

ing or surpassing that of the best

first generation players regardless

of price. Last month's High Fidelity

meanwhile compared 77 different

units via a tabular listing of specs

and prices.

Copies
OF

WEEKLY
CHARTS
are available from
Billboard's Chart
Research Depart-

ment, Pop Singles

1941 through 1984.

Top LPs 1949

through 1984.

$3.50 per chart.

Call or write:

Billboard Chart Rewarch
1S15 Broadway
New York. NY 10036

<212) 764-4556

CD Blisters

BEAT
Paper Packaging.

Much Higher Quality

St Lower Prices Than

Poper CD Packaging.

From the No 1 Supplier

of CD Blisters.

Call Col 612-934^78
INNOVATIVE RUSTICS INC.

BlLLBOyW NUV' 25
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J\ew K^leases

ALBUMS
The following configuration ab-

brciiatton.s are u-sed: LP—album,
EP—extended play. CA—coitsette;

NA—prxce not aivtlable. Multiple

records and-'or tapes in a set ap-

pear vtthin parenthcaes following

the manufacturer number.

NP/ROCK
THE ALARM
Strength

CA K'^L ^OlO ti 98

ASIA
Aitra
IPCi'— '-.K^ 1*072 WA It 98

BARRON, RONNIE
Bon Ton Roulotit

BILLY THE KID
Sworn lo Fun

CHEECH L CHONG
Get Out Of My Room
ir U' a w J M<.'. \h It

C* Mr*i • » .V Ih SH

CROSS. CHRISTOPHER
Every Turn Of The World

C* :•> 1*1 IK "I

OEPECHE MODE
Cetching Up With Oepeche Mode

JOHN. ELTON
Ice On Fire

PACK. DAVID
Anywhere Vou Go
Waw Ot-yk I ?S 1 16 Ml A M

C* 4 .'S >H- »B •*»

SEXTON. CHARLIE
Pictures For Pleasure

SPACE MONKEY
On The Beam

BUOl
BENTON. BROOK
Memories Are M^de 01 Thtt

IKE 4 TINA TURNER
Golden Empire

CA

THE ISLEY BROTHERS
Masterpiece

CA 4 :Hiit %n 4n

THE JETS

CA li*i-Ar *^h*t7 %t M
TUNNEU. JIMI

CA W ' (K

Tool of thetrade

THE VIDEO REVOLUTION
1978-PReSENT

Includes an index ol song trtles

Wirh Special Introituciions bv

VIDEO JOCKS

"One of the most accurately

detailed rock encyclopedias

ever. A must for the rock

enthusiast."-j J JACKSON

"People are asking What is

Madonna's last name?', 'What about
Boy George? and Sting?' Well,

needless to say, Mr Music has come
to the rescue once again ..

Thanks, Norm, you've made
myjobaloteasier."-MARTHAC OUINIS

"Factual, accurate, and,

on top of that, fun to read."
-NIMA BLACKWOOD

"Life is so much sweeter

when you ROCK ON!"
^ MARK GOODMAN

P ALSO AVAILABLE
ROCK ON THE SOLID GOLD YEARS (Vol 1)

ROCK ON THE YEARS OF CHANCE (Vol 2)

llluslrated At bookstores or call toll-lree

(800) 638-3030 Major credit cards ( ^
accepted

Harper&)Ruw [f'
1 IS I 7

COWTRT
BUFPETT. JIMMY
Songs You Know By Heart

CA Ml * < 1 If

WATSON. GENE
Texas Saturday Night

COMPACT DISC

CROSS, CHRISTOPHER
Every Turn Of The WorM
COA...- j.i, . iivt> II19S

DAY. MORRIS
Color 01 Success
CO rt- . . »l> Jl-.Vfl

GAYE. MARVIN. 4 HIS WOMEN
Classic Duets
CO '»'- • 1-.-' f

. s jir A -r

RICHIE. LIONEL
The Composer Series. Great Love Songs
With The Commodores I Diana Rots
COM<-.">M hl*1MD MTA Tfli.'.i

SHEILA E.

Romance 1600
C6 Hm.. ; MA %ii99

WILLIAMS. HANK. JR.
Greatest Hits. Vol. N
CD f>f - tt-iv ; :bj?6 *fA jiiM

WONDER. 5TEVIE
In Sihtare Circle

CD ir-A* Mot»—.61 J4I0 liCA

To get your company s new retvasei l<stcd.

eiltwr send release sheets or else type the

mlormstfon m the above (ormai on your

lenerhead Pteast >r>ciude suggested hst

pr-ce i*(henevef possible Send to Lirma

Uoieshi Billboard. I S 1 S Broadway, New
Yorh. N y 10036

HOME VIDEO
Symbolsforformats are a= Beta,

»= VMS. *CED and^^LV mere
applicable, the suggested list pnce

ofeach title is given: otherwise,

"So List" or "Rental" is

indicated.

FlUB
AND BABY MAKES SIX
ColiMn DvwhurtI, Warran Oatsi. Msggi*
Cooper
** JS> HoiTw Vidn 2IS 602 IVC'$S9 9S
AUNTIE
*VS<m,i.r 7eS6't59 95

BATTERED
Mike Farrell, Karen Graa»lc. Le Var Burton

BLOOD AND GUNS
Orion Welles
»»Sirrwaf 7697 1*9 95

BLOODBATH AT THE HOUSE OF DEATH
Kenny Everetl. Pamela Stephenson.
VincenI Price
* V M^-dta Hoine LntenainiwrK M8 1 3

8R0ADWAV BOOT WORKOUT
Carol Lawrence
»»Sim.lar 7738 iZi 95

THE CHILDREN Of AN LAC
Shirley Jones. Ina Balm. Btieaulah Quo
4 tr USA Momp Video ,^ 14 334 IVt $49 95
OEATHMOON
Robert Foiworth. Cliarles Haid. Franca
Nuyen
*tF^<\ I omoMjn.catmns VL9059 tul.<l>a

Homt tnlfftainnienl $59 95

A DREAM > OR CHRISTMAS
Han Rhodes, Beati Richardv Lynn
Hamilton
AtP LIS* Home VidM 214 61 7 IVL $49 95

EXPRESS TO TERROR
Ste.e Lawrence. George Hamilton, Steiia

-c: I cinqs» » Pr,-,m Enlertammeot 255 1 / »49 1-3

GUNS OF WAR

Momr EnT.rtainiTWnt 159 95

THE HENDERSON MONSTER
Jason Milter. Chrislme Lahli. Stopnwi

«™ V.0« 2 I 3-625 IVt- $39 95

KING OF AMERICA
Michael Welrfen. Larry Atlas. Barry Millar

AtrvCl C<OTmon,cat.o»i VL9064 M«liJ

Hoint lntfMa.n(n*fit $59 95

THE LIFE OF VERDI
Renala Tebal*. Maria Callas. Luciano

Pavarotti
*»«ullu. 1125 $249 95

MAN FROM DEEP RIVER
Ivan Rassimov
AtrPriV"- Er.tvna.n'n.iit 2822'$59 95

THE MANIONS OF AMERICA
Pierce Brosnan, Kale Mul(rew
»»Pnvf f n'enjin™.m 2051 $69 95

MURDER ON FLIGHT 502
Robert Slack. Georce Mahans
Aty Pr iT, tr,r*nain,T»ent 1928 $49 95

NINJA MISSION
Christoler Kohlb«r(. Hanna Pola. Bo I.

Munihe
* ty M*dia Home Enlertainment M809/
$59 95

PACKIN IT IN
Richard Beniamin. Paula PranHsa. MoB;
Rmtwald
A V VCL Ccmmunicarion^ VL9065 Media
HomelnIe'la,rfnpnI $59 95

A SMALL KILLING
Edward Asner. Jean Simmons. Andraw
Prtne
»»US* Hoin. Vtdec 215 624 IVE $59 95

THE THIRTY-NINE STEPS
Robert Powell. David Warner. Enc Poelar

A V MeOia Hon^ Enlcrtainmem M801 /

$59 95

WHITE MAMA
Bette Davis. Ernest Harden, Jr.

1» USA Horns V«I« 215 616 IVt $59 95

WILLARD
Bruce Davison, Ernest Borinina, Elsa

Lanchester
*tr P'.sm Eilertaipmenl 2B69 $59 95

THE WOMAN WHO WILLED A MIRACU
Claris Loachman. James Noble. Fran
Bennett
*»USA Home ViOec 215 628 IVE $59 95

To |e1 your companr^ nei* video r

listed iend the lollowtng inlormation—Ti

lie, Pertormers D'it'ibulor Manutacturer.

FoimaUM Catalog Numb*i(sl tor each lor

mat and the Suggesied List Pnce (rf none.

indKale No list or Rental ')—10 Linda

Moleski. Billboard 1515 Broadway New
York N r 10036

For fast action, use

_ACTIONMAR^

the Billboard

Classified

Call Jeft Serette toll

free at (800) 223-

7524 (NY residents

dial 764-7388)

MIAMI
TMe

BUTTOUS A^ILABLE
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7deo retailing

National Video Plans Major Changes

Pay Per Transaction Is On Agenda
'Pinocchio' Refund Offered

Ongoing Policy, Disney Asserts

BY JIM McCULLAUGH
LOS ANGKLES The sizable 580-

unit U.S. and Canarjian National
Video chain expects to do $100 mil-

lion in revenue, system wide, in

1985. In addition, the franchise oper-

ation is "that much nearer" to a

non-traditional "pay per transac-

tion" arrangement with video soft-

ware vendors.

Thai pnijection comen fn)m Ron
Berger. head of the P()rtland, Ore-

gon-based web. on the heels of its

recently completed annual conven-

tion in Acapulod—which drew IWTi.

up from last year's 240 in Maui,

Berger confirms that he is negoti-

ating with three software vendors

to do business on a "pay per trans-

action" basis, which is'"whcre I

think the industry is headed any-

way." This approach will allow ven-

dors to participate in each rental

transaction but will only work, in

Berger's view, if stores and distrib-

utors have SDphisticated computer
methodology with audit trails.

"We've been aggressively step-

ping up computerizing our stores,"

he says.

Other elements to come out of the

convention include:

• The chain will become the retail

sponsor of "Video T(might." ainng

on the Satellite Programming Net-

work (SPN)
• A distribution deal has been

inked with (Meveland and Chicago
branches of Commtron in distribute

National Video's private label

branded product, such as Royale
blank tape, carrying cases and other

accessory items.

• The banning of club member-
ship as the shakeoul in home video

retailing continues.

• The termination nf any franchi-

see that displays adult matenul or

has an "adult room." Adult material

may only be kept under the counter

and no one unrler IK may rent or sell

thai product to a consumer under
the same age. A letter has ben sent

to VSOA reiterating that policy

• The opening of two major Na-
tional Video "superstores" in as yet

undisclosed major U.S markets,
which will place a strong emphasis
on sell-through while taking the

"Crazy Eddie" approach to mer-
chandising. They will be company-
owned stores. National has two
company-owned stores presently;

all the rest are franchised.

• A much expanded and aggres
sive advertising program for the

balance of the year, including ads in

TV Guide.

Berger says the "pay per transac-

tion" idea was proposed to the stu-

dios as far back as 1982 with testa

run in some stores the following

year. The conclusion was that sys-

tem would only work with sophisti-

cated computerization.

National's decision to ban club

membership, adds Berger. is based
on a report from ex-Twentieth Cen-

tury Fox Telecommunications head
Steve Roberts, now a consultant,

who indicates that more than 20,000

video stores have shuttered since

1981. "Consumers will be victim-

ized. If you figure those stores had
50 members each, perhaps as much

Record Factory Clip Rentals:

More Traffic, New Problems
BY EARL PMGE

SAN FRANCISCO As record and
tape chains gain experience with

video rental departments, they are

learning to appreciate the movie
rental customer as an entirely dif-

ferent consumer, one that can im-

pact upon the entire store. What has

helped Record Factory maintain
equilibrium here is a video "task
force" organized a few months ago,

says marketing vice president Bob
Tolifson

The task force, which meets bi-

weekly, has made a number of ad-

justments since organizing in June.

Many changes are keyed to the dis-

tinct attributes of the rental cus-

tomer, while other adjustments
grow out of the distinctions be

tween a video rental department
and the rest of the record/tape
store environment.

"We first listed around 65 prob-

lems or aspects of operating the de-

partment." Tolifson relates, "then

honed it down to the top 20. As it

turns out, two problems are really

related We were experiencing slow

weekdays and chaotic weekends
"

The task force—comprised of two
people from each store (on a rotat-

ing basis!, two from operations and
two from Tolifson's marketing de-

partment—soon realized that a ma-

trix of problems grew out of the

traffic dichotomy tong lines, crowd-

ed parking, difficulty in knowing
how to staff up, stock problems and
store hours were all on the list.

As for video rental customers, To-

lifson says. "They're very uptight.

They are not laid back record cus-

tomers that love to relax listcnmg

to music. They want a movie right

now and you lose [the sale] if they

become impatient or you're out of

stock. They're not necessarily lo<»k-

ing for price. Convenience and se-

lection are the key want attributes."

One "traffic crunch" solution

that has worked so far in the 13 (of

38) Record Factory units with rental

departments is the use of discount

coupons redeemable Tuesday
through Thursday "This may be a

free rental offer or a s[»ecial price.

We advertise the offer or do mail-

ings. We've found that rental cus-

tomers don't mind coming in mid-

week and," Tolifson adds, "that's

precisely when there's maximum se

lection, no lines and plenty of park
ing"
Even though video rental compe

tilion is fierce here between Where
house and other independent video

stores and chains, pricing has re-

mained fairly stable for Record Fac-

tory "We're $2 in 10 stores and
(i'ltritt'mt-fl ttn /iiu/r Jff)

as $5 million was lost."

Business in general? "Our vol-

ume for the month of July, system-
wide, was $8,577,000. During one
week in August we had more than

one million movie transactions. In a

normal week we see a half-million

people."

The chain will also place a strong

emphasis on sell through for Christ-

mas, hinged on many vendors
Christmas catalog promotions
"We're poised to sell," he says,

"We'll do a direct mailing to more
than 2.5-million customers."

LOS ANGELES Walt Disney
Home Video is advising video retail-

ers to refer any dissatisfied pur-

chasers of "Pinocchio" at its origi-

nal $79.95 retail price to them at

their Burbank headquarters.

Consumers may send proof of

purchase, as well as the title, back

to Disney, at which point they will

receive a full refund and are free to

buy it at the new price (Kiint. Disney

recently lowered the price of "Pin-

occhio" U> $29.95

This does not reflect a shift in pol-

icy, according to a Disney spokes-

nvrson The company has had an on-

going philosophy of accommcKlating

any disgruntled customers of prod-

uct in this fashion.

Some video retailers were un-

aware of the policy, according to

Carol Ptough of Video Cassettes Un-

limited in SanU Ana. president of

the Orange County VSDA chapter.

A Disney, representative reiterated

the policy at a recent chapter meet-

ing.
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fl'/a/ TITIC
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Copynghl 0«nef.
pyijnufKturer, Cjtalot Number

s
1

1 s PtNOCCHIO Walt DiSfWy HofTw VhJk) 239 IMO 7US

2 2 5 LIFE WITH MICKEY! Wan Dis/wr iHome Victeo 260 IK

3 NEW^ BUGS BUNNVS WACKT ADVENTURES
Wjmef 6n>s
Wanwf Home Vi<)eo 1 1 S04

19U IM

4 ; S CARE BEARS BATTLE THE FREEZE MACHINE A FafTnly Home Enlenjtnment F37

1

IW ajs

S 4 5 MV UTTLE PONY •
ChiWren s VKJeo library

Vestron 1 400
I9U I9«

6 9 S
RAINBOW BRITE AND THE MICHTY MONSTROMURK
MENACE

Children's Video Library

Vestron tSOS
IW

7 3 5 THE CARE BEARS MOVIE A
Samuel Goldoryn Company
VeMron 5062

M
tatm

( 13 5 SUPERMAN OC Comes Inc

Warner Horrve Video 34079 vm 2UI

9 10 5 DUMBO A* WaK Disney Home VNteo 24 mi 3Ui

10 5 i AN OFFICER AND A DUCK Walt Disrtey Honw VMleo 2S8 ms a«

11 \» 4 CHARLOm S WES Paramount Piciures

Parafnoont Home VnJeo 8099
an lUS

12 12 TRANSFORMER&THE ULTIMATE DOOM Sunbow Hasbro /firadtey Pd Inc

Farnity Home Entertammeoi f 31 20
IMS 2U6

13 11 5 CARE BEARS IN THE LAND WITHOUT FEELING 4 Family Home Enlenair«ment F357 IMl as

14 23 2 DAFFY DUCK THE NUTTINESS CONTINUES . .

.

Warner Qros
Warner Home Video 1 1 505

IMS ua

IS 17 5 FROM PLUTO WITH LOVE WaR Disney Home Video 26

1

INS ae

1« 1 5 TRANSfORMERS:MO(IE THAN MEETS THE ETE Sunbow 'H*st)ro, Bradtev Pd Irtc

Family Home Fntemmment F 3 1 1

9

IMS nss

17 24 3 STRAWBERIIY SHORTCAKE PETS ON PARADE Famity Hortte Enteftaeiment F 368 \m as

IS IS 2 AQUAMAN IK: Comics tnc

Wwner Home Videc 3408

1

\m 24M

IS 21 S VOLTROMASTIE OF LIONS A World ErtfihPrdLW
Sony Video Soltware 99H00 1 9-50020

IMS ««

20 « 4 &I JOE: A REAL AMERICAN HERO Famrfy Hofne Enlerta*nmenl F4-87 IW BH

21 NEW^ SHE-RA. PRINCESS Of POWER MacK WifKhiw 6 2DS04 IMS 24»

22 NEW^ ROAD RUNNER VS. WILE E. COYOTE: THE CLASSIC
CHASE

Warner Bros.

Warner Home VitfM \ 1 504
IMS KM

23 NEW^ SYLVESTER AND TWEETVS CRAZY CAPERS Warner Bniv
Warner Home Vtdeo 1 1 506 IMS 11

M

24 NE«» PORKY PIG'S SCREWBALL COMEDIES Warner Bftu.

Warner Home Video 1 1 508 IMS II

M

2S It 3 TRANSFORMERS: SOS D1N0B0TS Family Home Enlenainmeni Fl- 1 28 IMS

• RecwOini Industry •nn ot AmtitK^ gold trrt.(ic»l«)rt fo» lr»e»t^^cAMlJ(I^s sal«^ ol 7ii,000imiti tw sugfested iMt (ir»c# .ncom*o4 \l milhon (30,000 ot SI 2
million tor oofUhMlficalfwIe lor hnm^tyidM p^odoct. 25 000 w tl milliofi lo« fnu»K v>d«>producll 4RIAA pietwum certiliotion to* ttSMlncaJ t.lms vatos of
1 50.000 unrts or Msgeited list price MKoine ol (6 rmNlon (60.000 or 4 m.iion »« noi» )t»«inc»l mede-lortame *mJ»o product. 50 OOO units or a value of
12 mlHion tot fftusw vtdeo producl} titles ceililwd prior to Ocl I I 9B5 were c«r1lfw<1 und«r dttterenl criteria ) • Intarruttorwl Tap* D«k Aun cerlttlcetMjn for
gross label revenue ol 1 1 mNiion aliei leiutn^ or Mock belancnf

28 i:TVEW
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RECORD FACTORY
(i'oiltlininl friiw /iiim jl

$2.50 in the other three." Tolfison

notes. Ston- [K>li(-v ran he varied, de-

ponding on competition and other
factors.

Essentially. Record Factory has
gone through an evolution since
first bowintt video rental in mid '!<H.

One shift has heen in display strate-

ey
Oriitinally. empty boxes were dis-

played on peRs. with each box con-

stantly on display . This was )mssible

because ta^s were also on the pegs.

Each tag represented a copy of a ti-

tle in stock. Customers took the
lags to the counter to rent a tape.

"This was the answer to avoiding a
lot of holes m the display."

However, wily customers would
p«K'ket a taj: to insure a triven selec-

tion would l>e available on their next
visit. It was like hiding a book in a

library where a limit on the number
of books one can borrow is en-
forced. Tolifson explained. "The
whole tag system became unman-
ageable."

While still displaying empties.
Factory now displays all empty rep-

resentatives of a selection This is

more orderly but also requires more
display space. Thus, a present prior

ity for the task force is to come up
with better display racks

One other challenge Factory has

confronted corresponds to the dis-

tinction between movie and record/

tape customers—store staffing.

"We have found that staff |)eople

who are into records re.sent working
in the movie section. "In fact." says

Tolifson. "we now solicit with sepa-

rate advertisement*. We don't want
music freaks answering help want-

ed ads for the movie counters."

At the same time, a fundamental

management objective for the chain

is to have store managers and assis-

tant managers totally versed in

both movie rental and the remaining

store business. "We want people

who can cross over and we are
achieving this smoothly."

Related to slalling is the issue of
store hours "We've found that we
liave to 1k' oiM'ii where we have rent-

al from 10 a m lo 111 p m and until

midnight Friday and Saturday.
F.ven Sunday hours have been ex-

tended We iiseil to he open until G-7

then f p ni Now on Sundays it's 10

p m."
In tact, one store in the chain,

Odysiiey (still retaining a pre acqui

sition name), in Las Vegas, where
movie rental was just installed, nev-

er closes. "There's no key." says
Tolifson

Tolifson says the happy conse-

quence of all the adjustments,
which management and staff alike

appreciate, is that the video rental

stores are generally the volume
leaders. He says he can see why so

many chains are feverishly adding

rental sections.

"When you walk into some rec-

ord/tape-only stores on some days.

"

says Tolifson. "you look around and
wonder how long things can contin-

ue without the added traffic and
general excitement movie rental

sections generate"

TOUCH That DIAU
Get fast results with ACTION-
MART, the Billboard Classi-

Call ou' Holline al (800) 223-7524

and tell Jell you wan lo see some
Action'

FUNAI
VP 1500

VIDEO PLAYER
The #1 video player rental in the U.S.

For more inlormation. write, or call;

Harjoy, Inc., 275 Forest Avenue. Parainus. NJ 07652

(201) 599-2882

Billboad.

TOP VIDEOCASSETTES RENTALS

A /i

/ ^/ Contpilcd from tt njlional kjmplr ol r«l4i( s\wt rrnur reporU

of
^/ Copynjhl Owner. Pnncip»l

/ Tint ManglKlurer. Caurog Number Peftormer* II

*
s
i!

K

1 4 THE BREAKFAST CLUB A Urtivurul Oly Studios

MCAO*«t Corp 6016/
Molly Ringwald

Antriony UKhael Hall
ins n

2 } 4 AMADEUSA Thorn/tMl/HBO Video TVA2997
Tom Hulce
r Murray Abraham IW PC

3 3 8 THE KILLING FIELDS A Warner Bro^
Warner Home Video 11419

Water sion

Or HaingS Ngor
l«U R

4 4 & DESPERATELY SEEKING SUSAN A T tiof n , EMl H80 Video TVA299

1

flosanna Atquene
UadOfina

IMS a

S 5 I MISSING IN ACTION 2 THE BEGINNING Cannon Filrm Inc

MCM'UA Home VxJco 600658
Ctiucti Noms l«5 I

6 14 i
POLICE ACADEMY Z THEIR FIRST
ASSIGNMENT A

The La(W Cornparty

Warner Homo Vidvo 20020
Sieve Guttenberg

Bubto Smitti
I9K PGI]

7 i 1 THE SURE THING Embassy Pictures

Embassy Home Enlertainment 21 78
JohnCusach
Daphne ZuniRa

I9IS P&I3

8 1 21 THE KARATE KID A ftCA/ColumtHa PiclurtfS Home Video 6-

20406
Ralph MacchKi
Pat Morila

1914 re

9 » 6 A PASSAGE TO INDIA
RCA/Colun^ Pictures Home Video 6-

20485
Judy Oavis

Dame Peggy Ashcrofi
1914 re

10 10 14 A SOLDIER'S STORY A RCA/ColumtHa PKtures Horrw VidM 6
20406

Adolph Caesar
Howard E Rolins Jr

I9II re

11 13 4
FRIDAY THE 1 3TH. PART V A NEW
BEGINNING

Paramount P»ctur»
Paramourtt Home Video 1 B23

John Sliepard

Melanie Kinnanr\an
I94S «

12 12 16 A NIGHTMARE ON ELM STREET A Medta Home tf«ertamn>er>t M790 John Sa(0n
Ronee Blah ley

I9IW R

13 11 14 FALCON AND THE SNOWMAN A Orion Pictures

Veslron 5073
Timothy HuMoi
Sean Penn

19» R

14 z; 3 PORKYS REVENGE CBS-Foii VKleo 1463 Chuck MilthciJ
1981 R

15 9 18 STARMANA RCA.'Columbia Pictures Home Video 6
20412

Jetf Bridges

Karen Allen
I9S4 re

16 16 10 STICK* Ureversal City Studios

MCAOot Corp 80180
Burt Reyrwids

Carxjice Bergen
I98i R

17 15 28 THE TERMINATOR A Thorn.-EMI/HBO Video TVA2535 A 5chwarienegger 1944 .

18 21 10 BLOOD SIMPLE • Ctrcle Filmi

MCADnl Corp 80139
MmGeti
Frances ^kOormand

196) 1

19 i; 8 MRS. SOFFEL MGM UA Home Video 800600
Diane Kaaton
Mel Gibson

1914 re-ii

20 19 12 THE MEAN SEASON A Orion Pictures

Thorn/EMI/HBO Video TVA2981
Kurt Russell

ManH Hemingway
IKS >

21 K 2 THE COMPANY OF WOLVES* ITC Emen»rwnent
Veslron 5092

Angela Lanibury
David Warner

1114 R

22 18 14 RUNAWAY A Tri-Sl«f Pictures

RCA 'Columbia Pictures 6 20469
Tom Sellecti

Cynthia Rhodes
1914 rei3

23 29 2! MISSING IN ACTION Canr>on films loc

MGM' UA Home Video 80055 7
Chuck Norns 19H R

24 23 16 THE FLAMINGO KK) A
ABC Fitms IrK

Vestron5072
Man Dillon

Richard Crenna
I9U rei]

25 22 20 PLACES IN THE HEART A CeSFoM Video 6636
Sally Field

Lindsay C rouse
1914 re

26 20 6 TURK 1B2 CBS-Foi Video 1460
Timothy HutTon
Roben Urich

I9<S re 13

27 2i 5 THE SLUGGER'S WIFE
ftastar Prod
RCA Columbia P-ctures 6-20486

Michael O'Keefe

Rebecca de Momay I9<5 re

28 NEW^ FRATERNITY VACATION A
Mew Worid Pictures

New World Video 8509
Sl^-phfn Gi-oU'eyi

Sheree J Wilson
I9» R

29 2t 5 MISCHIEF CBS-Foi Video 1459
Doug McKeon
Cdtrwrine Mary Stffwart

19U R

30 30 14 INTO THE NIGHT A Unmersai City Studios

MCADist Corp 80170
Jell Goldblum
M.cHele Pleifler

19SS R

31 NEW^ UP THE ACADEMY Warner Bros
Warrtcr Home Video 11313

Rd'ori Mtfcthio

BorbJ'd Bach
1990 R

32 24 6 PURPLE ROSE OF CAIRO A Ornn Pictures

Vesiroo 5066
Mu Farrow

Jelf Oaf>w1s
I98S re

33 3? b PARIS, TEXAS CBS-Foi Video 1457
Harry Dean Stanton

Natassia Kmski
19S4 re

34 26 13 PINOCCHK) Wall D'sney Home Video 239 Animated 1940 c

35 NEW^ CERTAIN FURY A Nt-w WorkJ Pictures

N<hi. World Video 85 1

4

Talum O'Neal

Irene Cara
I98S R

36 3; 18 MICKI & MAUDE A
RCA Columbia Pictures Home Video 6-

^Od56
Dudley Moore
Amy Irving

19S4 reii

37 33 19 PROTOCOL A Warrwr Bros
Warrter Home Video 1 1 434

GohJie Hawn 1914 re

38 31 IB
20 10 THE YEAR WE MAKE
CONTACT A MCM. UA Hon»- Video 80059

1

Roy Scheider

John Lithgow
1914 re

39 39 25 THE COTTON CLUB A
Orion Pictures

E mbaisy Home E ntertatnmerjl 1714
Richard Gere
Diane Lane

ISM R

40 35 2 HEAVENLY BODIES Key Video 6844 Cymhta Dale I9<S s

• Recording induifrAisn ol Ain-.n j n'lid n-»til.i.jtion for lhr.»tiKa( litrrs, sales ol 75 OOOuoii^ o' suggirtled 'ist price itKon>e ol $3 million 130.000 or $1.2

miHion lor noo Ihrjlnc^l midr lor rwrm- video p'Oduct 25.000 o' }) million lo» music «dec produ<l) A HIAA platinum certilicahon lor theatrical lilms. sales ol

1 50 000 uniH or suggested priCe tncon^ ol S6 million (60 OOO or 12 4 million lor ivm Ih^atncal mjdc lo' home video product. 50,000 units O' a value ot

$2 miHion lor music video produCM Titlei terlilied prior toOcI 1 . 1985 iwrece'M'ed orvjer difleri-«il i ntnu | • Intt-injtionji Upr Otv: Aisn certifKation lor

gross label revenue ol \ I million atler relurns or Stock balancing
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Vitei EP

$18.85

30 minules

Beta hi (i slereo 95W00027
VHShi dslefeo 95W50028

© 1984 Capitol Recofds

In Octotwr 1984, wittiin a lew weete

release of their selt litled det)ul

album. WA S P buzzed away on

then headline world tour, stinging

rock tans into Irenzies throughout

Europe and Japan Shot at London^

famous Lyceum Theater belore a

capacity crowd this video captures

all WA S Pi savage, pnmeval tury

WA S P-Live and swarming with

sound on Iher Video EP liom Soriy.

Featuring

On Your Knees

The Flame

Hellion

Sleeping (In the Fire)

I Wanna Be Sorriebodv

Beta VMS
SIEBEO sIfBHJ

VMeo 45

S1I.9S
17 minules

Beta hi tl stereo 97W00100
VHS hi ll slereo 97W50101

1985 PolyGram Records. Inc

One ol Canada^ hottest exports

todayi This collection from CONEY
HATCHi three rocking LPS show

cases then distinctive style, an

enioyably tense marriage ol melodic

invention and raw aggression

Coney Hatch is always in good

company Max Norman, veteran

producer lor Bad Company Ozzy

Osbourne and Ian Hunlei produced

their LP ' Friction" They've loured

with heavies Iron Maiden and Judas

Priest, vnnning ovei lougli arena

crowds with thar hungry punch

Coney HalchS single "Fantasy" will

detinilely gel yours going Catch the

whole Video 45 up close and see

how hot they gel!

Featunng

Fantasy

First Time For Everything

Shaken

Devils Deck

VMM 45

111.15
14 minutes

Beta hi li slereo: 97W00088
VHS hill Slereo 97W50089
(£1 1984 Capitol Records

HELIX, louring with such rock

greats as Black Sabbath. Ivlotorhead.

Heart, and Kiss has issued its

clarion call to headoangers every-

where!

"No Rest For The Wicked", their

first LP garnered glowing praise

Irom the tans and press alike, in

Europe as well as the U,S The high

voltage sounds ol 'Walking the

Razors Edge", their most recent LP
further honed HELIX5 magically

blends the best elements ol hard

rock into a musical package brim

ming wilh etectntymg videos

Featunng:

Gimme Gimme Good Lovin'

Rock You

Don't Get Mad Get Even

Heavy Metal Love

Q[%^ln]In]«i^
UVeAFteRDeATK

VIdei IP

$ZS.S5

89 minules

Beta Hi tl slereo 96W00113

VHS Hi fi Slereo 96W50114

'V 1985 Capitol Records

From March 17- 20, 1985. Iron

Maiden played to 52 000 at Long

Beach Arena in Southern l^litornia

as part ol their 1 1 month. 26 coun-

try "World Slavery Tour" this video

shows Maiden in concert at their

lerucious best, performing with one

01 the most elaborate stage and

lighlirig productions ever.

Featuring-

Intro

Winston Churchill Speech

Aces High

2 Minutes lo Midnight

The Trooper

Revelations

Flight ol Icarus

Rime of the Ancient Manner

Powerslave

The Number ot the Beast

Hallowed Be Thy Name
Iron Maiden

Run To The Hills

Running Free

Sanctuary



Vlteo ir

tn.K
55 minules

Beta hi li stereo 96WD0123
VHS hi fi stereo 96W501 24

1984 A Lick Films Production

HANOI ROCKS and so will you with

your llrst peek a! this smashing

video Hanoi Rocks wants to change

altitudes as much as they want to

play music Their music Is no holds

barred, adrenaline-crazed rock and

roll, boozy rave ups in the slam

bang tradition of Moti the Hoople,

Alice Cooper and ihe Stones

Despite comparisons however, thetr

music is Iheif own and sounds like

no one else Hanoi Rocks ike a

storm and rolls like a tank across

the musical barriers between skin

heads, punks, heavy metal, the

young and old'

Featuring:

RpeNne

Onental Beat

Back To Mystery Oty

Molotvatin'

Until! Gel You

Metal Beat

Beer And A Cigarette

Don't You Ever Leave Me
Tragedy

Malibu Beach

Taxi Driver

I Feel Ainghl

Tram Kept A Rollin'

Under My Wtieels

Biitzkreig Bop

Now on Video.

ol

VI«lllP

$21.95

59 minutes

Beta hi ll stereo- 96W001 19

VHS hi fi stereo 96W50120
- 1984 Tnlion Pictures Ltd,

PolyGram Records, Inc

II you wanna play dirty-here are

Ihe girls, out ol school and ready to

play They're live and wild on this

rowdy, powerful Video LP shot at

Ihe Camden Palace in London With

a new lead guitarist and ke'/boardisU

singer GIRLSCHOOL rocks harder

Itian evei Play Dirty Live exhibits

Girlschooi^ finesse as they combine

memorable melodies with raw,

head knocking rock Yes, it's Girl

school, but anyone can attend JusI

watch and listen-and learn to play

dirty

Featuring

C'mon Let^ Go
Nowhere To Run

You Got Me
Play Dirty

Love Is A Lie

Hit And Run

Out To Gel You

Rock Me Stiock Me
Running For Cover

Can I See You

Running Wild

Ibke It Like That

Ready To Rock

Emergency 999

BREAKIN'
HETAL

VMM IP

tn.Bs
59 minutes

Beta hill slereo 96W00115
VHS hi li stereo 96W50116
iv< 1985 Tiilion PLC

The Heavy Metal explosion con

tinues unabated wilh these con

lenders from Ihe UKS thriving club

scene Recorded at Ttie Camden
Palace Thealer and London^ fa

mous Marquee Club, this compila

lion includes from Canada-Thor

and Lee Aaron, Englands Heavy

Metal girls-many more new

names-Breaking Metal

Fealunng

Knock Them Down
Dealtimarch

Let The Blood Run Red

MckSlMss
Satisfied Then Crucified

Hold Me Down

Sweet Surrender

UrtsMtlellewCkirck
Going Downtown

Blank; Girl Whilp Giil

neitekammer
CMirir/.nil.i:

iHiklPH
Danger ?one

Call of Ihe Wild

lluiralk
Dreairi On

Mho
Roac Ral

On A SlW'/lellerS Nighl

NEW FROM
LONDON

( V O L t' M E I )

VMeilP
S2S.IS
59 minutes

Beta hi ll slereo 96W001 17

VHS hi fi stereo 96W501 18
(o 1985 Irilion PLC

During 1984 Ihe Brilish rock music

xcne brought lorwarO several

exciting new Arlisls. Captured live al

London's Marquee Club, lamous

from iti showcases ol the early

Rolling Stones, The Who, and Ihe

Jimi Hendrix Group, is a compila

tion ol Ihe outrageous, the stylish

and the emerging names - New
From London

Featuring

lUm
Hfi.irliM

Here lo Ssay

Tke Moiiitti

Md jiinii '.Idi^fiine

ThiL, I'll.', Vuu'll Cry

lieiliehaiiiup

Feel Gooa

Living In Dreams

Fphp
My Room
DootDoot

fender Surrender

Cairo

Point Blank

1nlMlM|M
Trie Ceiling Speaks

nn Kirt

Wreck A Party Rock

Gather Your Limbs

SONY
IM^ MUSIC ^IDSO COWPA.MV

Sony »1 Beb ac legotaed tudenurVs ot Ihe

Sonv Corpomkm Video 45 md Video EP are

leqsleredlrsdemarts o( the Sony Coipufabon

alAmetica \Mra IP and Beta hifi«c trade

mart^ ol Ihe Sony Corptymn

H suggested list, dighny NiJher m
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...newsline...
MCHTS tUTS C6VnWE at Embassy Hume Kntvrtainmrnt. which just

pK-kml up "Thf Natiif Of Tht* Rose." a film version of the bost-sellmK

novel, i^hooting will hegtn in Novemb«T. with theatnnil release sched-

uled for fall 'Sfi thmuRh 20th Century-Fox Sumni; in the film art-

Sean Connery. F Murray Abraham and Christian Slater

IKV-IASnil n MIM IMEt. The company has signed a deal with
Warner Bros. Records that will see a senes of live action kids" titles

developed for the home video market Initial release of the titles will be
in early ISWi. with production duues handled by Together Again Pro-

ductions (TAPl TAP'S Bnice Gowers will direct; president Carol Ro-

senstein and VP James Rich will be executive producers The deal

marks Warner Records' first move into children's video programming

fflOCO 6CK IS ALSO picking up rights to many new programs, purchas-

ing nghli to about 15 kid-onented and family titles from International

Film Exchange llFE) and Asselin Productions Among the IFE titles

are "The Little Sea Pnncess." "Pnnce And The Evening Star. " "Cin-

derella, " "Pnnce Bayaya'" and '"Boys Will Be Boys" Purchased from
Asselin were "Animal TVlk" and "Once Upon A Midnight Dreary."

SlUZI fUl Off for Rhino Records, the label claims Rhino says its

"Sleazemania" release sold so strongly that it has decided to release a

second volume of video grunge, the $39 95 "Sleazemania Strikes

Back," which "features highlights and previews from the sickest, slea-

ziest and sexiest films ever made " Titles excerpted include "Girls Of
The Underworld," "Sex Slaves In Bondage"' and "Hoodlum Girls."

Other releases due from Rhino include "Rock "N" Roll Wrestling Music

Television."' listing for $39 98. with music fnim such pnifesional wrest-

ers as Randy "Macho Man" Savage, "The Best Of New Wave Thea-

tre."' at t29.9i>. " Battle Of The Bombs.'" and Volume II of the compa-
ny's "Saturday Night Serials" series, at $29.95.

MKTS TO "NOWWOOK" have been picked up by American National En-

terprises from Rearguard Productions Inc ANE has also picked up
rights to "The Night They Saved Christmas'" from Robert Halmi Inc

The program stars Jaclyn Smith and Art Carney.

n mES ftfl one of MCA Home Video's latest promotions, with 32

episodes of various shows coming out at $19.95 on Dec. 5 Senes in-

volved in the promotion include "BattlesLar Galactica." "Buck Rogers

In The 25th Century," "The Hardy Boys" and "Nancy Drew."" Eight

episodes of each series will be used All of the shows are "'network-

hours," running 47 minutes long, 13 minutes short of a full hour be-

cause of the space that was originally provided for commercials.

VM nil IE COMIM from Prism Enteruinment Corp. this December It

wnll release seven conflict-oriented titles during the month. Leading

off will be '""The Finest Hours, " a study of Winston Churchill narrated

by Orson Welles Other titles included will be ""The Fifth Day Of
Peace, " "'Men In War," 'The Battle Of El Alamein," "Cry Of Battle."

"Assault On Agalhon" and "Commandos." Order date for the cam-
paign will be Nov 27. street date Dec 10. Retail list is set at $49.95

A COSMIC COUfCTHM is coming from Walt Disney Home Video, which is

releasing the animated feature "The Cosmic Eye " Faith Hubley did

production, direction and design work on the title, which encompasses
a decade"s worth of her work and that of her late husband John. Pieces

of a total of nine Hubley projects are included, some of which received

Academy Awards and nominations. The title tells the story of three

alien musicians who visit earth and spread a message of peace and
love. It runs for 71 minutes and lists for $49.95.

U OWAHIH M Un will be provided by Interactive Media C^rp 's "Phil-

ip Pearlstein Draws The Artist"s Model,"" which will be released on
both videocassette and laserdisk The program attempts to bring art

and technology toghether, with Pearistein using computer graphics to

help illustrate certain aspects of his artistic style. The program is avail-

able on half-inch for $69.95 and three-quarter for $r25, and will be on a

special interactive laser videodisk version for $49.95. The program is

available now by mail order only, with checks payable to Interactive

Media Corp., 165 W. 4fith St., Suite 710. New York. N Y. 10036.

AHOTIKR UNO Of un is being showcased by Karl/Ixirimar Home Video

in "Action!," a 60-minute release on special effects and motion picture

stunt work Footage from 'The Terminator," "Missing In Action" and
"Lifeforce" is used to illustrate the title's poinU List price is $;».95.

CtS/FOI IHKO IS adding Dimensia to a customer's life Dennis Schatz of

Purdys, N Y. has won the company's "Revenge Of The Nerds" sweep-

stakes, and gotten an RCA Dimensia System as the prize. Also win-

ning a Dimensia are the reUilers who served Schatz, Norren Noris and
Carol Russell of Katonah Video tony seideman

Liebennan Set For Mass Mailcet Push
New Practices Link Manufacturers And Merchandisers

BY TONY SEID6MAN
NEW YORK The sucowk of mwR
mercharuliKini; effortH geared to

low-coHt prvrecorded video pn>duct
IhiK holiday season could have an
explosive impact on the future of

Aoftware sell-through, according to

Liebennan Enterprises head Harold

Ok Inow.

Lieberman has just begun the

broadest mass merchandising pro-

gram in home video histor>' (Bill-

board. Oct 26K placmg product in

more than l.(M)0 stores Each store

will be carrying 100 to 150 units.

(ictling mass merchandisers to

carry prerecorded video an an actu-

al sales program rather than as a

teHt hafi not been easy, with big

stores reluctant to take the plunge

and home video manufacturers re

fusing to compromise on key issues.

Sales hungry manufacturers
have changed that situation this

year. Okinow says, in ways that

could rapidly propel the industry to-

ward a sales orientation. "If we get

a real good start on sates this

Chnstmas. I think it's going to ac-

celerate the whole sale business.
"

Okinow says, adding. "It could real-

C«r«ylng On. Eiecutrves from Careyvision Ltd and Karl/L<yimar Home Video

cetebrale the London-based company's move tnlo the U S Kaii/Lonmar will be
handling distnbution ot Careyvision's product Standing from teh are Careyvision

co-foundef and director Paul Feldman, Karl/Lonmar Canada vice president Ian

Roberlson, Kart/Lonmar executive vice president Harold Weitztierg. and

Careyvision co-lourtders and directors Susan artd Carey Budrack
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ly be the kickolT for Ihi' whole con-

cept
"

Fueling the program will be per-

haps the biggest catalog promotion
yet attempted by the home video in-

dustry, and one recent-release title:

Paramount Home Video's "Beverly
Hills Cop." The fact that almost all

product bemg sold at low prices this

holiday season consists of catalog
titles doesn't bother the mass mer-
chandisers, Okinow says. "Why
would if They're selling catalog re-

cords all the lime." he replies.

Most of the movies being promot-

ed are strong product, Okinow says.

The exploding population of \'ideo-

cassette recorders should also help

fuel software sales. To date "there

has been very little video [software]

sold to the consumer, " Okinow
maintains. Now that the number of

machines sold is passing the 25-mil-

lion unit mark, the population is

large enough so that "somebody
should want to collect," he says.

One strong sign of mass mer-
chandisers' eagerness to be in the

video business will be the way prod-

uct on sale is displayed In the past,

most mass merchandise programs
had videocassettes. whatever their

prices, languishing in locked cabi-

nets—with consumers required to

tind a salesperson with a key in or-

der to get their hands on a title. Ac-
cording to Okinow. all that has
changed for the current program.

"We're not putting this into any
[store] that doesn't have open dis-

plays," he says. "Most of it will be

on speed tables,' " so that the urge
to buy can be instantly and easily

satisfied.

(Continued on page M)

^l»|f|_ I ( niyr Kht 1 qn^ Brl'bod<d Public ations Inc No part o< Thtj public at lOo m»i Xk fepfOOucfO ^fo^ed »ny

lllll^^^^in^l •'•Tfif.jt or I'an^minKj in jny form or by jn, m«ani etwlfomc fwch^nnjl p^oloc oi»> ">(t

L^lllk^V^VJI 'tH:ord>n|i (K Other*'" «i(houl th» pw *<ptlen pefmisston of tfw pubiivhef

TOP VIDEODISKS
// Campiliil

'if
$/
/ tlTU

ram J MttonjI Ajmpl* o4 raUrf Hon uln

CaprTi(hl Owner.
D«stnbulor. Catjiof Number

Principal

Pertormerj II c

•
E
S
u. 1

1 3 3 THEKIOINCnCLOSA
Warner Bm
Warner HoRw Video 114 19

SwilKMeman
Or Hants. N|0r

IW R U«r »M

2 I 21 THE KARATE KID h
RCA'Cdumba Pctiirct Home Video

30406
RamltMaciM)
Pal Mania

nu PC
CCS
Law

9K
MK

3 9 3 STKIl A
Onmerul Oty Shjdm
MCADiU Corp SO ISO

Burt Reynolds

CanAce Bergen
IW 1 Lnr MM

4 2 II
20 1 0 THC YEAR we MAKE
CONTACT A MCM, UA Hone Video 800591

AoySctieider

Ariel LrlhsOM
IM4 PC

C(I> 149S

5 4 13 STARMAN A
RCA/Cokjmbie PKture\ Home Video

6 2041

;

JtHBndim
Ksnrn Allan

1144 re
CtD
Lne<

mvi
S)5

6 10 II THE RIVER A «
UnverMl Ctty Sludm
MCA Diit Corp 80160

Siisy SpK«ti
Mtl Gibson

IJH I] »tt

7 i 13 MOSHMl IN ACTION
Cerwwn Fibni Inc

MCM.UA Home Video lOOSS'
Chuch Nom» IW •

ao M«
M«

1 t ; A SOLDIERS STORY A
RCA ColumlM PKlum Home Video

6 20408
MatphCmw
Howard C Rolbns ir

ni4 re
CtD
Lm »«

9 5 li IHJNEA*
Umver^el City Sludm
MCAOnI Corp 80161

Kyle MKLachlan IW Laitr 34tt

10 NE THE MEAKFAST CtUB A
Unnerwl City Sludm
MCADiU Corp 80167

MoMy RineMtd
Anthony MichMl HM iw 1 Law HM

• •Kor*ni hidu&lrr Ai&n ot Am»r«» (oW c»rt»l«c*l»» KtMtnul Mmv win O* IS 000 unrtt« u«lMl>d
mribontornonlhMtrKMflWd* tor honwMlco product « 000 or 1 1 f»*0" tor mu*^ ptodi^U *RtA*

1 SO.OOO unrtk or w||Ml«d ini tw« wicom* ol »6 initHor^ (60 000 e«r J2 4 m*Dn lo* i»or» thMfrxJI m«»r^ter

\2 WMiiow tor wwK v<d»e pnwlwd) TitlntMtiMprrar mOcI 1 1 mtv ctrtiM uralvt drflarvM enter.* i

I'O^l l«b*< rrwnur o* \ I rroliio^ jttp' >H jrn*. o« Mock b^an(<rt|

Mpncamcorrwol t3n**Dn (30.000 Of SI ?
ptotwwn c*«titiea*«M tor lh»«trx^ Mms ulMOt
home vtdco product. 50.000 uwit or • «atw* of

• MtvmMKjrtal Tm One ccrWKaHon tor
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\ome video
LIEBERMAN: MASS MARKET PUSH
(Continutd from page .W

On the manufacturer's side, a

prime sign of interest has been the

granting uf return privileges on cer-

tam hot titles—a rare, major ronces-

sion. Returns will be restricted to a

few hit*;, however. "You're talking

about a ver>' limited number of pro

grams." Okinow says

Okinow says Lielierman is going

to take the risk of giving a few privi-

leges of its own "We aUo want to

gel thiR thing movinij We're willing

to take some chances." One title he

VCR Exports

Post August Drop

TOKYO Monthly Japanese
VCR exports have fallen for the

first time since the finance minis

try here began recording cus-

toms clearance figures nearly 10

years ago. Production this Au-
gust totalled 2.205 million units.

6.2% up on last year's corre-

sponding figure; but exports, at

1.972 million \imt», showed a X'r-

fall.

The U.S. was the main export

destination, accounting for 1.2

million machmes, 15'^ more than

in the same month last year,

while exports to Europe were
15.8% down at 321.000 and those

to other markets 20.6'?; down at

449,000. Domestic shipments
were also down by nearly 20^ , to

205.000 units.

Compared with this July, over-

all VCR production was down
16. l""' and exports down Cu-

mulative totals for the first eight

months of 1985, however, show
production 12.7'^ up on the .same

period in 1984 at 1H.646 million

units, and exports over the same
period 20.6% up at 15.928 million.

does not iiirt-r manufacturer return

privileges on i.s Paraniount's "Bev-

erly Hills Cop," which will play a

crucial roll in the entire mass mer-

chanduse program
All by itself, Okinow says,"Cop"

accounts for 30' ' of sales. There are

100 to 150 titles in the program.
Although many retailers fear the

entry of mass merchanditters into

the video buHiness, (me ex|>eriem'ed

store owner maintaitiF. that their en-

try will have positive results for all

members of the busine.ss.

"It just means more promotion
for the product." says Frank Bar
nak(). former Video Software Deal-

ers Assn. president and head of the

retail chain The Video Place. "I'm
happy to have them m the business,

because the bigger the business is.

the better it is for everybody." he

adds.

Mass merchandisers spend a

great deal on advertising, Bamako
notes, commenting that as the dol-

lars are spent, "a lot of it's going to

rub off on me
"

Contrary to industry perceptions,

not all of the mass merchandisers

Okinow serves are sale-only outlets.

Some of the ones that aren't are

planning to put used copies of RCA/
Columbia Pictures Home Video's

"Ghostbusters" on sale for $39.95

later in the season

"It will not l>e a sale title right

away.'' Okinow says of "Ghostbust-

ers," As time passes, however, and
copies of the movie accumulate
rental dollars, prices will be cut,

with most of his clients choosing the

near-$40 price point

"We're running some ads on be-

half of our customers," he says. All

of the ads will let consumers know
that the cassettes available at sale

price are used, he adds Many spe-

cialty outlets are also planning to

market cut-rate used copies of

"Ghostbusters" this holiday season.

ViL'tO SOf lAARt <. OM*'ANt

MANAGING DIRECTOR, EUROPE

VIDEO SOFTWARE
GENERAL MANAGER

Sony wants a seasoned, entrepreneurial general

manager to establish a successful video software

licensing and distribution arm covering all of Eu-

rope. Must have proven track record in film,

record, or video Industry, including strong market-

ing and sales background. Will be responsible for

creating and implementing business plan on
multi-national basis. Heavy travel a must. Fluency
in European languages a plus Send resume and
salary history in confidence to:

Michael P. Schulhof, President

Sony Industries

9 West 57th Street New York. New York 10019
Telex: 0147212 SONY NYK
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1 1 181 JANE FONDA'S WORKOUT A • KVC nCA Video Prod
K«rl Lonnw Hom« Vkl«o 042

Jane Fonda \<M Ml S89S

2 3 5 AMADEUS A ThorniEMI/HBO Vid«o TVA2997
TomHulce
F Murray Abraham

1M4 PG ;9js

3 4 48 PRIME TIME A * KVC RCA VidM Prod
Karl Lonmaf Horrw VNfeo 058

Jane Fonda im m US

4 1 11
PRINCE ANO THE REVOLUTION
LIVE A

PRN Productions

Warnrr Muuc Video 3 538102
Prince And The

Revolution
itu Ml n9i

5 6 8 DESPERATELY SEEKING SUSAN A Thorn/EM/HeO VidM TVA299I
Rosanna Arquette

Madonna
1985 > 7999

6 S 4 THE BREAKFAST CLUB A
UnitfC^l City Sludiof

MCA Ost. Corp 60167
Molly RmgwaM
Anthony MKhael Hall

IMS 8 7J3S

7 ID 19 WRESTIEMANIA
Iitan Sports Inc

Cdiwum VidM WF004
Various Artists lie W 39B

t i 17
WE ARE THE WORLD THE VIDEO
EVENT A

USA Tor Africa

Mus<Viuon 620475
USA For Alrca 19IS «• 14 95

9 7 13 PINOCCWO WaM Disney Home V<leo 239 Anenaled 1940 c I9K

10 12 27 WHAM! THE VIDEO • CBSliK
CBS-foi Video Musk 3048

Whanv IMS w 1938

11 11 35
STAR TREK Ml THE SEARCH FOR
SPOCK

Pararrwunt Pictures

PararrKMjnt Honw Vidao 1621

Wilkam Stutner

DeforMt Kelley
IW Ft 29JI

12 13 33 GONE WITH THE WIND A • MGM/UA Home VKleo9002S4
ClartiGaUe
Vivien Leigh

1939 C SMi

13 9 i; MADONNA A
Srre Records
Warner Music Video 3 3B10I

Madonna IW m 1938

U IS 13
THE JANE FONDA WORKOUT
CHALLENGE A

KVC RCA Video Prod
Karl Lontnar Home Video 05

1

Jane Fonda IW m 9938

IS u 91 DO IT DEBBIE'S WAY A
Raymai Prod P Brownslein Prod

Video Associales 1008
Debbie Reynolds 1943 IK 39 Ji

16 IS 9 TINA UVE PRIVATE DANCER TOUR A 2en<(»iProd Ltd

Sony Video Software 96waO089.90
Tina Turner 1» Rg Z99S

17 V 19 HULKAMANIA Titan Sports Inc

Coliseom Video WF002
HulaHofAn l!>i S9JS

18 30 3
MISSING IN ACTION 2 THE
BEGINNING

Cannon Films Inc

MGM UA Home Video 800658
Chuck f«xns IK njs

19 n 2
POUCE ACADEMY 2: THEIR FIRST
ASSIGNMENT

Warner Bros

Warner Home Video 20020
Sieve Gottenberg
Bubba Sm'th

I9B 1999

20 u 7 THE KILLING FIELDS A Warner Bros
Warner Home Video 11419

Sam Waferston

Dr Hain( 5. Nfor
I9M 1935

21 23 48 PURPLE RAIN A Warrw Bros

Warner Home Video 1 1 398
F*nnce

ApoHonia Kotero
ISU t 7934

22 21 50
RAQUEL. TOTAL BEAUTY ANO
FITNESS A *

Total Video. Inc

Thorn E Ml Home Video 2651
Raquel Welch !> He 1M8

23 20 22 THE KARATE KID A RCA ' Columbia Pictures Home Vtdao 6-

20406
Ralph Macchio
Pat MuMla

laa FG TVb

24 NEW^ BUGS BUNNY'S WACKY
ADVENTURES

Warner Bros
Warner Home Video 1 1 504

Bugs Bunny Rl 1934

2S 11 21 StNGWriHTHERAIN MGM. UA Home Video 6001 85
GeneAety
Debbie FleynoWs

lis m a»

26 11 19 LIFE WITH MICKEY! Wall Disney Home Video 260 Mickey Mouse IMS u 2938

27 2S 28 THE TERMINATOR A Thorn. EMI'HBO Vatoo TVA2535 1944 1 7938

2t NEW^ GOTCHA! Universal City Studios

MCAOist Corp 80 188
Anitwny Edmrds
Lmda Fcrenlew IMS FC.U 1136

29 40 3 PORKY'S REVENGE CBS Foi Video 1463
Oankaonahan
Chuck Milctie4

19K • 1931

30 2t 35 LIONEL RICHK AU MGHT LONG A • Brockman Enterpnses Inc

IMuSKV.s«n 6 20420
Lionel Richie 1944 11.96

31 34 36 ANNIE* RCA Columbia Pictures Home Video 6
20127

Andrea McArdle
Albert Finney

IK? c 71 IS

32 33 35 TMA TURNER PRIVATE DANCER A Picture Mus< IntI

Sony VKleo Sottv>are 97W0066' 7
Tina Turner 19U m 1C.»

33 32 2 SCORPIONS: WORLD WIDE LIVE
Scorpion Gm4)h
MuSKVision 6 204 1

2

Scorpiorts IMS M 7916

34 ]1 19
SEVEN BRIDES FOR SEVEN
BROTHERS MGM UA Home Vid«i 70009

1

>4oMn)Kaol
Jane Ppaag

IIM Rll 29.96

3S NCW^ ROAD RUNNER VS. WIIE E COYOTE:
THE CLASSIC CHASE

Warner Bros
Warner Home Video 11 507

Road Runner
Wile E Ctiyoll

l9iS M ita

36 MC* THE GRATEFUL DEAD MOVK Monterey hiome Video 1 33 630 Grateful Dead 1171 M 1916

37 29 11
TRANSFORMERS: MORE THAN
MEETS THE EYE

Sunbow. Hasbro Bradtey Pd Inc

Famity Home Cnlertaeimont 13119
Animated \m M :<16

31 2« 5
FRIDAY THE 13TH, PART V-A NEW
•CGINNINC

Pararrwunt Pictures

ParameunI Home Video 1 823
JoAnShepard
Malame Aewman 1989 • n»

39 38 18 STARMAN A RCA Columbia Pictures Home Video 6
20412

Jell Bridges

Karen ANen 1944 FC 1996

40 24 5 A PASSAGE TO INOIA RCA Columbia Pictures Home Video 6
20485

Judy Davis

Dame Pfgly Ashe roll
1941 ac Tin
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DURAN DURAN.
New GO-minute music video

iA



MONEY MONEY
a Holiday sell-out at $29.95/

M
r^f IDAM ni inAKI \

A.
STARRING DURAN DURAN

770/7? EMI/HBO Video is pleased to announce the videocassette release

of "Arena" the newest long-form music video smash from Duran Duran.

Duran Duran sells. Their first two videos sold over 125, 000 cassettes and this

one will be a winner too—just in time for holiday sales.

Combining great music and scenes from the movie " Barbarella',' Duran

Duran's third hit video, "Arena" plays out a wild drama in which Duran

Duran 's namesake and alter ego sets out to destroy both band and audience
so he can take control. "Arena" captures the true spirit of this rock group

phenomenon with ten live in-concert performances and never-before-seen

footage of the "Wild Boys'.'

t\Aake sure you order enough to meet the demand—'Arena"/Duran Duran

on stereo hi-fi/digital audio videocassette. Your customers

will clamor for more. Remember, Duran Duran is a proven |'[5tTt3T|1
video winner! p|2^^^^^|2iiil

For the distributor nearest you call 1-800-648-7650. | ||Q0 I

ANOTHER THORNEMI/HBO
HIT VIDEOCASSETTE.

t 1985 THORN EMI HBO Video
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Late Fall M Target Date

AHVAS to Tie In Vid Awards With Holiday
NEW YORK The home video in-

du»lry may k^Ik its own awards
show on broadcast television in

1986, if the Academy of Home Video

Arts & Sciences is able to select a

producer relatively soon.

The AHVAS has been in exis-

tence for about a year. It was
formed at the 1984 Video Software

Dealers ABsn.(VSnA) convention

by home video manufacturers look-

ing to impnive the image of the

business. A total of 50 home video

firms have paid $2,000 each to be-

come members.
The lale ()i't*>hHr-early Nriveml>er

1986 target date is important not

only because no major awards pro-

gram is scheduled then, but also be-

cause the video industry can take

advantage of the tie-in with the lu

crative Christmas shopping season,

explamed AHVAS executive direc-

tor Joseph Cohen.

"It's still our goal to be on the air

in fall 1986." he says "The people

we've contacted [to produce the
show] say that if we move quickly

on finding a producer, we could
make that goal

"

The academy's creative and pro-

duction committee chaired by Jerry

Sharell of MCA Home Video is talk-

ing to "top producers." some of

whom have produced awards
shows." Cohen notes

Although the Aca<iemy memlwrs
weren't sure they'd attract the

cream of the tv production crop. (V
hen says. "Based on the level of in-

terest we've seen, whoever we go
with will have had a lot of television

Bargain Rates On CBS/Fox Titles

Michigan Move Prompts Garage Sale

NEW YORK In the viden indus-

try's largest garage sale to date,

CBS/Fox Video cleared out the ex-

cess inventory in iti old Farmington
Hills. Mich, duplication warehouse
as it prepared to move to a new fa-

cility In Livonia, Mich.

The sale took place Oct. 8-11 On
Tuesday of that week. CBS/Fox
personnel notified distributors that

70 of the company's titles could be

had at 507f off if orders were placed

by Friday .Although CBS^Fox
execs wouldn't confirm it. word has
it that a total of over .'iOO.OOO uniLs

were sold.

List price of the units sold ranged
from S59.98 to $79.98. Among the

films involved were "The French
Lieutenants Woman." "Fistful Of
Dollars. " "Black Stallion." "Star

Chamber." "Rhinest(»ne," ""Mash."

"On Golden Pond." ""Sophie's

Choice" and "Places In The Heart."

According to a spokesman, the

sale took place "so that we didn't

have to move the stock from the

warehouse in Farmington Hills to

the warehouse in Livionia." The
company "sold up to the level of in-

ventory" on most titles, and "where
the sleeves had been printed, sold

up to if not at the level of the
sleeves." he says. Orders were lim-

ited so that no new sleeves had to be

printed.

"That Tuesday at noon we called

people up and we said: 'We're mov-

ing. If you'd like to take advantage,

order by the close of business Fri-

day.' "the spokesman says, concern

ing the sale's announcement.

exjienenre.

Meanwhilc, the voting rules and
procedures committee was sched-

uled to meet last week Ci.'i) to set up
nominating procedures for catego-

ries whose winners will be deter-

mined by consumer balloting in vid-

eo stores. These are the awards
most likely to be presented during

the televised show, says Cohen.

In addition, the academy mem-
tiers themselves will choose the best

programs in various artistic, cre-

ative and technical categories, al-

though some of these awards may
not be part of the tv program.
The two types of voting proce-

dures will help prevent the AHVAS
show from duplicating the Academy
Awards, says Cohen. "A lot of mov-
ies with so-so box office did ex-

tremely well on home video. And
some movies may be nominated for

an AHVAS award prior to the Os-

cars " in the spring.

He says he sees the show as "a

great way to market home video

into Christmas." since the academy
will provide retailers with point-of-

purchase matenals to promote the

nominees six weeks before the
awards presentation. Immediately

after the show. AHVAS will ship

merchandising aids that call atten-

tion to the winners

This campaign is modeled after a

Grammy Awards prtimotion for the

record industry, which Cohen
helped implement when he was an

executive of the National Assn of

Recording Merchandisers (NARMl.
(Continued on page J9)

BY FRANK LOVECE
Fast Forward is a bi-urekly sunvy
of technical developments in the

hardware and soflKare sides of the

Home Video industry.

For all the enhancements, improve-

ments and general tweaking of

VCRs over the years, the most im-

portant aspect—picture quality it-

self—remained untouched until re-

cently. Now. two new breeds of

VCR—SuperBeta and HQ VHS—
are hinting at the kind of video re-

finement that Beta Hi-Fi and VHS
Hi-Fi represent for VCRs' audio.

Early indications suggest, however,

that SuperBeta and HQ VHS tech-

nology may l>e only stopgap mea-

sures similar to the first "luw-fi"

stereo VCRs.
Certainly, Beta-licensor Sony

needed an immediate something to

prop up a waning Beta-VCR market

when it introduced SuperBeta at

January's Consumer Electronics

Show Subsequently, VHS-licensor

JVC was forced to answer with its

own version last summer, whether

the company was ready to do so or

not.

At the CES. Sony unveiled a VCR
with enhanced circuitry said to im-

prove picture resolution "by 2Cn ."

While most observers didn't ques-

tion that number's vagueness (M'J

better than what? At all speeds'"

With both RF and direct video?

Measured at what levels? With
what degree of tolerance?), they

were mixed in their assessment of

any noticeable picture improve-
ment. Independent lab tests have
since confirmed SuperBeta's superi-

Golden Books' Happy Ending
Publisher Scores With Kid Vids

BY MOiRA Mccormick
CHICAGO Western Publishing of

Racine. Wis., publisher of children's

Golden Books, is enjoying an esti-

mated $1.5 million in additional in-

come from its new Golden Books
video line.

According to vice president/mar-

keting Bill Nahikian. eight G<ilden

Books titles which were released in

.luly have shipped over two million

units. Approximately S5.000 retail

outlets around the country are car-

rying the Golden Books titles, he
says, each of which retails at be-

tween $9 9r) and $11.9.").

Major mass market chains are the

primary outlets for Golden Books
video, though videii stores also car-

ry th<* product "Our objective is to

|in. villi' . liildren's programming for

;;»l*-s.'" Nahikian stresses,

(inldt'n Hooks videos are carried

m \mIi'(», toy anil hook departments,
I'nidiict is displayiil in 48-unit floor

stands, or hung on wall pegs.

Though ,\ahikian says he has no
I'urrent sales figures, he claims the
<t(>lden Books line is showing "very
.strong movement. Accounts are re-

'irdcring."

The video line is being handled by
iliilden Hooks' regular lOO-pcrson
s;iles force, says Nahikiun Since
most sales have been channeled
through Golden BiKiks' customary
rt'tail chains, the sales fonv has IkkI

no trouble adapting to a completely

new product line, he adds.

The Golden Books video titles in-

clude "some hcensed product, some
famous children's authors and some
'Golden Favorites' from our
vaults." says Nahikian. Each tape

contains three separate stories, to-

taling 30 minutes They include two
"Sesame Street" titles, one "Mas-
ters of the Universe," one each of
authors "Richard Scarry" and
"Amy Rosenberg," "Best Loved
Golden Stories," and "Favorite
Golden Stories."

Nahikian describes them as "not
cartoons, but "picture mation";
artwork, camera techniques, music
and some animation."

Nahikian says the Golden Books
video arm. which was incorporated

III February, invested large sums in

research before launching the initial

product in .luly Western Publishing
is now kicking off a $1 million ad
vcrtising campaign for Golden
Books video. One-third of the bud-
get IS earmarked for television
siHits— "for fiO-sectmd commercials
in the top IH VCR markets. " acttird-

ing to Nahikian—and two-thirds set

for two-page print spreads in

women's magazines.

Nahikian says four more Golden
Books titles will be shipped in No-

vember, some of which will be li-

censed product "Our goal," he says,

"is 24 lilies by the end of next year."

or sjiecifications, yet even these re-

ports have wondered if the "20%" is

noticeable to most consumers.

Regardless. NEC. Sanyo. Radio

Shack (in its Beta debut) and Pio-

neer (in its VCR debuti soon adopt-

ed SuperBeta models; Sanyo, in

fact, came to market even before

Sony .'\s if to underscore the sever-

ity of the Beta market, there was no

traditional breaking-in period; while

past video innovations tended to

bunch-up at the high-end initially.

SuperBeU models immediately ran
^

the gamut.
Most are Beta Hi-Fi. bounded by

Radio Shack's two-head model 16-

601 at $.V>0 suggested-rctail. and

Pioneer's four-head, broadcast-ster-

eo VX-90 at $1,500, Sony as well k

markets one mono unit (the Hi-Fi-

adaptable SL-HFR70, $5.'->0l, and

Sanyo goes so far as to offer an

awkwardly titled SuperBeta Beta-

movie camcorder (model VRC500,

$1.6001, All have SuperBeta on/off

controls to accommodate conven-

tional recording.

JVC has taken an incremental ap-

proach with its HQ (for "High (Qual-

ity ") VCRs. The company began by

marketing its models HR-D1400.
HR-D250 and HRD-555 VCRs.
which include only one of the three

circuitry enhancements JVC de-

signed for its HQ Une. The company
did not refer to or market them as

HQ VCRs, saving that distinction

for its new, fullv enhanced models

HR D.565 and HR-D566 No other

companies have definite HQ VHS
plans.

In both cases, SuperBeta and HQ
VHS, picture enhancement is based

on retaining high-frequency sig-

nals—analagous to the way you
might boost the treble on your amp
to make music sound "brighter."

SuperBeta does this primarily by
shifting upwards what's called "the

luminance carrier." HQ VHS does

this by raising what's called ""the

white-clip level."

Here's what all that means: Video

signals exist as a series of electro-

magnetic waves that are measured
in Hertz A million Hertz is a mega-
Hertz (mHz). a thou.sand Hertz is a
kiloHcrtz (kHz). When a VCR re-

cords these signals, it divides them
into two "earner" signals called the

chrominance (which contains color

information) and the luminance
(which contains brightness and
most other picture-detail informa-

tion). These are then "down- 1

converted" from their onginal fre-

quencies in order to fit within video-

tape's electromagnetic bandwidth
(among other reasons). Luminance
signals form a plateau from about
3.4 niHz to 4.4 mHz.

At the same time, a VCR "pre-em-

phasizes " video signals—that is.

boosts high frequencies to wash out

background "noise." The part of

this pre-emphasized signal contain-

ing "white" information is clipped-

off at a certain point, hence the
term "white-clip" level."

SuperBeta VCRs shift the lumi-

nance signal upwards by SOO kHi.
Seemingly slight, this difference

—

coupled with other hits of signal en-
hancement and the casing of some
filtering— IS designed to provide a
video image with more detail and
perhaps more noise than normally.

K'luilinued on page J9)
*

am BOARD NO



iome video
FAST FORWARD
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HQ VHS format VCKs rais.- llip

white-clip level by some :;(r; —
there's that number ajf""'— si-

multanenusly filler out most lumi-

nance and chrt>niinunce noise. This

is desijrneii to create u video inuiRe

with sharper outlines and higher

contrast than usual.

Interestingly. NEC's model VC-
NtiriEl' records SuiwrBeta at the

long-lost "Beta I
" speed. Beta I, you

might recall, was the tape-speed

140mm i>er second) used by the orig-

inal Beta VORs introduced in lilTf).

It was eventually eclipsed by the

slower—and thus more economical

yet slightly duller—Beta II {20mm
per second) and Beta III (13.3mm
per second) speeds. Several current

Beta VCRs can play hack old tapes

recorded at Beta I. hut none havi'

been able to record at that speed for

years. Unfortunately, this "Su(ier-

Beta I" (called Beta I-S) isn't com-
pletely compatible with convention-

al Beta I—SuperBeta tapes made on

this NEC unit will not play back
well on other Beta VCRs

Unfortunately, too. this matter of

compatibility is what ultimately lim-

its both SuperBeta and HQ VHS. In

order to retain compatibility with

current, conventional VCRs. the

new, enhanced breed could only be

enhanced so much. While the 300

lines of horizontal resolution found

in one SuperBeta test report is well

above the 240 to 250 lines of mere
mortal VCRs, it's well below the 3.50

to 380 lines of a laser videodisk play-

er or a video monitor or monitor/ re-

ceiver.

It may be that the quest for the

perfect picture is a premature un-

dertaking. The VHS camp has been
actively developing digital VCRs.
early versions of which needed met-

al-based tape. While the arrival of

digital VCRs might seem to pose a
major obsolescence threat, the ar-

rival of CDs hasn't hurt the audio or

music industries; black-vinyl rec-

ords may be on their way out, but

not for several years.

AVHAS TV AWARDS
(Contmui^d from pnq' .iH)

"There's no question that [record]

sales increased as a direct result of

our 'Discover Grammy Music' cam-
paign," he says. But the AHVAS
show's effect should be even great-

er, he contends, since it will be
timed to coincide with the gift-giv-

ing season.

Besides the production and voting
rules committees, the academy has
formed the following committees:
award category, chaired by Richard

Childs of Embassy Home Entertain-

ment; membership. Bill Gallagher.

MGM/t'A Home Video; finance.

Barry Collier, Prism Entertain-

ment; and advertising. Richard Ek-

stract. Video Review.

The committee chairman will also

serve on an executive committee

with AHVAS' four elected officers:

chairman. John Peisinger. Veslron

Video; vice president. Leonard

White, CBS/ Fox Video; treasurer,

Nick Santriios, Thorn EMI/HBO
Video; and secretary, Ben Tenn,

Walt Disney Home Video.

LISA I.II.IEVTHAL

Stock Your Shelves Now With Special Gift Values
(and get a great dealfor the Holidays:)

Just in (ini(! (bf the peak holiday tiallic, we i e offering special
l eclLu-ed pri< es on ZU olOnr vei-^' best titles. /\jid il you oixler
an\' 10 (lillereni titles, you'll n^eeive another one ivoiir choice

of any title) /MiSOLH rillA VVA^A:'\ AND vve\c reciucecl our
prices to only $24-.95 '"''f^'h-

($29.9.1 Ibi- (lf)iil)l(? cas.selte packagesl.

Stock youi siielvi!s now with Ihese

great Republic titles to be
ready for the iiolidays:

GREAT GIFI IDEAS FOR
YOUR f;i STO.V1ERS

Those I l.issK .s Imm" lasliii/; \alijc <incl

v\ill \m' cntiuniifi^lis At 5.::4;i5 oarh,
your ciistomci^ u ill sliirl new ucUmi

lihiaiirs .iilil to Ihi'ir cui ivnl

(xillft lions Willi Iht'sr ^^itMl lilies.

AihI . ihi'\ 11 love Ihr inlm ctl [int rs

uikI r\(-HltMil values tiom Kepiililir

Falhcr Goose
Champion
Viva MaxI

The Grass Is

Greener
Love Happy
Rio Grande
La Dolce Vita

The Quiet Man
The Red Pony

Sands of Iwo Jima
Operalion
Petticoat

The Bells of
St. Mary's

Invasion of the
Body Snalchers
Yonng At Heart

Indiscreet
CopacabaiM
High Noon

Long Dav'« Journey
Into Night
That Touch
of Mink

Body And Soul

VAIAj voi r I)IS TRIBUiOK TODAY! POP llOTLI\E 12131 306-4040 x 212
*( liitriN tiiiiNl U- pl.M I'll In Nini'ttilin ^7 In lie

tfd tliiiTiU III Ili>|nililii PirUires Mninc \ iitrti V\v-%\

rli^ililc 1(11 lii)nii> iillfi I'iikjI nl piiii Ikim- iiujnI he Mihniil-

ilci ilair \(i\ ITi I!INr> •Sliipimiw tl.ili- I'lK'i

KEPl'BLU: IMCItfUKS HOMi: \1IMX) I2K:46 Beiitrure St., Los Angeles, CA 9006B

Rll I'tijf^'
Copyrigntea maii^l
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BBM, Nielsen

Review Canada

VCR Usage Poll

BY KIRK LaPOINTE

TORONTO How do Canadians use

their videocassctte recorders? Until

recently, retailers, distributors and

others simply relied on l'.S. data to

determine their marketing strate-

Kies Now, however, two large me-

dia monitoring groups have pub-

lished extensive research into the

held

The A.C. Niel.sen Cxj. of Canada

Ltd. and the Bureau of Broadcast

Measurement have recently com-

pleted their studies of Canadian

VCR usage and everyone from pro-

grammers to im|«>rters is scrutiniz-

ing the findings

BBM says the average Canadian

uses his VCR 6.8 hours per week, in-

cluding 2 6 hours to record, 2.1

hours to watch rented mones and a

little more than 2 hours to watch the

recorded material VCR usage is

spread almost evenly throughout
the week, although Sunday is the

biggest VCR \newnng day. The fact

that there's six-tenths of an hour's

dilTerence between what's recorded

and what's seen means either Cana-

dians are zipping through commer-

cials or failing to playback what
they've recorded.

Interestingly. Nielsen found that

the zapping phenomenon is not

quite as troublesome as might have

lieen expected. Only W' of tapers

are watching when they record, and
only Wf of those "always" or "usu-

ally " zap commercials while they

tape. The remaining 16'''- either

leave the tv off while they tape or

are watching another program.
This, says Nielsen's Wendy Miles,

may mean commercial impact is not

being terribly eroded by VCR users.

Miles says that Nielsen is ad%'ts-

ing client* they will not lose com-
merciaJ im|>acl if they can condense
advertisement messages into the

time that VCR users can "zip"
thniugh commercials on playback.

What dn Canadians tape and
watch'' Nielsen says mo\Te8 are by
far the biggest item, followed by
nighttime series and daytime soap
iiperas BBM rates the soaps, chil-

ilren's and exercise programs as

tups. BBM s sur\ey may have been
taken when there were not many
gtK)d tv movies on.

Some people hardly tape at all.

the surveys found. They just rent

and buy BBM also found that

three-ijuarters of those it sur\'eyed

belonged to a video club. Of those.

40 5' had borrowed at least one to

111 tapes in the last month, while
32* had borrowed between 11 and
2(1 ta^ws.

.•\ny thought that the VCR might

lead to an overall reduction in time

glued to the tv set—through
shrewd consumer choice—turns out

to have been wrong. .Nielsen s;iys-

Of those it polled. 22' said they are
watching more television now that
they own VCRs. while only 1(K; said
owning n VCR has rut their viewing
lime

Both Nielsen and BBM agree that
VCR ownership is roughly two mil-
linn in {^anaila. or one for everv
three homes " '

BILLBOARD M

Two Unbearably Exciting Offers!

BUY 1 VIDEOCASSETTE AT $29.95-
GET 1 FREE!

FlLis...CList()mci-s Can Buy A Paddington licar Plush Toy At 5()'/oSavin<;s!

Iiii\ . UK- i'-.iilcliii.uii m IV:ii \ IlIo h ;ism.i(i- .ii $29.95 .ind .net oiif viilo KiisscMc tree-!

^1 111 li.iv I liiiirili liuhiriil I'.iililinjiiuii Ik'.u pn 1141.1 lll^ id i Iiihi.m- linin. iiK liitlin}! twti
i/<-ii V nliiims' li iiiily i:iki.s ;i iiiiiiiimim 1 mkr 1 il 1 I'.uklinniDii cissiiks ki t|u;iliry...

iIk- mi Iff L .isM iio yi HI piii i li.iM'. llii- mi ii i- ui mils viitrli ri.i.x i\ c Itlv!

\\i ) 11 II K 1 )i:i.l( il I lil I. I)i: \l.i "iiHir iiisliiiiKTs i;iii lui\ llii' ivipiihir l';n.liliiijili in pliisli

i(i\ liir Sii ',, nil I Ik- ivi.iil prill- \\ Ikii llii-y n ni iirhii\ :my I'.iiklinuii 111 Ik-ai

\ kIi-ih.iv.iIIi-. ihis tliiiuliiriil I'-.ukliiii'tiiM Isnnly >>l 1 ')S plus N-i (H) sliippini; .iml
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Audio TJ'^ck SSL Confirms Digital Research Program
Analog Console Manufacturer Moves to New Facility

NEW TOM

At sync SOIIND. Chuck llam-
mcr/Cuitarrhilerturc have lirt ii

scorinn anil nuxin^ a film for liw

New Jersey nf Knerny. titled

"Enertt>' Odyssey " P»tti l.upunr is

narrating, and Ken liahn is at the

controls

Annette Tu>l<ir has been work-

ing at Siiund Heights in Bnwklyn
With [iroihicers Vincent Bell ami
David Miles, on the single "Bmly

I Stimulation." Keyboard and drum
proEramminK is being |)r»>vided by
Gary Posner. Fred Munao. presi-

dent of Select Recnriis. is executive

producer Questar Welsh is engi-

I
neering, assisted by Shaun James.
Brian Setzer recently completed

work on his solo album for EMI
America at Tiki KrriirdinK in ('den

Cove, N.Y., and has now left for

L.A. to work on final mixes with
producer Don Gehman. Also there.

iTory Tower has been working on
an EP

.\l Evergreen Recording. l.,othar

Segler is producing and onginecnng
Movieland's debut album for ItCA.

Co-producing are Hank Medress
and Richard l.,ewis. Carol .Martinn

is assisting. Also tViere. Tony Con-
iff has been producing the Long-
house, with Hahn Rowe at the con-

trols, assisted by Bob Kirsner and
Lance McVicar. .\nd Tony Silves-

ter and Bert DeCoteaux have been

in producing Simmons, Moody & T
for Broadstreet Records, also with

• Rowe at the console.

Steve Winwood has been work-
ing on his new album at Giant
Sound with producer Russ Tilel-

man. .\tso there. Chemistry has
• been recording with producer Ste-

phen Galfas.

Producer Gary Katz was in re-

cently at Sound Ideas, working
with A&M vocalist Rose Vella.

Daniel Lazerus engineered on ,')M

32-track and four-track digital

equipment, assisted by .Mike C<»s-

mai and Mario Rodriguez. Ami the

soundtrack album for the film

"Crossover Dreams," starnng Ru-
ben Blades, was recorded at Sound
Ideas. Finally. Evelyn King com-
pleted her latest album for RCA
there with producer Alan George,
engineer Hugo Dwyer and assistant

engineer Ynram Vazam.
At 39th Street Mu»ic, Patti La-

Belle has been tracking with pro-

ducers Nick Ashford and Valerie

I Simpson. Tim Cox is engineering,

assisted by John Paul Cavanaugh.
Cox has also been engineering
demos there for Ashford & Simp-
son.

) At Beethoven Studios, singer/

songwriter "Sand" Dee has been
finishing up her single "I Love Dick

. Dedicated To Dick Clark," with

Keith Angelini producing and
Steve (iriffin at thr tioard.

LOS «N6EUS

Ql EEN HAS BEEN in at Capitol

Recording Studios Recording
Riioni working with engineer

Eddy Schreyer in mastering their

their new album and single for Capi-

tol. Also, Yarborough & PeopIeK'

NOVEMBER 2. 19B5

new album for Total Experience Is

being iiiuslered there by Schreyer.

Joe Sample has been working at

Cniig Harris Music in Studio City,

using the iie\\ ly upgraded Syiicla-

vier t<i proiiuce trucks for the next

CrusuderM project. Also there.

Craig Harris has been processing

sounds for "Ama/.ing Stories,"
"Twilight Zi>ne." and—along with
sound editor Chuck Campbell-
sounds for the John Lundis film

"Espionage,"

At Skip Saylor Recording, pro-

ducer Tom .\le\ander has been
working with Castle Records artist

Cindy Perez on an album project

Skip Saylor is behind the board,

with Tom McCauley assisting.

Also. Paul Moore has been in re-

cording an album for (jtiintes.sance

Rec<irds with producers James
Johnson and Kevin Moore.
Jazz artist David Diggs has been

working at Amigo Studios in North
Hollywood on his new album for

Palo Alto/TBA Records Diggs is

producing, with Paul Klingberg en-

gineering the a:; track digit;il ses-

sions.

NASHVILLE

Among the recent projects

at Soundshop Recording Studios:

CBS artist Ronnie Robbins and
producer Buddy Killen have been
working on a new album, cngi
neered by Mike Bradley. .\lso for

CBS, artist John I'onlee and pro-

ducer Bud Logan have been track-

ing with engineer Rick McCollis-

ter. And unsigned heavy mel;il act

Synix has been working with pro-

ducer Brad Shapiro and engineer

Bradley

Voyager Ri>cards artist Sir Jama
recently completed vocal remixing
on his new 12-inch EP. "Money
Back." The producer was G. "Roos-
ter" Irvin for G.I. Productions. The
studio was Polyfox/Grand.

At Music Mill, Diinny Limery
has been cutting tracks with engi-

neer Jim Cotton. Also there, pro-

ducer Harold Shedd has been
tracking with Alabama, with Cut-

ton and Joe Scaife at the controls.

OTHED CITIES

Providence, r.i. act pian 9

have finished a project for Enigma
Recorits at Trod Nossel Recording
Studios HI VVatlingford, <'onii

.At Soto Sound, Evaiiston. 111..

Rooster Blues Records' Jim O'Neal
has been mixing an album featuring

blues veteran Eddie C. Campbell.
Also there, rockabilly/wave/funk
act Hot Rod were in tracking two
tunes to be shopped to major labels.

Maranatha Studios, formerly
Rocshire Studio in Anaheim, Calif ,

opened its doors at the beginning of

this month. The new operator is Cal

vary Chapel of Costa Mesa. Calif .

and clientele will be primarily Chris-

tian artists.

All material for the Audio Trnek
column should be sent to Stvt'cti

Dupler, Billboard, 1515 Broad
u'ay, New York, N. Y. 1003S.

BY STEVEN DUPLER

NEW YllltK After much rumor,
Solid Slate Ixjgic, the major compul
erized analog cons<>le manufactur-
er, confirmed during the recent Au-
dio Engineering Society (AlCS) meet
here that it's currently involved in

an "intensive digital research and
development program," which
should lead to the development of

an all-<ligilal SSI, desk How*'ver, no
estimate was made as to when such

a product might be seen

At the same time. Colin Samlers.

founder and managing director of

SSL .said that the firm will break
ground early next year for a new-

headquarters in Woodstock. Eng
land. The ti2,tKK)-plus square foot fa-

cility-located near SSL's home for

the past 1.') years in Stonesfield-will

house "new production and test fa-

cilities, additional classrooms and
control HMims. a new computer cen-

ter and adilitional research labs and
listening rooms," according to

Sanders SSL currently is comprised

of more than ,'{IKI staffers, he added

At the press gathering. Sanders

said that SSL had been engaged in

"quiet" digital research during the

last several years at the Stonesfield

facility, but that work would "ac-

lOS HHGEIES

Seals & ( Ron's ami actor Alex

Roccf> were among the cast of ap-

proximately who joined Gold

Mounlain/A&M recording artist

Doug Cameron in the video "Mona
With The Children" Directed by

Rodney Charlers, the clip drama

celerale" as the firm moveil into its

new home.
"The goal of this research is an

entirely digital SSL Studio System."
Sunders said, adding that the state-

ment was not intended as a product

announcement In a later interview,

Diiug Dickey. S.'^L's vice president

fur design communications, con-

firmed this, noting that the firm is

"not working to any specific date or

price-point inasfar as a digital prod-

uct is concerned—only a per-
formance specification."

Sanders did note, however, that

the SSL Digital Studio System "will

be based on a proprietary 24 bit dig-

ital audio processor," and that it will

"incorporate integral audio storage

and editing capabilities." Dickey
noted that that the system will lie

"one of the most powerful comput
ers ever built, including the Cray
supercomputers."

SSL has also released a "rejKirt to

the industry." entitled "The Future
of Audio Console Design— Estab-

lishing A Dialogue." The 40-page
biinklet. according to Dickey, was
pnnluced with the idea of discuss-

ing new technologies and concepts

that have lately arLsen in the area of

console architecture. "In the course

of producing the SL .^(Ki M Series

consoles, anil in our discussions
about SSL's future direction, we
discovered that many of the con-

cepts and technologies we were ex-

ploring were quite unfamiliar to the

average console user and studio ex-

ecutive," Dickey noted, adding that

"the [K'Ople who use this gear must
be able to influence its develop-
ment. 1o do that we all need to

speak the same language."

The booklet is being distributed

to IIjO schools and universities with
audio education programs, as well

as at all major trade shows. SSL will

also send a copy to anyone who re-

quests one by ccmtacting any one of
the four SSL offices in New York,

Los Angeles. Switzerland or the
U.K.

Other news announced by the
console manufacturer at the AES
was the publication of a new "SSL
Network Directory," which includes

the names. ad<lresses and contacts

of every SSL-equipped recording
studio, mobile unit and video post-

production facility in 2.S countries.

The firm also said that it had recent-

ly made its Ihree-hundredlh SSL E
Series console sale, to Village Re-

corder in West L.A.

played by Moya Mahmoudi.
Bill Parker Productions just fin-

ished shooting two videos for Total

Experience Records: Eddie lE.T.i

Towns' "Best Friend " and Paltie

Howard's "Selfish." Both clips are

performance/concept pieces that

iContinued on page il)

Video 'lYack
NEW YORK

Nick gilder recently complet-

ed the video for "Let Me In," the

first single from his eponymous
RCA debut album. The clip offers a

serious psychological portrait of

Gilder as he relates with himself,

his girl and the outside world Oley

SasKone liirected the project and
Kris Malhur produced it for Pen-

dulum Productions. Other RC.\

artists at work are Five Star, who
have wrapjied up the second video

from their debut album "Luxury Of
Life." The clip, supporting the al-

bum's second single. "Let Me Be
The One." was under the direction

of Christopher Robin and [iroduced

by Sam Hodgkin for Fugitive
Films. It picks up where the band's

first vide<i. "All Fall Down." left

off. with singer Deniecc Pearson

leading the group in choreographed

dance steps. The video is full of spe-

cial effects, including prism like im

age distortion anil shattering wipes

that merge one image into the next

threclor Peter Israelson's latest

directorial credit is Julio Iglesias'

"Ni Te Tengo. Ni Te Olvideo." from

his current Columbia album. "Li-

bra." In this video, the artist is cast

in a "Swept Away' -style scenario

on a deserted island. Jon Small pro

duced the piece for Picture Viiiion.

tizes the true story of Mona Mah-
mudnizhad, a 16-year-old Baha'i

girl who was hange<l in Iran in V,\K\.

Nine other women were also forced

to endure days of physical and men-
tal torture before being sentenced

to death for refusing to abandon
their religion. The part of Mona was

Come home
from the studio.
Come nome to a Manhattan hotel tlial is really like your

own apartment on Central Park Around trie comer Irom

Lincoln Center and mmules lo the things trial are impor-

lanl to you m New 'r'ork City And while we recently have

lavished millions on our guestrooms and suites we
pride ourselves most on our traditions personal ser-

vice, prompt and courteous attention gracious hospi-

tality, and good value The Mayflower Hotel, 61st Si &
Central Park Wesi New York 10023 See your travel

agent or call loll-lree 800-223-4164 or 212-265-0060

The Mayflower Hotel
right on Ne\v York's Central Park
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Peers Honor Sound Achievements
First Annual TEC Awards Presented in New York

NEW YOKK Till, first aniuKil

Tfchnical Excellence & Creativity

(TEC) awards were distributed here

at a (tala on Oct 14. during the 79th

Audio Enifineering Society show.

The awards, created by Berkeley,

Calif.-based Mix magazine to honor
sujierlative achievements in the pro

audio and pro sound industries (Rill-

board, Oct. 1!M. were handed out

amidst an evening of celebration,

which ended with a technically su-

perb and Fairlight-filled perfor-

mance by Herbie Hancock & the

Kockit Band.

Proceeds from the awards ban-

quet were distributed to three chari-

table endeavors: 50'' to the Deaf-

ness Research Foundation and 25^^^

each to the Audio Engineering Soci-

ety Scholarship Fund and the win-

ner of the recording school/pro-

gram TEC award, the Berklee Col-

lege of Music.

Tlie winners of the various TEC
awards were;

• Recording technology: Lexicon

Inc. for Its PCM-60 high perfor
mance. low-cost digital reverb.

• Acoustic technology: Crown In-

ternational for its Tecron TEF Sys-

tem 10 portable spectrum analyzer/

computer.
• Sound reinforcement technolo-

gy; Car\"er Corp. for its unique mag-
netic field power amplifier.

• Film and broadcast sound tech-

nology; Lucasfilm Ltd./Droid

Works I'lir llii- S..ui.d llniMl digital

audio work station.

• Musical instrument technology:

Yamaha International Corp. for the

DX Series synthesizers.

• Recording engineer: Bob Clear-

mountain, for his work with such art-

ists as the Rolling .Stone.i. Bruce
Springsteen. Oaryl Hall & John
Oates, David Bowie and many others.

• Recording producer. C^uincy

Jones, for his direction of projects

such as Michael Jackson'.i "Thrill-

er," USA For Africa's "We Are The
World" and James Ingram"s "It's

Your Night.
"

• Mastering engineer: Bernie
Grundman, for outstanding master-

ing work for during his 15^

year tenure there, and on his own
with Bernie Grundman Mastering,

opened in 1984.

• Film and broadcast sound engi-

neer: Ben Burtt. chief sound engi-

neer for Lucasfilm in San Rafael,

Calif., for his work on the "Star
Wars'" films, "Alien" and ""ET.""

"Dark Crystal" and others.

• Sound reinforcement engineer:

Gene Clair of Lititz, Pa. based Clair

Brothers, the internationally known
sound reinforcement touring com-
pany

• Recording session musician:
Steve Gadd, the drummer who has

worked with artists ranging from
Steely Dan, Weather Report and
Paul Simon to James Brown, Judy

Print your label copy
right on your cassette
with the apex printer

Forget about paper labels.

Print up 10 5.000 units per hour.

Save time, money, trouble, space.
Eliminale Inventory problems, costly label overruns.

Save 4e or more per cassette.

4 models to choose from

:

Two one-color table lop models
Two high production multi-color consoles.
tfiat pnnt up to three colors in one pass

Apex Machine Company
3000 N E 12lh Terrace

Fort Uudordale, FL 33334
Telephone (305) 566-1572

400 Madison Avenue
New York. New York 10O17
"Mephore: (212) 306-6868
IWax 12-6419

Coilms and ("hick ("urea.

• Recording studio: The Power
Station 111 New York, which has
served such clients as Mick .lagger,

Bryan Ferry, David Bowie and Ma-
donna.

• Mastering facility: Bernie
Grundman Mastering, Los Angeles.

• Sf->und reinforcement company:
Clair Brothers, which has handled
tours for such artists as the Jack-

sons, Bruce Springsteen, and the

Pttlice.

• Recording company: Windham
Hill, established by Will and Anne
Ackerman in 1976 in Palo Alto,

Cahf.
• Recording school/program:

Berklee College of Music in Boston
• Remote recording facility: The

Record Plant in Los Angeles, whose

mobile unit has worked on projects

for the Olympics, the Jacksons' Vic-

torv Tour, Prince, Yes and others

VIDEO TRACKS
{ConttiiHfti from page ilt

were filmed at the Total Experience

Nightclub and directed bv Peter Al-

len.

The New Compan.v recently com-

pleted videos for What Is This.

Motle.v ('rue and Heaven. "I'll Be

Around." the What Is This clip, is a

performance piece that takes ad-

vantage of Los Angeles' dramatic

sunsets by filming on the roof of the

city's famous Million Dollar Theatre

Building Motley Cruc's "Home
Sweet Home " video was filmed on

the road. After opening in Los An
geles, the clip moves on to sold out

concerts at Houston"s Summit and

Dallas" Reunion Arena Michael

Berriman. who appeared in the

group s " Smokin" In The Boys
Room" video, makes another cameo
appearance. Heaven's video,

""Kniickin' On Heaven's Door," was
staged in Utah atop a lone rock

butte towering thousands of feet in

the air, and was shot from helicop-

ters, dollies and cranes. All three

videos were under the direction of

Wayne Isham and co-produced by

Curt Marvis and Peter Lippman.

The talents of Jesaica Cooper

were called upon to produce Jane

Wiedlin's debut video, "Blue Kiss,"

culled from her new sclf-titled de-

but allium on IR.S. In keeping with

the album cover"s visual theme of

lirimary colors, Jane (weanng red)

sings and plays guiUr while riding

on the back of a yellow flatbed

truck driven along the hills of Mal-

ibu Canyon and Mulholland Drive in

Los Angeles County The video also

features a cameo appearance by her

dog Kitty Igloo. Valeria Faria and

Jonathan Dayton directed the proj-

ect. Killtrd b) 1.IM).« MCILKSKI

Production companies and post-

production facilities are welcome

to submit information on current

projects. Please send material to

Video Track, Billboard. 1515

Broaduay, New York. N Y. 1003S.

Sound Investment

A bi ueekly column xpoltighliiiy

equipment-related nrus in the

audio and video production, post-

production and duplication in-

dustries.

Giant unleashed: Clant
Sound Recording, a full-service fa-

cility aimed at record, television and
jingle production oi>cned recently in

New York The studio features a

Trident SOB console as well as Ouri
MTR-iHI 'il track, MTR-12 half-inch

and MTR-10 quarter-inch recorders,

all with Dolby A Monilors are Mey-

er H3;is. powered by a Macinlosli

2500. and Giant's mike collection in-

cludes a matched pair of A KG C-

12s, as well as five Neumann M-47s,

five Neumann U-ti7s and a full com-

plement of Sennheiser, Shure and
Electro-Voice mikes. Outboard gear

on hand includes the Quantec Room
Simulator and the AMS DM.\-1580S
harmonizer with 3.2 seconds of sam-
pling Chief engineer is Joe Salvato,

whose resume includes work with

A&R Studios, Chelsea Sound, Pvn-

ny Lane and private projects with

Billy Joel and Paul Siiimn

VlliKll FOR AUDIO Andre Perry

Video recently completed construc-

tion of a $3 million production cen-

ter, coupled with Mnntreal-ltased Le
Sludiii Morin Heights. The new fa-

. ility boasis a large by Hd-fooll

foiitrnl room, full coinpiiter graph-

ICS department ami a fully-e(|Uippeil

37 by :fl)-f(K>t shooting stage. K<iuip-

ment featured includes an ISC Su-

per Edit 41; an Ani|i«'X AVC H;i pro-

duction switcher with spectra
keyer; an Abekas A-(i2 lllO^sec. digi-

t;il sequencer; monilors by Ikegami,
JVC and Conrac; a Sluder I6!l audk>
console, Studer tape machines and
UREI x\r< monitors. JVC digital

two-track; a LAIRD character gen
erator with a choice of -III fonts. Spe-

cial effects on hand are .MX) ver-

sion NEC E Flex and Hitachi FP
21 title camera. Computer graphics
include the Bosch FC.S-4tHHI video

graphi<- ivslem and u yiiantel hunt

mUSHROOM MACINTOSH:
Vancouver. Canada-based Mush-
room Studios is now offering a

complete computer music system,
based on the E mu Emulator II and

Apple Macintosh computer. The
system is owned and operated by
Bradley Doyle, and includes a wide-

ly varied sound library. It's also

fully MIDI-equipped

MoVIN" ON UP: Studio A in

Dearborn Heights. Mich, has moved
into a new 4,000-square foot facility.

Designed by John M. Storyk Asso-

ciates of New Y'ork. the new studio

features a 700-square foot control

room. ROO-sijuare fool studio, two
iso rooms and three live chambers.
Wiring and installation of the new
equipment was coordinated by Pat
Schneider Productions of Jackson,

Mich. New equipment includes digi-

tal reverbs by Klark-Teknik and
AMS; an Aphex Compellor, Delta-

Lab Compueffectron; a half-inch

.MCI JH HOC two track recorder;

Neumann U-87 and AKC, 414 micro
phones. Haflcr P22.''- power amps,
Valley People Kepex II noise gates
and Maxi-Q equalizers and more.
Studio .A also claims to be the only

facility in Michigan with a Syncla-

vier II.

A NEW IDEA: New York-baaed

Sound Ideas is under new manage-

ment and ownership, and has just

finished renovating its three rooms.

Studio A has a Neve 8108 32-input

con.sole with Necam automation and

a Studer A80 MKIII 24-track re-

corder. The room also boasts four

iso booths. Studio B is now equipped

with an SSL 6000E 56-input console

with Total Recall, as well as a

Studer A80 MKIV 24-track ma-
chine. Studio C is an overdub and

mix room, featuring a Harrison 36/

24 board and an Ampex MM-1200.
All rooms have L'REI 813 monitors.

Edilnl by STEVEN OITIXR

CASSETTE DUPLICATION
RECORD PRESSING

MASTERING PLATirgG

COLOR SEPARATIONS
PRINTING TYPESETTING

?B^2 SPRINGROVE AVENUE
CINCINNATI 0MI0 4!>225

16131 681 8400

Audio/Video
Recording Tape
& Accessories
Name Brand Products from

MAXELL NORTHONlCS
SONY ALLSOP
SCOTCH SAVOV
BASF SHUHE
TDK STANTON
AUDIO^TECHNICA J OTHERS

CALL OR WRITE
FOR CATALOG

PO Bo.B»7Cj'> nc ^7511

919/467-8113
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By JIM McCULLAUGH

o twist a (amiliar

phrase, it can be Hallo\Meen in

July or February .or
March ... or May Horror on
home video rents and sells year

round. It's become a major
profit category for both home
video vendors and retailers.

The VSDA claims the horror

category accounted for 8% of

the total video software dealer

dollar volume last year and is

growing fast. Many analysts,

though, say it's higher since

the genre crosses over at times

to science fiction and action/

adventure. All the major home

video program suppliers have
Increasingly deeper horror se-

lections, while numerous,
smaller independents are now
specializing in horror.

While many home video
manufacturers have fashioned

their most sophisticated Hal-

loween releases and promo-
tions to date (a natural tie-in:

RCA/Columbia Pictures Home
Video, in fact, deliberately

timed the street date of

"Ghostbusters" for Oct. 31),

the video retailer should under-

stand that horror is a year-

round category.

In fact, some observers feel

summer Is an even stronger
time for horror rentals since

school's out and teenagers rep-

resent a prime target demo
graphic for horror video. Bui

(Continued on page HV-4



Everyday Is Halloween Night For
Horro^Happy Video Vendors

MANUFACTURERS FEED PUBLIC'S
INSATIABLE APPETITE FOR HORROR
WITH TITLE TREATS TO TICKLE

TERROR BONE
These manufacturers are releasing the lollowing

horror-related titles for the fourth quarter:

GBS-FOX VIDEO: Key Video (division of

CBS-Fox) for October: "Inferno," "Race
With The Devil." "Cat's Eye." "The House
On Haunted Hill" and "Night School." No
releases for November for CBS Fox label.

December lineup not set at presstime.

EMBASSY: For October: "The Fog." "Witch's

Brew." "The Evil. " "Rituals' and "The Vampire Lov-

ers." No releases for November and December
INTERNATIONAL VIDEO ENTERTAINMENT:

Thriller Video (division of IVE). for October: "Char-

lie Boy," "Cyclops." "Dracula " and "The Picture Of

Dorian Gray." For December: "Alabama's Ghost"

and ""Turn Of The Screw." No releases for Novem-
ber.

Monterey Home Video (division of IVE), for Octo-

ber: "Once Upon A Frightmare." For November:
"The Flesh And Blood Show." For December: "The
Brain From Planet Arous"
No fourth quarter releases for Family Home En-

tertainment

MAGNUM ENTERTAINMENT: Releases under
"Black Magic " theme include: "The Legend Of

Sleepy Hollow" and "Dr. Jekyll's Dungeon Of
Death."

MCA: For October: "The Mummy." No releases

for November and December
MEDIA HOME ENTERTAINMENT: For October:

'"Creature. " No releases for November and Decem-

Horror

ber.

NEW WORLD VIDEO: October: " Transylvania 6
5,000 " No releases for November and December.
PARAMOUNT: September: ' Friday The 13th

Part V: A New Beginning. " No releases for Octotjer

or November December lineup not set at press-

time.

PRISM ENTERTAINMENT: For October: "The
Mind Snatchers " and "The House That Dripped
Blood

"

RCA/COLUMBIA: For September: "Zombies Of

(Continued on page HV-8)

NEW VCR OWNERS
STOCKING UP FOR NIGHT

AT THE *SCARIES'
"Horror is one of our top categories"—Lee Hack-
man. Advertising Director, Video Store, Cincinnati

Ithough many home video stores or de-

I
partments feature horror as part of an an-

^^N^ nual Halloween promotion, more and
# M\ more retailers are seeing the genre as a

\ A year-round traffic builder. "'We feature

horror a couple or three times a year. " says Lee
Hackman. advertising director. Video Store. Cincin-

nati. " We often combine horror with sci-fi and fanta-

sy IS often grouped with sci-fi." he adds, indicating

a goodly amount of product can be featured.

Of course, featuring horror can be overdone and
Hackman cautions even when planning an in-store

extravaganza. " Remember that there will be regular

business people not at all interested in horror, that

"Ghostbusters" (RCA/Columbia Pictures Home Video)

"Friday The
13th Part V "

(Paramount

Home Video)

" Gremlins

"

(Warner
Home
Video)

you don't want to turn away.
"

"We still have the bloody curtains"—Barbara Bor-

ders. President, Kansas City VSDA Chapter
One re-occurring element in surveying home vid-

eo principals on how they regard horror is that of

saving props. In Overland Park, Kan., Barbara Bor-

ders, Continental Video and head of the Video Soft-

ware Dealers Assn. (VSDA) chapter locally, notes

that a set of bloody curtains that was part of a pro-

motion for "Psycho 11" has been held back tor fu-

ture use. "We have a whole collection of things,"

she says of the Continental's cache of goodies.

"Create an atmosphere in the store"—Troy Coo-
per, director of field operations. 500-unit National

Video. Portland. Ore
It's one thing for a single store like Continental

Video to gear up for a horror splash and quite an-

other when it comes to directing a large national

Cham of video stores like National Video, the na-

tion's largest franchise chain with more than 500
stores.

Interestingly, the most effective elements of pro-

motions are those things they do for themselves,

says Troy Cooper, director of field operations at Na-

tional in Portland. Ore. While noting the national of-

fice sends its franchises myriad items on a regular

basis. Cooper says. "The most effective things are

those the stores do on their own It creates an atmo-
sphere. Things like having the staff dress up. It all

creates word of mouth and is totally effective."

(Continued on page HV-4)

ON THE COVER—From top left: "Carrie," (CBS-Fox);

"Nightmare On Elm Street," (Media Home Entertain-

ment); "Elvira." (IVE 'Thriller Video); "Funhouse."

(MCA Home); "Friday The 13th. Part II.
' (Paramount

Home Video), ""Firestarter. " (MCA Home); "Jaws."

(MCA Home Video); "C.H.U D
.

" (Media Home)
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"Halloween III"

(MCA Home
[ Video)

How to Sell Horror As A
Yeai^Round "R-affic Builder

EMPLOYEES TURN INTO 'GREMLINS'
AND 'GHOSTBUSTERS' BEFORE

CUSTOMERS' EYES

B § I hosts, ghouls and goblins—not to mention

^ 1 things that go "bump" in the night—will

be turning up in video stores all around
the country late in October, as retailers crank up
their annual horror-movie promotional extravagan-

zas (or Halloween The release of the RCA/Colum-
bia blockbuster "Ghostbusfers, " due in late Octo-
ber, is expected to provide additional promotional
impetus in the days preceding the holiday.

But horror titles are not a Halloween-only catego-

ry, video retailers say. According to the VSDA, hor-

ror movies accounted for 8% of the total video soft-

ware dollar volume last year; many video specialists

report that the category's share in their stores is

even higher, ranging as high as 45% of their rental

turnover. And most say horror films do well year-

round.

"We really don't have to promote horror titles

—

our customers take them out as fast as we can get

them. " says Art Ross, owner of Tampa Video Sta-

tion in Tampa. "Maybe they all lead vicarious, frus-

trated lives, and get their kicks from being scared."

Horror movies represent 6.8% of Tampa Video

by

CATHY CICCOLELLA

Station's inventory of slightly over 3,000 titles, and
while the genre does well all year long, "around Hal-

loween that's what everybody wants," according to

Ross. To help his customers find what they want, he
cranks a list of all horror titles in inventory out of his

computer, prints it up on orange paper, and distrib-

utes It during October.

No other promotion Is really necessary for the
category at this time of year, Ross feels: "Horror
really takes care of Itself around Halloween. Cus-
tomers are constantly asking what we have that

(Continued on page HV-S)

RENTALS DOMINATE
BUT MORE SALES

FOLLOW LOWER PRICES
by

MARCIA R. GOLDEN

rom 1 940s classics to modern day pull-T the-cover-over-your eyes thrillers, retail-

m ers agree, the horror movie genre is a win-

ner. Rentals lead the way in overall

popularity, but retailers report rising sales

figures as more and more horror video cassettes

are priced for quick sell-through.

"Horror video is really strong for us. especially in

comparison to other categories." says Dave Strehle,

assistant manager of the Video Store in Cincinnati.

"Comedy is still number one, but horror Is easily se-

cond
"

According to Strehle, "The Evil Dead," "Dawn Of

The Dead," and "Twilight Zone" are among the Vid-

eo Store's top rental titles. "The Shining." priced at

J 79, is a "fairly frequent seller as well as a popular

rental," he adds.

It comes as no surprise that teenagers are most
enticed by horror movies. The Video Store's cus-

tomer IS no exception. 'Horror movies are mainly

big weekend rentals, and they're very popular at

parties among the teenage crowd. This age group is

definitely most attracted to them," Strehle reports.

With Halloween just around the corner. Lee Hack-

man, promotions director for the Video Store chain,

IS gearing up for four weeks of classic horror. "The

two biggest hits on video cassette, this year, are

'Ghostbusters.' and 'Beverly Hills Cop,' " he says.

"No matter what else anyone decides to do for Hal-

loween, everything's going to be overshadowed by

the success of these movies That's why I'm taking a

different approach to Halloween by promoting the

old classic horror films." Throughout the month of

October, all eight stores will highlight movies each

week, featuring a different famous actor. The first

week. Hackman says, "is Boris Karloff week, the

second, Vincent Price week, the third, Bela Lugosi

week, and the fourth week is reserved for Peter

Cushing movies."

Besides the October weeklies, other Halloween

(Continued on page HV-6)
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I
Ihicking Strange Footprints

on the Charts

- HORRORBE^
I ( anything can be dis-

cerned about the best-renting/

selling horror titles tor the past

year, it's that home video con-

sumers like their terror in all

shapes and sizes.

The "horror meter" knows
no boundaries. Zombies, mu-
tants, deranged murderers,
killings-per-minute (kpm's).
mutilations, wholesale destruc-

tion, psychological torture— it

all goes. And the more original,

the better.

Home video horror enthusi-

asts appear to like stories

about children with the psychic

ability to start fires at will, or

nightmarish shared dreams
about horrible killings that turn

into reality.

They also enjoy fantasy ad-

ventures about pintsized. gro-

tesque mischief makers that

are both scary and cute. Popu-
lar, too, are the mutilated deni-

zens of the underground that

appear at night tor dinners of

human flesh.

Also a hit is the unknown, un-

seen murderer as epitomized

by Jason, the hockey-masked
butcher of the "Friday The
13th" series. Then there's the

terror-laden inanimate object

such as the deadly. 1958 red

and white Plymouth "Chris-

tine."

Analyzing the best-renting/

selling horror-oriented titles of

the past year gives retailers a

good "hit list" of titles they

need to have if they want to

have a core terrior library.

The recap also suggests that

the major program suppliers

dominate the list but retailers

should also keep in mind that

similar plot threads run
through hundreds of horror

movies.

If "Firestarter" Is popular, a

retailer should be familiar with

other titles that feature charac-

ters with equally bizarre psy-

chic abilities.

There's also a strong correla-

tion between between good
box office activity and home
video action.

While terror rents and sells,

it's also apparent from the top

titles that consumers appreci-

ate intelligent plot lines with

good production values. They
also enjoy first-class directors

and hot-selling novel transla-

tions. John Carpenter and Ste-

phen King teamed for a win-

ning combination for RCA/
Columbia's "Christine.

"

In fact, three of the top home
video horror titles are adapted
from King stories—MCA's
"Firestarter," RCA/Columbia's
"Christine" and Embassy's
"Children Of The Corn."
For the fall, both

"'Ghostbusters" and "Grem-
lins" should lead the terror

pack, as well as other newer
and catalog titles that have
strong Halloween promotions
backing them.

Classics, too. should not be
neglected, such as Alfred
Hitchcock's "Psycho," a peren-

nial favorite.

JIM McCULLAL'GH

HORROR VIDEO CHART REVIEW
This chart recaps horror titles appearing on BilltKiard's video-

cassettes rental chart from Sept 29. 1 984 to Sept. 28,
1985.

1. FIRESTARTER (MCA Home Video)

2. NIGHTMARE ON ELM STREET (Media Home Entertain-

ment)
3. GOULIES (Vestron)

4. FRIDAY THE 13TH—THE FINAL CHAPTER (Paramount
Home Video)

5. C.H.U.D. (Media Home Entertainment)

6. LAST HOUSE ON THE LEFT (CBS-Fox Video)

7. CHRISTINE (RCA.'Columbia Pictures Home Video)

8. CHILDREN OF THE CORN (Embassy Home
Entertainment)

9. DEATHSTALKER (Vestron)

10. TERROR IN THE AISLES (MCA Home Video)

STOCKING UP
(Continued from page HV-2)

National, though, is going all

out this Halloween with
"Ghostbusters" as an obvious
takeoff point. "We're sending a

four-page brochure suggesting
things stores can do from con-

structing styrofoam ghosts to

hang on the ceiling to making
costumes from items like vacu-
um cleaner hoses."

"Go shopping at your local

craft store"—Carol Pough, co-

owner, Videocassettes Unlimit-

ed. Orange County. Calif.

Another retailer who believes

in maintaining a large prop de-

partment is Carol Pough. She
and her husband John, who's
national VSDA president, own
Videocassettes Unlimited in

Santa Ana and Stanton in sub-

urban Los Angeles.

Pough says she plans to

have as a central motif in both

stores a graveyard complete
with cobwebs and ragged pick-

et fence. She says the local

craft stores are the best place

to pick up props. "We're doing

all the display cases in orange
crepe paper with pumpkins.

"

Reiterating the point of sav-

ing things, Pough says for a

coloring contest running in

conjunction she is using a Dis-

ney sheet " that came with a

promotion a couple of years
ago. I couldn't use it at the time

but I saved it." Now children

under 1 2 are involved in a con-

test to color the headless
horseman, adding lower demo-
graphics to the total promo-
tion.

As with others surveyed, the

horror promotion at Videocas-

settes Unlimited will run the

entire month of October. The

idea to get as much mileage as

possible out of the promotion

but without overdoing it to the

point where no one notices

anymore says Pough.

"We don't like to repeat

props"—Michael Betker, Man-

ager, Audio Video Plus, Hous-

ton

Possibly no home video re-

tailer is more expert in doing

elaborate promotions than Lou

Berg and Susan Gee at Audio

Video Plus, Houston. The pair

have won so many vendor con-

tests that they have prize trips

stacked up like lets over JFK,

The Houston store is among
those that likes to feature hor-

ror at times other than Hallow-

een, according to Michael
Betker, manager. "We like to

do horror at other times just to

break things up at little."

One of Audio Video Plus'

prize-winning displays was the

Michael Jackson's "Thriller."

Betker says parts of the plaster

monster manikins "are not

missing. We could recreate

these, but we don't like to re-

peat props." The store main-

tains a collection of props in a

warehouse.

"Not all horror is good hor-

ror"—Bob Ross. Tampa Video

Station, Tampa
A tendency when retailers

are planning a promotion
around horror is to drag in too

many items or titles that are

"nothing more than schlock."

says Bob Ross, whose family

operates Tampa Video Station.

"There's a lot of low budget
things around, just gore."

"Our image is more with the

classics We have a tremen-

dous library of musicals We
don"t really emphas'/"^ horror

that much and don t usually

promote that genre other than

at Halloween.""

Ross, who has left the video

store to take up work as a film

critic with a local newspaper,

believes possibilities exists,

however, for doing promotions

around Alfred Hitchcock and

other noted directors in the

horror field.

"Be sure to inform local me-

dia"—Lee Hackman
One vital suggestion comes

from Hackman in Cincinnati.

He says he always sends out

press releases to radio, tv and

print. '"They're often looking

for feature items and visuals.

We've had great luck in getting

local exposure for our promo-

tions."

Hackman, in fact, ticks off a

number of preparatory steps

to launching a horror video

promotion, or any other one for

that matter. "Advertise it in the

movie sections of the newspa-

pers. Send out flyers and have

them available on the counter.

Plug the promotion on your

movie hotline (i.e.. the tele-

phone call-waiting or after-

hours recorded message). Be

sure the promotion is in your

calendar and/or newsletter

that goes out to all rental cus-

tomers."

Some general observations

Hackman offers include the

strange fact that horror seems
to do poorly in videodisk.
"That's strange when you con-

sider Ghostbusters' will be

just $29.95 on laserdisk."' He
advises to maintain horror as a

section away children"s.

EARL PAIGE

Horror

HORROR VIDEO
(Continued from page HV l)

Mom and Dad enjoy the horror

flick late at night whether they

care admitting to being "closet

horror freaks" or not.

Another factor fueling the
horror rental pump is that
many terror titles are still high-

priced Often times, too. some
cult horror films have short
box office lives and the word-
of-mouth coincides with home
video release Horror titles are
also highly repeatable since
"horror junkies " enjoy being
scared over and over again.
The big horror box office
films—such as "Ghostbusters"'
or "Gremlins"—of course, will

also do well in the home video
arena.

How does it all translate into

more activity and profits for
the home video merchant? It's

not enough to say people en|oy
being scared. It's not enough to
buy in for Halloween, the most
obvious merchandising scenar-

io. That's a given. Of course,

stores have committed to hor-

ror titles and accompanying
promotions prior to Halloween.
The point is that horror works
1 2 months a year.

Here are only a few sugges-
tions from manufacturers and
retailers on horror video mer-
chandising:

• Create a special horror
section in the store. Many have
already done that. Give that
section a more distinctive look

. more than a sign. Create a
generic, in-store point-of-pur-

chase tool.

• Hang onto manufacturer
Halloween point-of-purchase
materials that can be recycled
throughout the year. Take full

advantage of vendor offerings.

Some dealers are going one
step further . . . buying or mak-
ing their own clever in-store

displays with props and other

easily obtainable material.

• Create horror video events

without manufacturer input.

"Horror days"" or weekends

can be orchestrated with con-

tests, in-store and even out-

side-store displays, and staff

can even wear costumes. That

can also lead to local media ex-

posure (as well creative local

advertising) which will create

even more traffic.

• Emphasize classics as well

as front-line horror titles. ""Psy-

cho."' for example, can be a pe-

rennial horror renter. Whole
promotions, even contests, can

be cast around horror direc-

tors such as Alfred Hitchcock,

or actors such Boris Karloff.

• Stores that are computer-

ized can isolate the frequent

horror renters. That list can be

the target of horror direct mail

campaigns and contests.
• The sale customer can be

given added incentive. Tie-ins
with local moviK houses are
possible (seeing a horror flick

at the local Bijou can earn a $1
off normal rental price on a
horror title at Fred's Video, for
example) A purchaser of "Fire-
starter" or "Christine" can be
given a free copy of the Ste-
phen King novel.
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1 Horror
RENTALS
(Continued from page HV-3)

promotions are left up to indi-

vidual store managers. he re-

ports. "In the past, we've had

Halloween displays, costume
contests and free bags of pop-

corn given to anyone who
comes into the store dressed in

a costume."

Every weekend, the Video

Store highlights a different

movie genre, and offers club

merfibers $1 rentals, as com-

pared to the usual $3 rental

price. 'Horror movies were

just featured Sept. 6-7, and

they come up about once every

two months. We started this

promotion about five months

ago. And as a result, people

don't just come into rent one

horror movie, they walk out

with seven or eight at a time."

Like Strehle. Hackman be-

lieves the 25 and under age

group is most attracted to hor-

ror movies. "Most of the mov-

ies are about a group of teen-

agers who go away to a house

on a lake, and a madman with a

chainsaw attacks them. It's

kind of silly, but they just love

to be scared."

At North American Video

Ltd., based in Durham. N.C..

horror, science fiction and fan-

tasy movies are all grouped to-

gether to form one genre, re-

ports Gary H. Messenger,
president and owner.

"This group is one of the

most popular, and everyone
has a favorite, regardless ot

age. The range goes from
young to old No particular age

group IS more interested than

another," he says.

Unlike other retailers whose
horror collections are lust that,

horror. North American Vid-

eo's collection includes movies

from the 'Right Stuff,' to 'Cloak

And Dagger,' to the 'Neverend-

ing Story,' 'Close Encounters.'

and 'Frankenstein.' "There's

really something for everyon-

e." Messenger adds.

Messenger is selective in the

horror titles he carries. "I re-

fuse to carry the movie 'Faces

Ot Death' because I have to

have limits. There's enough to

be seen in the way of fantasy

and classic horror, that I don't

need a movie that shows peo-

ple and animals dying, around
the world

"

His philosophy about adver-
tising and promotions, in gen-
eral, is that his stores sell en-
tertainment, and not a
particular genre. "I carry
things that cross over all hnes
of taste, and lay out everything
in front of my customers. T>-.jv
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Horror
can chooie whatever they want
to see. II a new horror title

comes out. we'll put that In an
ad. but we won t just advertise
horror or science fiction, or any
other genre.

"

Right now. Messenger says.

•Nightmare On Elm Street,'

selling (or $79.95, is both his

number one seller and rental

movie.

"Horror is one of my best

categories in rentals. " reports

Karen Yokel, software buyer
tor the Atlanta-based Video
Warehouse chain "We have a

lot of sell-through on individual

titles like 'Nightmare On Elm
Street.' and 'Psycho,' and we
sell a decent amount, but not a

whole lot. Price is really the
most important selling feature.

A bunch of horror video cas-

settes are coming out in Octo-

ber, and we'll have a whole wall

display for Halloween, espe-
cially on sell-throughs." Ac-

cording to Yokel, the stores al-

ways stock sell-through
cassettes, and work out return

policies with distributors if the

movies don't sell

Although rentals are still

more popular than sales in this

category. Yokel says that more
and more people are beginning

to collect movies for their

home libraries. "If a studio pro-

motes a movie at the right

price (which she feels is

$25.95-$34.95), then people

will buy it. A lot of the horror

movies are $79.95. and that's

just too high."

IVIarianne Black, owner of the

Video Station in Oakland. Calif,

agrees with Messenger, and
believes that people of all ages
are attracted to horror movies.

"People love that kind of sus-

pense, and these movies are

very popular, have always been
popular, and I really think will

always be popular."

Like other retailei's sur-

veyed. Black's employees are

asked to recommend their fa-

vorites to customers, and this,

she says, usually determines

what the most popular movies

are. "Movies like 'Friday The
1 3th,' and 'The Amityvllle Hor-

ror' are pretty big sellers, and
'Friday The 1 3th' is also one of

our biggest rentals, " she adds
"Classics like 'Dracula,' and
'Frankenstein' only go over well

if they haven't been on tv for a

long time. If they're broadcast

on a regular basis, it |ust

doesn't pay to carry them."

Black doesn't have any spe-

cial promotions lined up for

Halloween, but will add about

30 new titles to the horror

genre sometime in the next

. month.

What Lady Cadaver means is United Home Video's

tcrror-ltic line-up ol horror videos will bring them back
for more all year long.

They II scream for the first made-for-home video movie
BLOOD CULT, a gory story in the tradition of Priday

The l.^lh . And DOCTOR GORE, a gruesome little

terror treat Ithc Doc is such a cut upl). Nominated for

Best ttorror film of 1977. MnQDOU Or THE SPIDERS

is crawling with thrills. Plus TME TOOLBOX 1

MURDERS, a hand crafted bit ul horror thai Stephen
'

King says is one of the 10 scariest movies on video

cassettel

But this is only the beginning. Our crypt is filled with

vampires, ghosts, killers and thrillers just waiting to be

released, to chill you to the bone.

I

CALL rOUR DISTRIBUTOR TODAY (tell him Lady

Cadaver sent you. I and make our movies Forever Yours.

P.O.P. HOTLinE 800-33 J -4077

NOVEMBEFir



I Haunting the

HORROR
. HOUSES

The following is a quick-refer-

ence list of most program sup-

pliers wtio offer horror-orient-

ed titles. Retailers are
encouraged to haunt them for

product.

ACADEMY HOME
ENTERTAINMENT

2 341 North Maple Dr.

f Beverly Hills. Calil. 90210
il (213) 659 0701 or

iZ (800) 972-0001
3 ACTIVE HOME VIDEO

I 2 1 1 South Beverly Dr.

< Beverly Hills. Calif 90212
(213) 274-8233
A & H VIDEO
430 West 34th St.

New York, N.Y. 10019
(212) 582-6405

f ALL SEASONS
€ ENTERTAINMENT

18121 Napa St.

1 Northridge. Calif. 91325
I (818) 886-8680 or

[ (800) 423-5599
i AVT/EVI

1116 Edgewater Ave.

Ridgefield, N.J. 07657
(201) 941-4404 or

(800) 645-7186
THE BARNHOLTZ
ORGANIZATION
8831 Sunset Blvd.

Los Angeles. Calif. 90069
(213) 208-6444
BEST FILM AND VIDEO
98 Cutter Mill Rd.

Great Neck, N.Y. 1 1021
(516) 487-4515
BLACKHAWK FILMS
1235 West 5th St.

Davenport, Iowa 52802
(319) 323-9736
CABLE FILMS
Country Club Station

Kansas City, Mo. 641 13
(913) 362-2804
CBS-FOX VIDEO
1211 Ave. Of The Americas
New York, N.Y. 10036
(212) 819-3222
CENTURY DISTRIBUTING
16153 Cohasset St

Van Nuys, Calif. 91406
(818) 786-2846 or

(800) 423-2304
COAST-TO-COAST
FAMILY VIDEO

85 East Hoffman Ave.

Lindenhurst. N Y 1 1757
(516) 957-5520
CONTINENTAL VIDEO
2320 Cotner Ave.

Los Angeles, Calif 90064
(213) 477-8056
EMBASSY HOME
ENTERTAINMENT
1901 Ave Of The Stars

Los Angeles, Calif. 90067
(213) 553-3600
IVE/THRILLERVIDEO
21800 Burbank Blvd.

Woodland Hills, Calif 91365-
4062 (818) 888-3040
KARL/LORIMAR
HOME VIDEO
17942 Cowan
Irvine. Calif. 92714
(714) 474-0355
KEY VIDEO
1298 Prospect Ave
La Jolla, Calif. 92037
(619) 459-0500
KING OF VIDEO
3529 South Valley View Blvd.

Las Vegas, Nev. 89103
(800) 634-6143
MAGNUM ENTERTAINMENT
1940 South Cotner Ave.

Los Angeles. Calif. 90025
(213)479 0946
MCA HOME VIDEO
70 Universal City Plaza

Universal City. Calif 91608
(818) 508-4300
MEDIA HOME
ENTERTAINMENT
2730 Buckingham Parkway
Culver City. Calif. 90230
(213) 216-7900
MGM/UA HOME VIDEO
1 350 Ave. Of The Americas
New York. N.Y. 10019
(212) 408 0600
MPI
15825 Rob Roy Dr.

Oak Forest. III. 60452
(312) 687-7881
NEW WORLD VIDEO
1888 Century City Plaza

Century City, Calif. 90048
(213) 201 0741
PARAMOUNT HOME VIDEO
5555 Melrose Ave.

Hollywood, Calif. 90038
(213) 468-5000
PRISM ENTERTAINMENT
1875 Century Park East

Los Angeles, Calif 90067
(213) 277-3270
RCA/COLUMBIA PICTURES
HOME VIDEO
2901 West Alameda
Burbank. Calif. 91505
(818) 954-4950

REPUBLIC PICTURES CORP.
1 236 Beatrice St.

Los Angeles. Calif. 90066
(213) 306-4040
SONY VIDEO SOFTWARE
OPERATIONS
9 West 57th St.

New York, N Y. 10019
(212) 371-5800
SPECTRUM VIDEO
5461 Sunset Blvd.

Los Angeles, Calif. 90028
(213) 461-3981
THORN-EMI/HBO
HOME VIDEO
1370 Ave. Of The Americas

New York, N.Y. 10019
(212) 977-8990
UNICORN VIDEO
20822 Dearborn St.

Chatsworth. Calif.

(818) 407-1331 or

(800) 52-VIDEO
UNITED HOME VIDEO
6535 East Skelly Dr.

Tulsa, Okla. 74145
(800) 331-4077
VOL COMMUNICATIONS
6330 San Vicente Blvd

Los Angeles, Calif. 90038
(213) 933-5893
VESTRON VIDEO
1011 High Ridge Rd.

PC Box 4387
Stamford, Conn. 06907
(203) 968-0000
VIOAMERICA
235 East 55th St

New York, N.Y. 10022
(212) 355-1600
VIDEATRICS
51 East 42nd St.

New York. N.Y. 10017
(212) 697-6188 or

(201) 229-2343
VIDEO DIMENSIONS
110 East 23rd St.

New York, N.Y. 10010
(212) 533-5999
VIDEO GEMS
731 North La Brea Ave.

Los Angeles, Calif. 90038
(213) 938-2385
WARNER HOME VIDEO
4000 Warner Blvd.

Burbank, Calif. 91522
(818) 954-6000
WIZARD VIDEO
5303 Sunset Blvd.

Los Angeles. Calif. 90027
(213) 461-3981
WORLD VIDEO
8700 Wilshire Blvd.

Beverly Hills, Calif. 9021

1

(213) 659-5147

TITLE TREATS
(Continued from page HV-2)

Mora Tau," "Torture Garden,"
"13 Ghosts," "It Came From
Beneath The Sea" and "Return

Of The Vampire." For October:

"Ghostbusters. ' For Novem-
ber: "Hellhole." No releases set

for December
SONY VIDEO SOFTWARE

OPERATIONS: Releases in

elude: "Devil Bat s Daughter,"

"Strangler Of The Swamp,"
"The Brute Man," "The Woman
Who Came Back" and "Mr.
Ace."

THORN EMI: No new re

leases for October or Novem-
ber. December lineup not set at

presstime.

VESTRON: For November:
"The Mutilator, "Terminal
Choice" and "Don't Open Til

Christmas
"

WARNER HOME VIDEO: For

October: The Nesting," "The

Curse Of Frankenstein," "Hor-
ror Of Dracula" and "The
Mummy," all priced at $59.95.
For November: "Gremlins."

CREDITS: Special Issues Edi-

tor. Ed Ochs; Assistant Editor,

Robyn Wells: Editorial Coordi-
nator. Mm McCullaugh: horror
chart compiled by Billboard

Research Dept.: Design. Anne
Richardson-Daniel: Cover,
Douglas Brian Martin, Design
& Direction Inc.

EMPLOYEES
(Continued from page HV-3)

they can rent for Halloween

parties. And since we generally

have only one copy of each ti-

tle, if we did a big advertising

splash on horror for Halloween

we might have a problem with

people finding that the titles

we've advertised are already

out when they come in for

them."
Horror is a profitable catego-

ry year-round for Paul Kasley.

owner of Take One Video in Ho-

boken, N.J., and he gives those

titles special promotional em-

phasis periodically during the

course of the year. In Septem-

ber, for example, he had a spe-

cial 'rent one. get one free' of-

fer on any title that showed
teeth on its package. "We ad-

vertised it by putting a grinning

skull in our ad, " Kasley says,

"and did very well."

Kasley has one firm rule

each Halloween: each employ-

ee must show up for work in

costume on Halloween Day.

Any customers who turn up in

costume that day get a free

rental, as well He plans to dec-

orate the store in an appropri-

ate motif, with bats and other

emblems of the season, and
have bowls of candy available

for trick-or-treaters.

"Horror titles represent
about 15% of our stock, and

they always do well," he ex-

plains. "But on Halloween Day
it gets crazy—we could have
27 copies of the movie 'Hallow-

een' and it wouldn't be
enough!"

Horror films are even bigger

business for Precision TV, In

Bellwood, III., according to the

store's video-software buyer,

who calls himself Mr Z; he says

the category may represent as

much as 45% of the store's in-

ventory.

"Year-round, horror films

move—everyone wants them,"
he says. To draw even more
traffic around Halloween. Pre-

cision TV showcases its horror

collection at the front of the
store a week or two before the
holiday, "so it's the first thing

the customer sees when he or

she walks in." The store is dec-
orated with orange-and-black
streamers and hand-painted
masks, and this theme is re-

peated in window displays as
well. Special radio commercials
also use a Halloween tie-in.

This year. Precision TV will

be using "Ghostbusters" for

some extra Halloween impact.

As it does with other block-

buster titles, the store will offer

a $5 discount for pre-orders

until the movie is in stock.

Halloween is a ma|or promo-

tional event for Gail Pierce,

owner of Video Exchange in

Brandon. Fla. "We always deco-

rate the store for H.^Hoween.

she says, although a store ex-

pansion currently underway
may put a crimp in this year's

decorating plans. Normally,

however, she hangs a Dracula

effigy over the cash register,

brings in pumpkins, gourds,

and hay, and groups all her

horror titles in the center of the

store under a banner marked
"Scaries" (a term Pierce pre-

fers to "horror").

"We have about 3.000 titles

in stock, and may 300 of them

are scaries," she says. "Five

years ago the category was a

mainstay of the business, but

today it's dropped to some-

where between 10 and 20%. I

think the reason it's not as pop-

ular is that the quality and

quickness of release of other

types of movies has picked up.

Also, since we have a larger se-

lection now, customers have

many other titles to choose

among. But we always do pro-

mote it. not only with in-store

decorations but also with win-

dow displays and Halloween art

in our advertising at this time

of year."

October's surge in horror

rentals sometimes spills over

into November as well at Video

Stop in Costa Mesa, Calif., ac-

cording to manager Scott

Dicken: "Many times custom-

ers will spot titles during our

Halloween promotion that

they've been wanting to see, so

they come back after Hallow-

een is over to get them."

Horror films rent well

throughout the year at Video

Stop, Dicken says, "but the

business nearly doubles in Oc-

tober." To help encourage that

spurt in rentals, he hangs
props such as skeletons along

with horror-movie posters
prominently in the store, and

sets up a special section for the

genre a week or so before

Thanksgiving, along with a win-

dow display

Year-round, horror films rep-

resent about 20% of Dicken s

volume, "but it's almost entire-

ly a rental business—we get

very few sales in the category."

Connie Sherman, tape-club

manager for Antin House of

Video in Overland Park, Kan.

has had similar experiences

with horror titles. ""We do well

with the category most of the

year," she says " One constant

source of business is teenagers

renting scary movies for slum-

ber parties. But a lot of cus-

tomers only pay much atten-
tion to buying horror titles at

Halloween—the rest of the
year they'll rent them, but it

has to be pretty special for
them to want to buy it."

HORRCA
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ideo music

VH-1 TURNOUT SPARKS CMA AWARDS
Network's Suppoii Stimulates Country Clip Exposure

BY JIM BESSUAN

Creative Crossover. Mark

Mawrence. cenler, and Larry

Lachman. nghl. partners in Earth Shy

and Open Sky Productions of Los

Angeles, look at a book featuring tt^e

art ol Patrick Nagel, whiile Alfred van

der Marck president of Itie book

publishing imprint that bears his name,

looks on Mawrence's "The World Of

Nagel" music video, which is being

utilized in bookstores to highlight the

wortv, has |usl won a CINE Golden

Eagle Award m the music video

categon^

NEW YORK A iiiiissivi' tiirnuul <if

uppiT fi lu ldii VH 1 !.IiiiriT« at last

wt'ik's (~ouiitrv Mii.su- Assn il'MA)
awards shuw is swii liv tlii' Nash-
villf music ciiimnunity us u major
boost for country video.

halifl fxt'cutivifs and orKuniza-
liiiii iliicf.'i f.xpressfd fxcitt-mcnt al

till' liHavy and very active VH l

lirfsencf. and noted that an in

creased interest in country by VH 1

could signal an upswing in country
music vi(lei) pniduclion

The VH-1 continpeni was made
u|i of four vice presidents and the

entire talent relations team, and in-

cluded Les Garland, senior vice

president of proKramminp. MTV/
VH-1; John Sykes. vice president of

programming. MTV/ VH-1; Kevin

Melliein, vice |ir>'si(h'iil of VM 1;

Susun Uiiiford, vice president of
press relations, MTV Networks,
Inc.. Laurie Zaks and Roberta
Cruirer, liiith iliri-ctnrs of talent re

lutions. MTV/VH-1; Bruce Leddy.
VH-1 producer/writer, and Rita
Cuolidge, VH-1 VJ. who. as a rc-

cordini; artist, was already well
versed in country music. Before and
after the awanls show, Coolidije
coiiiliii-ted 'Jl interview's with award
noniiiiees. winners ami presenters,

who were then flown hack to New
York with Metheny the next day for

immediate one- or two-minute plup-

ins destined for VH l proKraniniiii|r

Coniiratulatory greetings hy vari-

ous artists to the winners were also

shot as lead-ins to videos by winning
artists. These were tii be used for 10

days following the awards show.

J\ew Video ijlips

This weekly listing of new video

clips generally available for pro-

gramming and or promotional
purposes includes: Artists, title,

album (whfre Qppliroble)/labrl,

product- r. production houae, di-

rector. Please send informntion to

Billboard, New Video Clips. ISIS

Broadway, New York, N Y. 10036.

AC/DC
Slukc Your Foundation

i*r- "-'(.A Pitxjuclinm

BRIAN ADAMS & TINA TURNER
It's Only Love

JEFf BECK
AmtMliout

BIG AUDIO DYNAMITE
The Bottom Line

FUU FORCE TOMMY SHAW
Gtrl II You Take Ma Home Remo's Theme (What If)

{ .-ttuinlli*

>»r., •r.-iv A M.. r%„l

VifTW^I Vtr.

HEAVEN SHYTALK
Knockin' On Heaven's Door EicuM Me

r(ih,-nl; •

RUPERT HINES/CY CURNIN SIMPLE MINDS
With One Look Ahvc & Kicking

WOll* Compter
1'trH.ii Dh>« ItiActvntki

INXS SQUEEZE
This Time Htts Of The Year
lulK. I '^lrv•4 AtlAnK

MICK JAGGCR STARSHIP
HartfWwnan Wt BMtN TNft City

»•• 0**c w •*oopi« nr.*

(.*rK,t CM<«

KIX STING
Cold Showar Love Is The Seventh Wave

CLARENCE CLEMMONS
You're A Friend Of Mine

COCK ROBIN
Tomcht You Were On My Side

CRUZADOS
Motorcycle Girl

ROGER DALTRY
After The Tire

i' fT' Qwlff Cr**uri> Mu«r<cv

DION & FRIENDS (Elton John. Gladys

Knight Stevie Wonder)
That * Whal Friends Are For

RWIK fVoCutl OMi

NICK LOWE & HIS COWBOY OUTFIT
I Knew The Bride When She Used To
Rock'N Roll

YOKO ONO
Hetl In Paradise
SlJ'C'Vla (Vj<rC>»n

HliiP ;fl'«VnM>'>

RAY PARKER JR,

Girls Are More Fun
>• K Tr.r '.•r'^lr Mai A>,-.U

OMNYLS
Pleasura And Pain

DAVID FOSTER
Low Theme From St. Elmo's Fire

St Itim 1 i.'T Ml.r- ,

U«ti^ O-w"!"^"*' •i-'J.-'o'i- l'-'-*..<l-0«»

lor, &tno

PROPAGANDA
P'Machinery

RATT
You're In Love
ln««)tB« Of '«u> P'»jt| AlUniK
"-.1 M»«ht,f IV,-ri,ilum

KENNY ROGERS
Mormng Desire

OaviC W Iholwlil Bvlh rircalar CirOT-M.ai

I>»>-1 Ha(««i

RUSH
Big Money

*i*f« AftrH.ti CttmCMfn* f>rD0iK«<ofii

THE ADVENTURES
Another Silent Day

l*tl iJrtrv S Douc 0 Alt r

THE LONG RYDERS
Looking For Lewis & Clark

THE SPECIAL AKA
The Special Remii

TH. TUESDAY
Love In A Vacuum

TROUBLE FUNK
Still Smokin'

> hUnt) rrro
T MiRhlf ftiBrtiMinn^ A Good To Go

STEVIE RAY VAUGHAN
Change II

i| 'ViNltniioni

STEVIE WONDER
Parl-Tlme Lover

j-'nllowinj; till* aw;irils, the re

maining VH I personnel attended

the BMI awards huniiuet and the

grand opening of the Willie Nelson
Exhibit at the C^juntry Music Hall

of Fame and Museum, [turing the

day, they met with the major record

labels and industry groups, follnw-

ing up on u "MTV and VH 1 User's

Seminar" conducted in Nashville in

April hy MTV Networks, primarily

to introduce the country industry to

VHl
"We want them to understand

that VH-1 is a 24-hour environment
with a country commitment equal to

other genres," said Mellieny. dis-

cussing the channel's heavy sched-

ule in Nashville "It plays great mu-
sic and country music is great mu-
sic. And we're immensely pleased

with the quality of product [Hank
Williams, ,Ir 's| All My Rowdy
Friends Are Comin' Over Tonight'

is one of the greatest videos I've

ever seen, and it will be a long time

before anyone makes one that's any
better."

Metheny. whose initial run for the

CMA Board was unsuccessful, add-

ed that Nashville was "better than

the rock n' roll community" in rec-

ognizing that "you don't buy cre-

ativity in videos, that great ideas

come from creative people." He fur-

ther stated that the country music

industry possessed an inherent

sense of the "benefit of personal-

ity" as it pertains to video, "beyond

the fact that the songs are wonder-

ful." Using the video for "The High-

wayman" as an example, he noted

the "extraordinary amount of
charm and charisma that exists in

country music, and they seem to ex-

ploit it very, very well in video."

A check with highly positioned

representatives of Nashville's coun-

try music industry suggests that

the openness of VH-1 to country
video will stimulate the production

of the clips, which has thus far

lagged behind (Hip clip production

due to the expenses involved and
uncertainty about their promotional

value.

"The jury is still out on country

sales (frriiii VH-1 jtrogramming of

country], hut 1 think we'll see an u^^

swing," said .ludi Turner, director

of public iiiformatiiili for the ('.oun-

Iry Music Assn. She added that VH-
1 provides the "greatest hope for

exposure to country videos" due to

Its day-long clip programming
schedule and its wider viewership

than competing outlets She also

lauded VH I's Nashville coverage

during the awards for featuring the

many country artists who don't tour

the New York market and therefore

miss out on related VH-1 exposure.

Like Turner. Frances Preston, se-

nior vice president of BMI, main-

tained that the VH-1 effort will

have a dramatic impact on country

clip production. She was also
pleased that the network was
"reaching out and covering more
on-the-spot events relating to coun-

try music" like the CMA awards
show and last month's Farm Aid
concert

From the label perspective. Jim
Foglesong. president of the Nash-
ville Division of Capitol/EMl Amer-
ica, called the VH-1 commitment
"the most dramatic thing to happen

in video as far as country music is

concerned." Noting that radio has

"virtually closed the doors" to our

type of product," he declared that

VH 1 held the potential for expos-

ing the "mass appeal not limited to

just country"" of many of his roster

of artists, and specifically credited

it with helping achieve sell-through

fCotttitiued on page i€)

ATTENTION
VIDEO PROGRAMMERS

LOOKING FOR ItlbML UHlbNrbD SOFTWAR E'^

IT'S HERE AT LAST!
VIDEO PLACEMENT INTERNATIONAL

THE

tVlDEC
MO«WG€

SERIES

VIDEO MONTAGES d' e v,;-it;u 1 L- I , inn yned to provide visua

e'^litinceniert to any and el) rnusical formats

VIDEO MONTAGES are snippets ol last niuvirig coniedv

DRAMA CHASES NEWSREELS CARTOONS ROLLER
SKATINl^ DANCING STUNTS EROTICA VIDEO GHAPHICS
LASER LIGHT SHOWS and all current MUSIC VIDEOS

VIDEO MONTAGES are culled the higliest quality sources

til prow.ijp ir* ftriest reproduction and are available n all formats

VIDEO PLACEMENT INTERNATIONAL
?JD E.r.' Htr»>-1 '.i«l. 'jl . rJev^ V,.-l MY 10016 ?1?696 9?G^
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Billboard Vid^lVlusic

Billboard-

Video Music Awards
Nominees

VOTE FOR ONE ONLY IN EACH CATEGORY

Best Direction

PHE ANGELUS ft DAVID lEE ROTH
David Lee Roth Just A Gigo«5/Ain t Got ttobody"
Warnef Bjos

NICElDtCK
fears For Feats "Evervbody Vtonts To Rule The World"
PotyGram
JEAN BAPnSTE MONOINO
Don Henley "Boys Of Summer" Getfen

JULIAN TEMPLE
Mick Joggef "Just Anolhe' Night" Columbia

D STEVE BARON, MICHAEL PATTERSON
a CANDACE RECKINGER
o-ho Take On We " Warner Bios

Best Cinematograpliy
PASCAL LE BEOUE
Don Henley "Boys Ot Summer" Getten

DOMINIC SENA
Bob Dylon "Wtien Ttie Night Comes Falling" Columbia
PETER SINCLAIR
Madonna Material Girl' Sue

DOMINIC SBM
David Lee Roth "Just A Gigolo/Ain t Got Nobody"
WomeiBros
Michael Bollhous
Bruce Soringsteen "Tm On Rre" Columbia

Best Choreography
BILLY JOEL
"'Keepin" The Foith Columoia

EURVTHMICS
'Would I Lie To Vou " RCA
KOOLATHEGANG
' Fresh " PolyGram
DAVID LEE ROTH
Just A Gigolo/Ain'l Got Nobod/' Womei Bros

GOWEST
"We Close Our Eyes'" Chrysalis

B«stUghting
WHAM
"Careless Whispers" Columbio
DON HENLEY
Boys Ot Summer" Getten

MADONNA
"Material Girl" Sire

PHILCOUINS
"One More Nighf Atlantic

HAUAOAIES
" Out Ot Touch" RCA

Best Set Design
BILLY JOEL
"Keepin The Farth" Columbia
EURYTHMICS
"There Must BeAn Angel" RCA
DAVID LEE ROTH
" Just A Gigolo/Ain't Got Nobody " Womer Bros

DON HENLEY
"Boys Ot Summer" Getten

TOM PETTY» THE HEARTBREAKERS
"Don't Come Around Here No More" MCA

Best Editing

o-ha
"lake On Me " Wcxnet Bros

GODLEYACREME
"Ciy " PolyGram

STING
"If You Lowe Someone Set Tt>em Free"A&M
MR. MISTER
"Broken Wings" RCA
PHILCOUINS
"Don't LoseTM Number" Atlantic

Best Computer Graphics
DIRE STRAITS
" Money For Nothing" Warner Bros

Ua-ha
" Take On Me " Warner Bros

POWER STATION
Some Like It Hot " Capitol

STING
"

It "/ou Love Someone Set Them Free"A&M
RSHBONE
""> litodem industr/" Columbia

Best Special Effects

TOM PETTY a THE HEARTBREAKERS
"Don t Come Around Here No lyiore MCA

Da*o
Take On Me " WOmer Bros

DGOOIEYACREME
Cry" PolyGram

DIRE STRAITS
"Money For Nothing " Womer Bros

PRINCE
'Rospbeiry Beief" Warner Bros

Best Audio

PHILLIP BAILEY with PHIL COLLINS
Easy Lover" Columbia

MADONNA
"Into The Groove" Getten

DAVID LEE ROTH
Just A Gigolo/Ain't Got Nobody"" Wtarner Bros

JEFF BECK a ROD STEWARI
People Get Ready"" Epic

n DAVID BOWIE a MICK JAGGER
Dor-'Cn In The Streets fMl AmeriCO

Best Costumes
~REO$PEEDWAGON

Orie Lone'v Night"" Epic

TINA TURNER
"We Don t Need Another Hero" Capitol

EURYTHMICS
" Thiere Must Be An Angei"" RCA
TOM PETTY a THE HEARTBREAKERS
" Don"! Come Around Here No More"" MCA
DAVID LEE ROTH
" Just A Gigolo/Ain't Got Nolsody" Warner Bros

BestNew Aftist

o-ha
Take On Me" Warner Bros,

n TIL TUESDAY
" Voices Carry" Epic

WHITNEY HOUSTON
You Give Good Love " Arista

LONE JUSTICE
Ways To Be Wcked"" Getten

KING
"Love & Pnde" Epic

Best Peftormonce Male
PRINCE
Raspberry Beret " Womer Bros.

PHILCOILINS
Don't Lose tA/ Number" Atlantic

DAVID LEE ROTH
"Just A Gigolo/Ain t Got Nobod/' WOmer Bros

PAUL YOUNG
Evor/timeYouGoAwo/' Columbia

STING
"It Vou Love Someone Set Them Free " A&M

Best Parfonnane* Female
SHEILA E.

" Sister Fate " Warner Bros.

ARETHA FRANKLIN
Freeway ol Love" Arista

I
I MADONNA
Material Girl" Warner Bros

ALISON MOYH
"Invisible

' Columbia

TINA TURNER
"We Don t l>teed Another Hero" Copitol

Best Performance Group

REOSPEEDWAGON
"I Do Wonno Know" Epic

EURYTHMICS
"Would I Lie To You" RCA

USA FOR AFRICA
"Wte Are The World"" Columbia

TOMPETTYaTHEHEABIBRIAICBB
Don t Come Around Here No More MCA

DKESniAITS
"Money For Nothing " Worrier Bros

Best Conceit Pertomiance
DAVID BOWIE a MICK JAGGER
" Doncin" In The Streets tMt America

MADONNA
"Dress Vou Up " Sire

KENNY LOGGINS
" Forever" Columbia

EURYTHMICS
"Would I Lie To You" RCA
WHAM
"Everything Stie Wonts" Columbia

Best Conceptual
EURYTHMICS
" There Must Be An Angel " RCA

DIRE STRAITS
" Money For Nothing"" Warr\er Bros

o-ho
"Take On Me" Womer Bros

TOM PETTY a THE HEARTBREAKHS
"Don t Come Around Here No More"" MCA
PHILCOILINS
Don t Lose That Number'" Atlantic

Most Inifovothre

TAUING HEADS
"Rood To Nowfiere' Warner Bros

STING
if You Love Someone Set Ttiem Free " A&M

DIRE STRAITS

Money For lathing " Womer Bros

o4ta
Take On Me" Womer Bros

TOM PETTY a THE HEARTBREAKERS
Don t Come A/ound Here No More " MCA

Best long Fom
C "PURPLE RAJN"P»f)NC£
WornerBros Pictures/Warner Home Video

-PSIVArE DANCER" TINA TURNER
Picture Music int i /Sony'^^ideo Software

-WHAMI THE VIDEO " WHAM
CBS Inc /CBS Fox Video Music

"ALL NIGHT LONG" LIONEL RICHIE
Brockmon Enterprises/MusicVision

"WE ARE THE WORLD THE VIDEO EVENT" USA FOR AfWCA
USA For AtTica/MusicViSion

Best Overall
o-ha
" Toke On Me" Womer Bros

STING
" It Vou Love Someone Set Ttiem Free" A&M
DKESIRAnS
"Money For tMottiir>g"" Wamer Bros

OONH»1LEY
" Boys Ol Summer Getten

lOM PETTY a THE HEABTBKAKERS
" Don t Come Around Here No litore"" MCA

Mail completed ballot to

Kris Sofley

Billboard Video Music Awards

9107 Wllshire Boulevard. Suite 700

Beverly Hills, California 90210 U.SA

All ballots must be [Wtmnrk prl hy Nnimmr



Conference November 21-23, 1985
Sheraton Premiere Hotel, Universal City, California

Billboard.

Video Music Conference
Agenda

Itiursdoy. November 21

12 noon to 8 00 PM
8 30 PM to 1030 PM
10;30PMto'y>?

Registration

Welcome To ttie Conference Party

Hospitolltv Surtes

Frtdov. Novemt>er 22

PrOOAMto 600PM
9:30AM to 1000 AM
9:45AM to 10 00AM

lOOOAMtoll 15 AM

11:30 AM to 12.45 PM

12:45 PM to 230PM

2:30 PM to 3:45 PM

Registration

Continental Breakfast

Welcoming Remortn
SAM HOLDSWORTH
Publishier Si Editor In-Chief

Billboard Magazine
JIM McCULLAUGH
Conference Directof

Home Entertainment Editor

Billboard Magazine

-VIDEO MUSiC: FfiOM PROMISES
TO PKJFITS-
Moderator: JiM McCULlAUGH
Panelists: ROBERT BLO>TTNER

RCA/Columbio
Pictures Home Ent

TIM CLOn
Parannount

Home Video
DAN DAVIS

Capitol Records
Group Dist. Serv

LOU KWIKER
Wherehouse
Entertainment

SAULMELNiCK
MGM/UA
Home Entertainment

JOHN O'DONNELL
Sony Video Software

Operations
IAN RALRNI
Vestron Video
KEN ROSS
CBS Fox Video Music

THE MUlTi CHANNEL MATRIX"
Moderator SETH W1LLENSON

Cinar Films

Panelists RICHARD BLADE
Video Orie/KROQ
PAUL CORBIN
Ttie Nashville Network

STEVE LEEDS

U68
CHARLES LEVINSON
Ttie Music Ctionnel

Ltd /Music Box

KAREN PLfn

Shiowtime

Buffet Lunctieon and screening of

"Best Independent Video"

nominees

"RPM TO FRAMES PER SECOND"
Moderator STEVE DUPLER

Billboard Magazine
Panelists DAVID ALISCHUL

Warner Bros Recofds/

Warner Music Video
ARMAANDON
Columbia Records

CLAY BAXTER
EMI America Records
JAY BOBERG
IRS Records
SHARI FRIEDMAN
Atlantic Records
HARVEY LEEDS
Epic Recofds
BOB YOUNG
Capitol Records

4:00 PM to 5:15 PM

5:30 PM to 7:00 PM

7a)PMtor>?

"ROUING THE CREDITS"
Moderator' to txi urmounced
Panelists: MARC BALL

Scene Tfiree

KEVIN CRONIN
REG Speedwagon
KEVIN DOLE
Cinesong Corp
PAUL FLAHERY
Spilt Screen
CHRIS GABRIN
Aldabra Ltd

STEVE HOPKINS
director

NICOLAS MEYER
Aldabra Ltd

KITTY MOON
Scene Ttiree

STEPHEN PRIEST

Steptien Pnesl

Enterprises

JIM YUKICH
Split Screen

'MOVIES li MUSIC"
a special panel presentation by
ttie American Film Institute

sponsored by 3M
Hospitality Suites Extiibits

Sotufday, Novemlaef 23

9:00AM to 6:00 PM
9:30 AM to 10:00 AM
10 00 AM to 11:00 AM

11:15AM to 12:30 PM

Registration 8i Extiibits

Continental Breakfast

"RElfASING THE FINAL PRINT
Moderator: JIM GIANOPULOS

RCA/Columbk3
Pictures Inn

Panelists BOB EMMER
MGM/UA
Entertainment
Compony
JERE HAUSFATER
Media Home
Entertainment
MICKEY SHAPIRO
MRS Enterprises

"PROGRAMMING FOR DEPTH
OFFIEIJD"
Moderator JOHN WEAVER

Jotin Weaver
Productions

Panelists: PETER BLAt>ICHLEY

Picture Music
International

lylARTIN LEWIS

Springtimel

DANN MOSS
Dann Moss
Productions

SUZIE PETERSON
MCA Home Video
PATWEAIHERFORD
Monarcti
Entertainment

12 30 PM to 2 30 PM

2:30 PM to 345 PM

Butfet Lunctieon writti special
scree^inq o( foreign videos

"CUniNG ROOM FLOOR TO
CUniNG EDGE"
Modefotor LAURA FOII

RCA Video Productions
Panelisfs MIKE COOPER

Music Video Services

MICHAEL DOMICAN
West Nolly

CARL GRASSO
IRS Records
TOM HAYES
Music Motions
CELIA HIRSCHMAN
VisAbility

MICHAEL REINHART
Rowe International

GALE SPARROW
Screen Link

KEVIN WALL
Radio Vision

International

ON YOUR MARK"
Moderator JO BERGIVIAN

Warner Bros Records
Panelists: GREG KIHN

Capitol Recofds artist

JACKIE JACKSON
The Jacksons/Epic
Records artist

BILLWWHAMS
Animotion/PolyGram
Records artist

"LISTENING TO THE SCREEN"
Moderator KIP KIRBY

Billboard Magazine
Panelists: STEVE BEDELL

Paramount Pictures

PAUL COOPER
Atlantic Recofds
ELLIOn LURIE

20th Century
Fox Studios

645 PM to 9:00 PM Hospitality Suites* Exhibits

9 00 PM to 11 :00 PM BIIIBOARD^ VIDEO
MUSIC AWARDS

4 00 PM to 515 PM

530 PM to 645 PM

Register Now!
REGISTRATION FORM •

REGISTRATION FEES:

S325 - REGULAR REGISTRATION
$175 - Studenl'Military/PanelisIs

Hiyistfjr.un does not incli*ae notel actommooaiionsof at'iafs

Rpgisiranl subslilulionj may be injd* Regiitialions .it the iJooi will

Fh.- jn aOOitional $50 Absolitlely no relundt dl(«i Ocluber 31 19BS

Cancedalions be'o'w OcloUf 31 1965 must tte in wniiix) and will fte

jutnecltoj lOtccafK^'italionleir Inlormalton cm hate'

dec ofnmodaliooi w>ii i>c mailwJ to yon upoo 'ffc^ipl o( yom
c ompietea legniration (otm

L AST NAMF

I rnf losing .i onf^rh -n tie a»noi(fii

tocharge my regislratfon

0 9.irihAiT.iMtC.H(J V 1

CARD NUMBER.

Oin«r& Club

.EXP DATE-

MAIL COMPLETED FORM TO Kik Sotlry

Biitbonrd « Video Music Contrrenct
9107 WiKhirr Boulevdrd Suilf 700 Bcvcfly HilU Cahlornia 90210 USA
Telephone (8ia) 842- 1212
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AS OF OCTOBER 23. 1985

ideo music
VH-l SUPPORT SPARKS N'VILLE
(Conliiuifd t'nnh fiitijr > j''

on recent album product by Sawyer
Brown and Mel McDanie).

FoglesoniT. however, recognized

thai it's han! to nau^e the precise

effect yet on record sale^ of VH-l
play. At Warner Brolhert*. Janice

Azrak. vice president of press and
artist development, Nashvilk- Uivi

sion. claimed that VH 1 rotation

would eventually "go hand-in-hand"

with sales as well as production of

more country videos. Notinjr that

her label had produced only three

full-blown conceptual country vid-

eos last year, primarily due to cost

concerns, she assorted that more
would be forthcoming this year.

But while Azrak apreed with
Foglesong that it is tew s(M>n lo pin

sales increases directly to VH-l ex-

posure, she discerned an impact on

programmed artists through fan

club feedback and tour response.

According to Metheny, country-

oriented clips currently comprise
25'^ of the VH-l playlist. though he

claims that there ts no quota policy

for countr>' video in the channel's

programming.
"We've always found the lines be-

tween musical spectra to be blur-

ry." he explained, citing a "compati-

bility" between clips by such arVists
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as the Judds. Phil CoUins. Carly Si

mon. Ricky Skaggs. Kool & th»

Gang. .\irSupiily. and Alabama
"The viewers perceive un extra^i

<linary variety jin VH 1 program
mingj and these videos complement
each other." contmued Metheny
"People who Ihink they don't like

country music in fact like Willie

Nelson. Anne Murray, Barbara
Mandrell. and Kicky Skaggs. wlm
has an all-slar <iuality but has actu-

ally been 'too countn' at radio."he

said. "The country music communi-
ty is so full of extraordinary person

alities that are widely known and re

garded that it should capitalize on

the existing interest, but enhance
and bntaden it as well thniugh vid-

eo
"

Metheny suggested that future

country video productions be of

"high production value that comple-

ments the music." and. as in the

case of rock video, be used to help

establish "incubating ' artists with

longterm career potential 'I think

George Strait should be a multi-me-

dia superstar. " he concluded. "Any-
one who hasn't been exposed to him
already will go wild when they see

him ()n video"
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lalent
Singer 'SurpriHcd' by Cwssover Success

Freddie Jackson 'Rocks' the Pop Charts

Spanish Kitchen, .-os Lotos pe'iorms tn a fantasy documentary about the

mystenous closing 24 years ago ot the Spanish Kitchen restaurant tn Los

Angeles The show, set to air Nov 8 on KABC-TV m Los Angetes. was dtrected

by T-Bone Burnett and Graeme Wtffier and produced by Enk Nelson and Nancy
Covey. J<^n Doe ot X and John Avila ot Oingo Bomgo also partropated (Photo

Tom Vollck)

BY STEVEN IVORY

WS ANC.KLKS Frnldie Jackson
has ;i s[KTi:il distinrtiDii amon^ new
artists Tlir 2(1 yi-ar nlil's lU hut ( a|»

lint sint^le ami alhunt, hnlli tiilli^d

"Rock Ml' ToniKlit." enjnyed tn-

nienduus succi'sm on Billboard's

hiack charts; tiowcvtr, JackHon's
real viotory is that hnth also t'harti'd

hii^h on th** (Hip charlK. )iavin|; thv

way fur his second sin^Ile. Iht* soul-

liit halla<l "You Are My l-idy."

According to Jackson, his success

should si(rnal to other black urlisU

that "we shouldn't he afraid to do
what we do hest I figured 'Rrn-k Me
Toniuhl' reaching; lop 10 nti the
hIack rharl to U* enough of a hless-

iny, but I was surjinsed hy the al-

bum's crossover ability

"Let's face it. this is a album of

soul music. Thank God ^ood music

can be accepted as good music, pe

nod,"

Thus far. Jackson has been equal

New Starship: 'Cleaner, More Focused'
Band Flies Without Kantner, Freiberg, 'Jefferson'Name

BY JACK Mcdonough
SAN KRAN'CISCO Tht! Starship

has madt a lot of albums," says

group manager Bill Thompson, "but

when people ask which one the new
one is. I tell them it's the first. As
far as I'm concerned, this is a new
band."

There's good reason for Thomp-
son and his players to take that ap-

proach The departure of Paul
Kantner and I)avid Freiberg brmgs
the band to its most compact size

yet. a quintet—albeit one in which a

sixth person, produccr/wriler/ar-

ranger/ keyboardist Peter Wolf,

plays a pivotal part.

Kantner, Balin, Casady

Take Off With New Band
SAN FRANCISCO The old saw
that the more things change, the

more they stay the same has proba-

bly never been more true than for

Paul Kantner. Marty Balin and Jack

Casady
The three, who were founding

members of Jefferson Airplane in

1965 and who stayed on for varying

lengths of time with the Airplane/

Starship through its 20-year his-

tory, have now reunited in a seven-

piece band.

The band, as yet unnamed, has

just completed a five-.song demo
tape that's being auditioned by vari-

ous majors. The demo was co-pro-

duced by the band and engineer Ka-

ren P^ge at Sausalito's Studio D
The band is also planning an offi-

cial concert hall debut in a 1.000- to

2,000-seat venue for November. The
group made its first appearance in

March at the li»H.5 Bay Area Music

Awards and also played m June at a

free concert for .'>0.000 people in

Golden Gale Park

The other memln-rs of the group,

which is managed by Vincent

Lynch, are keyboardist Tim Gor

man. best known for his work with

the Who; drummer Barry
Lowenthal, a former member of the

Tazmanian Devils and Steel Breeze;

and lead guitarist Slick Agular and

saxophonist Keith Crossan, both of

whom work with Balin in a separate

group Balin describes as "more of a

nightclub dance band."

Kantner says the seeds for the re

union were sown even before he left

Jelferson Starship "because I need-

ed good songs, and I started bug-

ging Marty And Jack hail playeil mi

my solo album ('Planet Earth Rock

And Roll Orchestra'] not long be-

fore that.
"

Kantner explains that the stage

concepts for the band include "lots

of theatncality We'll use a screen

and different kinds of film and
lighting to create a different atmo-

sphere for individual songs"
"We were using visuals long be-

fore MTV," notes Balin of the early

Airplane light shows. "That's what
we took around the country start-

ing in '6.5. This time it won't be bub-

bling goo and liquid, but modern
multi-media, something along the

lines of Laurie Anderson or Peter

Gabriel."

All three principals acknowledge
that there will be, as Casady puts it.

"some exjiectations and preconcep-

tions to get past" because of the

fame of the original band. "There
will be some recognizable elements,

of course," says Kantner, "but
we're a new band with a new sound,

and I think people will lind that mil

pretty quickly." sack MctMlNol i.ll

Of these five core members—vo-

calists Grace Slick and Mickey
Thomas, guitarist ('raig Chaquico,

bassist Pete Sears and drummer
Donny Baldwin—only Slick had any
(-oiinei-lion with parent band ,leffer

son Airplane

The settlement of a suit brought

by Kantner means a more compact

name, too, since the group hence-

forth may not use "Jefferson" be-

fore "Starship."

"That's fine with us, " says
Thompson. "I'sing just '.Starship' is

something some players have want-

ed for a long time, since there's

something so much older connected

with the 'Jefferson' part. We want

the band to be seen as doing
fresher, newer things."

But mainly what's new is the

sound, which Slick characterizes as

"cleaner, more crisp—you can hear

all the parts. " while Thomas calls it

"more current, and more focused.

.Soiiietiiiies in the past we had so

many different elements we didn't

know what kind of band we wanted

to be
"

Exhibit A on the new sound is the

first single from "Knee Deep In The
Hoopla." "We Built This City," co-

written by Wolf with Bernie'Taupin,

Martin Page ami "Hmipla" execu
live priHliicer Dennis l.aml>ert.

In fact, most of the album's mate-

rial comes frfim outside the group

—

another departure froni past prac-

tice. Ironically, the players s,iy this

was a key in making the group more

unified and focused.

"Sometimes it's easier with out-

side songs." says Slick. "There's no

contnil coming from one particular

area of the band; you're nol having

anything imposed It's frei'ing be-

cause you look at whal's actually

going on with the song
"

The players say thai tlie depar-

ture of Freiberg was aimcable. but

the spill with Kantner was bitter

.Says Thomas: "We told him. 'If you

want 111 qiiil. fine ' Hiil he didn't

it'itrilittitrti ml pitfjf iS)

ly KucreHsful as a (lerformer Since

May Ih' has been on tour with IiiIk'I-

mate and menlor Melba MiHire, sell-

ing out inedium-sizefl venues. Jack-

son can also Iw heard sharing leads

with lalielniales Piiul l^aurence and
Lillo Thomas on "She's Not A
Sleaze." the debut single by Lau-
rence, who wrote and produced Jack-

son s "RcK'k Me Tonight" single

Jackson has also been active as a

songwriter. In addition to co-writ-

ing "Sleaze " with Ijiurence, he con-

tributed a song to yet another Capi-

tol debut, that of singer Melisa Mor-
gan, and has written two songs for

actress/singer Sheryl I^ee Ralph.

Prior to this flurry of success,

Jackson logged time in New York
as background vocalist for a host of

artists there. It was Moore who in-

troduced him to Hush Productkins,

her management company, three

years ago. Hush in turn presented

Jackson's solo demos lo Capitol. It

(('(intinufd an tuiQ*' -^P)
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alent
Impressive Charttopper

Guitarist Jordan Touched' by Success

BY PETER KEEPNEWS
NEW YORK Like most overniKht
successes." guitarist Stanley Jor-

dan spent a limt; lime hulling his

craft and paying his ilues before

making the biR breakthrough. But

two things make Jordan's story

more than just another strccts to

charts odyssey: the magnitude of

his breakthrough, and the careful,

meticulous way he went about pre-

paring for It.

Jordan's Blue Note album "Magir
Touch" has logged 17 weeks at the

top of Billboard's jazz chart. That's

an impressive achievement for any-

one, but especially for a musician

making his major-label debut.

Making it even more impressive

are the following facts: Jordan
moved to New York in May, 1984.

won critical raves with an unbilled

appearance at the Kool Jazz Festi-

val a month later, and became the

first artist signed to the reborn Blue

Note label three muntlis after that.

In November, he began working on

"Magic Touch." with fellow guitar-

ist Al Di Meola producing: six

months later he had a No. 1 album.

"Every once in a while when I'm

out there playing, I realize, 'Hey. I

dreamed about this for years and

years'," Jordan says. "But it doesn't

really seem like it happened quickly,

because I had been working on my
music for a long time."

There were several stages in the

26-year-old Jordan's pursuit of a

musical career. First, of course, he

had to learn to play the guitar

—

which in his case meant developing

a whole new way of playing it, tai>-

ping the strings along the fret with

both hands rather than strumming
or picking.

"I was real frustrated," he recalls

of the years he s|)ent developing his

technique, "because not only could I

not make the music I wanted to

make on the guitar, hut 1 also had

this funny feeling that 1 ought to be

able to. I did a lot of thinking about

how to put more counterpoint in.

and as far as I can tell, what I came
up with is the best way ."

The next step was making a rec-

ord. Rather than work the club cir-

cuit and wait to be discovered, Jor-

dan, who was then living in Madi-

son, Wis., scraped together the

money to record "Touch Sensitive,"

a solo album, on his own Tangent la-

bel in 19X2.

"I wanted to make mv own album

first," be (-xplaiiis, "That way I

could learn more about the busi-

ness, and hopefully it would he a

stepping st')ne to working with a

major label"

Jordan did bis homework, reading

such b<iok8 as "This Business Of
Music." Then, with a partner, he un-

derwent extensive on-the-job train-

ing.

"For a couple of years." he says,

"we traveled all over the East Coast

and the Miilwest. We went to record

stores and radio stations. We tried

to figure out ways of squeezing me
into a festival or setting me up in a

mall—just anywhere I could get out

there and play And everywhere I

played. I sold records."

After making a few visits to New
York, where he sat in at various

nightclubs. Jordan made the perma-

nent move last year He found a

supporter in Kruce Lundvall, then

president of Elektra Records and
subse(|uentty head of Manhattan
and Blue Note. Lundvall introduced

him to Christine Martin, who be

came his manager Martin arranged

for an audition with Konl Ja/./. Festi-

val promoter George Wein. and
Lundvall stgneii Jordan to Blue
Note shortly after his triumphant

Kool Festival ap[x-arance.

Life hasn't been dull for the

young guitarist since then Jordan,

who is booked by APA, has been

louring extensively as a solo act

since the release of "Magic Touch."

both as a headViner and as the open-

ing act tor the likes of Miles Uavis.

Spyro Cyra and Bill Cosby. He re-

cently toured Japan, and is spend-

ing most of October on the road in

Europe. He has also become a fre-

quent guest on "The Tonight
Show."

"I enjoy the fact that I'm getting

attention for the way I play," he ac-

knowledges, "and 1 want people to

know about the technique. But I

spent a lot more time working on

the music itself than on how to play

It. That's why I developed the tech-

nique; to express the musical ide-as

that I was developing
"

Minutemen Short on Frills,

Fuss; Method Paying Off

BY MOiRA Mccormick

CHICAGO "We jam "trawo. "says

bassist Mike Watt of the San Pednj.

Calif. -based trio the Minutemen.
Their no-frills method of oi>eration

has enabled them to turn a profit on

every record they've released, as

well as on tour. The Minutemen are

currently on the road in support of

their latest album. ".I-Way Tie (For

LastI," on the inde|>endenl S.ST la-

bel.

:j-Way Tie" is the eighth full-

length album and twelfth release

overall for the .'j year old band,

which m addition to Watt includes

guitarist/vocalist H Boon and
drummer George Hurley Their
stnpped-down sound combines ele-

ments of punk. funk, ja-iz and free

form beat-style lyrics, generally en-

capsulated in songs averaging 60

seconds in length—hence their

name.
The Minutemen's cost-efficient

approach to the record busine.ss be-

gins in the studio, where albums are

cut with a minimum of fuss and
budget. Their notorious two-record
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set "Double Nickels On The Dime"
cost just $1,200 to record, and Watt

swears that one EP require*! no

more than a $5() expenditure.

The Minutt'men album preceed-

ing "3-Wa>' Tte" was a drastic de-

parture from their 60-second for-

mal. Entitled "Project: Mersh"
("mersh" hemjj San Pedro slanj: for

"commerciar'). it featurnl songi^ of

more than fnur minutes in len|;lh.

With its cover art depicting three

business-suited record executives

(one exclaiming;. "1 ^ol iti We'll

have Ihem write hit songs!").
"Mersh" lampooned the rock n'roU-

as packa^in^ philosophy. "But
hardly anybody got the joke. " Watt

laments. "They really thought it

was this big career move."
"it-Way T\e" is a return lo classic

Minutemen shorthand, and also in-

corporates stjme "mersh" elements,

acwrding to Watt, Included are cov-

ers of songs by artists as disparate

as Blue Oyster Cull, Creedence
Clearwater Revival and Roky Erick-

son.

"We feel the confines of being m
a Dewey Decimal System." Watt
explains "The Minutemen are tiled

under punk/funk —by doing these

covers, we want lo upset that men
t:il applecarl

"

The Minutempn'H current tour
lukvs them thriiugb N*tvemtwr. and
they exp*^'! to make money on it. as
they say they have on all previous
jauntii, "We have to treat touring as
a money making venture," says
Wall. The three band niemUTs and
a bme crewmenil>er. the sound man,
take turns driving After gig.s. ihe
Minutemen rnly on the hospitality

of their fans fijr nightly loilging. in

order to avoid hoh-l bills "Ijisl tour
we cleared J4(HI apiece for a month's
wnrk, ' Watt declares

When they're off the road, the
Minutt nu n put in time at SST Rec

Moyet Content With 'AH's'

Notice on European Charts

BY BRIAN CHIN

NKW YORK Alison Moyet insisUs

that she's "not desperate" about

the fact that her first album, "Alf,"

wasn't the immense success in the

U.S that It was in the rest of the

world Pespite the large potential

market here, Moyet maintains that

the U S is no more important to her

career than any European market—

tiecause the smash European per-

formance of "Alf" already assures

her creative freedom for her next al-

bum.
Therefore, while Moyet did three

days of press and personal apjjear

ances in the U.S. and Canada last

month, she dismisses outright the

suggestion that her next album

might be targeted musically at the

U.S. market.

"Alf." released domestically by

Columbia early this year, had been

eagerly anticipated during it* chart

tiipinng lyM run in Britain—partic

ularly among club lUs aware of

Moyet's lead singing as half of Yaz-

oo, the arty British duo that topped

the U.S. dance chart twice in 1982,

But unlike another 1984 U.K.

smash. Sade's "Diamond Life."

which yielded a top five American
single and album soon after it£ U.S.

release. Moyet's album stalled out

in June at number 45, while the lead

single, "Invisible," peaked at num-
ber ai

The album nonetheless sold a re-

ported 250,000 copies here and re-

mams a "live " project for Columbia,

the ballad "For You Only" has been

re-edited and slightly re-recorded

for relea-se as its third single Patti

Austin, meanwhile, has released a

cover of Moyet's "Honey For The
Bees

"

.Moyet says that it was her recent

maternity that curtiiiled promotion-

al activities here—and also mini-

imzed her visibility to the American

label. "Had they met me." she sug-

gests, "they might have understtiod

me more."

As it was, Moyet claims, "They

didn't know what to do—put me ini

r&b or pop or M(JR or AOR. It wai

a difficult situation."

Her apjiearance in an "Invisible"

video was of only moderate help to

her profile here. Though Moyet
says she finds filmmaking "the

most boring job in the world," she

adds that she will have to get in-

volved in visuals of all kinds, from

videos to album sleeves, because "if

you don't assert yourself, you're un-

happy with your own product; then

you have to promote it .52 weeks a

year
"

Accordingly, Moyet is planning

her second album carefully. "It wffl

be something with a bit more ene^

gy (than Air]: less glossy, with kill

of color " Tony Swain and Steve Jol.

Icy, producers of "Alf," "like the

top key; you tend to get a very

'shouty' vocal. My lower end wain'l

used a lot."

As pleased as she wa.s with "Alf,"

Moyet says she will seek new pro-

ducers for the next album: "Befon

I settle in my ways musically,

want to know what I'm missing.'

She declines to guess at the event!

al sound of the album, but is er

phatic that the producer "be

versed in English music I want ta

use the blues and soul influence, btd

with an English sound."

Though she says she will "li

to the advice " of CBS U.K. air
Muff Winwood and Tommy Motto

la's Champion Entertainment
finding a producer, she bristles it

the idea that anyone might share di-

rectly in the choice.

NEW STARSHIP STREAMLINES
(Cuutiititcd from fjiiyf ^^i

want the rest nf us to go on as Star-

ship. That's where it got sticky"
Slick adds: "We've had a lot of

people come and go in this band
I'aul was the only one who wouldn't
just go away."

"IHiul wanted to run everything.
"

says Chaquico. "and if be couldn't

get bus way be d threaten lawsuits.

It just got In the point where we de-
cided the bottom line for us was
thai we'd rather pay him not to
play."

In res|ionse. Kantiier describes a
"let's starve Paul out altitude" as
the root rause of the tireak

,

"After the last album, the band
was refusing lo perform certain
songs of mine live, iinil they were
balking at having my songs on the
next album So I told Ihem that obvi-

ously we weren't agreeing, and I

suggi»;tcd that we finish the two al-

bums on our contract us best we
could ami then suspend the group
and allow the name to die peacefully.

"But they wanted the name. I

said. That misses the whole point.

We're not the hand we were, and

vou guys ilon't neces.sanly want to

slanil for the virtues this band has

48

always stood for.' 1 mean, they

wanted to do beer commercials and

heavy metal songs and go out and

open for bands like Journey and

Night Ranger.
"

Kantner says his subsequent set-

tlement with the group came to

$250,000. including $80,000 for the

group's right to continue using

"Starship."

New Ptione Number for

Chicago Ticket Info

t'HIC.Uiti Ticketniaster compul-

eriied lickei serMce here has intro-

duced K new 24 hour telephone sys-

tem designed to aid callers seeking

sjiecific ticket information.

Ticket EiiterUiinment Directory,
or TEl'. features a chon-e of more
than 40 individual ine-^sages about
ticket availability for entertain-
ment, cultural and sports events,
along with .s|)ecial announcements!
According to Bob Garsh. director of
marketing for Ticketmasl. r Mid-
west, anyone with a t. .j. h lone
phone can call TED. "

I
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Talent in Action
MMSTMin

Radio Viiy M„s,c Hall. \rH' York

The worh hrilliant would
suffice as a ri'n. w nf the first of
Dire Straits" thri'.- sold out Radio
City dates Oct 1 IVrViaps Vhe most
pleasing elemeni of this show was
omsislency. While the Rritish hand
arrivetl at its curri'iit American pop-

ularity Ihroudh the radio success of

"Money For Nothing. " the Straits'

two-hour-plus performance consist

ed of a seamless stream of boauti

fully constructed, beautifully exe-

cuted tunes.

An unlikely lookinp but endear-

inn rock hero. Hire Straits leader

Mark Knopfler conveys a casual

confidence on stage. Rambling
around the uncluttered set as if it

were his backyard. Knopfler was
gracious in allowing his bandmates
their share of the spotlight. Most
notable in accepting that offer were
flute and sax player Chris White

and rhythm guitarist Jack Sonnl.

White's mostly saxophone contribu-

tions added a bright, often rollick

ing edge to material that leans to-

ward the brooding on vinyl Sonni

—

a former New York guitar shop
salesman reportedly pulled on tour

by Knopfler after an impressive

demonstration—provided a broad,

fleshy base for Knopfler s detailed

story-telling on lead. Both Sonni

DUREU COUMN
First brought to public attention

through numerous performances on

tv's "Star Search." Durell Coleman
is now appearing on the black and
pop album charts with his self-titled

Island debut, at numbers 35 and
155. respectively.

As a child. Coleman, a native of

Roanoke. Va.. began singing in the

High Street Baptist Church choir

By age 16. he was playing full-time

with bands on the lounge circuit

throughout the South and East

Coast.

In 1983, Coleman decided to move
to Los Angeles to further his musi-

cal career. While on the West Coast,

he had the opiK>rtunity to audition

for "Star Search '" When Island

Records chief Chris Blackwell saw
Coleman on the show, he flew to

Los Angeles to sign the singer to a

worldwide contract with the label

An array of producers applied

their talents to Coleman's debut
project: David Kershenbaum (Joe

Jackson. Supertrampl. .M McKay
(Earth. Wind & Fire). Clarence Mac-

Donald (the Templationsi, Marti

Sharron and Gary Skardina (Natalie

Cole) and songwriter Tom Snow. A
video supporting his first single.

"Somebody Took My Love." was di-

rected bv Olev SasBone and pro-

duced by lsland Pictures. Plans are

in the works for a club tour.

Coifman is managed by Sherwin

Bash. HOi Cresent Dr., Beverly

mih SO^JIO: I21J) 275-70M

and White are hip dressers with a

flair for ci-iUer stage antics that

works well with their fearless lead-

er"s laidback stance,

Ix'd by While"s eerie meltxly on

the flute, the show kieki><l off with
""Across The River"" and fnllnwed at

a pace thai niceW" blendi-d hardrurr

fire-ups with the Striiits" softer,

more melliflu<ius nuinln'rs. even
though much of the band's best
work is an epic mix of lioth

"Sultans Of Swing" cropped up
about mid-set. at which point
Knopfler s distinctive guitar work
received a two-minute st;inding ova
tion. His highly textural style was
flawlessly demonstrated on at least

five guitars with a series of melody
lines that often spoke more vividly

than most rocker"s vocals. .As the

front man. KnopHer's singing right-

ly allows the music to do the talk-

ing. His vocals often lake on the
tone of delilienite mumblings, as if

the words were an afterthought to

the emotion.

Finally, the Straits' varying
moods were bathed in an outstand

ing light show by designer Chas
Herington Keyed to the insistent

beat of former Rockpile drummer
Terry Williams' percussion, the
light show ranged from stark
splashes of white light to psychedel-

ic trip simulations KIM KHKKMAN

JAMS T«nOR
Kadni Cify Music Hall, .Vcm* York

TickeU: $ii.50

James TA'^'LOR doesn't exactly

transcend time; he just ignores it.

While most of his contemporaries
from the Troubador era of the early

"7(ls have tried to modernize or have
simply aged, Taylor remains the
New England wayfarer with a six-

string on his back, an oldie in his

pocket and a quiet melancholy on
his lips.

So when Taylor politely walked
out onto the Radio City stage on
Oct. 9 to solo one more time on "You
Can Close Your Eyes." he was
clearly the James Taylor the rather

vocal crowd had <'onie to expect;

when he held the same gentle com-
mand—warm, intimate voice, sure-

fingered guitar—he was also the

James Taylor they had come to wel-

come.

But things slowly started to fall

apart. After four relaxed songs per-

formed alone. Taylor's ban<i came
out to join him. and his confidence

seemed to waver. One of the keys to

Taylor's durability—no matter how
slow or fast his songs move— is the

absolute ease and familiarity in his

delivery. But Taylor labored
through such regulars as "("arolina

In My Mind" and "Handy Man" as

if he and the songs were strangers

thrown together for two hours and
straining for conversation.

Taylor's six-piece band, which in-

cludes Russell Kunkel on drums,
Leland Sklar on bass and Rosemary
Butler on vocals, either tiptoed be-

hind or overran him. Kunkel's
drums were often too loud, and
while each member of the hand had
an impressive solo moment or twfi.

each seemed to l>e playing or sing-

ing alone. This lack of cohesion was
surpnsing. because this core of mu-
sicians has performed together for

more than 10 years and should
know the songs, and each other, like

the backs of their hands. Perhaps
they knew each other too well.
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\alent
New English-Language A Ibum

Julio Iglesias Returns to the Studio
LOS ANdKLFS Even thou^'h his

latest ultiuni. "Libra." was released

3usl a month ago, Jutio Iglesias is al-

ready back in the studio workinj,' nn

his second En^;Iish-lan^:ua^^t album
The collection, as vet untitled, will

be Iglesias' followiip to Um4's "1UK»

Bel Aire Place." which went double

platinum in the T S. and established

the Spaniard as a loadinjj adult cnn-

temporar>' stiir.

Iglesias says he's looking for-

ward to his Fnglish-lant;uat;e en-

core "I know a lot more about how
this market works." he says "Also.

I've been working more on tempo
and phrasing, which has to be ap-

plied to develop a more contempo-

rary feeling
"

Iglesias has been working with a

linguist coach, Julie Adams, to help

his English pronunciation. "The
point is that you can t lose your own
personality," be says "Therefore

you have to grasp the language
without pausing to translate. It has
to come naturally to make it work.

"The beafs the thing, and if it

THE BILLBOARD BOOK

OF NUMBER ONE HITS

\\ ,|,-:,. ,,f IJ..mnfr

One singif Ifom Ruth Afuuntl

Ihe Cloch to We Are the World
AT BOOKSTORES NOW

doesn't come naturally you lend to

lose everything. I listen to other art-

ists, not to copy, but to get the right

feeling
"

Iglesias has been working on the

album at Compass Pomt studio in

the Bahamas, aided by producers

Ramon Arcuza and David Foster

and engineers Humberto Gatica and
Terry Christian The album is set to

include songs by Slevie Wonder,
Marty Panzer and Peter Cetera,
among others.

Some have argued that in his bid

for North American success, Igle-

sias has turned his back on his Latin

heritage But Iglesias insists that

this IS not the case.

'I will never forget my roots

from the Mediterranean." he ar-

gues "Rut this crossover is admit-

tedly not that easy. It's a time-con-

suming prucess."

Iglesias' latest album. "Libra,"

went nut in lioth Spanish and Portu-

guese. The singer is slated to re-

lease three albums next spring, in

English, Italian and French
"I know that I'm gomg to have to

work like crazy. " he says, "but I

also know that I have much more
confidence in what's liefore me "

Iglesias' manager, Ray Rodri-

k'uez, is also working to sustain the

singer's power m the Latin market.

In conjunction with CBS. Rodriguez
IS setting the launch this month of

another single from the "Libra" al

bum, "Ni Te Tengo. Ni Te Olvido."

In addition. Radio Works Inc., a

locally based syndication company,
plans a November launch for two
music/talk shows with Iglesias

—

one hour in English and two hours

in S|)an)sh They will be distributed

on a barter basis worldwide

NO FRILLS MINUTEMEN
(CuTi/niiifd from pagt iSt

ords Formed by hardcore pioneers

Black FlaK. S.ST employs a full lime

slalTof four, and includes on Us ros-

ter recently signed Warner Bros

act Husker I)u. Meal Puppets. Sac-

charine Trust and Anf^st-

Prolific by indie standards. SST
turned out 'X record-s last year iLs

books are in the black, says Watt,

because "we live close to the earth.

We pay our bills, don't get in debt,

dtin'l spend more money than we
have. We'll make sure we only

spend $500 on a video, and then

make sure that video will have a

chance at paying off."

Black Flag and Husker I)u are

SST's top sellers; the former's
"Damage" sold Sd.OOft copies and
the latter's four releases have aver-

ageii more than :{(),(KHI The Minute
men's "Double Nickels" is their

most successful recording, at IS.OOO

copies.

JACKSON -ROCKS' CHARTS
(Continuedfrom imye i?)

wa.sn't his first experience with the

label: four years earlier he'd aug-

mented a Capitol group called Mys-

tic Merlin, which had one unsuccess-

ful album.
^,

"That was a bad experience,

.lack.son recalls '

I didn't really care

for the people I had to work with in

the group Luckily the situation

didn't take off. or maybe I wouldn't

be in this position.
"

Instead, he credits Hush, which

also handles Laurence and Thomas,

with his smooth transition to a solo

career. "It's like family I've known

Paul Laurence for 15 years. Melba

and I have been close for years,

even when I sang background in her

band.

"She's a laid-back person like I

am. and for that reason there are no

eomjH'tition pressures on our show
She's always extended herself to

me."

Among the pressures to which

Jackson has had to adjust are fre-

quent comparisons to Luther Van-

dross, Jackson lakes the compari-

sons in stride

"I've never met him." he says of

Vandross. "and all I know about

him IS his music. I would say I've

been influenced by the Baptist

church more than anything else

When Luther came along. I bought

Hls records nght along with James
Cleveland. Shirley Caesar and
Donny Hathaway, whom 1 loved

"

A far greater [Kttential pressure

on .lackson is the dual blessing/

curse a debut as successful as

"Rock Me Tonight" can present.

The album supplied Jackson with

the torpedo every new artist dreams

of. Kl the same time, the pressure

to repeat such a success can be in-

ten.se.

Jackson says he isn't worried.

"The next album will be far more re-

fined. Beyond bettering the prod-

uct, there isn't much you can do.

The rest is up to the public."

Oh Sheila. Sheila E perlorms on a

'ecenl segmeni ol ABC-TVs
Amencan Bandstand " {Pholo Ron

Woitson)

Congraixdations To Our Award Winning Friends—

BOB McDILL
BMI Country Songwriter of the Year

Newest Member - Nashville Songwriter's Association Hall of Fame

SUSAN LONGACRE
SESAC Country Songwriter of the Year

RICKY SKAGGS
Country Music Association Entertainer of the Year

REBA McENTIRE
Country Music Association Female Vocalist of the Year

RICKY SKAGGS BAND
Country Music Association Instrumental Group of the Year

From Your Friends at The Welk Music Group —IVs qreat to work

.W4f4
THE WELK MUSIC GROUP

i
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Mvi ullough Says liusincsn Is Healthy

CMA Meeting Strikes Optimistic Note

IMaon On EiMML Wiiiw Nelson ar nme chal with industry leaders

wtx) came to vtew tt^e Country MuSic newly unveiled retrospective

on the smgar's careec Shown mrelcoming Nelson to his own OKhitxIion in

NasttviMa ar*. honi l«n. CBS Nashville senior vice president HicK Blackburn.

CMF (tractorM Iver. and BMI senKX vice pre«Klei\l Frar>ces Preston, wtn «
also charman ol the Foundation's board of trustees

BY EDWARD MOBHIS
N ASHVILLE Thf Country Mu8ic

iCMA) i-li'<t«i 17 new direc
ti'i .it iti^ annual ini'mtienihip mcet-
iiij!. hrld here Oct 16 AmonK the
othf r |MiinLs of business were thrw
chantieH in the bylaws, the presenta
lion (if sfvvral awards, and a coun
teratuck by CMA president Rich
ard McCullouKh against thoee who

JMSHVILLE SCENEPI
^^i—^ by Kip Kirby

Optimism RI NS high for a second FarmAld
event early next summer, possibly in New York
City—but despite published rumors to the contrar)',

nothing is defitute yet.

That's the word from the Willie Nelson camp,
which admit5 it's baffled by newspaper reports that

FftmiAid II has gotten a preen light for June 1 at Yan-

kee Stadium
It is true that 86-year-old actor James Cainiey has

been in ctose communication with Nelson, both biefore

and after the recent all-star benefit concert in Cham-
paign. Ill Cagney read of Nelson's efforts to help the

nation's small family farmers and called to see if he

could lend assistance Apparently. Cagney has urged

the singer to consider a second FarmAid in New York,

where urbanites would get first-hand exposure to the

dramatic plight of the American farmer.

But Tony Conway, who produced and promoted
FarniAid with Buddy Lee of Ruddy I/ee Attractions in

Nashville, denies that plaiis for a followup concert are

firm or official

"I do know that Buddy is in discussions with C-ag-

ney," Conway says. "But at this point, no date and no

venue have been set. You could say it's in the 'baby

discussion' stage."

Too BAD THAT despite rave reviews for this year's

CMA Awards telecast—the best yet, by general con-

sensus—the Nielsens were not kind to the show.
BliUkneged by Monday Night Football on ABC and a

A New York farm benefit?

It's not quite official yet

heavily promnt>Kl Valerie Bertinelli movie on .VBC, the

CMA Award-s finished a distant third fVrhaps more
advance promotion by the network pnor to the show
might help make up this rating deficiency. The West

Coast Academy of Country Music, which claims it

gets consistently higher ratings, vanes lUi broadcast

iloteach year and rarely faces such competition Even
Alabama can't lure diehard sportj^ fans away from
Monday Night Football

Looks like the quadruple-whammy team of Willie

Nelson. Waylon Jennings, Kris Kristoffemon and
Johnny Cash will be doing a CBS-TV movie of the

week based on the 1939 John Wayne classic, "Stage-

coach."
The movie is tentatively set to begin production Jan.

13 at Nelson's IVrdemales ranch in Texas. Shooting

should finish up the second week in February Produc

er Jack TlkompMin. whose credits includ*- "f'ountry

Cold" with Loni Andemon and "The Winninx Hand"
with Knstofferson. Nelson. Brenda Lee and l>olly

Parton, is overseeing the project.

Thompson, who is based in Nashville, says he ap-

proached Nelson fir«l. and let the singer take the con-

cept to the others during CMA Awards rehearsals

Raymond Katz. formerly of Katz-Gallin in L A , will

be executive producer. No director has been set

The onginal 19;t!) "Stagecoach" was an Academy
Award winner The film was redone in 1966 with a cast

that included, among others, Ann-Margret and Bing
Crosby. No Oscars were forthcoming for the second
version By the way. in case you're wondering exactly

which "Highwayman" will reprise John Wayne's role

as "Ringo Kid." it's Knstofferson

OaVIO ALLAN COE had cancelled all remaining
1965 tour dates after collapsing onstage at Doc Sever-

insen's Club in Oklahoma City two weeks ago. Coe
was supposed to headline the Tulsa State Fair right

after the Sevennsen's engagement, instead, he "dis-

appeared" and checked into a hospital in Salt t^ke
City, where doctors informed his manager, Mark
Rothbaum, that the smger was in no condition to con-

tinue working
No official reason has been given, but it's believed

that Coe is suffering from extreme nervous exhaus-

tion. He is expecteri to remain off the road through
December, according to Buddy Lee Attractions

As for the Tulsa State Fair, even without David Al-

lan Coe the event racked up a million-plus attendance

in U days, through such acts as Roy Orbison. Willie

Nelson, Exile, Helen Cornelius and the Forester Sis-

ters.

Tv BLIPS A Willie Nelson special (gosh, it's getting

impossible to write this column without mentioning

Willie! due to air on The Nashville Network will fea-

ture five Ray Charlen dueL« (including "I Can't Stop

Loving You " and "Georgia"! and jazz guitanst Jackie
King. The hour bng program was produced in Austin

by Lickona. Watson & Casey Productions in associa-

tion with Shamrock ProducUons . . ""The Willie Nel-

son Special" will also he simultaneously released

worldwide on videocassette by Embassy Home Enter-

tainment. Immediate markets are the CS . Canada.

England. Germany. France. Japan and Australia

And Lee Greenwood and the Gallins will lie part of a

two-hour PBS special Sunday (3) titled "Tennessee

Ernie Ford's America."

ReBA McENTIRE headlined Music Village U.S A
just before CMA Week and spotted Janie Fricke in

the audience. McEntire stopped to acknowledge
Fricke, then explained to the audience how both art-

ists had come to record "She's Single Again" on their

current albums. When she finished and got ready to

sing the song, she started laughing and invited Fricke

up on stage to join her They traded off verses.

A few rolumoK ago. we mentioned the Ozark
Mountain Daredevils and a collection of long-lost ear-

ly '70s '"rabin tajies." which are being released in LP
form by Sounds (ireat Records We heard from a few
Ozark fans then, and they may be glad to know that

the Ozarks are now hard at work on a new album in

Nashville with wnter/producer Wendy Waldman.
We'll keep you posted.

say the country music busiiiesa is in

trouble

The new directors and their rate-

gones are. Connie Bradley. Irving

Waugh and E W Wendell, at large.

Bill Hudson, advertising agency;
Steven Greil, artist manager/agent;
Randy Owen, artist/musician; Al

Snyder, broadcast personality, Gary
Morris, composer.

Also: Leonard Rambeau, interna-

tional: Ed Konick, publications: Bill

Ixiwery. publisher: Hal Durham ai>d

Bill Sherard (one-year term!, radio:

Joe Galante, record company: Jim
Pliwers, record/video merchandis
er: Jerr)' Garren, talent buyer/pro-

moter, and Lloyd Werner, televi-

sion/video.

Bylaw changes consisted of divid-

ing the former audio/video catego-

ry into television/video and radio;

setting the dates of mailing out the

notice of the annual meeting at a pe-

riod of "not less than 10 days nor

more than 6(1 days" prior to the
meeting date, and changing the

makeup of the nominating comittee

to the CMA president and four di-

rectors

In summarizing the CMA's activi

ties for the year. McCullough began
by blasting the recent New York
Times front page story on the de-

cline of country music as "a soft,

unbalanced feature" and "a bush
league job of reporting." He main-

tained that business is good in coun-

try's "three R's. radio, records and
road," with only routine and ex-

plainable exceptions.

To keep the country business
healthy, he added, the CMA over

the past year has sponsored market-

ing roundtables. increased its par-

ticipation in the C<iuntry Radio Sem-
inar, joined with the National Music
Publishers Assn. in activities to

curb the effects of home taping, en-

larged Its membership to 8,(!00,

made its annual talent buyers' semi-

nar mure business-oriented, and
heightened country music's stature
abroad

Awards were presented to Brent
Maher, Jimmy Bowen and George
Strait and Tom Thacker, producers
of the CMA's single, album and vid-

eo of the year, respectively. Radio
awards went to Gerry House (large

market). Stan Davis (medium mar-
ket) and Marvin McClanahan. Pro-
moter Hap Peebles was given the
firit SRO award; Willie Nelson got
the President's Award for "extraoi^

dinary service to the country music
industry." and talent agent Jim Hal-

sey won the Founding President's

Award-
The relatively few members who

attended the meeting—probably no
more than iK)—heard former CMA
director and longtime disk jockey
Len KIlis warn against opening up
country music to rock influences.

"There has been a movement to

water down country music," Ellis

asserted, "by a determined group
who have infiltrated our ranits over

the past 10 years They have been
joined by others who are well-mean-

ing but determined to make country

music more commercially accept-

able. Beware"
Warming to the point, Ellis con-

tinued, "They will tr>' to convince

you that a little rock in country mu-
sic is OK and shows that we are
willing to make ci>untr>- flexible and
willing to accept changes There is

no such thing as a little rock—no
more than being a little pregnant or

having a little cancer. It will eat you
up—absorb you—as it has pop mu-
sic. It is no longer even a category."

Alluding to the dominance of tra-

ditional over modern country
among the CMA award winners, El-

lis said, "Take heed. Last Monday
night's awards should be a sign that

we are not satisfied with what has
been happening."
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Enigma Plans LP Package
Project to Showcase Unsigned Talent

Lew DeWitt Enjoys Compleat Comeback

Ex-Statler Carves Out Own Niche

BY KIP KIRBY

NASHVILLE Buck Owfn» ami
Merle Haggard put Bakerafield,

Calif, on the country map. Now a

new multi-artiKt nimpilaUon album
released on Knigma Records wants
to underscore that move.

The album is called "A Town
South Of Bakcrsfield." Produced by

musicians Dan Krcdman and Pete

Anderson, it features 10 different

cuts by Los Angeles area country

acts.

Included are "Heartbreak Train,"

pairing Rosie Flores and Albert

Lee; as well as "Baby I'll Show
You" by Billy Swan; "Love And
Only Love" by Katy Moffatl; "I'll

Be Gone" by Dwight Voakam;
"Same Old Fool" by Reach For The
Sky; "Lonesome Pine" by the Lone-

some Strangers; "Big Big Love" by

the Eddys; "Happy Hour " by Tin

Star; "Waitin' Up" by George High-

fill; and "I'm Not Over Vou" by

Kathy Robertson

The purpose of the project, ac-

cording to co-producer Fredman. is

to showcase unsigned California

country talent With the exception

of Dwight Voakam, who has since

been signed to Warner Bros, in

Nashville, and Albert Lee. now do-

ing an instrumental album for

MCA's new Master Series label,

none of the artists has a recording

contract.

"A Town South Of Bakersfield"

was cut 24'track for under $5,000.

Both the cassette and LP versions

carry an $8.98 price tag. Artists on

the album were not paid upfront;

participation was arranged on a

profit-sharing plan which kicks in

when the album reaches iLs $H,riOO

break even point. Initial pressing

was around .I.OOO copies, but Fred

man reports that reorders are al

ready beginnmg to come in.

"A Town South Of Bakersfield"

represents a departure for Enigma
Records, whose roster consists

mainly of acts like Lizzie Borden
and Christian metal-rockers
Stryper. Enigma «ent copies of the

album through iL«s distribution chan-

nels to buyers at major chains and
one-stops, plus college radio. Na-
tional Public Radio and country and
rock media.

Is there a market for projects

such as "Bakersfield?" Fredman is

convinced there is, and that it could

prove an excellent showcase tool for

the artists involved.

"For instance. Dwight Yoakam
couldn't get a deal until he put out

an EP on Oak. It got good reviews

and grass roots support. Warners
picked it up and is adding new
cuts." he points out

Citing such left-field country pe-

ripherals as Lone Justice, Rank &
File, Jason & the Scorchers, the

Knitters and Beat Rodeo, Fredman
adds: "We're selling countr>' music

these days to people who are get-

ting tired of rock'n'roll—to some of

the same people who go to see Fear

and Black Flag and Madonna.
"Radio stations are playing what

Nashville puts out, middle of the

road country. There's a market for

that, but there's also a market for

what we're doing. Any of these acts

on our record could be signed to-

morrow to a Nashville label and
have a hit."

BY EDWARD MOFIRIS

NASHVILLE If Uw DeWitt re-

gains the headliner status he once

enjoyed, it won't be because he's

traded on the name of the group

that first got him into the spotlight

After being separated from the

Statler Brothers for nearly four

years, DeWitt is back as a soloist

—

signed to a new label and ready, he

says, to work the road.

In 1955. L>eWitt helped found the

Statlers and 10 years later gave
them their first hit "Flowers On The
Wall." He was a mainstay of the

Virginia-based quartet until in-

creasingly severe bouts with
Crohn's disease took him out of ac-

tion in 1981.

During a six-month leave of ab-

sence, it looked as if DeWitt might

rejoin the group, but he failed to re-

gain his health in time. Finally, his

replacement. Jimmy Fortune, was

Coors Supporting

Greenwood Tour

NASHVILLE The ' Coors Pre-

sents Lee Greenwood" tour began

Oct 11 in Tampa and concludes in

Chicago on May 10. for a total of 15

dates.

A third of the profits from each

concert will be donated by Coors

and Greenwood to the Coors Veter-

ans' Memorial Scholarship F^und.

Sponsors estimate that the tour

should raise $200,000 for the fund.

Each concert will be supported by

special promotional activities, in-

cluding advertising, radio contests

and the participation of local whole-

salers and veterans' groups.

brought in as a permanent Statler.

And DeWitt's identification with

the act was legally shorn from him.

"I signed an agreement just be-

fore I left that if I should ever come

back to work. I wouldn't use or play

off their name." DeWitt explains. "}

suppose they look upon it as their

right " Obviously stung by the sur-

gical finality of his separation from

the Sutlers, DeWitt still chooses

not to linger on the details of it. He

even downplays the importance of

his quarter-century of s<rvice with

them: "All I was expected to do was

show up, tune the guitar and kick

the bus tires."

An operation and a long rest ulti-

mately convinced DeWitt he might

be able to perform again. So he

eased back in by playing small clubs

near his Virginia home For a short

time, it was just DeWitt and his gui-

tar. Later, he linked with a local act.

the Sur City Band, and began using

it to back him
In October. DeWitt released the

old '40s standard "You'll Never
Know" on Compleat, his new label

His album, "Lew DeWitt: On My
Own," ships early this month- He
has signed with Buddy Lee for

booking.

In both his stage show and new
album. DeWitt favors the smooth,

melodic ballad styles of the '40s and

'.SOs. "Even in the new songs I'm

writing," he notes, "I'm patterning

slightly in that du-ection." Half the

songs on the new album are his own
compositions, one of them the signa-

ture, "Flowers On The Wall."

Alluding to the Statlers split and

his determination to carve out his

own image, DeWitt says, "Some-
times I wonder if I'm wise using

'Flowers On The Wall.' But it's a

good tune . . . and it identifies me."

His audiences, he insists, have not

asked him to do Statler material, al-

though he admits, "I braced myself

for it."

His joy in recovering from what

came close to being a fatal disease

has made him eager to play any

kind of venue, he says. But he does

have his preference:

"Sure—the concerts. It's been the

most comfortable and the most dig-

nified And it's a way I can express

what I do best. The problem with

playing clubs is that very often

they're dancing rather than listen-

ing. That's OK. If nothing else, it

ser\'es as a practice session. Bat I

like to do a little show, too. And it's

more flattering to have people sit-

ting and watching you and applaud-

ing ever>-thing you do."

To support his comeback. DeWitt

has formed his own publishing com-

pany (although his early songs are

still with the Statlers) and assisted

in the eslabbshment of a fan club.

While content to live in Virginia, be

says that he and his wife may also

set up a place in Nashville.

Before he signed with Compleat,

the 47-year-old singer says he had

an offer to do a ti' album. "I started

to go that route because I wasn't

sure whether I wanted to go on the

road and work with the product.

You wouldn't have to do as much of

that with [a tv album] as you would

with this. But when I finally decided

that my health would let me go back

on the road and promote. I decided 1

would rather do it the old. standard,

legitimate way. 1 felt more complete

inside myself by doing it that way."

/l"BootScootiii

GENE WILLIAMS

HOUSE OF TALENT

P.O. Box 4966 Little Rock. Arkansas 72214 • (501) 666-7047

For more inlormation contact:

Scoot Records
Birgit Mayberry
.PO Box 4966 Little Rock. AR 72Z14
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Keys and Tell. Albert Hammond and Hal David, left, spinled away ASCAP s

most perlormed country song o( the year award for "To All The Girls I've Loved
Before Donna Hilley ar»d Buddy Killen. center, accepted Cross Keys' pnze as

country publisher ol the year; Mike Reid. ASCAP's top country writer, is at nght

Top Hat. MCA artist George Slrail

t)asks in the applause for his victory in

tf>e CMA male vocalist category His

album, "Does Fort Worth Ever Cross

Vour Mind'' " was also ludged best ol

Ihe year

Reba Rebounding. MCA's Reba

McEntire catcfies tier breath alter

catchir>g the Country Music Assn 's

lemale vocalist award

God and Greenwood. Lee

Greenwood talks to the CMA awards

show audierKe about If>e tune that

won him song of the year honors.

"God Bless The U S A."

Joyous Judds. Naom and Wynonna
JutJd, RCA's molher/daughter duo.

brandish their CMA vocal group of the

year trophy Their hit, "Why Not Me,"

also look the single of the year prize.

Execs and Entertainer. Guesting at this year's BMI country awards dinner

were CMA entertainer of the year Ricky SKaggs. right, and his wife, Sharon

While, second from lell With Ihem are BMI president Ed Cramer and seniof vice

president Frances Preston
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THEY NEVER HAD TO GET OVER YOU
^ii«.*'. 1.1/ < 1- H MTGuiW WMCClWni

JOHNNY LEE
«A»NlMbM.-|-, ' .'l-FUl

« 24 14 18
MEET ME IN MONTANA MARIE OSMOND (WITH DAN SEALS)

® 4S 57 4
A WORLD WITHOUT lOVE^

. o , ,
EDDIE RABBITT

PTA 1411.'

® W 55 4
ITS TIME FOR LOVE
-l*iHiFM

.
- .1 ii.Mii-i.i HUrcMCl

DON WILLIAMS
M( A ',^#,1.'

43 31 19 17
LOST IN THE FIFTIES TONIGHT HN THE STIU.)
-iw .J. 1 i

-.
1 IN', iXjA'KltA.ttKMIilKl r-jl Ai<. > l-AIMr^l

RONNIE MILSAP
PI.* 141 Jb

® 49 58 S
RIVER IN THE RAIN
1 b. W^l iU MM . IWI

ROGER MILLER
Mr A S?6*,il

® SO 59 s
GET BACK TO THE COUHTm
r. ' im.h'.iirHammuAtmmHiNioiUct

NEIL YOUNG
r.lrrf h 7 JPfldj (v*(i»iCPI«o'.

® 52 68 3
MEMORIES TO BURN GENE WATSON

(Fir jAO'.l.Ji

® 51 61 5
-TIL A TEAR BECOMES A ROSE
h u> t -B M" 1

1

LEONEVEHETTE
MtRruvif RtiArMn r pr-i TfjukW

® S6 63 4
TWO HEART HARMONY
G'.'>«Rir. ••*B"i=/** OOll S r.H)«ir.MI HMfM**tHl

THE KENDALLS
MfPTiW* AHA 140 ; Pm vr.PA44

® 58 65 5
1 FEEL THE COUNTRY CAU.IN' ME
IB '»! jw^mi Mn»-*i'.i

MAC DAVIS
A4r*',.'(,6l

® 69 2
BOP DAN SEALS

lAA AlAriM A

ARTIST

® 63 69 3
1 TELL IT UKE IT USED TO BE
HirN^*"iMfll AW r,A*rv>N J'JMij

T GRAHAM BROWN
'.Ar.IOL Si24

52 47 51 7
I'LL STia BE LOVING YOU JOE STAMPLEY

l-Pir »4«S92

® S9 64 4
DiiMiWAv CO HOME • LARRY GATUN & THE GATLIN BROS BATCRUNAWAY L« MU1I«._ ctxoAAW »«U2

S4 55 62 5
AMERICAN FARMER

, .^^^^
TUF PMAPI IF DANIFI ^ RANn

(PC MOMM

® 74 - 2
IBACK TO THFl Hf ARIBHtAR RIO RESTLESS HEART

® 73 - 2
THE LEGEND AND THE MAN
lA ' . ..1 ...f . 1. -P. Ai -r i>,t"*M p I4UJIW BXnesI

CONWAY TwrrTY

® 77 - 2
OLD SCHOOL
I. i>^*t. 1 1 -J Ml ii; p "4!

JOMNCONLEE

51 46 36 10
1 KNOW THE WAY TO VOU BY HEART
vi.ii-jiMiiP . j-j'.liir lAiOtOj

VERNGOSOU

59 62 67 5
UP ON VOUR LOVE
1 ii'Ap^^ -A usm winmiiisONi

KAREN TAYLOfi-GOOO

to 34 77 16
LOVE TALKS ,

. ^^^^
RONNIE MCDOWEll

ew i*-os*04

® 68 79 3
THE NIGHT HAS A HEART OF irS OWN LACY J. DALTON

COUJMSU MOMU

62 53 45 8
THE HAIRCUT SONG
C - -I /» •!' M SI S " "I <1 "i . A P*. f! .3

RAY STEVENS
Mr* s.'S',;

63 43 35 11
DOWN THE^ROAD (MOUNTIUN PASS^^

^^ ^

DAN FOGELBERG
tU\i MOON MC'S«4li

64 41 24 14
IF IT AIN'T LOVE
B .At . IMIP V (P

EO BRUCEm»

65 57 34 18
WITH JUST ONE LOOH IN YOUR PTES CHARLY MCCLAIN (WITH WAVNE MASSEV)

® 76 2
SHE TOLD Mt Tta CHANCE

HEACUPY e«4 1 7ft T POl>CIUH

67 54 38 11
TORVO. OKLAHOMA JOHN ANDERSON

68 72 77 4
I'M AS OVER i^OU AS I'W EVER GONNA GET LLOYD DAVID FOSTW

® 79 2
HUHNtU LIKt A KUVRt 1

nil 1 V iDF ROV^
•lANT.: <JUILHK.it ' AfuWdT

® NEW^ JUST In LAst
n - '.'It - PPINti VilL*4 ^ .(Mfclllri

71 75 82 3
aWctI bRLVAIIUria

® NEW^ rttD Ink rlHt
« LiMr^iNi^iHMftVjn ) i^ttwvt

® NCW^ uc AOT nr Tuc rru iutovncMK 1 \jT I ML VaUun i kt KATUV UATTFA

74 67 43 17
SHE'S COMIN' BACK TO SAY GOODBYE
1 .-IP. - . MJn-,. 1 . s-i rtC f'idblH t i>ttVtNS)

tDUIt KAdoII 1

MUMCP BROS 7

® NEW^ 1 DON'T WANT TO GET OVER VOU THE WHITES

n 66 48 19
1 FELL IN LOVE AGAIN LAST NIGHT
. AA A I « Sh.' - r - ,m- -Gff • T VMUrlfRi

THE FORESTER SISTERS

V 60 40 17
IF IT WEREN'T FOR HIM VINCE GILL

*:Jt I414C

71 70 52 20
ORINKIN' AND DREANnN* WAVLON JENNINGS

® NEW^ SOMEONE MUST BE MISSING YOU TONIGHT TERRi Giees

8i 65 41 18
BETWEEN BLUE EYES AND JEANS CONWAY TWITTY

® I'M GONNA HURT HER ON THE RADIO DAVID ALIAN COE
>:OlLMBUUOMJl

82 64 G6 5
MY HEART HOLDS ON HOUYDUNN

MT1# TO* 7 C«^T1X

® NEW^ 1 COULD LOVE YOU IN A HEARTBEAT MALCHAK AND RUCKER
«..nr« OOi

84 85 2
TIRED OF THE SAME OLD THING DAVID WALSH

85 71 S6 16
HEART OONT DO THIS TO ME
I B(Mf S I 1 'NN . 1 All K K j«'>y * ,

LORETTA LYNN

86 61 60 6
DRIFTER'S WIND
iir«ffjfi. .

CHUCK PYLE
LRHAN UXK) >K

87 80 75 10
DOWN IN THE FLORIDA KEYS TOMT HALL

MCOCUR* M4 01' 7 PCKiyUM

88 86 85 71
PRETTY LADY
A ,l'tW|-.|A '.lli.All,

KEITH STEGAa

89 81 71 8
I'VE GOT THE HEART FOR VOU
B Ml .-r. ii eiinNI I . 1 baijmi

KEITH WHmXY
flC» l«l 73

90 89 81 IS
HE WONT GIVE IN KATHY MATTEA

91 87 73 13
YOU RE GONNA MISS ME WHEN I'M GONE • JUDY RODMAN

92 91 87 13
BAR ROOM ROSES
"Ml .r-ip .4,1 ^AM.| iiAAtvi^ B;,t40f)Ei

MOE BANDY
CIXIMBM JSOMU

93 92 91 10
ON THE OTHER HANO
Fii.ifini.A ,i.*i ,1 ii,(ff*.iiK(i 05O*ll?>

RANDY TFJAVIS

94 90 83 9
SAILING HOME TO ME
1 A:i 1 '.

1 ..HP. f Ml .lRI'.rmi
LOY BtANTON

SfHjf»CM>«Vli 4 760 MSO

95 95 93 20 MY TOOT TOOT
M-1'.i ."U Mi>lMiAut|\iiiM«Nl

ROCKIN' SIDNEY
IPk- MCV4J0

96 88 72 9
BABY'S EYES LANE BROOY

(Ml 4MfOi 4

97 96 86 7
BUILDING BRIDGES
1 ... « .' A. t puiIAS Ik MmrMJI>«l HOtVIIOl

NICOLETTE LARSON

98 78 70 8
HOIOIN' THE FAMILY TOGETHER
f "> tip ,1 Mill.-. rAiMAMIR-

THE SHOPPE
M'M '.fib C*«t£X

99 83 80 23
1 DONT KNOW WHY VOU DONT WANT ME
CUA, lit* IN 1 k'** HtmiVAill 1

ROSANNE CASH
i-OlUMP • 1^ 04(li>9

100 82 76 24 1 NEVER MADE LOVE (TILL 1 MADE IT WITH VOU)
DAVIS

41 to. %AM". Ill % * RIAA v»si lor witTi I'l 1^ m'llion p"-!^
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Billtx^rd Hot Countiy Singles SALES & AIRPLAY
A ranking of tht lop 30 country Mnttot by Ml*ft <nd MrpUy. ro»p*cllv«lv. wtlh rtftfonc* lo Mctt trtl«'« compo«l« potilion on th« in*in Hoi Counlnr Sm^let chart

i/IV SALES if

ys / TITLE ARTIST

posn

1 3 SOME FOOLS NEVER LEARN STEVE WARINER 1

2 4 CANT KEEP A GOOD MAN DOWN ALABAMA t

3 6 HANG ON TO YOUR HEART EXILE 3

4 7 1 wAnriA bAi VES LOUISE MANORELL S

5 8 I'LL NEVER STOP LOVING YOU GARY MORRIS

6 10 TOO MUCH ON MY HEART THE STATLEB BROTHERS

7 1 TOUCH A HAND.MAKE A FRIEND THE OAK RIDGE BOYS f

1 i; ANGEL IN YOUR ARMS BARBARA MANORELL g

9 14 1 DON'T MIND THE THORNS LEE GREENWOOD

10 IS THIS AIN'T DALUS HANK WILLIAMS. JR 10

11 16 YOU'VE COT SOMETHING ON YOUR MIND MICKtY GILLEV 1

1

12 18 DONCHA TG SHfPPARO 16

13 ?0 NOBODY FALLS LIRE A FOOL EARl IHOMAS CONLEY 13

U 17 TWO OLD CATS LIKE US R CHARLES HWILLIAMS.JR 14

IS 21 LIE TO YOU FOR YOUR LOVE THE BELLAMY BROTHERS 15

IC 2 WHO'S GONNA FILL THEIR SHOES GEORGE JONES 18

17 23 STAND UP MEL MCDANIEL 17

11 5 A LONG AND LASTING LOVE CRYSTAL GAYLE 12

II 2t THE CHAIR GFORGt STRAIT 19

21 9 I'M GONNA LEAVE YOU TOMORROW JOHN SCHNEIDER ?0

21 2S DESPERADOS.. JENNINGS.NE1.S0N.CASH,KRIST0FFERS0N 21

22 27 YOU MAKE ME FEEL LIKE A MAN RICKY SKAGGS 22

23 11 tOU MAKE ME WANT TO MAKE YOU MINE JUICE NEWTON 30

21 13 THING ABOUT YOU SOUTHERN PACIFIC 25

B ?9 HAVE MERCY IHt JUDOS 24

26 19 MEET ME IN MONTANA MARIE OSMOND DAN SEALS 40

27 ME « PAUL WILLIE NELSON 23

n IF THE PHONE DOESN'T RING.irS ME JIMMY BUI ft 1

1

26

29 SOMEBODY ELSE'S FIRE JANIE FRICKE 27

30 IN ANOTHER MINUTE JIM GLASER 29

A/
//W AIRPLAY

7

V
J 2
Z O
^ P

X

1 ? SOME FOOLS NEVER LEARN STEVE WARINER 1

2 ] CAN'T KEEP A GOOD MAN DOWN ALABAMA 2

3 i HANG ON TO YOUR HEART EXILE 3

4 7 I'LL NEVER STOP LOVING YOU GARY MORRIS 4

S t TOO MUCH ON MY HEART IHE STATLER BROTHERS 6

( 10 1 WANMA SAY YES LOUISE MANORELL 5

7 12 1 OON'T MIND THE THORNS LEE GREENWOOD 9

t 9 ANGEL IN YOUR ARMS BARBARA MANORELL 1

9 13 THIS AIN'T DALLAS HANK Wll LIAMS, JH 10

10 15 YOU'VE GOT SOMETHING ON YOUR MIND MICKEY GILLEY 11

11 18 NOBODY FALLS LIKE A FOOL EARL THOMAS CONLEY 13

12 1 A LONG AND LASTING LOVE CRYSTAL GAYLE 12

13 19 LIE TO YOU FOR YOUR LOVE THE BELLAMY BROTHERS IS

14 1 TOUCH A HAND.MAKE A FRIEND THE OAK RIDGE BOYS 7

IS 22 STAND UP MEL MCOANIEL 17

l( 21 DONCHA TG SMEPPARD 16

17 20 TWO OLD CATS LIKE US R CHARLES/H WILLIAMS. JR 14

10 23 THE CHAIR GEORGE STRAIT 19

19 i WHO'S GONNA FILL THEIR SHOES GEORGE JONES 18

20 24 DESPERADOS... JENNINGS.NELSON.CASH,KRISTOFFERSON 21

21 25 ME li PAUL VHLLIE NELSON 23

22 2« YOU MAKE ME FEEL LIKE A MAN RICKY SKAGGS 22

23 27 HAVE MERCY THE JUDOS 24

24 11 I'M GONNA LEAVE YOU TOMORROW JOHN SCHNEIDER 20

2S 28 IF THE PHONE DOESN'T HmO IT S ME jlMMY BUFFET! 26

2( 30 SOMEBODY ELSE'S FIRE JANIE FRICKE 21

27 BETTY'S BEIN' BAD SAWYER BROWN 28

21 IN ANOTHER MINUTE JIM GLASER 29

29 MORNING DESIRE KENNY ROGERS 31

30 14 THING ABOUT YOU SOUTHERN PACIFIC 25

oCof>ynght 1 986 B'libMrd Publications, Inc No pan o* tttn pubtication may be reproduced, stored in any relntval system, or transmitted, in any form or by any mear\s. eteclronic. fnoctwnical.

photocopying, recortting. Of oihfrwiM. Milhout the prior wnnen permission ot the pubd^her

COUKTRY SINGLES

BY LABEL
A r^nkint ot diltnbuting libell

bf lh«» number of lillet

on Ihe Hoi Counlri Sin|{ict ch«n

NO OF TITLES

ON CHART

MCA (17)
MCAiCurD (1)

MCA'NobtoViuotld)

WARNER BROS (14)

Gt-Hen ( 1

)

W»rn«t,'Curb ( 1

)

RCA (14)
RCA /Curb (1)

EPIC (131

Full Moon/Epic (1)

COLUMBIA

POLYGRAM
Mercury (7)

Compt^at ( 1

)

CAPITOL (2)

MTM (31

Capitol/Curto (2)

EMIAMERICA

ALPINE

ATLANTIC
Atlantic.'America (1)

CANYON CREEK

CHARTA

MESA

NSD
Soundwaves ( 1

)

URBAN SOUND

IS

14

12

S

COUNTRY SINGLES A-Z publishers/performance rights/sheet music
I(TU

f^*ir^ Utr<w*t Oij I

II AMIU WKVU or CHAM
Wt'^jsri SMI.

H AHUIICAN rUWR
Hjl tl^nd ami I

a ANca M rou> UHS
SonfUto'l BMi'lftGotThtWiM ASCAPt

« BAsnms
V ti'vtt eM<>

tt (BACXTOTH[)ll[Aimit£MKlD
we GiWI. BMl.lllr*m«f 9l Mu:< BM(l

n BAIRMMKnU
Offtfnr. UCAP 'tUke 9«linvi, ASCAP VlS

ASCAP'RofV NJvtr BMli

a WTTTs scm bad

Ti' 0-1 fW' Bui BMI

M BCTWE£N BLUE ens AND lEANS

HUOtfWI BMi uond tWnwt. 8Mll

iMHC ASCAf.^iMft fcifil, Bttl/WCB IV. 8MII

32 BCAKANAI
Cfni Hrri A$CAP'lonl ASCAP.Idn (X Mirch.

r luiixHNc mocis
iGoMW ftDCAP Crjnilr. »SW/t>i^ii* MonAcy. BMl|

e BuniED UKE A rocAn
H'^inxr A'JikP iim Moon, ASCAP'f jmoin. ASCAPj

7 CAH-T Uir A COOO MAIt DOWN

If TXC CHAIR

iTrM BMI'UtnSullT'.eMI^BtKiiMDif BMIi

71 MVUAOOS OAlTtNC FOK A TRAM
i»*0(kH •SCA^'-'WwW. ASCAP.

\% DONCHA
<RKk KjII. ASCAPi

V DONNINTHCnomMKrYS
<Hjlb>olF. BMi.UiKliJppil. BMIt

U OOttH THf loaD (ttouwrAn pas&i

iCfi^Unjr' BWI >«WryCrnt AKAP/Aoiil. ASCAPl

K otirrurs mind
• U»HHfr-f aMIrVinena, BMli

n OtlNHIN' AfID DKAMIN
iTwo Son*. ASCAf 'Blue LJt>e. BMl'INB ASCAP)

n TUD THE FHIf

Ovt BMl'lSShrH ftMi/AUt»mi Bind. ASCAP)

»5 Cn BACK TO TH6 tOUKTITT

iV»rtfiAIir, ASCAPi

(2 THE HAIRCUT SOW
iMkv Hv\ii\ flMI'llif Srrvcni. BMh

3 HAM ON TO rOUR HEAVT

iTrw BMI/PKtt'c W*™3, B«l.

HAVt HCKT
' Irwif, BWI)

U 1 M AS OVER VOU AS 1 M EVER COWU OT
<C«mbin< BVi Mu>: Cily AS-CiP.

U ON THE OTHER HAHD
Wi.lfiv Croup. BMI.'ScjiWI Moon EMK.'MCA

11 WHO S GONNA FILL THEIR SHOES

m ASCAP.lwa Sons. ASCAP.'tiM BUll

» HE WONT Give IN 11 1 M COWU HURT HCR OH THE RAOtO ASCAP'Dort ScWiSJ ASCAPi U WIIN JUST ONE LOOK IN VOURCYCS

Mtilterrv SIinI ASC'Pi .Rick Hj» ASCAP |)r|ir<»rf ASTAP IS OWr IN MT MIND TtMOKa. BMI.' unit Shop 04 Morctftunp. BMIi

HOUTT DONl DO THIS TO HE n 1 H GONNA LEAVE rOU tOHORRON Ijch & Bill, ASCAP'Bctu MctnlNt. ASCAPi 41 A WORLD WITHOUT LOVE

'Sonicjitk ISCAP UonimiM. ASCAPi -Cr>»pprii ASCAf UflimxHvli eMl; Bl PRETTY lADT £rLJrp]tc^ BMrD^«rv. BMiyPUuoom, ASCAP)

73 HCART OF THE COUNTir n IN ANOTHER MINUTE Aoi 1 ASCAP. N«lh Sttg*l. ASCAPi 22 TOU HARE ME FtEl UKE A MAN

iSnwMhMM ASCAP ScrRnCcniPDI. BMI'MoonS iTiM, BMI/CfKsKrrV ASCAPi t« RfVtR IN THC RAIN . H*l Clifrcnt BMI 'B'Ct'y il^gi-. fiMd

SUn, BMli •2 irS TIME rat LOVE Trrt BMI/TlDgtt MilifT. BMI) 10 TOU MARE ME WANT 10 MAKE TOU HINf

91 HOUMN THE fAAIIlV TOCCTHC* iKjII CiMnMt. BMt/H»(bcutnt. 8HI1 M RUttAWAT CO HOME iLpf!-- ASCA^*.PJlc^yt, ascaPi

Cowfl, ASCAP. n IVE GOT THE HCART FOR VOU U'rr Gjll>rt BMI 91 TOU-RE GONNA HISS ME WHEN I M COME

3» HOHEAUIN IN MV HEAAT iMike BcW.uS ASCAP/WB. ASUPi M SAIUNG HOME TO ME lUwwf. DjuiMw BMli

iWtrntf EMtr> A:rluit, BMI McMft. BMl Sew 7ft JUST IN CASE Cfo-.i )(tTi ASCAP TNfnet T«if»il*ne BWi< II TOUVI GOT SOMETXINC ON TOUR MM)
Ormi EMI BMI'M<km> ( $ti>v BHI; iPicitK liUry) BMI.'Trn. BMD it SHI TOIDME TES iBixhMiod BMI/EJtt Dirv BMI/Tom CoHint,

13 1 COULD LOVt VOU IN A HCAfTBEAT » THE UCENO AND THE MAN fCMTtUnd BMi'Ar1« BMIl tMI/SMrlM. BMI)

'0«tiDa».6MI.-Bi<«pj(<;h. ASCAP'AUINji, ASCAPi T'M BMl C'oi-, ASCAPi H SM S COMIN BACK TO SAT COOOBTt

» 1 DONl KNOW WHY TOU D0N7 WANT ME

(Chdciil. BMI'Atljnfic, BMI Cooi«ell. ASCAP 'Gtimlr

ASCAP 1

U U£ TO TOU FOR TOUH LOVt

Rjre Bbc ASCAP.Beflimr Bfn .
ASCAP/StMpk

Chiu BWI.

1

I'OMOlne BHi.'Bi'irplcri BMI)

SOME FOOLS NEVER LlAKN

i'j«nt Giby BMh

1 1 DOrr HINO THE THORNS (IT TOim THE ROSE)

^W4inri t«iwljnc BMI/DiKk Sgfif-, BMI:P>illmin

17 A LONG AND LASTING LOVE

(PFinc* 5l'r»t. ASCAP/Stirrnfinm |MI, BMIl

27 SOMEBODY ELSE S FtRt

Lc-.tHf>rti BMh

8Mh 43 LOST IN THE nFTIES IONICHT(IN THE STIU) 71 SOMEONE MUST BE HtSSiNC TOU TONKMT

75 1 00H7 NANT TO Cn OVER TOU

rittt eMl/fiachifi il. BMI.Pom BMi)

aodC«Hjll.ASCAP'IwoSoni ASCAP.'WB,

ASCAP'Uer BMI) 17

i5«il»irin Ni|Mi A^CAPi

STAND UP

•9 1 rai THE couNTirr calun' me
tUwMrsRtbtm ASC*P<

« lOVC TALKS

iCiott Ktfv ASCAP/Trw. BHl/0'Lrr>t. BMIi 71

OM Fi>(^nd%. BMI,'Cici» R*ri. ASCAP)

SNEn SAIVATUNS

7B 1 fCU IN LOVE A6AIN LAST NiCHT

I'WMtr. C'frjp BMt'Suitct Moon flMl>

17 tOVIN-UPASTOM
iQti3mu\ ASCAPr'SbnCotiHtiia. ASCAP)

C'q:-, Krri ASCAPi

IHET NEVER HAD TO GET OVER TOU

M 1 KNOW THE NAY TO fOU BT HEART

H\ur Litr 8Mt.'Mook t BMi:

Z3 KB PAUL

WiIIk' Nr«-^ BMI) n
flii Hill ASCAP'

THING ABOUT TOU

lOi 1 NCVER HADE LOVE aiLi 1 MADE IT NITH VOUl «0 MfFT Mf IN MONTANA Immt OjKm Ay.AP.

W(H IV tiliil It THIS AirT DALLAS

SI uiu-nunEnosio tobi « MtMOftltS 10 BURN i6kk>'^j:. BMIi

dm BMI/C»<7H *rn ASCAP i ilrw, mt'Oy.: Hry! ASCAP) 47 TIL A TEAR BECOMES A ROSE

11 1 WAHNA HEAR II FROM TOU

(5«h«i fmn *y:•P,I»•H"»u^, HSCAPj

]| MORNING DESIK
t(Mdk A'atAf PiItlHiXKfci, ASCAP) H

lA»<il, ASCAP SjillflwiH* ASCAP)

TIRED Of THE SAME 010 THING

s 1 VAHNAW TIS u MT HEART HOLDS OH iljior Ot* BMI>

[WMKCf TMwrUr« BML/TNi* Shw ASCAPi iLiwyfi OiwtMf BMIl fi; TOKTO, OKIAHOMA SHCCT MUSIC AGEHTS

« IT a AlPn LOVE » HV TOOT TOOT iCtdNlown. flMi. lorn tAdt'Myi BMi Tm BMli lt%tfd lor ptano/vocBl mutic cc^M
(Bir>)0 Hitf. BW1/MCA. ASCAPi S>} Sim, BWI M^toMi BMH fi TOO MUCH ON HV HEART and may not rvpre»eni miKCd lotto rtgnn

IT n WtRENT FOR HIM

(Brnrlit BMI'Unr:tef Bixh 6lft/A|li')l<c. BMIj

u NEVER BE TOU

.(kiw (,j1r>' ASr.APi J

(SWICf etolKtf. BMIl

TOUCH A HAND. MAKE A FRIEND ABP Apnl Bl9cK<*ood CPP Columba Picturtt

» IFm PHONE 00ESN1 RIM. ITS ME «l THE NICKT HAS A HEAR! OF IT S OWN |lrv<nt BMI (rl Mrmp^l^ HMli AIM Alrr^ HAN H«R%cn

(CtfilHM'tr BMI.'W.ilin D-ivid BMI I'B^w Sky Ridri lAlttM 8MI 11- RPV'- ASCAP) n TWO HiART HARMONV B-M B«iwtn Milts HL Hal L«onarfl

Soflft. BMI/Cixontllfv, ASCAPi 11 NOeOOT FAUSllAI AFOOl »(.'.n..-i HWl Dfunm ASCAP' B3 B« Trtr*« IMM Ivan MoffuM

1 ru hewrstup lovinc tou itfUi. AUAf- f<i^ .in-1 Uwl ASTAP/HUrhwool. i« itma oiD CATS iWE us BP ecwllty MCA MCA
(Minic Corp 01 Amrtu BMI/Utik. BMI/LinilOl Hu'.'i BMIi *e AC Iwo Sam, ASCAP) CHA ChaoDfl F*SP F»»f Southern

u
ASCAP/PAlMwhi. ASCAP)

l-U Snu IC LOVMC VOU

• MrfW. BHI,TiM4"e 6Mi|

S7 OLD SCHOOL
iMCA AVAP 1 .-1 S<W[U. ASTAPi

UP ON TOUR tOVt

iMieic City ASCAPi
CLM
CPl

Ch«rr» i«rw PIT Pt]rmouth

CinmoQ WBW Wam«r Broi
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Nashville, TN 37202
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Billboard
ALBUMS Copyf'g*" 1985 9<iiboard Put>*«Cilions tfK

No pan ot iht^ po&iKation ma^ be reoroduceij -Jotta

Of by my mc*n& electronic mecrun<c3l pfXrtocopjrm^

/ *v

o /

/ ^ / Comfiiird <rom j njitiOn,il sample ol retail iloie

f ^ / 4r«d one Uop sJlei feporlib

^ /

=V/ ARTIST TITLE

CD 1 2 25 RONNIE MILSAP • • I i>w> icoi 7 mMi ai r<o GREATEST HITS VOL 2

CD 3 4 23 HANK WILLIAMS. JR. ioM» cum »»> •mmM eaos Him FIVEO

3 2 1 24 TH£ STATLER BROTHERS WKCuin tnm\ k>i>cii*m,>wi RARONERS IN RHYME

CD 5 5 37 ALABAMA A <^ > »<i 1 MK.iagi icoi 40 HOUR WEEK

® E 6 18 ROSANNE CASH < WBn . i .... i RHVTHM AND ROMANCE

6 4 3 23
WJCNNINGS.WNELSCHJ.CASH.K.KRISTOFFERSON HIGHWAYMAN

7 ? 8 16 JIMMY BUFFETT w « v«»iB9«i THE LAST MANGO IN PARIS

CD S 10 12 GARY MORRIS woi iwiit -ci ANYTHING GOES

(I) 10 13 7 EXILE n> Ml 4..-~». HANG ON TO YOUR HEART

10 9 1 32 GEORGE STRAIT •. ; . ..c GEORGE STRAIT S GREATEST HITS

II 11 14 15 m?,"^,.?""^
PARTNERS BROTHERS AND FRIENDS

® 13 19 7 THE FORESTER SISTERS «a»«ihi«» nii< THE FORESTER SISTERS

® 11 22 5 GEORGE STRArr >/• > '»ot n lai SOMETHING SPECIAL

® IS IE 15 THE BELLAMY BROTHERS xci cms hc< HOWARD & DAVID

IS 12 11 29 THE OAK RIOGE BOYS » • st» n ni STEP ON OUT

le 16 i; 50 THE JUODS • > • loi u< 1 tJi« PC< >t Ml ICOI WHY NOT ME

17 11 IS 23 CHARLT MCCLAIN ipx il iw i RADIO HEART

II 17 12 33 WILLIE NELSON o. .imu ic uooi ME ANO PAUL

® 23 27 9 MARIE OSMOND THERE S NO STOPPING YOUR HEART
l*^-" ' . 1 . 4 (,Af>ltai la 961® 21 21 8 GEORGE JONES u WHO 5 GONNA FILL THEIR SHOES

21 22 20 24 RESTLESS HEART (• . <mm«iis»i„ RESTLESS HEART

® 27 35 3 WIUIE NELSON Ml iww'i HALF NELSON

® 30 3« 3 LEE GREENWOOD <* < ^si STREAMLINE

20 18 14 ROCKIN' SIDNEY i»- BV 4oi'.i MY TOOT lOOT

® 29 33 1 BARBARA MANDREU k. . i
. if GET TO THE HEART

® 32 S2 3 SAWYER BROWN <iitM .*« m i:<iii . Jinmi m »«. SHAKIN'

77 26 24 14 JOHN ANDERSON «»i>m.. v .• . i i TOKYO. OKLAHOMA

21 28 2S 14 SOUTHERN PACIFIC •unnia gain is I'l SOUTHERN PACIFIC

29 2< 23 25 LEE GREENWOOD m, » ,,».•. aimi iro, GREATEST HITS

® 31 6S 3 MEL MCDANIEL iiiia si i.'ii'.naai STAND UP

31 33 34 7 NEIL YOUNG .11 III."-, .••(><.• ••awBimrK. OLD WAYS

32 19 9 29 MERLE HAGGARD in: ii jmoi KERN RIVER

33 3S 36 IS REBA MCENTIRE tra <l^>^ HAVE 1 GOT A DEAL FOR YOU

V 34 32 29 CRYSTAL GAYU Aamia »», i;\;a la mi NOBODY WANTS TO BE ALONE

3S 37 31 IE JANIE FRKKE ixiwwi J<.1'^ SOMEBODY ELSE'S FIRE

3C 31 29 63 RAY CHARLES 'Kiiwwiciaaii FRIENDSHIP

® 41 40 31 STEVE WARINER w > ".4^ la ONE GOOD NKIHT DESERVES ANOTHER

31 2S 26 13 WAYLON JENNINGS wa u< i lawi TURN THE PAGE

/ "V / »

///
/ ARTIST
/ LMii a NoMii«.oilia«uTiMGiaa(L ilUC iisTafticcr

TTTU

39 36 28 22 TG SHEPPABO roitiMftia T aoooT LIVIN ON THE EDGE

40 40 44 5 DAN SEALS lui 4WiR-rji V i 'ia«iB'ii|ij WON T BE BLUE ANYMORE

® 46 43 53 RICKY SKAGCS u laaio iCDi COUNTRY BOY

42 42 41 10 JIM GLASER » a v.i.<i«iai PAST THE POINT Of NO RETURN

® NEW^ EARL THOMAS CONLEY ara am i n>u il Hi iCOi GREATEST HITS

44 39 30 25 JOHN SCHNEIDER M > .Fiiaui TRYING TO OUTRUN THE WIND

4S 44 42 11 GENE WATSON in m 4 •. MEMORIES TO BURN

4C 47 47 81 ALABAMA A- < .:. ,, .h, . 0 ROaON

47 45 45 32 CONWAY TWITTY (,«»i.f»bww .-•.•<i>,1»i DON'T CALL HIM A COWBOY

SO 49 17 MAC DAVIS" ' TILL 1 MADE IT WrTH YOU

49 41 37 77 THE STATLER BROTHERS «i«u". 4 1 1 «.' 1 m .caa» 5 iS' i.tic ATLANTA BLUE

® 6? 64 3 RAY STEVENS •*•• )• « >! HAVE RETURNED

SI 52 46 53 GEORGE STRAIT • »a fi 5Sn .« <» DOES FORT WORTH EVER CROSS YOUR MIND

® 59 56 215 WIUIE NELSON A- ccxuuaa ac 1>JW icoi GREATEST HITS

S3 53 59 137 ALABAMA 4'^ a a>a 1 a4>ti j le 9ii iilT'i THE CLOSER YOU GET

S4 55 55 39 EMMVLOU HARRIS Miwa wrr. la aai THE BALLAD Of SAUY ROSE
;

S5 51 53 29 THE KENDALLS Minruai a;* 1 pOKoaaanaaai TWO HEART HARMONY

St 57 57 28 KATHY MATTEA mihci.*!' ara 10a i ala*(iHa«4 leaii FROM MY ^RT
57 49 48 23 VERN GOSDIN iiMi^cal 6'IU12 KxrGAaw .a vai TIME STOOD STia

® 63 2 MICKEY GIUEVr><-i[aoii^ 1 FEEL GOOD (ABOUT LOVIN YOW

59 58 61 131 JOHN CONLEE w a ttca laaai JOHN CONLEE S GREATEST HITS

60 54 54 18 LACY J DALTON .uiuWia k kw> CAN T RUN A«A> fROM YOUR HEART

61 60 58 391 WILLIE NELSON A>cgiu<atia ic isKt icoi STARDUST

62 iC 51 51 JOHN CONLEE >/ att.-n3<ai BLUE HIGHWAY

63 61 60 28 THE WHITES • ,«e sis.- .. a,. WHOLE NEW WORLD

64 64 63 22 KEITH STEGALLlPH laaa- KEITH STEG4LL

® JANIE FRtCKE .xua«.a ic aoias THE VERY BEST OF JANt

6t 66 72 190 ALABAMA A' « a anii aj^viaqai icw MOUNTAIN musk:

67 4< 39 19 DAN FOGCLBERG iiai aioa*t ini *t mia iw: HIGH COONTRY SNOWS

6< U 69 31 REBA MCCNTIRC aw« ^aii aja ja.< 1 KottuaaM ta «•< THE BEST Of REBA MCENTIRE

69 67 66 189 WILLIE NELSON 4' > ivnaK j.aM ico. ALWAYS ON MY MIND

70 70 67 12 THE STATLER BROTHERS a»aria<> au laa 1 raiwiaM.a TODAY

71 69 70 9 THE "BAMA BAND ,a< aiioi 3 v^xfUiaMiaMi THE BAMA BAND

72 72 68 62 THE OAK RIOGE BOYS • aa a taoa la a«i icoi GREATEST HITS 2

73 73 75 6 TOM T HALL mi m u«. aa; aja loa 1 <« '««»' l» "»> SONG IN A SEASHELL

74 74 73 20 l£ON EVERCTTE wmiai. a^aoMa 1
nxronaw WHERE S THE FIRE

75 75 74 104 GCORGC STRAIT • ura aaio la-ni RIGHT OR WRONG
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Inspirational Sounds Hit tlie Dance Floor
A&M Breaks Tramaine Hawkins; Qwest Pushes Winans

Car* Fr«« Smllct. Shanng smiles backsiage al Iho Caro Froe si. rn. if,. i

1985 appearance cn Chicago aro. trom lotl. Miss Black Chicago Zella Evans,
concsft promotet Al Haymon. Ansia ariisl Angela Bofill. Soft Sheen Products
chairman and lour sponsor Edward Gardner, and promolions coordmalor
JaiiTwe Smilhson ol Brainstorm Communicalions

BY NELSON GEORGE
NEW YORK A mt-rgfr of contem
(Mirary music, icospel's great sing
ing und Christian sentiments has
heen a goal of the music industry
for several years.

Under the guidance of the late

black music executive Dill

Haywood. PolyGram attempted a

RHYTHWf^LUES
by Nelson George

IT'S GOTTEN TO THE POINT that the man is un-

avoidable even when he isn't around. The cat is ubiqui-

tous even when he is laying low or, in this case, merely
in France shooting the film "Under A Cherry Moon."

Yeah, our subject this week is Prince, a writer/pro-

ducer/performcr whose presence can be felt in the up-

per reaches of the black smgles chart even while the

new single from his current album seek.s to chart.

His ex-bassist Andre Cymone is coming off a

Prince<lonated hit, "Dance Electric," that was an out-

lake from the "Around The World In A Day" album
Sheila E.'s fast-rising "A Love Bizarre" has Prince's

voice and touch all over it. Morris Day's "Oak Tree
"

attempts to play down his Minneapolis roots musical-

ly, though the lyric and video are extensions of the

singer's "Purple Rain" persona.

The Family's album doesn't credit Prince, and in a

recent Rolling Stone interview he tried to make the

point that the Family had creative autonomy. Yet the

guitar playing on the album sounds quite familiar, and

those screams on "Screams Of Passion" could come
from only one throat. Ta Mara & the Seen, produced

by ex-Timesman Jesse Johnson, are nothing but third

generation Minneapolis in look and sound. And we're

Prince makes news without

even doing anything

not even going to mention the unending stream of

Jimmy Jam-Terry Lewis productions of recent years.

With all this Prince-inspired activity, it is the outsid-

ers Ready For the World who have benefitted most

profoundly from his sound and look. These Detroit na-

tives, products of the most feverish Prince stronghold

in the country, took "Oh Sheila" to No. 1 pop by capi-

talizing on the appetite for Princely music. They
weren't the first non-Pnnce proteges to exploit his ap-

proach, but they have definitely been the moat suc-

cessful. And Ready For the World's success can only

mean the sound of Prince will continue to fill slots on

the black chart for months to come.

And Prince, as we know a shrewd young man, may
have put out the adventurous and strange "Around
The World In A Day" to maintain his identity and

avoid blending in with the many who have "borrowed"

his mnovations.

Short stuff The Force M.D.'s single "Tender
Love," the love theme from "Krush Groove," will be

on the group's upcoming Tommy Boy album, "Chil-

lin'," as well as the film soundtrack album. Jimmy
Jam and Terry Lewis produced . . Toney Lee, a fix-

ture on the New York indie label scene, has had his

latest single, "Night Lights. " released on ('riti()ue

Records, 400 Main St., Reading, Mass. 01867 . . . Ham-

ilton Bohannon, whose "South African Man" was an
early disco staple, is back on Cflmpleat Records with

"South Africa" Joyce Kennedy's duel with Jef-

frey Osborne, "The First Time We Maile l>ove." wa.s

one of the year's best love songs and best ballad per-

formances With her second A&M album, "Wanna
Play Your Game," the ex-black rocker checks in with a

diverse range of music and producers Osborne, who
produced "First Time," returns to cut the uptempo ti-

tle track and the ballad "Oh." Glenn Murdock, Ken-
nedy's husband and former co-lead singer of Mother's

Finest, produced "Too Much Smoke (Not Enough
Firel," while former A&M labelmate Gary Taylor
wrote and produced "Do Me Right." Raymond Jones,
writer of Osborne's "Stay With Me "Tonight," and
Freddie Washington, bassist and frequent collabora-

tor with Patrice Rushen, created Kennedy"s new sin-

gle, "'Hold On (For Love's Sakel. " Finally, three

tracks were laid down by John "Jellybean" Benitez:

"Activate My Love," "Never Let A Night Go By" and

"Let Me Know (If Love's On Your Mind)" . . . Speak
ing of Benitez, he recently signed a label deal with

Warner Bros., and his first artist signing is Jocelyn
Brown.

Slevie Wonder's eight-minute-plus remix of "Part-

Time Lover" is one of the rare times a producer has

been able to bring a fresh ear to a track he originally

created. With good funk grooves like "Go Home"' and
"Spiritual Walkers" yet to be pushed to clubs and ra-

dio, we can probably expect some more Wonder mixes

in the coming months . "Condition Of The Heart,"

Kashifs new single and the title cut from his new-

Arista album, is a departure for the singer/songwrit-

er. Vocally, on this cut as well as his contribution to

"Sun City," Kashif seems to be attempting a tougher

sound quite different from his previous efforts. The
12-inch's B side features a live version of "Help Your-

self To My Love, " a song written by ex-Kashif collabo-

rator Paul Laurence . . B.B.King'a "Six Silver

Strings" on MCA is his 50th album The single is "Big

Boss Man" . . In the world of rap, the answer record

is not dead (e.g.: the many "Roxanne" records). The
latest answer rap is Pebblee-Poo's "A Fly Guy" on

Profile, which comments on the Boogie Boys' "A Fly

Girl" . . . Bernard Wright's "Who Do You Love"' on

Manhattan is not only a fine record, but has a clever

video about the problems of young love that creates a

strong, engaging image for Wright. Manhattan also

has an image-enhancing video in circulation on guitar-

ist Stanley Jordan. On the heels of the fine Merc A
Monk video. Manhattan is gaining an admirable repu-

tation for showcasing its black male artists in videos

that do them (and black women) justice . . . Five Star,

that family art on RCA, has a surprisingly strong al-

bum and may follow in the footsteps of New Edition

as teenage favorites.

mix of pop and gospel Haywood
dubbed "neo-gosiiel" in 1982, while

artists such as Andrae Crouch have
been working on a marriage of
black pop and go8|MH since tlie '7(>s.

The Clark Sister.s' inspirational

dance song, "You Brought The Sun-
shine,"' was a left-field hit in lilM,

as was Alicia Mvers' ""I Want To
Thank You.

"

Using that connection lietween

the dance audience and inspirational

songs, A&M is breaking gospel vet-

eran Tramaine Hawkins' "Fall
Down (.Spirit Of l/ive)," and Qwest
IS pushing the Winans" "Let My
People (»o" through black radio and
club play "Fall Down" recently hit

No. I on Billboard's dance chart.

Hawkins' "Fall Down"' is the cre-

ation of former RCA black a&r
chief Robert Wright. Last fall,

Wright approached Hawkins, a sis-

ter of gospel star Edwin Hawkins
who sang on his pop-gospel hit "0

Happy Day," with the material.

'Though concerned that "some
IM'ople would feel I was selling out,"

Hawkins says, she decided to cut

"Fall Down" and two other songs
last December "I finally decided

that jieople will always critkize you
when you do something they're not

accustomed to," she says.

Wright shopped the songs for

most of 1985 before A&M's recently

hired East Coast black music a&r di-

rector Carol Cooper heard the tape.

"I had been interested in main-
streaming a gospel act,"' Cooper re-

calls. "When I sent the tape around
the company, I got automatic posi-

tive reponse."

A&M's so far successful goal has

been to tap into the dance market
and then hit black/urban stations as

well as gospel radio for airplay.

Black college radio at schools such

as Washington's Howard Univ. and
Atlanta's Spellman have also sup-

ported the record.

A.t a result, after one month on
the market, '"Fall Down"' had re-

portedly sold close to ;i5,000 12-inch

single.s and more than 1.5,000 seven-

inch singles in the U S. and reached
the black singles chart. Reception to

the record in England has also been
enthusiastic, and Cooper says there

iH a chance a video will be prepared
to exploit "Fall Down" there. An al-

bum featuring the other Robert
Wright-produced songs and some
collaborations between Tramaine
and Edwin Hawkins is in produc-

tion.

Qwest a&r director John Brown
had been a fan of the male gospel

group the Winans for years, but it

wasn't until after seeing them at

Los Angeles' Beverly Theatre thia

summer that he attempted to sign

them. "Everybody was raving
about how good they were," he re-

calls, "but I'd known about them
long before that show.

'"Through their public relations

person, Shelia Eldridge of Orchid
Communications. I contacted their

manager. Barry Hankerson I said.

"If you"re liKiking for a place to go,

please feel free t^i contact me." They
said. 'We are '

1 hadn't done any-

thing different at Qwest, and I'd al-

ways felt gospel had never been giv-

en a real chance at a major label."

"Let My People Go (Part II," pro-

duced by Mar\'in Winans and co-pro-

duced by Carvin Winans and Han-
kerson, has been in release about a
month. An album bearing the same
title has just been released.

Brown sees the Winans' music as

suitable for black and gospel for-

mats. "I didn't know the two had to

be separated,"' he notes. "The same
people who listen to Doug E. Fresh
should listen to this. The Winans
should also be able to play in con-

cert with a Whitney Houston or
Tina Turner." Qwest plans to shoot

a video on the Winans as well.
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ARTIST

CD 1 1 9
PART TIME LOVER 3.w<*sair« O-v STEVIC WONDER

TMMia ISOa MOTOWft

2 4 4 10
SINCU LIFE CAMEO

»lLAHtAARmiSS04OlO J POtn^MAM

3 2 2 13
rOU ARE MV LADY FREOdE JACKSON

fJiPIIOl hits

4 ( 6 11
I'LL BE GOOD RENC& ANGELA

S S S 10
THE SHOW DOUG E FRESH 4 THE GET FRESH CREW

6 7 7 11
STAND Br ME
Mnnn H'NAh HE KING JIE«[R M&IOtLtff)

# UAURiCE WHITE
CMUMBU J>0&»/l

CD 1 10 8
THE OAK TREE MORRIS DAY

CD 9 11 8
VOU WEAR IT WELL EL OEBARGE WITH DE6ARGE

® 10 14 8
WHO'S ZOOMIN' WHO ARETHA FRANKLIN

1 9* ID

12 22 7
EVERYBODY DANCE
1 I'J-'iiO^ IJ K'M1«^J'' 'AMAHAi

TA MARA & THE SEEN
AIM ;7()lt

n 3 3 13
1 WISH HE DIDNT TRUST ME SO MUCH
FK^tMA. !• (f.Ar^i'.iP. inrKf HPiitit |^|.P*^.»^

• B0B8Y WOMACK

® U 24 7
CARAVAN OF LOVE
1- J*it^<*L "At* MTAti ,1 (a.t* C AA5PU» Mfitt»)

ISLEY/JASPER/ISLEY

OD 21 25 8
PARTY ALL THE TIME
R JAMESIR IUK%\

EDOtE MURPHY

01) 22 27 6
EATEN AUVE • DIANA ROSS
GOiUi) At JACK&OfI* »lCHAPO$0MAGAlUllrd<eCiSe MC«B M JACKSON) >(>.A 14191

IS 13 13 11
SILVER SHADOW ATLANTIC STARR

i( IS 12 IS
OBJECT OF MY DESIRE
• n(«Mnftr)i >^ <> Ar< Mn E i^iiK aCmmonoi

STARPOWT

17 11 9 13
SCREAMS OF PASSION
[>A<,r . 'Mi lAM^.i'.; r-AuL SUMNNAM)

• FAMILY

OD 29 32 5
WAIT FOR LOVE
1 VAKj«0>!. MAtXJtMlT JB(

LUTHER VANDROSS
Ll^ i* (j'jfciiJ

19 19 21 to
MAKE YOUR MOVE ONME BABY CHARLIE SINGLETON

31 42 6
MIAMI VICE THEME
j..AMMt"l ..,il.",'.-n

JAN HAMMER

OD 32 38 e
FALL DOV«N (SPIRIT OF LOVE) TRAMAINE

20 20 12
TRAPPED
ne.i"'.f .>.'. AbHA*n hfucemam

COLONEL JBRAMS

(D « 26 9
COO LIN' OUT
1 I AWflt !» i:^tPAABf«. nft'l lAW, nFV-.ir->. r AMWim s

DENNIS EDWARDS

® 27 30 8
JKRUSH GHOOVE) CAN'T STOP THE STREET CHAKA KHAN

S 2S 31 9
SOMEBODY TOOK MY LOVE
L Plt^ tH MM JMKlPliMl dan; HMARtl

DORELL COLEMAN

26 U 1 16
OH SHEILA
sn *o< ">» i"i ^vowniMH vi* G sr(to;it(t c vAUtvTMi

READY FOR THE WORLD

27 17 17 12
HARD TIMES FOR LOVERS
AAA. FBH y-MfP , CfxWNiB V>ifR i GOiarM

JENNIFER HOLLtOAV

21 18 16 15
ALL FALL DOWN
N UAniiriKl' iRe.liF B JMiTHi

FIVE STAR

® 38 SO 4
OONT SAY NO TONIGHT EUGENE WILDE

PMKl 1 WC«(0 ' I'UNTlT

30 n 29 10
1 WANT TO FEEL I'M WANTED MAZE FEATURING FRANKIE BEVERLY

31 23 13 11
JUST ANOTHER LONELY NIGHT
r ':.AfM*l ) 1 A < 1

'1 1 . 1 .AMH. i ; A HU't 1

THE O JAYS

® 37 43 7
BABY I'M SORRY
it '.J

. M"» « M*i«i,
R.J *S LATEST ARRIVAL

dtlA^TtC • 99510

® 40 49 4
GIRLS ARE MORE FUN
W ^ARKf JP It- PAMin Jh ,

RAY PARKER JR
««it» 1 9352

® W 65 3
A LOVE BIZARRE SHEILA E

MAMMA BltO^ t ?S8M

35 30 15 16
1 MISS YOU
*,>WAif MAI .1 MAI ^l)

KLYMAXX
W_A rO*«STFLLAtlOM5;60« MTA

® 4S SI 5
SAY I'M YOUR NUMBER ONE
Orri.A AiIAiNA(At(f(VA«.>">;A AlIA'N WAICCWAN)

PRINCESS

® 43 48 4
THIS IS FOR VOU
OtUANA MMU(WM> (MMjNfA4l 0*KAWI

THE SYSTEM
MHWCL ' 9M0r AriANIK

® 44 47 6
1 CANT BEUEVE IT JirS OVER) MELBA MOORE

® 49 61 4
NEVER FELT LIKE DANCIN'
r, MAl^.i J< F fi fn A. '

I .1 (F-F irFMAIRrr-* . M 'fI KAfltn
TEDDY PFNDERGRASS

A'^TVUM . '•'4'y4'. tlEKIitA

® 42 46 7
STOP PLAYING OH ME VIKKI LOVE MITH NUANCE

AThAU MAt 4 1 < All AMH

41 24 19 19
SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON

Musi* i u^»\

® SO 56 5
YOU LOOK GOOD TO ME
FFAMTFfAfI- ilF<AI«f<,FB

CHERRELLE
lAfpUAOMiOH IPK

® S3 60 4
CURIOSITY
FFF«nAFii fFiJF/fFN 1 ANFFXF A /CMAH U KM&I) «;«IMM|

JETS
»* « j.'ftN.'

® SI 55 5
WHO DO YOU LOVE
, AF.iTF MMFF F. |. A.f.„F' I «HIIi |

BERNARD WRIGHT
MANKA' fAN Si«H 1 Aim in

33 71 11
PRIVATE PROPERTY
A « JF Ff* r A » »^FN( .

.

CARl CARLTON
rAUniANfA nd^t^'I'J M*~il M^iAW

39 39 9
ARE YOU READY?
Mr^F f fPFF F'FF, F^ Ff I/MAMF^ AlLfll JHHl)

THE STAPLE SINGERS
KWOAII 14 0^5*5 IP*

® 57 7( 3
THtNKING ABOUT VOU WHITNEY HOUSTON

Affl5fA 1 tAi;

® S9 63 3
SUHiCTION
n lAMI '. (H J*MI =.i

VAL YOUNG
(.r«o» tAi> MoTOmm

® 55 64 3
OHC^f THC^WMC TINA TURNER

CAR'Ot 55lfl

® SI 72 3
HONEY fon THC B£ES PAni AUSTIN

QMsi 1 jg9]5 wMi^NBnns

ARTIST

58

® 54 S8 5
SHE'S NOT A SLEAZE _ PAUL LAURENCE

CAPFTOl SWT

52 36 23 IS
DARE ME THE POINTER SISTERS

BCA )417(

53 34 33 17
ruroKH * KOOL & THE GANG
.SSXfaltt' « , 1 .<yx» t.t OAKC imiLi. i t«icj» kooi 4 tnr rjHC, a irii ttoM < n <auf

54 41 41 7
SPEND THC MGHT WTTH ME
» lAAM j|F* JAMt'jl

RICK JAMES
IVMO* FFW« MOTOWN

® 81 2
cuncfNCV KOOL& THE GANG

® 1HEW COUNT ME OUT
/HUANFtF -F' 'FMA F. WAN HIV 0 I«A*S)

NEW EDITION
MTAAJTOJ

57 35 34 14
YOUR PLACE OR MINE
A A ^*.| ' hAf»A - , A A JfXSf

T>IE BAR KAYS

58 48 36 19
ALL OF ME FOR ALL Of YOU 99

OCA l«OU

59 56 54 7
SHAKE 'EM DOWN DIMPLES

60 60 66 S
I'M GONNA TEAR YOUR PLAYHOUSE DOWN PAUL YOUNG

CeL) 68 81 3
MORE THAN FRIENDSXESS^THAN LOVERS ONEWAY

MFIA

(62^ 70 71 4
BIG BOSS MAN^

^ ^ ^
BBKINC
WA S2A75

66 78 3
MORE THAN YOU CAN HANDLE
.1 .

1
F • .ti^>» C^MSOA GBARSltF

LUSHUS DAIM 8i THE PRETTY VAM
MOTOFAFN CO**:tFTt: I 50 F AiQtW«

64 52 52 6
HARD CORE REGGAE
MtW AHF'F* I litr.c- nA-FMeiCF nBOftWSOA* MMOBAltil

FAT BOYS
TFjTBA Oil

65 62 40 8
THE WAY YOU DO THE THINGS YOU DO/MY GIRL
n-AiF J oAi'sBL.f ABMCFFj'FiAFPjFrt »F;(FFN'.nN » 0 oncj tt^ t< i

OARYl HAU A JOHN DATES
IFFflFlF «A-A1AIFS

i-ppy 79 2
IT DOESNT REALLY MATTER
U Fir .ilMAf. Fft *W> 'MAN

2APP
MJMFtanOS T ?MJ9

77 90 3
HAVENT YOU HEARD THAT UNE BEFORE GENE CHANDLER
DtfUWf^iFCt AWUii4;^&CMAF»CKCF»FP«FF<»AAf A BATaifN aMiJf*AMM(Di FAST H)| rgOJ

76 82 3
SUP N' SLIDE
IWIuWf FJMFUW E&AMtHURV FfXNlnF

ROYAYERS
CauUM WOMll

69 47 35 14
DANCE ELECTRIC
F>0*A t A''FAA>t< fF'B 'iFTrF

ANDRE CYMOtC
COUJMBA 3e«S4»

V IVJ 84 2
ALICE. 1 WANT YOU JUST FOR ME
F Jl I . '.JF:t J .J MFJF3FJ1 VlOFJt' F'lJLL FIjOCfF

FUU FORCE
ca-iA»A 3»4n«;i

71 80 5
IF LOOKS COULD KILL (DOX) NONAHENORYX

BLA lAlU

j2 72 73 5
SKOOL<KOGY lAINT NO STRAIN)
• FV1F VF-j.. I««*. F to- FF ,iF»Ff , fOfIAfXCF^ 1 AeWXKBF

Rose GAMES

73 77 4
SOMEONE ELSE'S GIRL
•i A»F..-- A -FF.i ^ AA < FhOAAASF

L£6«a
BFV.A't F4 0«JOtJ«

80 2
ALWAYS AND FOREVER
. F>Ai F A -F WPF FJTi Ffi,

NKOU
Bf»TWA.-r i7-0MU TSr

67 68 6
DREAMS
Fi^.O-F i- 'AHP CMCCUfr RSCOTT)

SAWKECTTY
tPCOMA*

® AMERICA
WF, [ l«f AKUIOMFWWCIAUfVOlUTIOHl

PRWCE & THE REVOlUnOH

83 2
THE SHOW STOPPA
"iieflF "IB FF MMC^ ^OCAIIOMI

SUPER NATURE
POBAAt lAli

® 89 2
TEU ME TOMORROW ANGELA BOFU

ARFETA 1 4A11® NEW^ YOU AINT FRESH
F rumf n D VFSAOir' F<.TnoMAM MCuoi cu«fiic*» saciwii

BOOGIE BOYS

80 82 83 3
STILL SMOKIN'
tfFF^AaFFFAAFFHU'FFVFlMFFWtO RflltD IIISMIB IAV(B*>

TROUBLE FUNK
5LAW » 9961 J ATUWT1C

(ID 88 89 3
COULD IT BEJ.OVE LONNEHU.

IMAMSOM} Fn

NEW^ COLDER ARE MY NIGHTS
, F . p:.-iF . F, « , ,

, „»HD|
THEISLEYBROTXRS

® NEW^ TELL ME WHAT lI'M GONNA 00)M I-IF MAPFf-f
,
i MMAODtHF

CON FUNK SHUN
A«n>:v«T 5.A40 F 69 ' Pa»CM«® NEW^ GOROrS GROOVE CHOICE M C S FEATURING FRESH GORDON

F F^^;,!*, FF.-[*^,t tiF.FAtiFr*lS JDAHIFHG SDU»* ABFWtAAOm (iFFV-XlFFF fUM*BO*Bl>F® NEW^ CONDITION OF THE HEART KASHf
Aia«1A F 94FA® MEW^ ROUND AND AROUND

^FAHAAntt lOfiaAAFWlti
JAKI GRAHAM

aviTaL»F(

87 86 88 3
YOU ARE THE ONC
FW'Ft.i iipwa JCOMfF» ASfcBTMi

STROKE
FIIAW WIJ ATVMmC® NEW^ YOUR PERSONAL TOUCH

»F,|FF(»F,F F Mf (AFILAHI iAa(0»^( FM^FAFIlANCt
EVELYN -CHAMPAGNF' WNG

FKAI420F® NEW^ MR DJ
XJtFNiO»»MtASll(l,B X>nSMt U IfASIt

THE CONCEPT
T^«-A»K«01F»

\£Sf' NEW A aWNlEN HEART CAN MEND
FAMF*lf

F IMAjn^lFI FtCMI^F
ALEXANDER O'NEAL

91 91 67 7
EYE TO EYE
F

.
'1 .1 Ftsrw irF oi B onuANMf I

GOVrtST
F*«ISA1F^ Ajr90}

92 69 69 8
BABY rrS YOU
F MAYF i.

1
IF ,F MAFFftUDl

CURTIS MAYFIELD

93 87 62 9 GOTTA BE A WVINER
F MAF'f«*mFAAH»SfMMASHi% GmiFAM^)

HUEV BABY HARRIS
|AA.VA(

94 (3 44 17
FLY GIRL BOOGIE BOYS
iruMWHDWFRAfAUFFiFBWAAH IfUiiOi VfFWf COOKtt aJ«B SflAttin ^AfAIUA SAM

95 61 37 14
STAND UP
F< HMtSFrMFFF AJ>4Fr^»N JKF«CMr)

HOWARD JOHNSON
FUMin>

96 65 57 17
I'M LEAVING BAST
M'.FAFMFIMICWWB »)M4IAF~lt UO 9IA F PntCiUM

97 64 53 8 JAM4IASTER JAMMVr
HSMMTMSF SMfFm,'f>MMl«A OMCtFANFClS J»IUOO t a«TM>

RUND M C
«'F>A( '0«F

91 75 75 5
ROCK THE NATKM
F AFH AFA. (F MX SOM lOUNC AlMLAfF*F FCFFA.?'yi!:*B*fl''o*''

99 74 74 6 AMERICA
* iMFM FA ii OWl XRj., ...'Sy'^'S BLOW

\m 90 86 •
BULLETPROOF
F-F

F FNTUHC^MFTFI BiCaiFIIOM !»' FiONOF
GEORGE CLINTON

tli *.th Ifw (iMt»r A.r[^e, arwl ulr-. gaw^ lh.» w»«4 V«l»o cIk> ***-l*OUi»^ Hfcard>n« tndutlry Atv* Of Apwika (RIAA| Mai tw <^i«^ or ««• r.«ttH>« orutt A f»lAA Mai tew l-o "-"w*^
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Biiibood Hot Black Singles
A rMik(n( ol tht lop 30 Mack inftti by mIm and airplay, r«tp*cl)w*l|r. «*th rcfaranc* to CKti lilto'a composite potition on lha main Hoi Black Singles chart.

A
/

V*
SALES

/ ART(ST
HOT

BLACK

POSITION

/i/i/ AIRPLAY

Ay//
^5

?S
1 PART TIME LOVER STEVIE WONDER 1 1 1 PART-TIME LOVER STEVIE WONDER 1

2 5 SINGLE LIFE CAMEO 2 2 3 THE OAK TREE MORRIS DAV 7

1 7 YOU ARE MV LAOY FREDDIE JACKSON 3 3 5 YOU WEAR IT WEU EL DEBARGE WITH OEBARGE 8

« 6 I'LL BE COOO RENE & ANGELA < 4 ) WHO'S ZOOMIN' WHO ARETHA FRANKLIN 9

S 4 THE SHOW DOUG E FRESH Ii THE GET FRESH CREW > 5 9 EVERYBODY DANCE TA MARA & THE SEEN 10

( 3 1 WISH HE MOWT TRUST ME SO MUCH BOBBV WOMACK 11 ( 7 STAND BY ME MAURICE WHITE 6

7 % STAND BY ME MAURICE WHITE 6 7 4 SINGLE LIFE CAMEO 2

1 9 THE OAR TREE MORRIS DAY 7 i 12 CARAVAN OF LOVE ISLEV/JASPER/ISLEV 17

> 10 YOU WEAR IT WELL EL OtBARGE WITH DEBARGE 1 9 6 I'LL BE GOOD RENE & ANGELA 4

M 13 WHO'S ZOOMIN' WHO ARETHA FRANKLIN 9 10 16 EATEN ALIVE DIANA ROSS 14

II 7 OH SHEILA READY FOR THE WORLD 26 11 13 THE SHOW DOUG E FRESH 8, THE GET FRESH CREW 5

U 12 OBJECT OF MY DESIRE STARPOINT 16 12 It WAIT FOR LOVE LUTHER VANDROSS 18

U 17 SILVER SHADOW ATLANTIC STARR IS 13 21 PARTY ALL THE TIME EDDIE MURPHV 13

M 27 CARAVAN Of LOVE ISIEV/JASPER/ISLEY 12 14 19 (KRUSH GROOVE) CAN'T STOP THE STREET CHAKA KHAN 24

IS U SAVING AU MV LOVE FOR YOU WHITNEY HOUSTON 41 IS 8 YOU ARE MY LADY FREDDIE JACKSON 3

l( 23 EVERYBODY DANCE TA MARA & THE SEEN 10 It IS MAKE YOUR MOVE ON ME BABY CHARLIE SINGLETON 19

17 22 PARTY ALL THE TIME EOOIE MURPHV 13 17 27 FALL DOWN (SPIRIT OF LOVE) TRAMAINE 21

» 15 ALL FALL DOWN FIVE STAR 28 11 30 DONT SAY NO TONIGHT EUGENE WILOE 29

1) II SCREAMS OF PASSION FAMILY 17 19 11 HARD TIMES FOR LOVERS JENNIFER HOLLIDAY 77

» 19 TRAPPED COLONEL ABRAMS 22 20 21 MIAMI VICE THEME JAN HAMMER 20

21 24 MAKE YOUR MOVE OH ME BABY CHARLIE SINGLETON 19 21 - GIRLS ARE MORE FUN RAY PARKER JH 33

22 18 JUST ANOTHER LONELY NIGHT THE O JAYS 31 22 20 SOMEBODY TOOK MY LOVE DURELL COLEMAN 25

23 1 MISS YOU KLVMAXX 35 23 A LOVE BIZARRE SHEILA E 34

2« EATEN ALIVE DIANA ROSS 14 24 25 COOLIN' OUT DENNIS EDWARDS 73

25 MIAMI VICE THEME JAN HAMMER 20 2S 10 1 WISH HE OlON-T TRUST ME SO MUCH BOBBV WOMACK 11

2( 30 COOLIN' OUT DENNIS EDWARDS 23 2t 1 CANT BELIEVE IT <IT'S OVER) MELBA MOORE 38

27 29 1 WANT TO FEEL I'M WANTED MA2E'FRANHIE BEVERLY 30 27 SAV I'M YOUR NUMBER ONE PRINCESS 36

21 FALL DOWN (SPIRIT OF LOVE) TRAMAINE 21 21 THIS IS FOR YOU THE SYSTEM 37

29 20 CHERISH KOOL & THE GANG 53 29 BABY I'M SORRY R J S LATEST ARRIVAL 32

30 28 HARD TIMES FOR LOVERS JENNIFER HOLLIOAV 27 30 NEVER FELT LIKE OANCIN' TEDDY PENOERGRASS 39
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BLACK SINGLES A-Z PUBLISHERS/PERFORfMANCE RIGHTS/SHEET MUSIC
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SMMincOnt

MJCf. I WMT rOV lUST FM Mf
.»c-'i:t'kI BUI

AUfJkU DOWN
I BW ««r UCAf VMtn A$CAP>

HiCriKFOIAUOr 10U

iDM >Kkf«« "Jl lUi SonfiCinSmg ASC*^

juMnMoroacva
rAodionp, P«S/WrK), ASCAPi

Howl ASOP>
« usrouRtAirr*

'Arff.* eMi.

n UftllT^TOU

6 MBOSSHIUI
'O^wt BMI A/: BMI/CBS Umrt IMI)

» « inKEN HUn CM WW
P^tV-Tt A^iU''H.»nlC*rOt.ASC*f)

i« suufT nroof

^r^Veaan BMi -Vetteps. ASCAPi

CAMvMi or lOVf

CMUSH
lD«l.(tir1ui BMIi

HiclMk ASCA^'MMtf Tumj. IMI)

CONDmON or THE HCAITT

~%rM BMI/MCA. ASUP)

COOIM-MH
.J(*»Tr. ASCAP'KMW MC*r/TiifWMrhj. B*l,'*»ilJ

ASCAP,'1l<nAJCu&. ASCAPi

COULD (T BE LOVI

<H»i AAt*mn. BUI'Virtifu. BMl
C0U1IT ME OtTT

' N«w '>n*r jtiOP ASCAP)

cuftosm
rAlnu A$CAP.T'<mM.ASCAp/lnMig. BMI)

OAHCE EUCTViC

,ConlrB«ri», ASCAPi

DAHENE
/WB ASCAP/BabMortfomtm ASCAP/Dlw Wim

DOrrSAVNOTONICKT

u

DKAm
iH*'* BMI I

UTtN AIM
iGibb B<arhf% BMI/IMt. em/UwtfilBpa. MM)
fMEKfMCT
iDe(i|hl1u< BHli

EVUtTMOr DANCE

(Out PMf*t ASCAP/JUnn. ASCAF)

EYE TO EVE

(ATV BMI I

f«U DOWN nPIMT or LOVE)

iMtw ISCiP'ltH'*, ASCAP,

riT GIRL

<U4o SMIArMrpi. ASCAPt

cuts AK HOME FUN

(tbyiMj BMII

GOnrscBOOK
ittt C''!. BMI.

BOnAKINHMOr
(Prahioin, ASCAP/tKC Milttm. ASCAP/Hurhit.

ASCAP H* DA ASCAP»

HARD con nUAf
lArrrtW' Pjii ASCAP/HuwJ AJCAP-fooH Pnirf. BMIi

MHO TIMES rOR LOVERS

rBIXh 1 1d", ASUP ftC SW|1 ASCAP,1*llrt. ASCAP'

HAVEN7 tOU HEARD TMAT UH[ BETORf

iCxhMt BHil

HONEY FOR THE BEES

I CANT BEUCVl fT (ITS OVER)

WiUnden BMlr'/omlu ASCAP)

I HISS rou

(Sp«lfir'VH ASCAP.

I NANT TO FEEL I H NAHTtO

lAmi/fYnrf' BMIi

I WISH HE DIDN'T FRUST HE SO MUCH

iPe» Pod. ASCAP'P«i II On, ASCAPy Ski-lOu*

ASCAP/lfi^, ASCAPi

IF LOOKS COUU) KlU lOOA)

\U\ Vm' Hun Oul BMI)

lU BE COOO
<A L< Mo4r. ASCAPi

I H CONHA TEAR VOIIR PLAVWUSE DOWN

ilr«in|. BMij

I H liAVINC BABY

FT DOESn REAUY BMTTCR

aroulitun'v BMI/SJtl. BUI)

V lAH MASTER lAMWN
(fVdotri iSCAP.RviridooM.ASCAP)

31 JUST ANOTHER LONELY NIGHT

<Dcx*n]<«<vBHI.Piiw BMIi

n (KRUSH CROOVt) CANT STOP THE STKET
iA^'i.ASCAP.'S»tMdhilui« ASCAP BlKkwooC

BMM«n.ct(ii BMI-

M A LOVE BIZARRE

iV,le'rm, ASCAP.

19 HAXEYOURHOVEONHEBABr
iifxri BMI]

a MIAMI VICE THEME

(WA ASCAPi

tl MORE THRN FtlfHDS LESS THAN LOVERS

(0«ttm% BMI MCA ASCAP.PwIi^, BMI.

U HORE THAN YOV CAN HANOU
iJoMIc ASCAPrDKS ASCAP/CoMCXltd ASCVi

19 HROJ
(Dirt such. ASCAPi

n NEVER FELT UKC MNCIN'

IWjIpcritfi. ASCAP/We ASCAP,«e«n SmwiI.

ASCAPi

7 nCOAKTRa
(Y«[>S«.ASCAr.WBM

l« OBJECT or HV BCSIRC

lAMModr. BMI/PTi>ln(D BMi/H*mMliH BMI/HrriTi

Dimowl, BML-YMevMn. BMIi

26 OHSHCKA
* RMilt Far Ihr Waild. BMI.'buMur L«t. BMI ariiie

Lou BMIi

IB ONEOFTHELIVHK
IttMiki. ASCAP/Arob, ASCAP)

I pMrr rHHiom
DbMi ASCAP/Bbdi But, ASCAPi

|] PARTY RU TME TIME

• S'MW Cirf
.
ASCAP PUtiCMVil Lm|W, ASCAP<

45 PRIVATE PROPERTY

lUuK MmkM BHl)

9B nCli THE HATKM
iTnnp. Btth

M ROUND MO AnUNO
.V.'|in iy,AP

II SMVING ALL HT LOVI FOR YOU

• PrMKi-Si'fr) A'j'Af' 'xiNti Gmi EMI. BHIl

3t SAT I'M TOUR NlfHBEfl ONE
iT»i*.» A:;fAP

17 SCREAMS Of PASSION

(Pwit, ASCAPI

a SEDUCTION

(SlorwC'h A$CAP.'Hjt«nallAHvt ASCAPi

S9 SHAKE EH DOWN
(OjI lhctiF«ld KjI. 8MI/$omi C»i Sxit ASCAP)

SI SHTS NOT A SLEAS
iBtiifi BtfTM ASCAPi

9 TNESHOW
iK(f)ue BMI Mifk 01 AtA, BMIt

n THE SHOW S10PPA

iPop Ad ASIAPi

IS SILVER SHADOW
;Alffio. ASCAP.' xKliwjf ASCAPj

2 SWCLE LITE

(AR S«tin| {ft ASCAP.'LifTv Ji BMI)

72 SKOOl^OCr (AIN'T NO STRAtN)

iBi| Tfir. ASCAP

.

U SUPN SUDE
[Mlvmr BMI)

B SOMEBODY TOOK MY LOVE

lAckrc ASCAP.lHiWA'ri SpMil. ASCAP /Saciririi Hoa.

ASCAPi

T3 SOMEONE ELSrS CIBL

(Niltonil LcitM. ASCAP'Biiruniin. ASCAP.AmencM

Lv4tu« BMl.ToUl Ifnjfe. BMli

91 SPtND THE WCm WITH ME

iSlDwCrff ASCXP/ftJtorgl LU|ut. ASCAP)

fi STAND Bf HE
iRi|*ilMHi( BMl.Trw BMI'Unicft«ptl.BMI/AOT.

BMIi

99 STAND UP

iHoi«. BMI, irvifvi, BMI/Almo. ASUP.-Cflima.

ASCAP)

•0 STIUSMORir
IHif|it>ul. ASCAPi

•0 STOP PULVINC ON HE
if r«th \titv.. ASCAP MCA ASCAP)

n TEU ME TOHOmOW
(HMdofflNoln ASCAP Ap>il ASCAP.CKMOli.

ASCAP/DMrf UUnf ASCAPi

Bl TEU ME MMAT (I M GOWM DO)

I Skf Pttot 6ML NibOMl LMfW. ASCAP'Vjn Nou

BeAtai BMi'PUIinumCold ASCAP)

4? TMNKIH6AeO«TVflU
iRimil. BMI.N** MtfUC Gin«. BMI/HCA ASCAPi

37 THIS IS FOB YOU

.Sc«nM ASCAP TjfW SI*. ASCAP.

a Twppco
(Uaolv. ASCAP/HCA. ASCAP/Moonwii. ASCAP)

RV 1 ilRPI1Di LnDCBi L
b)r iTi«ir number of titl«i

on lh« Hoi Blick Stngloi ch«rt.

LABEL NO. Of TITLES

ON CHART

CAPITOL (9) 10
Manhattin ( I

)

EPIC {31

Pfivale 1 (2)

Tabu (2)

CBS Associated (1)

ronraH \ \}

MCA (8)

fytCA,'Constellation (1)

POL VCiRAM 9
Mercury (5)

De-Lilt (2)

Atlanta Artisti (1)
facshlsrwa /II\.fJIS9ul«<>^« \ i J

9
Total EipffnefK^s ( 1

)

WARNER BROS. (5) V
Paiiiey Parti (2)

L*6n?n ( 1

J

QwesI ( 1

)

ARISTA 7
ATI Ar^Tir (\\ 7

Island (2)

4th&e'Way(l)
Miragr 1 1

)

Omni (1)

Phillf World (1

)

COLUMBIA

MOTOWN •
Gordy (4)

MoIown.'Concctlcd (11

Tamla < I

)

AtiM 4

ELEKTRA (1) 2
Asylum (1)

PROFILE 2

CRC
CHRYSALIS

DANVA/fANTASY
Reality (1)

FAST fIHE

MANHATTAN
RI R (1)

NEXT PLATEAU

POP ART

SUTRA

TOMMY BOY

TUCKWOOD
URBAN SOUND

WAH FOR LOVI

lUoCitRoWM^ ASCAP Apiu A^CAP tiilUii] BMI)

THE WAT TOO 00 THE THINGS YOU DO/MY BRL
I lobrM. ASCAPi

WHO 00 YOU LOVE

(Befurt) WM|lit eMi. Mcftoini.eMll

WHOS ZOOMIN WHO
(Otlil^kSki ASCAP BHRVT. BMi
YOU AINT FRESH

(Ulci BMII

VOU Aflt MT LAOY

iZonUi ASCAP

TOUAIf THEONE

IWIHOT ASCAP SiOOOWASCAP'VcfvTtfrv. ASCAP)

YOU LOO* COOO TO HE

irV< ASCAP'ArjftI C«(lf. ASCAP)

YOU WEAR IT WEU
l>o[>f(f AjCAP

TOUR PfRSOHAl TOUCH

ittj rri liiw'lirt BMI, Sc«i| A Tion. BMh
VOUR PLACE OR MINE

lB« IU*i'BMt/«tmr liir«fU^ BHli

SHEET MUSIC AGENTS
jrt l.itM tor pwno'irocal ihevi muiK CD0«3
and may not rc-pmml rniacd toHo rifint

ABP Aofii BiAchxcod CF>P CohimtHa P>cnjm

AIM Alino

B^M e«t»ii>Milli

8 3 8<| Three

BP Bradtoy

CHA Chapptfll

CLM CtvtrryLanv

CPI Cimino

HAN Hanun
HL HalLwnard

IMM Kan Mogul!

PSP P««r Soulhtfn

PLY Plymouth

WBM ViarntfBrov

BILLBOA^NUVBUBEn^. IWJ
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At Philly BMA Meet Gamble Speaks on Lyric Controversy

BY NELSON GEORGE
PHILAOKl.PHIA Thv Klack Mu
sic Assn.'s recent panel on lyric cen-

sorship here was highlighted by
comments on songwrilinn by the

usuiilly reticent oo-fnuniler of Phila-

delphia International Records. Ken-

ny Gamble.
Speaking of the controversy gen-

erated by the Parents Music Re-

source Center about pop lyrics,

Gamble said, "I'm certainly against

any type of censorship. I don't think

it's a good thing to have on your

mind when you wnte
However, Gamble added that he's

in favor of having lyrics printed on

the back of album covers He noted

that Philadelphia International has

always reprinted lyrics on the back

or inside sleeve of albums. "As a

songwriter," he said, "it gives me a

better shot" at having the words un-

derstood.

A song like Billy Paul's hit "Me
And Mrs. Jones" might be stickered

under some proposed guidelines.

Gamble said, but songwriters
should not let that affect them. He

said that particular song, a tale of

adultery, 'was a fact of life. I write

about the things I see A songwriter

has to write about the limes he lives

in
" He noted (hat another Billy

Paul hit, "Let's Make Baby,"
•wasn't about lust . . You have to

look at where you're coming from.

"People have damned this music

from the beginning." Gamble said.

"The evening news should be X-rat-

ed. There's probably some people in

Washington trying to hurt the mu-

sic industry"

Aside from Gamble's comments.

the most interesting observations at

the seminar came from Malaco vice

president of promotion Dave Clark.

"Censorship is nothing new,'" he

said, noting that Billie Holiday's

song about the lynching of blacks in

the South. "Strange Fruit," was
banned in many parts of the coun-

try. He added that the first song he

rememl)ers being banned from air-

play was a blues number titled "A
Mean Black Snake Is Sucking On
My Baby's Tongfue."
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/ ARTIST TITl^

/ LAMi iiMMafa cn&riiiiiiiTmctaati rUG i&Tmiui

CD I I 24 ntCDDIE JACKSON A CKoiToi ST ir4M (Bfli 15 MMla ai No On* ROCK ME TONKiHT

CD 3 < 3 STEVIE WONDER i*ml» 6ij*iLM0TonN(»»e) icoi IN SQUARE CIRCLE

3 2 2 31 WHITNEY HOUSTON A wnsta Ai8S7i?ii4t) <a)> WHITNEY HOUSTON

4 4 4 16 CAMEO ATLANTA AHTISTS 824546 IMl POI.VCRAM (8 981 SINGLE LIFE

i i S 7 B088V WOMACK mca s>i > <• lax SO MANY RIVERS

i 6 3 23 READY FOR THE WORLD ka ssda m <>i icn^ READY FOR THE WORLD

7 7 6 IS ARETHA FRANKUN • awsta al 88286 ib98i icoi WHO'S ZOOMIN' WHO

1 1 9 19 RENE li ANGELA MCKOtit b24801 imi nxrowM 18181 icoi STREET CALLED DESIRE

9 ) 7 46 KOOL & THE GANG A H liti m i pqh&ham is fa (Oil EMERGENCY

10 10 10 10 BOOGIE BOYS ..APIKX ST 1 2409 18 981 CITY LIFE

(n) 14 14 31 LUTHER VANDROSS A inr •( 19882 iCDi THE NIGHT 1 FELL IN LOVE

(12) 12 16 5 MAURICE WHITE ioiumbia ic J98a j MAURKE WHITE

13 13 13 12 PATTI LABELLE pib f2 40020 tpic PATTI

14 11 12 7 THE BAR-KAYS MlflCURr 824727 i nxvCRAM (8 981 BANGING THE WALL

IS IS 11 11 9.9 RCA 1FU 8049(6 981 99

® 17 19 11 5TARP0INT f ilHTRA 60424 (8*1) RESTLESS

(12) 22 3S 3 SOUNDTRACK mca tiso i9 98> MIAMI VICE

u U 17 9 THE FAMILY pamo paoh 2«.)»2 MlTr.(p(wo^ THE FAMILY

OD 2S 2 MORRIS DAY bpos 2S320 (B 9B) THE COLOR Of SUCCESS

20 2S 25 ATLANTIC STARR aam 'J' soi^ i^ ^61 AS THE BAND TURNS

21 27 7 TNE O'JAYS T> I) ',is)0]0 MAr«urTAniB48i LOVE FEVER

d) 23 23 10 FIVE STAR w-A Nil 1 AOs; iB 48i LUXURY Of IIFE

23 U 11 U THE POINTER SISTERS ka aji 1 S4S > 18 Miicn CONTACT

24 24 20 42 KLYMAXX M< A -ON'.TrilATlONSS29 MCA (8 981 MEHING IN THE LADIES ROOM

(D 30 22 7 SHEILA E PAlSifr PAirn 1S1I7 18 98) ROMANCE 1600

K 2« 2t 32 [>EBARG£ • LJjWUT (.123 Gl (MO'OAN (I(<»B» (COl RHYTHM Of THE NKSHT

Zl 21 33 32 MA2E FEATURING FRANKIE BEVERLY • rAniix st 12)77 18981 CAN'T STOP THE LOVE

a 1) IS 34 JESSE JOHNSON'S REVUE • aam > s«2< ia 9«, JESSE JOHNSON'S REVUE

a 29 26 12 FAI BOYS --!(" 98, THE FAT BOYS ARE BACK

(D 39 40 2S COM FUNK SHUN uinruoi 824>4S lu I i<ca'OUMie98i icOi ELECTRIC LADY

(S) 37 42 3 DIANA ROSS HT-A A7L1 S422 l8 98) iCDl EATEN ALIVE

32 32 37 2S RICK JAMES ijwsn 6i)su woTONNia98i GLOW

33 33 39 30 ALEXANDER O'NEAL iauui; J9])i (nc ALEXANDER O'NEAL

(D NEW^ ISLEV/JASPER/ISLEY asvxuaiiii ki aoi i8 inc CARAVAN OF LOVE

3S 3S 44 6 DURELL COLEMAN ciamo 9029J aiianik: (8 98i DURELL COLEMAN

4« 6S 3 CARL CARLTON • > ,Am ant.a h227ds i P0iTcn«AA(B98i PRIVATE PROPERTY

4S 49 4 CHARLIE SINGLETON aki-.ta a, a 81b9 (8 981 MOOCRN MAN

31 27 21 26
PRINCE 4 THE REVOLUTION A'
PAi'Al f l*(W JS.-Hb 1 ^APNl W b(*-7S '9 98) (CDl

AROUND THE WORLD IN A DAY

/mi/
/^ / ^ / 'V / ^

/ ARTIST
/ ^ABIL 4 NUMBIB 0r'^IH«U'IN<,(A8Cl (VXi l(ST PfrCtl*

TTTIE

39 31 24 9
LISA USA/CULT JAM WITH FULL FONCE

. M*. AW- 401 is
LISA LISA/CULT JAM WTTH FUU FORCE

(40; 52 5« 3 KURTIS BLOW MlBCUPr 826141 I TOlTIWAy (A 98 AMERICA

43 46 5 OSBORNE & GILES afD(Aart st 7jioi (jU8ia 8 98 STRANGER IN THE NIGHT

42 42 45 5
DARYL HALL 4 JOHN GATES
WA Ai,

1 -CIS i!\ <;h, (-Ol
HALL & DATES UVE AT THE APOLLO

43 36 34 1 JENNIFER HOlUOAYiar«»<>«24«7j>((A<»««e<Ki5 .8 981 SAY YOU LOVE ME

Km) 54 2 EDDIE MURPHY -auaka >r »9«2 ica HOW COULD IT BE

45 31 36 15 DENNIS EDWARDS cowr biabcliaoioinn is 98 COOUW OUT

46 34 31 65 BILLY OCEAN A^ avt jii82U ansTAiBvai ia>i SUOCIEf«.Y

47 47 29 23 LOOSE ENDS MCA SS88 i8 9>i AUTTLE SPICE

57 52 37 SADE A POflTSAlT 878 )9S8l t»V ,COl DIAMOND UFE

49 50 30 7 ANDRE CYMONE cixuawu rc *ooi7 <cdi AC

(g) 59 63 3 B.B.KING M( A S616 IB98I SIX SILVER STRINGS

SI 41 31 7 TEARS FOR FEARS A-' Mti^ruif b2a30oi potrofuui 8981 SONGS FROM THE BC CHAR

(D NEW^ TA MARA 4 THE UEN aim 5f»u>7s i> 981 TA MARA 4 THE SEEN

S3 40 41 21 UTFO StLiCI 21614 (8981 UTTO

S4 SI 43 33 THE MARY JANE GIRLS •coBlTr 809101. WToam 18 981 ion ONLY FOUR YOU

SS 49 50 13 THE SYSTEM MifiAr,f 9020 1 atlatitic ib 96) THE (UASURE SEEKERS

S6 56 60 n STEVE ARRINGTON ailantc 8I24S ,8 98( DANCIN IN THE KEY OF UFE

57 44 32 10 THE DAZ2 BAND •«iix>n6i49w i898i HOT SPOT

sa 60 53 n STANLEY JORDAN am noti it asior (Ujhioa (B98 ((3J1 MAGIC TOUCH

59 53 54 24 PHIL COLLINS A-' ARANTIC 81240(9981 l(X1 NO JACKET REQUIRED

® 61 62 2« MELSA MOORE taj^toi st 12182 ogBi READ MY UPS

61 61 64 4 ROXANNE SHANTEw a«t (« 4490 18 981 OeFMUMX. 1

C2 56 51 13 ONE WAY MTA SSS2 (6 981 WRAP YOUR BOOT

S3 S3 55 37 RUN-O.MX. • moriLf mo 120s (8 981 (CDi KING OF ROCK

NEW^ SOUNDTRACK WAMC8 eaos 2S29Si8 98i KRUSM GROOVE

® MEW^ ANGELA BOFILl ATCSTA AL88l9t(8 9Sl TEa ME TOMORROW

(« 46 47 6 HOWARD JOHNSON ami ie4982 I8t8i THE VISION

67 55 56 5 AL JARREAU waumhbbos 2SJJ1 |89«| iCTit IN LONDON

61 62 41 16 GEORGE CUNTON c»»to> si wait ,89Bi SOME Of MY BEST JOKES ARE FRIENDS

69 64 59 72 TINA TURNER A4 i aistoi si i2}10(8 98i (Coi PRIVATE DANCER

70 66 69 24 SHANNON SMtAT,! 90267 ATVATlllC IB981 (COl 00 YOU WANNA GET AWAY

71 67 57 13 STING AAM -J" I 7S0 (8 981 (COi DREAM Of THE BLUE TURTUS

72 69 7* 25 BH.L WITHERS L(xu>«(A<c»8a> WATCHir4G YOU. WATCHING ME

73 65 67 46 MADONNA A>«i« 2M97 1 «mimii iSDS (B 9«l ItOI LIKE A VIRGIN

74 74 71 54 NEW EDITION A x. a ssis i898im NEW EOITON

75 75 70 25 GEORGE HOWARD t»a m 205 mo aiio laea. DANCING IN THE SUN

' Albumi.*itnth#|rwt»it wlMg.initti.iwwl. (CO) C«mp«:t ttac WrtHiWt • n*«M4n| 'nduihy Aun O Am«nca (RIAA)
cf>rtitic»twn lor uiM ol 500 OOO unit* * RIAA certtftcattO" tor »**«<>*w rn^wnuoitv wrtti each ad*t»oftal fntitw4i i»«««i#db» a
ni,(H(Hal ln4lowin8 \f» %»rt*oi 'CaS fi«ofdi do« not rtu»» » iJfflWtw* V^*w prwJucl
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by Bob Durden

dOMETIMES THE PIKCES add up to i> vcrv pleas
inK whole. Take AllleH. for instance.

A little more than u year ago, guitarist Kand;
Thomas joined the ranks of the unemployed when
Sweet Comfort Band l>roke up; sniger Bob Carlisle
(who had written such hiu as "How On I Make You"
for Linda Ronstadt and "Precious Time" for Pat Bena-
tar) was lot>kmg to make contemporary Christian mu-
sic, and keyboardist Sam Scott was returning from
Holland after a couple of years ministering through
music in Eurtipe.

A decade ago, the three had all lieen members of the
late, lamented Psalm 150. which garnered a Grammy

Three old friends are behind
a hot Christian rock group

nomination before breaking up. They had remained
friends ever since.

A year ago. the three friends came together again
and assembled Allies, one of the hottest rock groups
on the contemporary Christian music circuit.

"The idea for Allies actually began while we were
recording our final album as Sweet C." Thomas says.

"Our producer. Dino Elfante. leaned over to me and
said. 'Don't worry, you'll end up with another band,

and I predict the name will be Allies.' " Then one night

in July. 19S4. the three of us got together and planned
our attack on the music industr>

"

Within a couple of months, the group had a contract

with Light Recorda. Drummer Jimmy Erickson (for-

merly of Andrae Crouch & the Disciplea) and anoth-

er old friend, bassist Matthew Chapman, came

aboard shortly thereafter.

"I had real doubts abtout my future once the Sweet
(' ended." Thomas says "I thought I wanted to be in

another band situation, but I had no idea what I'd do
next. The way Allies fell together in such a perfect
way convinced me that God was working in this entire

(iroject. After that, events happened pretty quickly.

"We invited a booking agent to come listen to us

mix down our LP, and he believed in what we were do-

ing right away Then we all agreed that we'd court
Ray Ware as our manager. After listening to us a cou-
ple of times in concert, he joined the team."
Thomas says that, in the past 20 years, mainstream

rock'n'roll has pretty much cornered the market on
passionate music. "There's some kind of unwritten
rule that says all contemporary Christian music has to

be mellow and sweet, suitable for both background
music and worship," he says. "Our goal is to return

that passionate, fiery music to its origins—a Christian

base.

"Rock'n'roll came out of the black gosjiel experi-

ence. Too often Christian musicians are presenting

lifeless, heartless music I think there's a real pres-

sure on some facets of the Christian music industry

not to make music with any genuine passion.

"Not so with Allies: we're out to make no-holds-

barred rock'n'roll every time out. We want to present

our material in such a way that people hear it and say.

'Those guys are serious; they believe in what they're

singing.'
"

The future? Thomaa doesn't have any quick, glib

answers.

"We don't really have any goals," he says. "We just

want to take Allies wherever God takes us."
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UIENOIES
by Sam Sutherland
<S Peter Keepnews

ELEVISION HAS NEVER BEEN noUbly recep-

tive to jazz—especially in recent years, and especially

in this country. But from time to time, usually at the

stubborn insistence of a producer who hapi>ens to be

both hip and powerful, the medium has done right by

the music.

Heartening evidence that the tube does swing every

once in a while will be offered from Nov 15 through

Jan. 30 at New York's Museum of Broadcasting,

which will be presenting an exhibition succinctly tilled

"Jazz On Television.

"

Under the aegis of jazz film archivist David Cher-

tok, the museum will be offering a series of two-hour

screenings incorporating local, network and foreign

jazz programming from the past :iO years. Included

Groovin' with the tube:

a good, long look

will be such gems as "A Drum Is A Woman." the

"jazz fairy Ule" Duke Ellington wrote and per-

formed for CBS's "U.S. Steel Hour" in in.W, and epi-

sodes of "The Timex All-Star Jazz Show." "Jazz Ca-

sual." "Soundstage" and "The Nat King Cole Show."

Particularly noteworthy are the variiius British and

Eura|>ean shows scheduled, which feature the likes of

John Coltrane. Thelonious Monk. Charles Mingus,

Eric Dolphy and Sonny Rollins. And. needless to gay,

the museum will be screening the justifiably legend-

ary 1957 CBS special in which Billie Holiday, backed

by a band featunng Lester Young, Coleman Haw-
kins and other greats, sings her heart out.

There will also be four seminars in mid-November,

organized by Chertok, discussing various aspects of

the relationship between jazz and tv. Tickets for the

seminars are $5 for the general public. $4 for mem-
bers; admission to the museum involves a reasonably

priced sliding scale of "suggested contributions."

The AGENDA for the upcoming National Assn. of

Jazz Educators Conference, slated for .Ian 9-12 at

the Anaheim Marriott, is taking »ha[ie. with the first

list of performers and dinician.s released by conven-

tion coordinator Bill McFarlin. That lineup features

lx>uie BelUon. Richie Cole. Joyce Collins. Jon Fad-

dis. Steve Houghton. I.anny Morgan. Tito Puenle.

Ward Swingle. Bill Watrous and Ernie Watts.

.Among the ensembles expected to participate are

Maiden Voyage, a group led by trumpeter Stacy

Rnwles featunng her pianist father Jimmy. Supersax

& l,.A. Voices and Bob Florence's Limited Kdilion

Big Band. Also mentioned are Dave Krishberg with

the Maynard Ferguson band. Doc Severinnen and

the "Tonight Show" orchestra, combos led by pianist

James Williams and baritone saxophonist Nick Brig-

nola. and an in house conference rhythm section com-

prising Harold Danko. Todd Coulman and Duffy

Jackson.
This year's meet will embrace two themes. "Jazz &

The Media" and "Women In Jazz," with various pan-

els augmenting the 20 to '25 clinics and performances

Billboaid
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TOP SPIRITUAL ALBUMS

/

/ / // Compiled from a national umptt ol ratjil ilora
r /f$/r^/ afid on» »top *alt» report*.

1 2 29
THE WILLIAMS BROTHERS mt <ca »tt moo 1 3 »»tli> al No One

BLESSED

2 I 41
WALTER HAWKINS iichi iSMhi

LOVE AUVE III

3 4 5
EDWIN HAWKINS bmihikxi tgn/ iiGHi

HAVE MERCV

4 S 13
NICHOLAS COMMMDCHM lOQl

DEDICATED

5 3 41
THE WmANS LIU.!

TOMORROW

6 1 29
DOUGLAS MILLER .tri,

UNSPEAKABLE JOY

7 7 49
VANESSA BELL ARMSTRONG ono K m»

CHOSEN

8 6 S9
ANORAE CROUCH laxi tio

NO TIME TO LOSE

9 II 29
REV. MARVIN VANCY xuhkiio hk tM ttct

HEAVY LOAD

10 10 21
THE RANGE AUEN GROUP »>om> «m

1 GIVE MYSELF TO YOU

11 9 25
COMMISSIONED lu<1!,>i,i

I'M GOING ON

12 12 125
REV. F.C. BARNES li REV. JANICE BROWN •tiania mi i ak io<i»

ROUGH SIDE OF THE MOUNTAIN

13 NEW^ REV. F.C. BARNES 4 REV JANICE BROWN ailania mi i looti

HOLD ON

14 3S 61
REV.CLAY EVANS t THE FELLOWSHIP CHOtR v>»ot xtitz

WHAT HE'S DONE FOR ME

IS 13 5
CHARLES NICKS vwc a axev. soo^Ht

COME UNTO JESUS

IS 11 13
TIMOTm WRIGHT mvi'k. <m t.02 i

LIVE AT THE WASHINGTON TEMPLE C 0 G 1 C

17 IS 41
LUTHUR BARNES t THE RED BUDO GOSPEL CHOIR ailania i igo'S

HE CARES

18 11 21
THE TRUTHETTES valc.aj,,

MAKING A WAY

19 It 53
REV. M BRUNSON/THOMPSON COMMUNITY CHOIR mmeioi au<

MIRACLE "LIVE

"

20 25 5
NEW JERUSELM BAPTIST CHOIR '.avu. i<>i,«

HIS EYE IS ON THE SPARROW

21 29 9
THE CANTON SPIRITUALS a dh i jti

MISSISSIPPI PO BOY

22 19 17
THE NEW JCRSCY MASS CHOIR natiuHWKn]

1 WANT TO KNOW WHAT LOVE IS

23 21 69
SHIRLEY CAESAR aau

SAILIN'

24 1? 17
JOE LI<M}N nw. <.><.AA«>

OLD REVIVAL BACK HOME

25 26 53
THE GEORGIA MASS CHOIR 70U

I'M GONNA HOLD OUT

26 24 9
OTIS CLAY jcvHi i;ao

WHEN THE GATES SWING OPEN

27 NCW^ THE JACKSON SOUTHCRNAIRES avuaco 4toi

GREATEST HITS

28 NCW^ JAMES CLEVELAND t, THE S.C.C.C. -mo iAut<, aj koi

JAMES CLEVELAND & THE S.C C C.

29 20 37
MATTIE MOSS CLARK cw > ' r

;

HUMBLE THYSELF

30 32 21
JAMES CLEVELAND ANO THE GMWA -.ax., h'w

LIVE IN ATLANTA

31
SANDRA CROUCH .cm i'.

WE'RE WAITING

32 2t 29
DELEON RICHARDS oom a i r) awi

DELEON

33 22 5
LITTLE CEORtC & THE HAILEY SINGERS r/^An,

GOD'S BLESSING

34 30 49
KEITH PRINGLE .iurkaapwing }7aa omu

PERFECT PEACE

35 33 93
THE MIGHTY CLOUDS OF JOY .s

SING AND SHOUT

36 27 53
EDWIN HAWKIN MUSIC/ART SEMINAR MASS CHOIR OiliT..nu<t aw

ANGELS WILL BE SINGING

37 36 91
THOMAS WMTFIELO 4 CO souww covei Iw

HALLELUJAH ANYHOW

38 31 109
SANDRA CROUCH lcht ts M2S

Wt SING PRAISES

39 37 25
ARETHA FRANKLIN 4 JAMES CLEVELAND aimik ^ W6

AMAZING GRACE

40 3S 37
PHILIP BAILEY e : o. aau

THE WONDERS OF HIS LOVE

(CD) Con^PKI DiK Avatlabl* # RKOrdmi Industry Asm 01 AmeccA (R1AA) cvrtil.cAlion lor uilrs ol
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CLUB PLAY

®
®
®

Cotnpilvd Irom % njtion^l wmpip or d^nce club plAyhitl

TrTLE ARTIST

CD I I 6
rou Htm IT WEU. (Rcma)
c^oRDt 4%4!Kc woio«m 2 at No One

EL OCBARGE WITH OCeARGC

CD 4 4 6 YOU li MC CBS AssockATiD 4n oiim THE FLIRTS

CD i 13 5 PART TIMt LOVER (REMIX) uuk 4t<sTG uoimn STEVIE WONCEH

4 2 t 9 FAIL DOWN (SPIRIT OF LOVE) uMviim TRAMAINE

CD 5 7 6 EATEN AL(»E^ «Pi;i<m • OIANA ROSS

® 11 27 3 WHO'S ZOOMIN- WHO? (REMIX) >mT< >i>i «u ARtTHA FRANKLIN

(2) 1 12 6 PERFECT WAY (REMIX) •moniii amn i>i^m • SCRiril POLITTI

1 3 2 10 MONEY'S TOO TIGHT TO MENTION i (>i«> oMisi SIMPLY RED

CD 10 17 5 I'M GONNA TEAR YOUR PLAYHOUSE DOWN • nuMiu 44i»:u * PAUL YOUNG

00) 9 14 5 MUSIC IS THE HEY v i iN'i'«»'toN*i dj8bi JM SILK

II 7 9 7 C0N(4A 440S?S3 • MIAMI SOUND MACHINE

OD 14 21 4 SCOUCnON co«fn 4S44cg moiown VAL YOUNG

® 22 45 3 LOVER COME BACK TO ME (REMIX) ttmi't OCAO OR ALIVE

14 IS 19 5 THE OAR TREE wwjnew BHtft o ;oj7i MORRIS DAY

® 25 31 3 A LOVE BIZARRE pajsu * pkhk rpWMOi vMtmn bros • SHEILA E

® 16 20 6 STOP PLAYING ON ME 4<h i evo. e»>. 4ib tUANO VMKI LOVE WITH NUANCE

® U 23 6 RUNNING UP THAT HIU. uhika v • KATE BUSH

® 37 — 2 1 LIKE YOU cAinf HI 4/9057ta.c8s usocutiD FHYUIS NELSON

® 29 — 2 TAKES A LnTL£ TIME lo40on esb 004 i f>OL<icA4M TOTAL CONTRAST

® 35 — 2 ONE Of IM£ LIVING . , 1 .•m tlN» TURNER

24 24 5 SAY IT AGAIN .».. «ui tin THE OANSE SOCIETY

® 2S 29 4 SAY I'M YOUR NUMBER ONE w>t t\tntu -rvKiK PRINCESS

23 17 22 t LIMIT OF YOOR LOVING/DONT LET IT UP r».i eitnm npVKii WtU RED

® 43 — 2 BABY TALK vanguard '-pv a 9 ALISHA

25 12 10 ONE UFE/rrS THE WAY VtNJ 00 IT s« 0 ?onaoakwh bkk LAID BACK

® 31 41 LOVE OASIS tMfcw^Nt' iMc^ 'jSb4 PATRIS

27 27 30 RORI (EP) Qvrtst 3 1 wAfwtn bhos ROBI

2S 13 6 DRESS YOU UP (REMIX) s«l 0 n>M9 wunta ims • MADONNA

® 34 35 SINGLE LIFE *-i A«ri',T<; ^ru 010 i CAMEO

® 36 38
(KRUSH GROOVE) CAN-T STOP THE STREET CKIAKA KHAN

® 42 EVERYBODY DANCE am V 12149 TA MARA & THE SEEN

® 3» 44 WHISPER TO A SCREAM BOBBY 0 WITH CLAUOJA BARRY

® 4« BOY IN THE BOX (REMIX) iwamhca > i<2oi • COKI HART

® NCW^ MIAMI VICE THEME w a n:'; JAN HAMMER

31 37 ONE LOVE SAjf^»iBO«irs »* 001 JANICE CHRISTIE

X 40 43 ''"'^ ''"^•^ RHYTHM FEATURING X)HN ROCCA

® 47 SHOULONT DO THAT [m. auc". a v • KAJA

a 20 5 OH SHEILA ATA ;iA7; READY FOR THE WORLD

® 44 4« IN BETWEEN OATS !ii«TaA ouu} THE CURE

® NEW^ HOLD ME .'LAxir >si.M% LAURA BRANIGAN

4S COMO TU TE LLAMA? ^Aj^tr, , m^. SLY FOX

® iO ALICE. 1 WANT YOU JUST FOR ME c<aj«<i>a umiti FUU FORCE

® NEW^ rum ALL THE TIME rnmo^ 44cn;B0 • EDOC MURPHY

44 23 11 8 BE NEAR ME mur^uRy 4114 m? 1 • ABC

® NEW^ THIS IS FOR YOU uoAct 0 witi atla><t< TF€ SYSTEM

NEW^
NEW^
NEW^

Ittki twitti tutu'*

ch«r1 polcnr-al

b«^«d on club plar

Ihii weak

LAY YOUR HANDS ON ME (REMIX) THE THOMPSON TWINS

VIVE U ROCK (REMIX) I > * ADAM ANT

GET UP OFFA THAT THANC m«nnxn m( > SCREAMIN TONY BAXTER

MY OBSESSION MERI 0 MARSHALL

SO IN LOVE (REMIX) a4a. '>'i;i4i

1. YOUR PERSONAL TOUCH EVELYN CHAMPAGNE KING i> a

2. I TOUCH ROSES BOOK OF LOVE jui

3. BREAK IT UP (REMIX) THE MARY JANE GIRLSGrxm
4. THE HEAT IN ME (REMIX) LINDA CLIFFORD 10 niAm
5. HIGH ABOVE THE CLOUDS (RFMII) NAFIAOA MICHAEL WALDEN •amcawm
6. THINKING ABOUT YOU (REMIX) Will TNI V IKHiSTON uima
7 AND SHE WAS (REMIX)/IELEVISION MAN (REMIX) lALKING HEADS am
8. WHO HEEDS LOVE LIKE THAT ERASURE •«-j"i i~i.ii 11.1

9 COME WITH ME SPACE MONKEY u a

12 INCH SINGLES SALES
Comptled liom » lulional vample ol ftliil Itora ul«l report*

®
®

®

®
®

®®
®

CD 2 2 8
ru BE COCO , .^^n^ * RENE & ANGELA

CD ID - 2 PARTUME lover (REMIX) ia»«a 4!,4«io tKiom STEVIE VYONDER

CD 3 6 5 THE OAK Tlitt wmtK wos 0 mirt • MORRIS DAY

CD 4 4 8 CONGA IP»- 4'»o%?%»
* MIAMI SOUND MACHINE

5 5 5 8 FALL DOWN (SPIRIT OF LOVE) am< » iiiai, TRAMAINE

6 6 3 12
THE SHOW/LA 01 DA 01 DOUG t FRESH & THE GET FRESH CREW
«A;i't D .'4i IANIAt'

7 1 1 9 DRESS YOU UP (REMIX) sol o^jowi «A»~i>iii«ft • MADONNA

® 16 36 3 WHO'S ZOOMIN' WHO? (REMIX) aw5ia aoi ia.i ARETHA FRANKUN

9 8 ; 11 OBJECT Of MY DESIRE ia«i>u otmii • STARPOINT

10 7 9 8 BE NEAR ME «i--i.«r te' <ni 1
*ABC

® 30 — 2 MIAMI VICE THEME w-A .'Jiii JAN HAMMER

12 12 18 5
YOU WEAR rr WELL (REMIX) EL DEBARGE WITH 0E8ARGE

13 14 14 6 FM GONNA TEJkR YOUR PLAYHOOSE DOWM caM»A440^H4 * PAUL YOUNG

14 11 12 13 ALL FALL DOWN » a p» iiio FIVE STAR

15 15 L3 6 EATEN AUVEkapo aie] • DIANA ROSS

16 11 16 7 SAY I'M YOOR NUMBER ONE t'l i^ahau i»«»ii PRINCESS

® 24 17 6 STOP PLAYING ON ME aim t ew> BviA>4i>r»AKi VIKKI LOVE WITH NUANCE

11 9 8 15 TRAPPED ^*'A ^^,^A • COLONEL A8RAMS

19 19 41 3 LOVER COME BACK TO ME (REMIX) ck asou's DEAD OR ALIVE

® 41 — 2 BABY TALK tAT-GuA^t'w 4 9 ALISHA

® 26 33 3 YOU 4 ME raS ASSrflOATID 4/90SJ«4 THE FURTS

22 25 48 3 SEDUCTION aamr 4M4og moiqwi' VAL YOUNG

23 1? 11 11 THE SCREAMS OF PASSION/YES -tKLCr i-m ajojw wwitu um THE FAMIY

24 13 10 12 OH SHEILA m:a .<»7 ; • REJkOY FOR THE WORU)

® 42 2 HONCT FOR THE BEES om^' a^ojfat wAAicRaAm PATTI AUSTW

26 27 23 15 MUSIC IS THE KEY D 1 nnatiATAXAi dmsa JM
27 20 22 5

(KRUSH GROOVE) CANT STOP THE STREET CHAKA KHAN

a 21 24 9 RUNNING UP THAT HILL lu aaacika v KATE BUSH

® 31 31 4 SO SMOOTH i-t^AN tA. A OS919 KRYSTAL DAVIS

30 23 27 6 NEEDLE TO THE (WOOVE viEiwc <uc su 000111 MANTROMX

(31) 43 2 1 URE YOU LAMftHt Aj90S26a cas associated PHYLLIS NELSON

NEW^

NEW^

NEW^

NEW^
NEW^
NEW^

25 16

Tillr% wrth future
fhjrt pounluil

on
"Wrtfd lh(\ wi^h

ONE OF THE LIVING c*pit(x v i^.^cn TINA TURTCR

DANCING IN TNE STRETT (RCIMX)
(Ml J»MI a 1/ i'^:rtii

MK3( JACGER 81 OAV» BOWE

DONT STOP THE DANCE (REMIX) laumdi 8«« 0 .-out • BRYAN FERRY

PICKIN' UP PIECES ^ *Au 0 96B73 Atlanta: BRENDA K STARR

ONE LOVE -^pPrnTnmwr-i m no9 JANKX OIRISIt

MY HEART GOES BANG mhiiit irnc u OEAOORAUVE

TAKE ON ME MPoei nMi*«N ihkh l

MONErS TOO TIGHT TO MENTION rirAnuixtu} • SJMPIY RED

EVERYBODY DANCE aim y. TA MARA & THE SEEN

HARD TIMES FOR LOVERS (REMIX)/HE^ A PRETENDER JENNIFER FIOUIDAY

AMERICA (REMIX)/GIRL paivi . pab. n.f,3«» «a<»«» bhmu PRINCE & THE REVOLUTXJN

43 39 29 t SINIaLE LIFE AlLANtA AHIrbtS 484 010 1 CAMEO

44 44 44 1 PARTY ALL THE TWE • uluwiu 4aoi,.-.o • EDOIE MURPHY

45 n 21 13 DARE ME RTA po 141 ;7 THE POINTER SISTERS

46 38 26 11 THE DANCE ELECTRIC rtxuiMA a4 05.-49 • ANDRE CYMONE

LOVE OASIS [MiHcirio imos a«%4

GIVE rr UP "i vAii . 4«oij«) EVELYN -CHAMPAGNE" KING

THE BOY WITH THE THORN IN WS SIDE wi o .-0192 wme was • THE SMITHS

SHOUT (REMIX) miia u«. TEARS FOR FEARS

1. THINKING ABOUT YOU (REMIX) WHITt«Y HOUSTON ajicta

2 TARZANBOYBAtTIMOBAMA»«iiAN
J PERFECT WAY (REMIX) SCRITTI POLini •

4 CURIOSITY ItlSM..

i. ALIVE AND KICKmC SIMPLE MINOS aim

Titles Anih Ih* I'eatest i*m or cKjt pta^ imrt-jM- llns Me*-A Video dip avaJab-lilf • HecDrd<n« toduvlrj A»n Ot Aoieftca (RIAA) carlilicalnii

IrA ^-iie^ ol (ifw inillion uiuls A HIAA ( eflil.taliO" 'ri' '.aI.-' of i-o in.ii.(.n ufiil- P#'<oi(l'. uodei Tluli Play Aie 1 / iiidi iiiiiA-. i4h«i*..M- intl.iaipd
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by Brian Chin ^^^V
The much ANTICIPATEP "Sun
Cily" record, by a cast of thousands
organized and produced by Steven
Van Zand! and Arthur Raker, bus
already arrived on Manhattan 12-

inch, the album, which reprises the

track with reshuffled celebrity line-

ups, was to be out by the time you
see this Little needs to b«' said here
except that the beat is pretty touKh.

to match the message—and we
heard it with our own ear« on a New
York AOR stabon

A bunch of followups; Expose'a
"Exposed To Love" (Ansta ll! inch)

is another smooth pop side whose
pull shouldn't be underestimated,
considering the sleeper retail suc-

cess of their first . . Similarly, Lisa
Lisa & Cult Jam with Full Force 'a

"Can You Feel The Beat " (Columbia
12-inch) comes from another of the

crossover finds of the year, the flip-

side dub does all the moves avoided
for the sake of music on the original

. . . The Boogie Boya' "You Ain't

Fresh" (Capitol 12-inchl gets fresh-

ly remixed for single release—the

results on the instrumental long
mix are disjointed and dadaist.

Extended notes; the Aleema
are now signed to Atlantic, and
their most recent single, "Confu-
sion," has been re-released on that

label. Just for the record; This is one
of the year's major signings. The
Aleem brothers have created a loyal

cult following on the East Coast
since their debut in 1980 with
"Hooked On Your Love." which

wiLS later picked up by hinoraiiia/

RCA. thereafter, they tenaciously
worked their own Nia Records pnuj-
uct on an inile|>endent level, scoring
with numerous rap sides and their

own "Get Down Friday Nite" over
the years . While we're on the
subject of Atlantic: Did someone
along the line actually believe that
the just-released "best of" album
series did justice to any nf the art-

ists involved'.' .lust asking .

With Tramaine Hawkins' mirac-

ulous "Fall Down (Spirit Of Love)"
a club chart-topper a couple of
weeks back—the first straight-

ahead gospel to hit No. 1 dance—we
thought it might be timely to recap
the biggest gospel-dance crossovers

of the disco era. There's been lots of
gospel-based music from Ashford &
Simpson, of course, and secularized

gosi>el metaphors such as "I'll Be
Holding On" and "I Am Some-
iHuiy"—but we'll deal here with rec-

ords having specific message con-

tent.

The immediate standout, obvious-

ly, is the Clark Sisters* sleekier hit.

"Y'ou Brought The Sunshine " (Elek-

tra/Sound Of Gos|iel), which was ul-

timately said to have sold more than
200,000' r2-inch singles in 1983, two
years after iLs original release. An-
other much-liked sleeper was Alicia

Myers' "I Want To Thank You,
"

which finally made it to 12-inch last

year.

Earlier this year, the Jouberl
Singers' "Stand On The Word" was
unearthed on Next Plateau; though

Definitive History
of Dance Music
Disco, Rock & Oldie Books.
Over 2,500 titles in each booK liste(d in

3 sections by 8PM, Title & Artist, Discover why Disco Beats is the

world's leading BPM/Dance Music Programmins Source.

#TOMir*is' EstaWisned 1977 Call or write

Disco Beats 518-885-5140
8 KMtshlll W«y - Boi SCO 0 - Balllton Sp«, NV 11010

DISCO&DANCE 12
U.S.A & IMPORTS

IWHOLESALE FOR STORES)

US A CANADIAM \T
L «• Tn.s— Cl>p E
tV.'i Me Ever Learn — Pr Tony
I LilM Percusstoo— J Madnm
1 TtufMt I Lo»e Vtnj— Ef Horn
TUie M« Now— PerUiaS'On
Hotd My Hand -
Donna Garatia

Ljw<n In J^tar (RMXi -
Fun 9<jr\

TifT»e On Pionvt (Hefnii) --

*i Lov«r~ JOHaii
M«fflcJOB — tapps
FuriHn Drums — FaneyKCtin
Kn.gWOlTwtrtab'es— by Duo
The Fighler — Arp«ggio
S«r>otjS liienitoo 3n) R*m^i
Let M« Tih« You Danc<r>o ~
David Kart

Don Ouooit— Maoaxmt go

LXNiri Is Really - Sifivoslor

Ar^olhei Boy inToum — ?G<rK
Ma>ic« & Vtce - Mo/zitit
Tr*teThr«al- Z3MCs
JOC M.ier Vo' 3
vvhty— Ca/o' J'ari

5a»irvg My»eH—O Flomro
EUROPEAN ir
Modern Talking Tnd LP
tia)0 M<i #4
Fo' Vouf Lowa — Airplay

CNet tr^spMlor — Waity B
Nigm Craan — Pann
DMp Wiirim My Heart— Twins
wrtais Vour Nanw (RMX)—

Zirwv>

«9 1 New FIMK I- Bh lyn e iprcsi

Time Oft The Rwn — 2illa>*

S<ipp>n Away —Ken Dfli'us

FulufuBfXninMXl- Den
Harrow

t i>il>n.| all i.ti«s «vc
. W* ICMCUllit in U S
• II til lui ocw icfvice

A LMime— Cri*r yt Hardy
There Was A Time—
Ono To One

Prefty Young 0»ls - Bsd Boyi.

Acl'On - Peorly G*IW
Shockwave -- DavidKrw>pp'e'
They Say Ram - Ha/d D«an
Ca58no/a*£lion -- LaliiLowr
Cheri Lady Modo'i Tai-mg

DISCO CLASSICS
DMiy Talk ~Kte<n & MBO
Move On Up — De»liral«uri

Born To Be Akva— Patnck H
Vto«™ The One— O TroNi

I Sp»c ki Love - S»wor»
Brown

Hit N Run Lovcr— Caroi Jiam
Love Sanaation - Lo'eatla H
Knock On Wood — Atiu

Sicwari
PLUS MANY MORE

l)iiiQiieiieciirdDlsi./lii)pori-0-Olscj

USIEICONKLINST F ARMINGOALE NV 1 1 ;3S '

it wasn't a smash hit. it does have
its fans And, of course, the Steve
ArrinKton album "Dancing In The
Key Of Life" represented a real

lireakthruuKh in music and lyric

writinK Once more, we'll say it's

one of the albums of the year.

LookinK back further, there are
those who remembi'r another non-
hit, "God Helps Those Who Help
Themselves" by the Goflpelairea.

which ap|H>ared on .Savoy 12-inch in

1^*79—note the [Hiwerful. bare bass
if you have a chance to hear it. In a

way. that was a further evolution of

the records by the Mighty Clouds
of Joy. which all had semi-gospel

themes: "Time." "MiRhty High"
(ABC) and "In These Changing
Times " (Epic/City L,ig;hts) were hitji

of one size or another through the

late '708.

There was hard-core disco in the

category: Tata Veita's "Jesus Takes
Me Higher" and "Come In Heaven
(Karth Is Calling)" from her first

Tamla album: and Roberta Kelly's

"Gettin' The Spirit" album (Casa-

blanca), which included Moroder-
produced covers of "Oh Happy
Day" and "To My Father's House."
Other mid-'70s hits also reflected es-

tablished styles: Eddie Kendrirks'
Philly-beat "He's A Friend " and the

apocalyptic "(Join' Up In Smoke"
CTanilal. along with New York
Community Choir's "Make Every
Day C«unt" and "I'll Keep A Light

In My Window" (RCA), which were
in the street-pop New York mode.

"Keep A Light" is a real inspiration

al classic.

Then you get down to the truly

obscure things: proto-disco records

that might even be said to have
helped point the way toward the
near-ecstatic use of music which de-

fined the term disco. "Rain" by
Dorothy Morrison is one. a tremen-

dous roller coaster ride of voice and
rhythm Weirdly, the record is now
available only on a La Coupe boot-

leg which is stereo to the original

single's mono. Also: Gloria Spen-
cer's Philly-funk "I Got It." on a Jay
Walking single or Sequel bootlegs
it's Dee Dec Sharp Gamble supply-

ing the joyous "Yeah!"s here, and
members of People's Choice supply-

ing material \nA in a similar vein, a

side we're told was a big hit at the

GAA Firehouse dances before the

coming of the commercial disco: the

Beautiful Zion Choir's "Dust
Yourself Off And Try It Again"
(Myrrh), which is driving organ-led

funk and hot. hot. hot.

With the Winans' aforemen-
tioned single. "Let My People Go"
on Qwest, a likely black hit. and Tra-

maine in the black top 40. there may
well be a trend under way here; cer-

tainly, that's one of the intentions of

the 'Tramaine record itself.

"It wouldn't be a success if people

didn't copy it." says Carol Cooper,
the A&M Fast Coast a&r director

who signed the record. "A&M is not

prepared to produce \i Tramaine-
clones. Other companies have to

•tart mainstreaming their gospel

acUs" By the H'ay. her Uixonli^ mm-
A&M acts in the most-likely-lo-

cross category are VanesHa Bell

Armstrong and Sandra Crouch.

TALENT IN ACTION
((^inittitufii profit /ntffr if/)

Kveii the generous sampling from
Taylor's new Columbia album.
"That's Why I'm Here." suffered
the same estrangement It's hard to

judge Die ipiality of the material,
because TiiyJor didn't have a good
handle on it The title cut. for in-

stance, started with a nice friend-in-

need anecdote. Iiiit Taylor's voice

later drugged anil slipped away
from the melody so that it, and the
lyncs. got lost.

Taylor did have a few spots
where Im* took cliarge and brought
the show together On "Traffic
Jam" he aggressively grablied the
microphone and slyly lambasted the
perils of the freeway A quartet of
Taylor. Sklar. Butler and vocalist

Arnold McCullen followed with
"Sea Cruise." and it would have
bi-en a perfect moment for Taylor to

carry the momentum and lift the
show out of Its confusion. But in-

stead he receded into the group,
physically and vocally, and may
have left the other three, and much
of the audience, wondering just
whose show it was.

The crowd did slay on his side the

entire night, and when you"re a su-

perstar like James Taylor, with a

couple of generational anthems like

'"Fire And Rain" and "You've Cot A
Friend " in the hole, you're likely to

get them back anyway, even on a

had night. All Taylor had to do was
play the first few notes of each to

get the crowd swelling in song,
without necessarily hearing Taylor
himself.

That Taylor regained his compo-
sure on both of those classics, and
on ""Steamroller Blues."" showed
that when he was on. neither he nor
his songs had diminished. Ultimate-

ly. James Taylor is too much of a

classic to ever have to play catchup
with the beat-box generation or any-

thing that follows His problem on

this night was that he had to catch

up with himself. r<ih hokrbi:k(;er

EOWE I THE nOE
Thi Palace, Los Angela

Tickets: Sl.'.SO

For EVERY Romeo Void or Tubes
to come out of the San Francisco
music scene, there s also a Night
Ranger or Journey. Atco newcom-
ers Eddie & the Tide—who won a

Bammie for their independent re-

lease last year—fall smack in the

second category. Their right-down-

the-middle AOR sound is most remi-

niscent of Bay Area neighbor Eddie

Money and. in fact. .Money produced

their major label debut

A small crowd greeted the band
Oct. 11 for its first L.A. appearance

in three year^t. but that wasn"t due
to lack of airplay for their single

"'One In A Million."" It was due to

the fact that the airplay is on blue-

jeans and-sneakers KLOS. and the

Palace has a KROQ dress code.

Whether because of the sparse
room, lead vocalist Steve "Eddie"

Rice's mild lary ngitis or simply the

familiarity of the material, the
band's set didn't show them off to

their best advantage.

It's imjiossible to dislike Eddie &
the Tide, because they have no arro-

gance. Not only do they take the

stage on lime to the second, but

they rush back for their encore so

prompt]}' they seem to l>e afraid the

olTer is going to be rescinded. This

IS a bar hand that diH'sn't believe in

grandst'inding, and that's nice. But
this IS also a bar band lliat didn't

change their show when they pro-

gressed fnim a two beer minimum
to a i\iM door charge, and that's

not so good
A bass-heavy mix brought Scoll

Mason's tom-toms to the fore-
ground, and buried Johnny Ptrri's

lead guitar licks in a sea of mush.
Je(f Mc(;aslin'» keyboard fills were
difficult to discern, and vocalist
Rice strove mightily to overcome
the traitorous sound system. It

worked on the lolloping "It's A
Gift," but tunes like '"Call My
Name " and the Temptations' "Get
Ready" came across with no hard
edges, no sparkle.

The group played a straightfor
ward 7,'V-minut* set, and Rice made
stabs al frontmanship with a bit of
fist-clenching and arm-waving
This, however, is tough to put
across when you're simultaneously
playing rhythm guitar. The harmon-
ic strength of the bandmates' back-
ing vocals were ignored until the en-

core, as was the obvious tactic of
covering a few classics. When Rice
sang the lyric "Are you ready?", he
also answered his own question.

-

ETHI.IK ANN VARF.

E.II.

Irving Plaza, New York
Tickets: $10

One OF THE things that makes
Washington. D.C."s go-go sound so

appealing is also one of the things

that keeps it confined to the nation's

capital. The bands are huge: Each
runs about 10 pieces, most of them
the rhythm section. While this cre-

ates an irresistible dance beat, it

also makes touring decidedly non-
cosKffective. But E.U. (Ex[)erience

Unlimited) did make it as far as
Manhattan on Sept. 25. one of a
handful of go-go bands who are
breaking out of their hometown
boundaries.

Led by vocalist/bassist Gregory
"Sugar Bear" Ellk>l, the road band
also includes Valentino 'Tino" Jack-

son (guitar), "Ju-Ju" (drums),
""Foxy Brown " (congas). ""Shorty

Tim" (timbale). Ivan Goff and Jerry
ftirker (keyboards). "Go-Go Mike"'

(trombone) and "'Tidy Boy " (trum-

pet) Despite an absurdly late start

and a sparse crowd, the group put
on an infectious set that had both
neophytes and fans grooving to the

lengthy jams, even jumping onstage
to become part of the show.
Go-go is a music of audience par-

ticipation, with call-and-response
providing half the lyrics. "There

aren"t really songs, per se, although
some tunes played were nominally

titled "Sho 'Nuff Bump"' and
"'Throw Down Medley " The num-
bers are extended segues of hook
into groove, one melody taking off

on the next. African percussion si-

dles up to "Star Wars" synth
sounds, and a radio-styled ballad

seems entirely out of place.

E U , like most of their go-go co-

horts, combine equal parts James
Brown. Sly Stone. George Clinton

and Wild Cherry (remember "Play

That Funky Music.'"), add a dash of

Tower Of Power, mix in slowed-
down rap and turn it into a non-stop

party With the uficoming release of

the feature film "Good To Go" and a
distribution deal with Island Rec-
ords. Sugar Bear and his buddies
may find themselves playing fur-

ther afield than the Middle Atlantic

Seaboard. Soon, everyone's going to

have to learn the words.
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POSTERS. T-SHIHTS
A BUTTONS

FOR SALE

To order an ad . . . check the type of ad you want . .

.

n Regular ciassilied (ads wilhoul borders) S2 20 per word, per

tnserlton Minimum ad order. S44 00

Display classified (all ads wilh borders) $72 00 per column per

mch, per insertion; 4 insertions S67 00 per, 12 insertions S62 00
per, 26 msenions S59 00 per, 52 insertions $48 00 per Price

discounts are based on insertions in consecutive issues.

Count 8 words tor our Box Number and address Add $6 lof

tiandhng Only regular mail forwarded—tapes not acceptable.

Check the heading you twant . .

.

Help Wanted Position Wanted For Sale Wanted to Buy

Miscellaneous Golden Oldies Comedy Matenal

O Services D Video n Computer Business Opportunity

U Schools arKj Instruction TalenI

Payment must be enclosed with your ad copy. Send to

Billboard Classified. 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.

Your Name

Company

Address

City Stats Zip

Telephor>o

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Amencan Express Diners Qub Visa Master Charge

Bank # Credit card #

Expiration date

Your signature

Need to get your ad In fast? Call Jeff Serrette . .

.

In NY State phone 212/764-7388 . . . Outside N.Y.

State phone toll free 800/223-7524.

SERVICES. SUPPLIES
4 EQUIPMENT

TAPES

RECORD PRESSING
CASSETTE DUPLICATION

CALL TOLL FREE
1-800-468-9353

925 N 3rd SI Phila PA 19123

CASSETTE TAPE
SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE mExPENSivE
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FOR SAMPLES AND PRICES-
I I'lr.l a.r

•

C » D SPECIAL PRODUCTS
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. I
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' .It y iN^j.' L L L f 1.'.

S02/B85-a08B

* OOCO > STAOC Ik
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WHOLESALERS
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Deal direct with
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(416)494-9330 Ext. 12
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I */.t .r t^l' I
^ :r. n i/.f.

DWIC-I.'. - .." • «,,-. ,»:•%.
Anrfal Audio Products, Inc.

4312 lAtfiAvo . Brooklyn, NV 113 19
CollToll Froo—4600) 31 1-ftSTS H.V. Rot.

17 ie> 43».7333

WE SELL USED
VIDEO TAPES

30% lo 50% oil ol original cost Ex-

celleni condition, Chicago area
Ttiousands in stock

(312) 676-9730

Ask lor Tommy

VIDEO MOVIES

Take advantage ot Id* low
Canadian dollar — USED
MOVIES BETA • VMS.

CALL:

TRAOE A-FLICK LTD
Toronto, Canada

416 477 6818

Uw0 1100) VtfM MotfM SIMK) Iv SSOn imwntonr
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P C Box 304

Novi. Mich 48050
1313) 348-2444

ROCK & SOUL
ELECTRONICS

470 7lh Ave. (bet 35lh & 36th Sir.)

New York, NY 10018

WE HAVE THE LOWEST
PRICES IN TOWN

LPs S4.99
12 inch $2,99

also

LARGEST SELECTION OF
IMPORT 12 INCH RECORDS
SPECIAL PRICES ON TAPES:

TDK, 90 $1.09
T D K. SA90 1.79
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and distnbulCKS ootv

RECORD WIDE DISTRIBUTORS. INC

17SS Chase Or
Fenlon(Sl Loui&) MO 63026

(31J) 343-7100

Budget Cassettes
Ruck • Pop • Couiirv • R & B
Classical • Jazz • Children

Call or write lor catalog

Qolden Circle Inc.

If-ti^t^nn St Siamlofd CT 06'J0:'
1 800-992-82 7.^

(.ASSF.TTE Slll.l.l. Ht»I.U*.

I Kta-oox «>h) It|- M-r<- Itfll.)-
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CUT OUTS « IMPORTS
LP s cai)«n9». 9 Kacfcs an<t Rocfc

Countfv R a B arxj Gospel Mnic o* prton« to*

Irw catdlog

MARNEL mST.
P.O. Boa 9S3

Placataway, NJ 08934
(2011 $60-aii]

WANTED TO BUY

AIIfcNIiUN PHOUHAV QlHtClOriS, Uisc

Jockeir) W« need 'ock record liMards afXlradK}

si reasonable prces Let us know what
you hav* Wyanco. (803)

CASH PAID FOR USED RECORDS

M« wilt pay SSO for Qutis wno Ip liltod ' And
she's ail rwre" on Amy Hecoi^ #967 ano ST^S
tor Freddy Cannon Jp MM Vpn »mj Oownt of
Lo«e on Swan Recoidt #4170 Subicr>bf!
monthly lo our new pubbcabon kwing rmndreds o'
uwd recoftff wantiKl to buy by record «)ll»clo»*
naoonwKle wMh record pncet IhAy m>iI pay Sam.
pte copy 1$ $2 and 12 itsuet <i Sifi pei yur AB
«(}wtirining n free Pl»a»e contact

N.it«nwK»o Record Ceih OomtMy Want Lmi

PO Bo» 561

Mamnia OM 4^750

INVESTOR WANTED

Icii IMMtlllAII 11

liOiiiitiN^ AlVA iti.i' ... I 1
1

ii'.i Ih

MINGWRIKR wilti io|i nun^unntiK «w«iT ivtnnini] (xo

rtu^rr. piiiminfiil muvii buliam "weul w (OflHitci h

Coniiti

(ll r>*li>n'ButMwn httietr Cai))

l?rh 463 316?
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POSTERS
RocK Posters

ZAP ENTERPRISES
1251-3 Irolo St

Los Angeles, Call' 90006

(213) 732-3781

DEALERS ONLV

RCCCiVE LOTS
OF MAIL

Mt llliil ^OU*ltr» 100 VOT PiJt*SM!«S WitM

er« MAiMrs etc Sen} S? 00 to

Itoaalar Induatrloa

Orawor 491, Fodoral BulMln«
WorcMtar, aiA O<e0I-O4>>

SONGWRITERS

•M - -i

frsiolr •ocakt* •I'fc Produce' ond BfrowQ i i i wMk
Ka> o'>lK^' coMm*r-cal dorm ri>n«i and taa4K>

1313) aor-euj
•r tmm4 ratM**** Jana, 147 fffc A*«

a«, M*w T»«t. NT toon

EURO-AMERICAN COMPANY
looking tor original pop-matenai and
BtacK oriented pop-msfenai Please
Submit copynqhted rnalenai only to

EURO-AMERICAN MUSIC SERVICE
EAMS Marketing Building

d-6360 Oeggendorl 1

West Germany

TALENT

YOUNG,
AGGRESSIVE

booking agency seeks hot

up and coming act or es-

tablishied act seeking bel-

ter representation. Send
cover letter and promo
pack to:

Box #7639
Billboard Magazine
1515 Broadway

New York, NY 10036

3 COMEDIANS

!o flo— • - I do,, »^ i^^,,.
a«.»i»«.ll«>.Oii l« n»5ioo«,j ,m
• two... ISO »«,,„ s.



X.

This publication

is avaQable

in microform.

1» NudMi Wtmof IS Bw tulure ltx()0I me
PMt world s Graaiast Musician Th.5 s no
tO>» *fl«nt5 cooijci Scon (212) 3ja ?339

2 "^l-'SM s«>a«ii (o pwlonn in
• Pojih dub, FrtOny. S«lunl«v «n<) Sun-
day Sing new h.ls and ok) SaoO wMhIy tor
6 w«l>s. C«« (31?| ?37 3341 Tonv

HELP WANTED

ACCOUNTANT

NYC bosed occountmg firm seeks

an Qudtlor with record company and

musiC publishing foyatry experience

to |Oin stoff Excellent opportunity

Box # 7640

Billboord Magozirte

\S1S Broadway

New York, NY 10036

TELEMARKETING

Large mdependenl record dist/ibulor

seeks young, dynamic telephone
salespersons Excellent knowledge
of import ar>d domestic independent

r>ew releases required Expenence
preferred. Positions available m Los

Angeles. New YorK. San Francisco,

Seattle, Ctvcago and Texas Salary

comnussion and (benefits

Box #7633
Billboard Magazine

1S1S Broadway
Now York. NY 10036

BUSINESS
OPPORTUNITY

^ COllSCKMVCMjStnASS taw

«M vctwnga >trvce« for rvcordaiQ studio «rtd

1 (raduong 0«mo Upe for «ir>g»r/

L (B>B) 780 4366

COLLECTIBLES

HECOflO COLLECTORS SALE"' All cate-

gono—Saturday. November 2. 9 30 am to

< 30 pm 64 Mm Sireal. Rye Nv I block

from Conrail (914) 967 1262

REAL ESTATE

MOMTVIUX. NJ.
ONE or A KINO

*tfli Uarrvnan Ctmm tcaxAim dn>gp padwrl lorwnaia . uiiMJMi praducsr GnM vmtn, vncf UuB

SCMLOTT

HOUYWOOD OFFICE SPACE

IDEAL FOS MUSIC INDUSTSY
24 HOUR ACCESS
SHORT TERM AVAIL

12131 462 0826

TOU
FREE

CLASSI-
FIED

Si
ADS
HOT
LINES CO
CALL
NOW

CM

gTO
PLACE
YOUR
AD! s

(212 764. 7388
in N Y Slate)

REAL ESTATE

WOOLD FAMOUS MASHVHXE
RECOMNHO STUDIO

Used tJy n^jme'oo^ supe'sldrii J4 tfich 'ully

eguipfieO procvrty anO equ'pmert ir>clwl

ed S3S0,0a0

HAURY « SMITH REALTY CO
(CIS) 3a3-3e3a

Neal Maitxawt. >
(61 SI 373-a4«7

SCHOOLS &
INSTRUCTIONS

Prcparr ft>r th«' nmrkctmK. mun-
aitemt-nt nr l«-chnical cartrtr you
want. Top pro irainin^ m ntudiu.

concert anA vkIl-u pruducCiun. or)-

ifit n-prtriti-nttiliun'nianiii^vmt-nl.

relail/whiiletkalr. promoliiwi'mar-

ketinK. publtfthin*:. much marv
EmploynitrnI a!isi>(ancf and ftnan-

ciat aid available Krcc brochure,

carver tjuidc wntr nr t all loll-

THC MUSIC Business INSTITUTC

UNtVERSITY DCGRECS' Economcal hOTw stuffy

lor B«ch«<or'i Matl»r'i Doctoral* Pf»»liQiDus

lacu'ly couHMlt (or ir)d»p«niMrrt tlutfy and M« ••
p«rienc« cradili FrM inlormatior>— H»cliard

Ovws. M 0 (Harvwdl Pr«*dsnl. Coiumbv Pacil

cUnfvvrvty. 1 4 1 5 Trvd St . Oept IMN, San Ha
lavl. CA 9190V Tod FrM SOO/227 0119. CaMor
n«. 800/552 5522. or 415/459 1660

6E A RECORDING engineert New classes

quarterly. Institute ot Audio/Video Engi-

neering. (312) 666-3003 1631 Hyperion.

Depl D. Hollywood. CA 90027

POSITION A VAILABLE \

-RADIO TV JOBS-
10 000 irnao ifAn, a ^« <o i

OM|,SM»%—tOuUx la '

'tail a* 'Ci"na'\ Uanr

fl/40/0 JOB MART

CUfWCNT AMD CLASSIC AIIICNf CHSl
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Billboard

Sums
CHART

RESEARCH
PACKAGES

The definitive lists of the .

besl sellint! albums year
by year, through thecntire
history of the Top LPs
charts.

Based on the authoritative
statistical research of the
music industry's foremost
Iradi- publication.

THREE TITLES
AVAILABLE:

\umber One Pop Al-
bums, 1947 through
198S. Lists Billboard

issue date, title, ariisl and
label uf the number one
album uf each week $50 OO

Top Ten Pop Albums.
1949 through 1985-
Lists title, artist and label

uf every album which
reached number 10 or

higher on Billboard's Top
LPs chart Listed alpha-

betically within each year
Nl albums are indicated

$50 00

Top Pop A Ibums Of Thr
Year. 1956 through
1985. Theannual listings

of the top albums of the

year in rank order, as pub-

lished in Billboard's year

end special Issues Includes

title, artist and label for

each entry $50 00.

Individual yearly lists may
also be purchased sepa-

rately ; see coupon below
$5 00 per list

Billboard Chart Research

Aim: Debra Todd
1515 Broadway

New York. NY 10036

Please send me the follow

ing Billboard Chart
Research Packages:

B 1

B2

B3

Number One Pop
Albums (S> $50.00

Top Ten Pop
Albums C<i $50 (K)

Top Pop Albums
Of The Year
(a $50.00
Individual yearly

lists from

.

(please list book
code numberl for

(please list year(si

oesired.)

Check or money order is

enclosed in the amount of:

iSm.nuCOD MMknil i

Comiunr

Addms

Cily. Slalc. Zip

OvfrM-av air mail rau-^ availablr

upiin re{]UM

All aalw are final.

University Microfilms

International

Please send additional infornnation

for_

MarTie

.

Institution .

Street

City-

State

.

Zip.

300 North Zeeb Road 30 32 Mortimer Street

Dept PR Depi PR
Ann Arbor. Mi 48106 London WIN 7RA

USA England
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TOP

LATIN
ALBUMS

Compilad from a rtational Mmp4« ol retail More
and one-klop ul» rapertk

ARTIST TITLE i Mui nuaMrn cktp«ut«ic iMii

JULIOIGLESIAS IIORA n sniu,

JOSEJOSe REFLLXIONtS «i«x<uni

JOSE FELICIANO YA SOV TUVO w.<ip4>-,

MIAMI SOUND MACHINE PRIMITIVE lOVE cibioj't

CARLOS MATA PORQUE TE QUIERO iowto<«mM
LANIHALL ES FACIL AMAR uvj'ui;

MARISCIA COMPLETAMENTE TUVA . es<>04]i

EMMANUEL EMMANUEL ka >i]7

ROBERTO CARLOS ROBERTO CARLOS BS cbs inz*

LOirrA PARAVOLVER m^,*).,

ROCIOOURCAL CANTA A JUAN GABRIEL tiKxoiHi

8RAUU0 ENLACARCELDE TUPIEL cnioiai

SOPHT AL HITMO DE LA NOCHE vmiiKMi
MIGUEL GALLAROO C0RA20N VIAJERO xmmii
RAPHAEL SiGO SIENOO AQLIEL .e.niinj

VARIOS ARTISTAS CANTARE. CANTARAS i Kioo>;

JULK) ANGEl. JOHHNNV ALBINO. TRIO BORINQUEN RECUERDOS

ANGELICA MARIA NO ES MEJOR QUE ¥0 ac<7Mio

MENUDO AVER V HOY ivmt '4..0

CHARITYN VERDADESDESNUDAS

DANNY RIVERA ASI CANTABA CHEITO GONZALEZ VOL. 2 uinjMi
BEATRIZ ADRIANA ARREPENTIOA V SOLA moionomm
LOSIRACUNDOS TUCONEL
AGUSTIN PANTOJA SENORA DC LUJO um' co(.9 tots

ANGELES NEGROS 20 EXITOS ix«r-«™)4

21

22

23

24

2

22

23

24

2S

EL GRAN COMBO INNOVATION .«.s.j .lu.

JOHNNY VENTURA EL HOMBRE Y SU MUSICA .u»e . .1,..

ANDYMONTANEZ ANDY MONTANEZ imiM!

BOBY VALENTIN ALGO EXCEPCIONAL WKMCOIIS

TEMPO DOMINICANO CHULISIMA ncn.pocn
LASCANELA HOT STUFF »co«<:oiiiJS»o«

OSCAR O'LEON YD SOY i-.'»<i

CONJUNTO QUISQUEVA SIN MALA INTENCION m(tm.comt»i!3

LAMUUNZt TE OAMOS LAS GRACIAS BaonroiK

LAPATRULLAIS EL MUCHACHITO hhiioo

WILFRIDO VARGAS EL JAROINERO •Mufir

LUIS RAMIREZ V SU ORQUESTA ALEGRES Y ROMANTICOS caoiw
^tl ! I

SONORA PONCENA JUBILEE »<r>ica.<

FERNANDITO VILLALONA A LA CARGA uewwov
HANSELYRAUL HANSEL V RAUL 'fll:r

ALEX BUENO Y SU ORQUESTA LIBERACION ALEX unn«
HECTOR LAVOE HtVlNtO >-..,).

CUCOVALOYYSUNUEVATRIBU MEJOR QUE NUNCA tuH >oo*

WILLIE ROSARIO AFINCANDO OfcxOlM
BONNY CEPEDA NOCHE D£ OlSCOTECA «• xu xm «<

LUIS "PERICO" ORTIZ LA VIDA EN BROMA naicono

FAUSTO REY DE QUE PRIVA MARIA VKWsco 1001

CRUPO NICHE TRIUNFO :uv^in>ia

MIGUEL OSCAR V lA FANTASIA MIGUEL OSCAR V LA FANTASIA

FRANHY RUIZ SOLISIA Pt»0 NO SOLO

LOS BOHDAOOSOS POB QUE ME HACES SUFRIR «oio««)»04)7

LOSBUKIS ADONOE VAS i«<Konow4n

JOAN SEBASTIAN RUMORES mjiutMm
LOSCAMINANTES CAOAOIAMEJO) lOM

LOS TIGRES DEL NORTE LA JAULA OE ORO FKirowl W401

LOSVASKEZ ELSUPERSHOW bs.-o>4«

LAMAFIA HERENCIA NORTENA l»<07i

RAMON AYALA UN RINCONCITO EN EL CIELO inoix ui;

CRUPO PECASO COMO UNA ESTRELLA lilHO 101

1

LUCHAVILLA INTERPRETA A JUAN GABRIEL «>n4i«,%

LOS CADETES OE LINARES DESPECXOA CON MARIACHI 1 1

1

LOSCAMINANTES IS EXITOS (»~4iiia

LOS INVASORES OE NUEVO LEON 20 SUPERCXITOS NORTENOS

VNDIO V LOS rONICS 1 6 SUPCRBAIADAS wnomoiijKU
VIKKICARR CON MARIACHI ri,..j„,44

LOSBUKIS Ml FANTASIA >w»i»«>

HERMANAS HUERTAS HABLANOO CLARO cKwin
GRUPO MAJIC EN CONCIERIO wa moi,

LOSCAMINANTES 1 5 EXITOS VOL II tw>iiii

LOSYONICS 15SUPEREXIT0S >wrjno.,c4ii

LOS INVASORES OE NUEVO LEON ME flOMPIERON TU RETRATO

LITTLE J0£ 15 EXITOS DE ORO «-)i«

LORENZO DE MONTECLARO IS EXITOS CKWW
PATRULLAai TUMIRADA :.MmM-,Mi

LOSSEPUlTURfROS 1 OS Sf PUl lUREROS mw.ii.',

(CO) ComptCt l>K f4>l4bif • Rr<^r{].ng lr>du-.lry A^n 01 America (RlAAKclilirAl'Dn lo' m«i Ol
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Fernandez

kLLWUi ELAS. AS SPANISH UVNGrAGE soaps

are called, often make hits out of their Ihemt- songs

Now. reversing the Irentl Hanul y Raul have fash-

ioned an imaginary lelenofela out of what looks like a

hit song.

It s called "Maria Teresa y Danilo" and it's inrluiled

in the group's first album for HCA International, "l^

Magia de Hansel y Raul y Su Orquesta " Judging

from the airplay the song is getting in the group's

hometown. Miami, the saga of this not-so-impeccable

couple and their children is on its way to the top. The

song is a sendup of Spanish soaps and it features a

typically convoluted romantic situation, with a few

racy overtones.

Telenovelas as hit

song sagas

RCA celebrated the group s signing thLs weekend

with a party at Miami's Mutiny Hotel. However, the

song was already on Latin radio m the city and Hansel

y Raul had been playing it at their recent gigs at the

club Papa Grande. The dancers, already familiar with

the tune, jumped to the floor as soon as they heard the

first chords.

Haii.sel y Raul specialize in a mix of traditional Cu-

ban chnranga with salsa and close-harmony Latin pop

vocals. Their dance rhythm is held together by none

other than legendary Cuban bassist Cachao. Along

with Willy diirino. Carloii Oliva's Lox Subrinos del

Juez, Cloudft, and. of course, Miami Sound Machine,

EEPING SCORE
h\' Is Horowitz

r ROGRESS REPORT: "We're tired of preaching to

the committed," says Matthew Field, who heads
WN(?N in New York. But he isn't talking about radio

His observation refers to the activities of the Amur.

for Classical Muitic I AfCM i, which he serves as exec-

utive vice president.

The association, founded in 1980 and incorporated

about three years later, is concerned with fostering in-

terest in classical music generally, and. more specifi-

cally, with stimulating music education at lower
school grades to help build a public for good music
As Field puLs it. the AfCM will lie cutting back on

social events and on such things as radio shows plug-
ging classical Grammy winners on classical radio. It

will, insteatl. be devoting its energies to reaching
those ntrely exposi-fl to the chissics

The AfCM is reaching

out for a new audience

On the school level, a sight singing l>iv fi>r Jth ami
.")th grailers in the New York puhlK- schools will be im-
pkineiileil this .season as a coo|)enitive underUiking
by the AfCM and the RoartI of Etiiicatiun. More than
Mil schools in the city liavf shown interest in the pro-
gram. reiMirt.s Claudia Dumitrcscu, executive dirvc-
tor of the assticiation.

The AfCM comniitlee shaping the project is com-
posftt of Joe Cohen, fiirnier NARM executive John
Suntucciu. prt'siili iil ..f C Schiriner. ami Samuel
Hope, long active in i tlucatmnal nrgaiiizatinns Thoy
will he hosting an onciilalmn nueling with interested
teachers next month, along with a comniitlee fn>m the

Board of Education. Faith van Buskirk, a specialbt in

sight-singing instruction, will demonstrate.
It's expected that well-publicized finals will wind up

the competition next spring, with priies for winning
.students and schools. The hoiie is that the program
can be broken out nationally

A television specml blending animation with classi-

cal music is currently being walked around Ui poten-

tial sponsors. Producers of the show , all with impres-

sive credit*, are Alan Wagner. John Korty and An-
thony Freyberg.

.^n awards program to recognize achievement in the

classical music field— whether in recording, concert

performance, composition, etc.—is still on the associa-

tioii agenda, says Dumitrescu. .And it's hoped the first

series of awards can be given out in the spnng of '86.

How to finance all these projects, as well as regular

asstKiation business'' Well, dues are not enough, and
the AfCM is now seeking to raise operating funds via

one or mon.' grants

In THE PIPELINE: Telarv's Bob Woods and Jack
Renner were in Cleveland last weekend to record the

Boelhovcii Ninth, with the Cleveland Orchestra led by

Chrisloph von Dohnanyi New albums by Penon
with Hermann Prey will offer .'Schumann's "Dichter-

liebe" and "Liederkreis" cycles ... At .Arabesque.
Ward Bolsford will be priKliicmg a new recording of

the Mendelssohn rarity, "Walpurgisnacht "

Pianist Emil Gllels. who died earlier this month,
had iH-en at work on a Beethoven sonata cycle for
Pi'Utsche Gramniophon .Most recent sessions were
helil in London this (wst September. Some early and
late sonatas will be released next year, informs DCs
Alison Amr».

Hansel y Raul are representative of the city's modem
!

Latin beat known as "the Hiami sound,"
|

MeRENCUE IS HOT IN MIAMI, as it is in much of

today's Latin market, and the Miami-based RCA In-

ternational has acquired more merengue roster by

signing the license of the Algar label. RCA gets an

edge in this Kominican dance beat with the Algar li-

cense, which gives them not only famed Dominican

artists like Bunny Cepeda and Anibal Bravo, hut also

the New York-based .Milly. Jocelyn y Los Vecinoi,

one of the top-drawing acus in the genre.

Public demand made Radio city Mulic Hall

add a secoml concert by Raphael this weekend. The

Spanish balladeer Is celebrating his 2.5th year in show

business with his current tour and judging from his

concert popularity and record sales his career has yet

to wane His recent album "Sigo Siendo Aquel" (I'm

Still The One) is an implicit boast by the artist who

once sang "Yo Soy Aquel" (I'm The One|.

Mexico and rock usually mean machu-
nw. but a new act on .A&M's Latin label seems to con-

tradict this. It's Carmin. an all-women Mexican rock

band whose first LP. "Amor Inesperado" has been

just released by the major. Unlike other rock-flavored

acts in the Latin market, the four members of Carmin

play their own instruments and compose their own
songs.



anada
CRIA, SODRAC Woridng on New Rights Fee

Move in Anticipation of Copyright Act Revision

International

TORONTO The Canadian R.cord
inR Industry Assn (CRIA) has be-

(fun negotiations with SODRAC, a
recently formed mechanical repro-
ducUon rights agency, to set a new
fee in anticipation of a new Copy-
nght Act m the next year or so.

The aim. says CRIA president

Brian Robertson, is "to .settle the

matter within the industry and
come to the government with an
agreed-uiKin rate" when copyright

' reform takes place.

A recent House of Commons sub-

committee report on copyright rec-

ommended the abolition of the cur-

rent 2>-a-side compulsorj- meehani-

I cal rights fee. but did not say how
such a fee would be replaced

"We've been told informally by
the government that it would like

the industrj' to come [forward] with

a solution," Robertson says

CRIA and SODRAC have been
tmlking for two months and have
held three meetings so far to work
toward a new rate. Another meet-
ing is scheduled thus week.

The copyright recommendations
by the subeommittee would empow-
er the Copyright Board to establish

and enforce the rate, which Indus-

tryites now maintain is sorely in

need of revision. "What we are do-

ing is trying to sit down with SO-
DRAC and recognize the need for

an increased rate and yet not hin-

dering the industry' with an unrea-

g sonably high rate," Robertson says-

Absent so far from the negotia-

tions is the Canadian Mechanical
Reproduction Rights Agency
ICMRRA), the long-standing orga-

nization in Ihe country. RttlterUson

says CMRK.A was waiting for the

suhcoiiirtiittee's recommendations
before it would discuss the issue or
engage in negotiations.

What the talks may lead to is a
more quickly revised rate once
copyright reform takes effect. The
government now is designing legis

lation arising from the reconinieii-

dations and may introduce amend-
ments to the antiquated Copyright
Act, last overhauled in 1924, as soon
as this spring Much may depend on
the status of Marcel Masse, the fed-

eral Communications Minister, who
stepped down in ,Septeml»er because
the RCMP was investigating an al-

legation of excessive campaign
spending during the 19K4 election

campaign.

The inve.stigation is expected to
conclude shortly, and Prime Minis-
ter Brian Mulrooney has already
said he w ill bring buck Masse if he is

cleared of wrongdoing. That would
likely mean swifter copyright re-

form and the introduction by the
spring of a federal strategy for the
sound recording industry.

Among the copyright measures
proposed in the report were a $1-

inillion fine for cofiyrighl infringe-

ment, a rental right and aliolilion of
Ihe rate, .\moiig the measures in

the federal strategy are funds from
the government for record and vid-

eo production, direct funds for spe-

cialty music, federal assistance for

production firm financing and radio

programming syndication.

Tears' Documentary Opens

Amid Black-Tie Fanfare

TORONTO - Tears Are Not E-

nough," the feature-length film

about the making of the Canadian
single for African famine relief,

ojiened to steady, if unspectacular,

business at movie houses across the

country.

The film by Oscar-winning Cana
dian director John Zaritsky was giv-

en iLs sendoff Oct. 4 with a black-tie

fund-raiser at Toronto's Casa Loma,
where nearly half of the almost 50

C-anadian performers on the single

Stoh

Maple Uriels
AFTER STORY of Ameri-

can cultural invasion has been hit-

ting the newspapers in recent years,

and so it is pleasing to note the im-

pact of Toronto's CILQ-FM on the

Buffalo market Recent Arbitron
ratings have the station 13th in the
market, but much higher in the teen
and young adult demographics.

Ci'LTI.:RAL SOVEREIGN'H' is a
touchy issue in Canada and is get-

ting much attention as the country
moves towards talks soon with the
United States on "enhanced trade."

I The deputy communciations minis-

ter, Alain Gourd, says that broad-
cast ownership and Bill C-M. legis-

lation which prevents Canadians
from deducting as an expense on
their taxes, advertising on Ameri-
can radio or TV, "are not on the ta-

ble for discussion."

George ZAMFIR, the panllautist

and recent Canadian citizen, is off

on a cross-country lour soon and is

about to finance a 4,300-seat concert

hall near his home in Quebec. Zam-
fir IS up for a Juno award next
week.

Pat NABLE. the 28-year old sta-

tion manager at CKCL'-FM Carle-

ton, the country's biggest campus-

community station, is leaving aft*r

Chnstmas after three-plus years at

the helm He wants lo wnle a hand-

book on student radio and is think

ing about a career in broadcasting

where he'd be a valuable addition.

It was heartening to see the

ovation ATV Canada chief Frank
Davies received recently at the

PRO Canada awards. Davies is

among the stalT being let go as a re-

sult of the recent sale of ATV. CBS
Songs is hiring one additional staff

member to take the place of the 21

ATV employees. Davies says he

plans to work in some capacity with

ATV writer Ed Schwartz, who is

part of a band recently signed to

Epic in the U.S. called L E D . which

includes singer Lenny Zakatak and
bassist Dave Tyson, a longtinie col-

laborator with .Schwartz.

Bryan ADA.MS and Jlm Val-
lance will have a Christmas single

out this year. Adams wrapped up re-

cording on the track in New York
recently. It was to have tieen part of

a film, but it is tielieved not to be
anymore.

Approval of the purchase of
Standard Broadcasting Ltd. is ex-

pected by month's end from the Ca-
nadian Radio-Television and Tele-

communications Commisainn, mak-
ing It the largest Canadian
broadcasting transaction in his-

tory.

appeared, and where organizers
outlined where the Northern Lights

For Africa Societv funds are head-

ed.

So far, says Northern LighLs ex-

ecutive director Maureen Jack, none
of the $2.4 million raised this year
has reached the trouble siwts of Af-

nea Collecting funds fnim Uve Aid
has taken longer than exjiected.

Government officials, meanwhile,

have advised Northern Lights lo

hook up with African Emergency
Aid, an umbrella group for Ethiojii-

an relief. Worried that it was behind

schedule, Northern Lights has
agreed lo do so.

More than $1.5 million has been
committed to eight projects run by
SIX relief groups.

Northern Lights and African
Emergency Aid will each give

trm.aOO to a Red cross program
thai assists Ethiopians in their re-

turn from relief camps to their vil-

lages and equips them with seeds,

fertilizer and tools And the two or-

ganizations are donating $250,000

each to a CARE project in Sudan to

plant trees and help recover land

from the encroaching desert.

The two groups are disbursing

$250,000 each to a water develop-

ment program overseen by UNI-
CEF, and $150,000 each to "a Cash

For Food For Work program that

lends money to female villagers for

food and is repaid by male villagers'

work.

Northern Lights is giving
$1.50,000 to the Alaba Kolito clinic in

Ethiopia through the Canadian Phy-

sicians For Africa Relief, and
$30,000 t<i the Kunii clinic in Ethio-

pia

Northern LighU and the umbrel

la group are each donating $145.0(KI

to the Save The Children Fund of

British Columbia for an emergency
truck repair shop in Sudan that

maintains trucks bnnging fooil and
other supplies to the area It is also

giving the fund $^(5.0tKI for rural de-

velopment in Zimbabwe. And
Northern Lights is handing over
$<>5.000 lo Plenty Canada for a grav
ilv fed water projert in l^'sotho

Brit Chain Reorganizes iNfiMM GETS BOOST
(CniitMutftifrom page 3)iConlinut'dfrom pagv 91

in recorded music is some 12. .5'.''',

and independent retailers clearly

face a battle to compete with
Smith's sheer buying power and re-

sources. Smith is experimenting
with new retail styles and has refur-

bished one store in Berkshire to

gauge consumer reaction. But that

style won't necessarily be imple-

mented through the rest of the
chain.

New retail presentation ideas will

be tested nationwide alongside the

key aspects of audio/video promo-
tion.

conversion and videodisk master-
ing, and Initial Pictures—the fea-

ture film company, run by NBD's
Nicky Davies, in which MGMM has
a one-third stake—as well as the
pro)K>sed new on-line edit suite.

Millaney himself is also involved

in a second attempt lo establish an
association of U K. music video pro-

ducers.
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ALBUMS
SPOTLIGHT Prfdicttti tu hit top 10

on Billboard's Top Pop Aibums
chart or to earn platinum
crrtxficatxon

NEW & NOTEWORTHY htgklighti

new and dcxtloping acts uvrthjf of
attmtion

PICKS new releases predicted to

hit Ike top hatfofthf chart in the

format listed

RECOMMENDED Other relewiea

predicted to chart in the respective

format; alto, other albumj of
superior gualitj/

All albums commernall^ artiilabJe

in the rS are eligiblefor rerten-

Send albums for mtm- to

Sam Sutherland, Billboard

9107 W'llshire BM
Bet-erl^ HilU, Calif SOJJO

or Fred Goodman, Billboard

ISJS Broadway
Xetc York, \ y lom
Country albums should be sent to.

Kip Kirby. Billboard

U Music Circle East

S'ashfille. Tenn. JTJOJ

POP

ORIGINAL MOTION PICTURE SOuNUTRACk

Ibcky IV

Scon tfMMn S2 4020J

Whtw/director.'star Sly Sullonr

takes a cue from alter ego Rambo to

inject this latest nnp&ide sequel with

a cold war plot hook that burtiens the

new Survivor mam them«. "BuminK
Heart, ' with !ync problems But a

lineup aUo mcludinc John CatTerty,

James Brown. Go West. Touch and a

duet between Kenny I>ogpns and
Gladvs Knight should help ircnerate

OfliCINAL SOUNDTRACK
Bi| Rntr
PADOUCER J>mmr BOMn
MCA (147

The 5rst Broadway cast album to be

recorded in Na^^hville. thiK diffitjil

package is pure high .stepping

Americana composed by one of

country's moil contemporary
longwriters. Roger Miller It'i easy to

nee why 'Big River" netted aeven
Tony Awanl*i the mumc ia fmh.
bright, and ultimately listenable even
without the vutuals of the play

iiMHY Bwrcn
SMfi Ym Kim By Hcjrl—jMwvy BaMctl'i

CrtMcst Mit(t)

MCA Mil

Buffett. an irrepressible American
hunnorist who has canonized the

Caribbean Ihrvugh »ong. delivers

plenty of what'& made hjin fum<ju»

here. OngmaJ genu like "Come
Monday." "Cheeseburger In

Paradiite. " "Son Of A Sim Of A
Sailor." "FVncil Thin Muatache," "A
Pirate I^kii At Forty." and of

cour^. "Margantavill4> ' make thw a

collector's Item—or a gr»*at travelog

to warm up dreary winter months

THE RCPLACCUENTS

Tm
MOOUCCI* Tommy It&tift

Swa ZSJIO

A cnticfi favorite for pant reprtonal

releatteft, this Minnesota quartet

makeft i(A big leagur dchul without

diluting itA loopy, raw-edged rharmn;

garage rock wttings. intelligent lyncs

set thfir puce

MM SAND
Myslcry

PPOOUCt

Quirky |>op with a distinctly Engliah

flavor menhes layert^ syntheatxen

land some hokey synth sound effects)

with the sweet but rather frati lead

vocals of "Dizzy" Liuy A long shot

TIM MOORE

Singer-«ongwnter rvtums from a

lengthy hiatus with an updated studio

appntach that in)eri5 electronics into

his well-crafted material, strongest.

howe\'er. may be a new but little

changed version of "Rock'n'Roll Love

Letter." which he first cut a decade

ago.

HOT TUNA
Hntonc H«l Tuns

R«hi RRLP 2011

Two Sides of live Tuna recorded in

1971. courtesy of radio station KSAN-
FM Quality is only so-so. but the

fnergy and spontaneity of the band's

.'arly stage work romes through

BIG AUOlO OVNAMITE

ThK Is B<c Aud» OirMinite

PROOUCCR hhch iar»\

CiiMws arc 40220

Clash co-founder finds a new band a

new groovtf. This ts a slickly produced

album with a solid rhythmic punch
Lots of Third World percussion and

electronics, and highly danceable

tunes

HIROSHIMA

Aiwltitf ftacff

cp« arc 399»

All-Japanese. L A -based quintet

blends traditional Japanese
instruments ikoto, shamisen. Japanese

flutes) with computer drums and
synthesizers Result is an interesting,

though rather lightweight, brand of

pop-fusion

THE TURBINES

UtI Oance Bttorf Hi|hwiy

a»C Fim* 007

There's nothing academic or scholarly

about this Boston foursome, which

sets a youthful, blue-collar

perspective to work m a stark rock

framework Jon Hovorka's vaguely

militant vocaU convey a quiet sense of

t«n>«ion. which the band bocks up with

hard dnving. ^wamp-style mrkxlies.

Conuct l2i:t I 4604033-

CHARUC DANICIS BAND
Mf AadTlwBoyt
P»00\X i Jo'V' (|uT>*t

C»< fC »t7t

This album, which conK*4 after a

lengthy recording iiiliTlude by the

CDS. lit welt worth th*- wait Boylan'»

steady hand, a much lietter than

average ehnice of Nongs. nrh
harinunieb and a focuteil vocal

performance by I>ani«'li4 give "Me And
Thf B^iyK "

:i (Mtimh and palina mtHMing

from the hand'M Va^I workh KK|NTi:illy

HurpriKing |)aniel.><' effertivene'^H on
balladK and Mlower-lem|Hi'd niinitK<rs

Standout cuts include "Clahn of 'tJ.'!."

'Talking To The Mu«)n " and the titli-

ong

SPOTLIGHT

The Canadian tno's polished yet vivid

rock continues to balance its musical

muscle against thoughtful lync

concerns, and the latest set finds

percussMnislMyncist Neil FVart

discoursing on nationahsm, greed,

mysticism and the Bomb If such

themes are kjfty by current AOR an<i

mainstream pop standards, the

energetic pla>ing. which again

juggles the band's early progressive

rock instincts with newer electronic

elements, and Geddy Lee's soaring

vocal signature should keep the faith

with their platinum constituency.

Strongest are "The Big Money."
"Manhattan Project" and
'Terntones

*

NEW AND
NOTEWORTHY
CHARllC SCXTOfI

MCA WC4 S42«

An Austin wunderkiDd whose guitar

Mork made him a local cetebnty by

puberty. Sexton makes his debut as a

rock counterpart to Matt Dilhon—rail

thin, sullen and probably irresistible

to teen gtris What should give his

career true potential, however, is a

Btrong-if still denvative-voice that

points squarely toward Bowie, and a

fevered guitar style that flexes strong

blues underpinnings

BLACK

TEOOr PtNOtRCRASS

r^ r , [ .7 -. .„ -.^
,

A>r>vin S044 7

iV-ndfTgr.!-*. tnin;!, t'ut tfn.l._-r

style \s well *-fr\.-.l liv Ous t.aUiu»d

set of ballads and uptempo workouL>.
with the first bid for chart acUon the

synthcharged "Never Felt Like

Dancin' " Fans will probably reloh

the package'^ mure romantic ballads,

however, with the opening "Love 4'

2." a worthy example

ZAff

Tlw Nm 2aw IV U

W«rn«* %»m% 3MI7

Morv tUctrimK- funny funk from the

Troutniaii i.'lun. giving high tech a
humurouH and vfr>- human undertow.
If vociKler. synthesizers and eleclmnic
percussion define the cnHi-mble's

signiilun.' xiyle. \\\ the muHic's

grounding in tim*- honorwl r&b song
nHMleU that Khould click with fans "It
Doesn't Really Matter" offt-rs a litany

of rlassH* Himl sljirs likely to give

radn a strong hook.

CHERMLLE
Hi|(i fnortfl

l«ftit 11/ •00*4

What time IS It ' The hour for

\.KMlist.r(> pnxliirtT Cherrelle Ui lake

hiT place on the charts* with her

tough n'tender funk serenades

Former Time keepers Jam and l^wis

su[»ply their Twin Cities muscle as she

fomes on determined to leave her

support vocalist days behind 'You

Ixmk Good To Me " is already beanng

.lown on the lop 2ft. indicating the

[i, tit.- whirlwind is ready for

t.igg.-r things in her futur**

ViKKi LOVt

SiAf Rip 0mc« I

mn>* «ooi

Dance 'soul songstress Love aims to

spread her teveof-dance dynamics to

the black charts with the beat-strong

Slop Playing On Me." flushed to

fullnejin by produc^r/guitanst/

s-^.ngwnter Miller

RCGE BUIRCU
Victini «< Lsvt

WTasn irR snif

Former Gladys Knight background

vocalist showcases a flexible high

tenor voice that sounds more
comfortable on mid-tempo material

than dance grooves Best cuts are
' Let's Pretend (That's It The First

Time), ' Love All The Hurt Away."

and the reggae influenced "Say It

.\gjin

VARIOUS ARTISTS

H»lm Of Tilt But

Tmnntf asv IBie 1009

This lA an album of zipping, zapping,

blipping and thumping instrumental

gnx»vi«i created by the Latin Rascals.

Whiz Kids. Keith LeBlanc and other

New York mix-masters Rick Rubin's

"Dust Cloud. " only 74 bpm. shows the

connection between hip hop and
reggae 's dub mixes

COUNTRY

HANK ttflLllAMS JR

Cftilesl HiU Vohimc 2

iA«l>MtR,'Cur» 2&32»1

'I ^ Ir 's first hits package was
!• i with No 1 singles His

1 has to make do with mostly
u<y matenal Still, the songs here
draw on his best sources of
inNpu^tnn his party buddies ("All My
Rowdy Fnends Are Coming Over
Tonight I his father I' Honky Tonkin

"

and The Conversation") and kive

r Ma)or Mo%-es" and "Qu«en Of My
Heart"!

CIN( MATSON
Tffut SalMfdJr NfM

MCA/Curk tS70

For a p*'rformer with Watson's vocal
lakrnlA. thw w a pretty frail showcase
Only a few of the soiigi. demand the
degree of feeling and interprrtiltion of
which he IS capable Among the best
here ar»' 'Got No Reas<m Now For
(ioin" Honw" and "One Hell Of A
Heartache "

T C SHtPPARO
CfMttSi Hits. VoiMM II

Wtmar/C«« 29S2« I

This collection ukes Sbeppard bark to

his earliest days as a hitmaker and
includes his breakthrough "Devil In

the Bottle" and Tr>in' To Beat The
Morning Home " Alfto here are the

duets with Karen Brooks {"Faking

Love ") and Clint Eastwood ("Hake
My Day ")

JUICE NEwrroN

Old rumc

' ^ kHVX S4«J

1 1
' .around a couple of okliea

Hurt and "Stuck In The Middle

With You '—and buoyed by the recent

So 1 You Make Me Want To Make
You Mine." thw album pmenta
Newton in a mode that is at ooce

torchy and wistful

CHAIILT McCUUN

PDOOUCCRS Nvre W«ben »» SiWtf »—W i

McClain's music has bounced h^ipdy

from traditional to contemporary

without alienating either camp, and

this album .shows why she's equally

comfortable m either style From the

toned-down pop of "I^radise Tonight"

and "Band Of Gold ' to the almost-

hardcore countT)- of "Sentimental 01'

You" and "Radio Heart" she proves

her mastery of modem country.

BJ THOMAS
ThrowMi Rxks At The Moon

FCS0t57

Thomas explores a New York

recording base with producer Gary-

Klein for the first time and pulls off a

btunning performance throughouL
Few singers have Thomas' deft way
with a lync. or his range or wanntk.

The arrangements are rxh but Dever

overpowering, and the songs wear
well upon repeated listening. Among
them "We Almost Had It All."

"Don t Go Out On Me. " The fttft Of
Me That Need^ Y i M -- .- i

utle cut

VARIOUS ARTISTS

Today s Country CUssks

MCA 39029

A value-packed package with 10 bona

fide hits Included are Reba
McEntire's "How Blue." The Oaks'

Make My Ufe With You. ' John
Schneider's 'Countr>- Girb." Sle^-e

Wanner 5 What I Didn l Do. " and
Lee Greenwood's "God Bleu The
I SA

HRMK WIUIAMS
Hank WAams Lortuck Bl«n Ai|«il 1K7-

DKtmbcr 19a

ripooi a2> Ml I T2

This t» the second in the senes of two-

record setK aimed at presenDng all of

Williams' studio recordings in

chronolopcal order, in onginal.

undubbed mono, and remastered for

better sound Three of the '1\ cuts

ha\e not been released commemally
Ufore

Oct RECVES

nCoWtn Nib

PUrbKti LPL I23IJ

A well<ho^en |uii-kjgc of Reeves' hits

( Girl On The Riltbuarxi.' "Walchin*
The Belles Of Southi-m Bell.

"

"Lookin" At The World Thmugh A
Windshwid") and f-uth country
staniiards a* \Vh\ Me Lord." "A
Satisfied Mind and Oning*^ Blossom
Special."



CHUC* WAGON GANG
ChiKk Wj|m G«n|

A valuMbk- un<l hi*toricallv oasfiitiHl
coIJection of songf. frtun one of the
most imporUnt i;o<t|iei Kn^uips in

KwopdinK hiRtory Samplrs from the
1936-1 960 penod

THE nVMIC iURtlTO BItOTHEirS

fVodutV Skip Billin

fivki RRLP 2008

A collection of FBB rl&s»icM (ntthfnnl

during t recent tour that reunited

thrite pioncen» of country nnrk. Ah iit

their trmdemurk, tht- Brothem merR*'

rural countrv' wiili modest rock,

putting the emphasis on the former

Contact Box 92. Brooklyn. N Y 11229

JAZZ/FUSION

MU CVANS

TiM AMnuftiN Mm
pQOOoai* a<i t.«fn

•itaanwMVTmii

Saxophonist Bvans has expanded
be>t}nd his multiple reeds to udd

keyboards and drum proirrummmK Ut

hisenerpng fuston $tyle. obviously

pTeti fresh thrust by K15 stint with

the mrtjvated Mahavii«hnu. That
Imenp » represented here with guest

&k>t£ for John McLaughUn and
Mitchel Forman. who jom a crew of

<itrong fusion Htyl»t£ m a moitlly

uptempo, strongly electronic program
of ongmab.

CmCKCOKA
Si«M
WOOuCXft CM CoTM
CCM 2M3S (Wnv m.l
Pianist's recent acoustic odyssey
ywldf> this »tudio rendering of a 1982

piece for xtnng (luartet. piano. Hutc
M and French horn, styltstieally. it fits in

the stream of clasaical modernism
more readily than Corea's more
tncratrre jazz and fusion idioms

LmmiMmcUM-*

Soprano saxophonist Winter and his

Coiaort mx location recordin^r^ made
in the Grand Canyon with piere<i

Uped m Sew York's Cathedral of St
John the Divme Winter was making
New Age music before the tag was
coined: this should thus fare well with

that audience, as well aa with pop and
JMZZ.

A C irt iiM iiM Ha Mhc

1 Carter's suave alto teams with
tenonst Scott Hamilton und trumpeter
Joe Wilder to lead a sterling septet

through originals and both pop and
>a£z chestnuU Strong matenal.
stronger performances and solid

production. A reliable deli^'ht for

acoustic traditionaliBts.

DAN SieCCL

OnT>wEi|i

PWM7I79

Siegefs recent fusion work has circled

back toward pop in the lyricism of his

compositionK; this tw^l jweks to

complete that crossover, adding

vocals <by Kelly Coteman) on key

cuta. Initial baas shoukl straddle

fusion fans and lechno-|»op devotees

THl 10 BICKIRT QUARTtl

I Withtd On Thi Moon
PfKIOUrl H i tfl I )»M»T«oo

CwKwrt Juj CJ >S4

Cunudiuii guitarist Hiokert agiun

proves he's in tht^^ suine leagut* u»

other mi'tlow pH-kiTs like Jlin Hull uixl

Joe hilts Willi thut liiti'Ht studio dale,

rut with Ti'rry Clark*' (drums(, Stev*-

Waltnre (basM) and Rick Wilkins (tenor

nax) Solid set with good material.

DIANE SCHUUR
Scfwoi Thini

CiruKin hacks this classy, jazz bred
vocalist is surrounded by some very
elegant Dave Grusin arrangemenLs,
creating a fine list»'ning experience
"Love Danre" and "Love You Buck"
are delightful ballads, her cover of Al

Urvt'ii s "Take Me To The River"
Kurprisingly rocky, and two duets
with Jose Feliciano quite soulful. A
real sleeper

GOSPEL

iOWl MICHAEL TALBOT
Sdtip tw Wonh« Vol II

There are no big surprises on Talbot's

newest release—he has found his

niche in liturgical worship music and
continues to do it well. Talbot's work
has a subtle beauty and understated

elegance that tills this album full of

pear*' and joy

SONGWRITERS

Co Ntwrt Tho fijco It

PWOUCIR Jo* I W.Uon

This group has been underestimated

in the past but their good vocal

harmonies and strong lyncs should

not let that remain a fact for long

Their strength is their wit though

they are sometimes reluctant to show

it

CLASSICAL

MOZART SERENADE {f^THORN). 2 MARCHES

AutfHity of SL MjrtM-iii-the-rieUi. Hamatr

Beautifully played and directed, with

the archair sound of the posthom
charming the ear in its short

appearance. The two marches,

programmeil fore and aft, are

appropriate filers An eminently

salable package

UGNANI/OULIANI/DIABELLI/SOR/PACANINI:

GUITAR WORKS
Ediunlo Ftnundu
LBAdon 414 no

A major riev^ talent, Fernandez
harnesHett a brilliant technique to

valid interpretive ends. Sor's

variations on a Mozart theme is the

most familiar work in a generous and
v.inf-d pr»>Kram KxrpHent sound

BEETHOVEN VIOUN CONCERTO
>urvl«cQim Kjfllotow. NolhtrtifMh Chimkoi
Orchoitra. Roi-Marlu

A wayward perfurmanrf that appears
to seek out and exploit display

opportunities, a questionahle

approach in this work. Good sound,
but faces tough catalog challenges.

NEW AND
NOTEWORTHY
DIONNE ft FRIENDS

Thal'i WkAt Fnindi An For ( 3 bB)
[kni iii 1 U'j Uuri fladtarMl). Catol* Sayar Sag**
wumtr, (lurl (tochaiach Tarol* Ba^M Sa«*'
I'Ulin Htin. LMuia H«r»t Sator.Warno
lanur:*.., BMl 'Naw HhMim Vall«v WB «SC*P
AftUa ASl t4a2

Ms WarwK'k's fnends include KIton
John, Gladys Knight and Stevie

Wonder, who join together in a sutely
Rachanich-Sager ballad crealtMl to

raise funds for the AmerK-an
Foundation for AIDS Research

BROTHER JOHNSON (GEORGE tOHNSON)
BKh Aijmtt The Wall i t n'..

PRfiODi fH (,»ottf Johnitin

ARiTlRS C*<yt* Jofinvofi Valvfir Jaiku>n
PUBtlSMtfl Ar.i ASCAP
0*t«l 7 29%77 {12 inch v«fUon alw naaablv,
QmiO-ZOMO)

Lone Brother takes a fascinating

direction in his solo debut, borrowing
the lean, obsessive repetitiveness of
the New Psychedelica for his rhyllim

track, and uddiiiK' his own mutfd
fragile tenor

eviews

SINGLES
PICKi^ neu' n li tusi -i u-ilh the

grratfst chart potentuii

KECXJMMLNDED records uitk

putrntiai for riffntficunt chart

action

NEW & NOTEWORTHY Htghltghts

Tteu and dfi'rtoping arLt worthff of
attention

Rrcorda equally appropriatefor
more than oneformat are revietetd

tn the category with the brxtadext

audience

All jreivp/nt commercially atuilabU'

in the I'S are rligtble for mtew
Send tnngtes for rrxnew to:

Nancy £rhch. Billboard

1515 Broadway
Neu- Vork. \\ Y ime
Country singles should be tent to:

hip Kirby. Billboard

14 Muxic Circle Ea»t

Nashiilte, Tenn. J720S

POP

LIONEL RtCNIE

Say You, Say Mo (4 04)

PRODorflT) L<un*l NtclM. iaiTM Anihonv

WRlTCR Lional Rntiia

PUeclSMtR Stockman ASCAP
MOWWM laifMT

A rush release to coincide with the

song's appearance tn the "White

Nightj* lilm score, solemn ballad

with surprising bridge precedes a new

Richie album due in December.

DIRE STRAITS

Walk Of Uf« (4 07)

PMOWK-.f HS Warh HnoptHr. f**<l Dortvnan

WRiTtn M«r« Hnopllaf

PU9llT><fR ruariMWWT ASCAP
WariwrSrM 7 2aS7l

Just coming down from their first-

ever No 1. Knoprter and friends bop

out to a cajun/zydeco track that

might have sounded weird if Rockin'

Sidney hadn't broken the ice.

SURVIVOR

Bumini HmM i

> lv>ly MiilPf IVu^tr HMt ft^.\a\i

Martial theme and marching-band
beat ck>ak humanist musings in this

theme from "Rocky IV
'

POINTER SISnRS
freedoin 44 IS)

l-HUl Uf IH W»h.tidP»ff»
Wi<i'< H DxKl MiHu|h

I'.HI R CiJi^xf Tcifch. ASCAP
(KA P8 14234

Fulluwup to "Dare Me" swings away
fnmi the fiery temperament of their

other post "Breakout" hits in favor of

a relaxed groove and inspirational

choral s'lund

STING

LiWO )« ThO StMSlk WM(3 4)1

PfKXUCtRS Sttni FVU Sin>lh

WRIItR Stin«

PUBirSHCRS Mainafic Rvu^'''"^ BMI
AAM AM-27S7

Third solo single merges the reggae
influence that dates from early Police

days with the ja/z chops of his

current group.

JOHN PARR

LoM Crammof o 35)

nvftlTtR JP
PUBLftMtR ',*Fb*rt UMI
Ailawbc 1 19414

Re^lease uf an episodic rock track

originally issued last May. should

attract more attentiun now that Parr

has hil the top with "St E^nw's Fire"

PfTE TONNSHEND
Face Tht Face (4 7)1

PHOOUCiR Chtn IhOfnat

ARITER PHe TcMra^«n(l

Publisher eh Pw BMi
AKO 7 99590

A high-powered explosion at a

feverish tempo: first solo releaae in

three years incorporates, rock, jazz,

dance, rap and a jolt of nervous

energy.

TiM Btf Monoy 14 }2i

PRODUCERS Pttar C«ll>nv UmV
lAifHTERS la« LitcMn PmH
PuailSHER Cora. CAPiAC

MtfCurrMA 191 7

MARSHALt CRENSHAW
Utttt KVMOnt (No S)i3M>
fWOOuCtft'j I-aooae«m«M lll«rrfiall Creftih**

Lafiy Hirich

WRITER Maiihaa Cfanthaw
PUBLlStCRS Colcani^-EMl^HouHOtCrMd ASCAP

~
a. 7 2aUft

Always in the critics' polls, never lyett

in the Top 10; mild-nrwnner«d

rockabilly by one of pop's most

consistent crufLsmen.

HL TUESDAY

Um In A VacMM O 70)
PRODUCE R^ Mkc TSorna
WRITERS A hUnn. M HauMnan R Hoimn
J P»*t«
PUflLlSHERS l«««W)fl» W tww ASCAP
Ep« 34^)S<73

RIM CARNCS

ROUftl td|C9 |3 58>

PRODUCERS Btii Cuomo. Hi«n CiniM
WRrTCRS K Carnn. D EMintw*
>^fll.r^CR Woon<Mntfow. ASCAP
CMI Amtftca ••290

ROBIN Giee

UktAFooli3S8i
PRODUCERS ToTtOowd MaurKvC-bb
WRITERS R e & M CIbb

PllSliSHCRS C*tertiih«r* U"»ch*p(»« 8Mi

aw VfMfU -#291

Sob Bee Gee's label debut. European

melancholy well-dressed in

shimmering synths.

MIKE + THE MECHANICS

Sritnl RwMMf (4 lui

PRODUCER CWxIoprwf NttI

WRITERS M«hwl Rulhwiofi} 8 A RobMlMMi
PUAIISHCRS MiiihMlRtilh«rfCN«'P^. ASCAP/
H A 14 Wwrivf Hroit

AlUniK 7 •94S8

New hand fronted by Genesis' Mike
Rutherfonl debuts with an eerie

synth-rock vignette.

RICK AND THE CAST Of IMOTS
I Wanna 84 Elm a*'*}
PRODUCERS kapt JoSnwn. Rn* Om
WRllERS fUk Qm%. tuif* Mftton
PUBllSHCRS DMtlitK-Ai»Mda«bO(iL BM
Arwrttc 7avflsi

BOB OYtAN

Emotionally Youn (4 36)

PROOUCCR oo«

WRilCR B Dflan

PueiiSHER SpKial RiMf ASCAP
CMtmbui 3M>M97

LAST TANGO
Stout In Tov Heart t3 30>

PRODUCERS SuridVK* Linwtf Dana Thomai
WRITERS Tom Dtii*ca ttonnm Broolu Ha^okJ Ttolof»

PUBLISHER (r,mt. OMi
21 RMordi 7-99994 ic c AllvRt-c)

Dutch group offers nnckidic hard rock

with sharp angles and bizarre

imagery.

NmuncN
IUk*Th«NI|M (3 2SI

PRODUCER nH Mma
WRITER R Wfnb««ty
PUBltSH An««irwan ASCAP

hU-144S2

Power pop, professional, melodk and
predictable (juiit like the majurv).

ContacL P.O Box 132. Ledbetter. Ky.

HOODOO 6URUS
Mtanwatt |J 44)

PRODUCER CMriMrnfwr
WRITER 0 FaulhMf
PUBLISHER Bki oI Aa ASCAP
••fhrnsBU 1001 (12 •r>cn i.nel*i

Imaginative, guilar ba&ed rock; group
IS huge in Australia, breaking in

Europe, and currently tounng the

U S. Label based in Los Angeles

BLACK

IStn BROTHERS

CoUtrAriMy Nt|Msi4S0|
PROOoCER^ B<om««i—AoMWHIvy.
Rudolpn tMf 0 SrHy IMt
WRITERS D»«id WdlLams Pai LMnarO
PUBLISHERS KiCSM ASCAP JoSnny Vutu BMi

mmrm Braa- 7 2UM
Regrouped (after the spinoff of Isley.

Jasper, Isley) and on a new label, the

Brothere are back m stride with a

quietly .seductive dance track

reminiscent of their 1983 hit "Between

The SheeU."

KLYMAXX
Lack And Kty (7 $2)

PRODUCERS Jimmy Jam. Tafry Lmm
WRITERS B C«ooa'. V Spxio

PUfll'SMER Sp»c1ru»n W. ASCAP
C«Ml4«l«»«n/MCA 23997 < | : .nch iinittr)

Followup to their pop-rmssover ballad

"I Need You" takes up where

"Meeting In The Ladies Room" left

off: tough-lady dance music with a

sense of humor.

HOWARD JOHNSON
0UirGiri<4 lot

PRODUCERS Jmntf Jani Trrry Lmm
WRITER Monu Morf

PUBLISHER riyia Tffn* ASCAP
AAM AM-2793

LINDA CLIFFORD

The Km) In Me (3 59)

PftODurtR B<**» 0#<*-eh

««P>TERS Itftctt Bfgi MtKari RochpHv

Th^wnai B*trt

PUBLISHERS r»TSef TlH«ndt> < Red laM BM-
BullwrMp ASCAP
RmIUM B 7100S (c 0 Caprtoli ( 1 2-<ncS vtmon
aiM>avj*iab4« R*d Lab«l V TOOS?)

(Cotttinued on page 78)
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Ingram Forms Audiocassette Division

Field's 'Significant Growth'Perks Group's Interest ...newsline...
"M (lEMMWm RNEIIT SMNUII" us scheduled Monday (41 in New York

as part of the monlhly rm-fling of the music and performing arts lodge

of B nai B'nlh The RCA/Anola president and CEO will Ulk on the

topic of "The Future Is Now-The Future Is Tomorrow " Site is the Sut-

ton Place Synagogue. 225 E. ilst St. starting at 6:45p.m.

iHOl n TK MUM: The newly formed American Foundation for

AIDS Research (AMFAR) will benefit from the sale of the new Dnnite

& Friends record. That's What Friends Are For," featunng Dnnne

Warwick. Elton John, Gladys Knight and Stevie Wonder on vocab

Ahsu Records says its profits, as well those of all connected with the

project, will be contnbuted to the foundation. Burt Bacharach and Car-

ole Bayer Sager wr^tt the song Disk was to be rekfaaed Friday (2S|.

It'll al.w ap(»-ar cin Warwick's upcoming album. "Friends."

SCHOURSHIP DUDltW: Employees of regular and associate n>emb«r

companies of the .National Assn Of Recording Merchandisers have un-

til Oct. 31 to postmark NARM Scholarship applications for thenuehra

or members uf their families Winners will be announced at the asso-

datnn's scholarship dinner at the 19H« NARM convention March 7-11

at the Century Plaza Hotel in Urn Angeles. For those companies or in-

dividuals wishing to create a scholarship N.ARM's Pti Daly or fom Co-

hen can be contacted at (609) 424-7404

ITI Ttr rnn-. "The T\' Theme Book (A Musical Ht^tor}' Of Teletiuon.

194*-«4) " has been marketed by Warner Bros PublKations. Some 70

songs or themes associated with popular shows or special events pre-

sented on the tube are included in the songbook. which carries a list

price of tl6.95.

MMO: Learner Cassettes
Songs in Search ofA Singer

BY KIP KIRBY

NASHVILLE Ingram Distribution

Group—a pre-eminent national dis-

tributor of trade b*.H)ks. prere^>inle<i

videocassettes and microcomputer
software—has formed a separate

division which will now market and
distribute audiocassette product

Ingram Audio will be responsible

for product selection, sales and mar-

keting of audio titles to retail ac-

counts Heading Ingram Audio is

James C Parker, vice president and
general manager, the former assis-

tant vice president of Ingram Mer-

chandising Services, Julia Hood
Steele has been named marketing
manager to oversee inventory, prod-

uct acquisition and advertising.

Actually, Ingram ha.« already

MTK
Boy. Ryan Robert, to Patricia and

Larry Dunn, SepL 36 in New York.

He IS music director and weekday
morning personality at WLIR FM.

Boy. Jesse Cole, to Don and Jill

Eberle, Oct 14 in New York He is

owners president of Radio Interna-

tional She IS in the station relations

department of Radio International.

Boy, Derek Ross, to Linda and Ja-

mie Oct. 19 m Tampa Jamie is the

son of Ira Howard, senior music edi-

tor at Reader's Digest music divi-

sion and first time grandfather

Jim Bayer to Laura l^nrteaux,
Oct li in Ridgeheld. Conn He is a

record producer/ engineer She is a

freelance record production coordi-

nator.

Vivien Friedman to Robert M.
Newman, Oct. 20 m Manhattan. She
LI vice president of publK* relations

for the Chappell/Intersong Music
Group-USA. He is manager of pro-

duction administration for NBC
News.

tUTHS
John H. Hunt. X}. after a long ill-

nests Sept. 21 in New York He was
the music director of WBFO FM

been distributing audio for more
than three years, with audio pur-

chasing done through its book divi-

sion Until now. however, there has

been no emphasis on marketing of

audiocassette product to Ingram's

extensive line of accounts

Vice president Parker notes that

Ingram's interest m the area of au-

dio IS predicated by the market's
significant growth in the past three

years, as well as by the creation of

audio departments by major book
publishers such as Warner Books
and Random House Other giants

such as Simon & Schuster and Ban-
tam are now looking into creating

their own in-house audio divisions

and coordinating back catalog for

best-seller titles that could translate

effectively to cas-sette.

and a key figure in the nationally

recognized revitalization of Buffalo

jazz The dedicated Hunt contribut-

ed continuously to the Downbeat.
Radio Free Jazz and the Jazz Ga-

zette as well as being the music co-

ordinator of the WIVB-TV show
"Afro-Central" He was co-founder
of the Buffalo Jazz Society, a mem-
ber of the American Federation of

Musicians, the Assn for Jazz FVr-

formance and the National Assn. of

Jazz Educators. He is survived by

his wife. Katharyn C, two brothers,

a sister and his parents.

Merle Wataon. .')6. after a tractor

overtuniwl on him Oct 23 near Len-

oir, N (*. He was the sun, accompa-
nist and touring partner of blind

folk music superstar Doc Watson
Merle Watson, named after his fa

ther's country guitar idol Merle
Travis, began performing on stage
with his father at IS Their first col-

laboration on records together was
1965's "Doc Watson And -Sun' LP
Though better known for his slide

guitar work. Watson was also well-

acquainted with the flat-top guitar

and banjo. He helped hix father

make a bridge between old-time

country music and modern audi-

ences Their fluid guitars made
blues, hillbilly, bluegrass and
vaudeville tunes sound current

Ingram .^udio will launch its en

try into audio with a sjiecial intro-

ductory microfiche provided at no

cost to participating subscribers

who already use Ingram's Micro-

fiche Program Following this will

be a complete audio catalog listing,

including marketing information on

specific dealer programs and a cate-

gory inventory of all available audio

titles

Product categones now handled

by Ingram include spoken word cas-

settes, books on tape, foreign lan-

guage, how-to and motivational

tapes, children's audio and classical

music.

Also planned is a rack program
with a free-vn-loan mini-center dis-

play. Ingram will work with its ac-

counts by recommending opening
inventory and supplying new title

suggestions on a regular basis

Parker creditji increased usage of

radio (both at home and in the car)

with making people more dependent

on audio, and cites technological ad-

vancements, such as the Sony Walk

man. with changing listening hab-

its. He foresees more publishing

houses entering the audio field as

demand increases.

"It s the market that's changed in

the last three years, not the product

Itself." Parker observes " A com-

muter who doesn"t have time to

read can now keep up with best-sell-

er titles or continue his learning ex-

perience with audiocassettes. for

example Parker points to titles

such as "In Search Of Excellence."

"The One-Minute Manager" and
Reinventing The Corporation" as

popular audio items

Ingram expect* its audiocassette

volume this year to be at least 20^

higher than in I9M. with a more
dramatic increase in 1986. Parker
estimates approximately one-fifth

of Ingram's 22.000 plus national ac

counts now stock audio in some
fashion Non-fiction/business-ori-

ented and children's cassettes are

among the most popular categories,

with well over 1 .()00 audio titles now-

available from Ingram's three ware-

house sites.

BookstAireii will lie the initial fo-

cus of Ingram's aggressive market-

ing thrust. Following in the foot-

steps of Waldenbooks and B. Dal-

ton. Parker says, will be smaller
book chains and independent stores

who see how adding audio can im
pnive their profits.

"There's a psychological impasse
that ha.^ to lie evaluated by hook-

stores." Parker acknowledges
"Will auilui cut down their book
sales? Will It lead to illiteracy? Will

It hurt their print business'? But
with the obvious success of B. Dal-

ton and Walden, we expect more in-

dependent stores to move into au
dio

"

Video rental operations have been
"reM|ionKive at ronventiims but slow
to place orders," according to
hirker, who adds that he sees a (ms
sible future for audio rental
"There are already ston-s d<iing

quite well renting audiocassettes
This IS an area we'll lie exploring for

our customers. " Parker states
"However, our major push initially

IS with iHiokstores The compatibil-

ity i."* already established in |ieople's

minds. U s a natural tie-in for us
"

NEW YORK Irv Kratka s HMO
Music Group has marketed the first

dozen in a sene.s of Pocket Songs
cassettes that enable buyers to

sing-along on rock and MOR clas-

sics.

The concept, somewhat similar to

Kratka's famed Music Minus One
albums, features six songs on one
side—used to ""practice" vocals

—

and a "B " side that contains the
same material without a vocalist

Later, vocals on the " A" side, initial-

ly used to help Icam the song, are
removed by lowering the left chan-
nel Besides the enormous number
of cassette players (including per-

sonal stereos) in the marketplace.
Kratka says interest in the Japa-
nese-originated karaoke sing-along
player 'recorders creates further in-

terest in the line

Listing at $10 98 each, the chrome
cassettes cover hits from this de-
cade and hiln associated with such
superstars as Elvis Presley, the
Beatles. Michael Jackson. Neil Dw-
mond, Lionel Richie and Donna
Summer Future releases will con-
lain hits by Harry Manilow, Stevie
Wonder, the ('ar|M-nters and songs
wrilten by George Gershwin and
Cole Porter

According to a flyer sent out by
Kratka's company, a "pre-publica-
tion" offer IS available to help the
label plan its initial production
schetlule In addition (o regular dis
counts, an additional pre-publication
discount of .'i" for six-dozen assort-

ments applies, while aW discount

is available with an order for 12 dn-

en (144 Pocket Songs)

MMO Music Group, which also in-

cludes the Inner City jazz line, is lo-

cated at 50 S Buckhout Sc. Irving-

ton. N Y

New
Companies

Qmark Music Corp.. form-- i .

Lewis Ijuintin Jr and Mark Barl..

Company is invoK'ed in pubiL-h

under the names Qmark Mu-
BMI and Barquin Music. .ASCAP

Qmark production, for talent devrl

opment and management, and

Qmark Recurds. recording and iks

tnbution 2MI8 E Market St. York

IVnn n*ai (7171 757-4881.

Steem Record, formed by Sirrm
Gladstone First relea.se is "1 Think

I'm In Love' by Sonny Curtis 50

Music Square W, Suite 907. Nash-

ville. Tenn. :I7203 (615) 327 1493

Dancing Fires Publishing Co,, u
independent company formed by

Sharon Cookson. Recently pub

lished "A Rainbow After A Storm,"

by Lu Anne Camp on Fire Dance
Records 1630 Cookson Ct. Las Ve
g-a-s. Nev S911.'i. 170-J) 4,19-7668

Whisllerield Record Co.. an mde
pendent record label, formed by
John Foley, of Foley Enterprises
Ltd First release is an LP from
Transient. Publishing arm also
formed. Shrinking Tree Music.
BMI 113-A Nelson Ace Mel-
bourne. Fla. 32935; (305) 25»-«.";73

UECUTIVE TURNTABLE
(Continued from fniqi 4>

Hent in Cano^ra fark. Cilif She was vie* president of administration for

International Video Entertainment, h diviHion of NCR
ThoiffiAA W. MorriH ajwumeh lb** newly created |mwI (»f vice president of

8|>erial pmjectK and planninfLf ffr the Boston Symphony OrcheKtra. He was
^eneriil manager for th»' ^roup
Tina Robinnon is promoted to vice prenident of Scotti Brothers. Hi>reK.>t

Sl Nana.-> ArtisU^ Management in \Mf. Angeles She was workinj; directly

With Stan Moress as a marvaj^ement ansistant

Jeffrey Wernick. tptq. in promoted lo head of huKmens affairs and (tener

al counsel at lilC Enterprises in Encino. Calif He i« a specialibt in corporate

and entertainment law

HWH EnterpnseK in New York promoteK Andrew B. ScotI to account
«u|M'r% i.Hor nf ih** entertainment and video group He wa** an acrount execu-

tive

Rulh Shaer joint* Richard LewLS Assoc as an account executive in

Angeles. She ntzs public relations administrator fur IIH' Servtce/Cenlral

Castine:

Lifelines

74



Last week, wv mentioned the
proKress of Gene ( handler s Fb»I-
Tire "'Haven l I H.unl That I,m.'
Before" sinple The record s juiiip
to 67 on this week s black smiles
chart creates a convemenl lead in to
a new feature will l«. runmnR week
ly m thix column. Basically, we'll be
calling distributors in different mar
kets each week to find out what rec-

ords are movint: fastest for them at

the time. Anyone with "jjrass-
rootsy" name sugitestions for this

feature, please call ui. .\nyway. Ac-

tion'» Clay Pajtternak kicks things

off with word tliat Chandler's chart

climb has not been ignored in Cleve-

land. Peeking into the Itetroit mar-

ket. Pasternak says Chapter
i:i»hC« "How Can I Get Next To
You" on Beverly Glen is a breakout

there, thanks to urban radio sup-

port Out of the same market,
Kiara's "Quiet Guv " is spinning on

Uetroit stations WH\T and WJLB.
inspinng .4dani Levy to pick the act

up as the debut project on his War-
lock Records. And. from New
York-based Prelude. Rose Rnyce'a

"I'm Ready For Your l-ove" is a

track Pasternak has high expecta-

tions for

(j^rass Kpute
CmJ'h Music Marathon is fast ap-

pnmohing, Nov. 7-1* to be exact. At

prt'ss time, five of the speakers for

the convention's "Independent La-

bels; A Question of Survival" panel

had been confirmed Thev are

WXRK IK-Rockl New York music

director Mark OlDia, ICmerjtency's

Curlls I'rbina. HiK Time's Murk
Kates. Jem Records newly promot-

ed label manager Howard Weulf-
ing and inde^iendent publicist Mark
Puce! of .Atlanta This author is

moderating For those not familiar

with the CMJ convention, it's held in

Manhattan and sponsored by the
CMJ New Music Report, a college

and alternative tip sheet. Many de-

scribe it as "what the New Music
Seminar used to be. " referring to its

emphasis on all things alternative

For more information, call CMJ
headquarters at (.516) 248-9600

Congratulations to Fak<
Doom recording artists the Cucum-
bers, who emerged as champions in

WDHA Dover. N.J.'s recent battle

of the bands contest Limited to Jer-

sey-based acts, the contest drew be-

tween 400 and 500 entries. The Cu-
cumbers' victory was a result of

both au-play generated votes and a

HOLUNGS
(Continuedfrom pagr S)

"right now it's not an overriding

concern of his."

Hollings has asked his staff to de-

velop a workable proposal, one that

would be based on the publication of

lyrics on record jackets rather than

on a rating system. "There are a lot

more records released each year
than there are movies, so a rating

system would be both difficult and
I expensive," the spokesperson ex-

plained, adding that Hollings main-

tains that Frank Zappa's suggestion

KRAGEN ORGANIZES
(Continued from page 4)

son, Quincy Jones. Kris Kristoffer-

son. Michelle Lee. Ed McMahon.
Willie Nelson. Lionel Richie. Susan
SL James and Tina Turner.

at the September hearing about a

printed lyric sheet msert "made
sense," and is the least objection-

able way to warn parents without

"abridging anybody's rights" or

"the hassle of some kind of screen-

ing board."

Adding to the impression that

such a proposal is a low-priority for

Hollings. the spokesperson also ad-

mitted that the senator "would
probably lose interest" if the labels

would "exercise some inter-indus-

try response" to the problem.

But could it be that Sen Hollings

might just be "talking" about intro-

ducing such a bill in order to get the

attention of the record industry?

"Weil, he is serious about it," the

spokesperson said "But again, he

would prefer the record companies

to do It themselves
"

five-band live Imllle at the Mendow-
brook club As WDHA's champions,
the CucunilK-rs will be featured mi
the AOR stutiiin's "New Jersey
Rock IV" album, a compilation of
the contest's lop 1(1 finalists Im-
portant RerordH w ill distribute the
album, proceeds from which will go
to a building fund for the Dover
General Hospital

Press opportunities op-
tion, a bi-monthly magazine focus-
ing on all facets of the alternative

music scene presents a relatively

new ex|iosure avenue. The issue we
got IS filled with record and video
reviews, interviews and some use-

ful source lists. Given the nature of

\\» goals, option is quite open to in-

dies and the trade/consumer piece

claims international distribution.

Scott Becker is the magazine's pul>-

lisher. housed at PO. Box 49inS4.

Los Angeles. Calif CZliJ) Wl ltiZ
. . Out of Brooklyn. Relix Records'

Relix magazine sports a good col-

umn called "Independents Daze" by
Mick Skidmore. It's filled with re

views and label backgrounds that

range from Alligator to John Stew-

art's Homecoming logo. The ad-

dress here is PO. Box »2. Brooklyn.

N Y. 11229 Both are good ways of

reaching that elite group: the devot-

ed music fan.

Speaking of Relix. the logo has is-

sued a batch of intriguing releases.

As you know, the label's obsession

IS anything or anyone related to the

Grateful Dead or the San Francisco

music scene. Like-minded consum-
ers can look forward to the forth-

coming Christmas compilation.

.Matthew Kelly's "A Wing And A
Prayer " This includes tracks from

Bay Area artists John ('ipollina,

Merl Saunders, Mike Bloomfield

and several others The Relix batch

includes a new album from Grateful

Dead lyricist Robert Hunter and a

half acoustic/half live album from
Hot Tuna dubbed "Historic Hot
Tuna."

And, speaking of press, Peter

Dyer has left his partnership in DB
Records to form Press Records.

Dyer will remain based m Atlanta

and has teamed up with Brian
Leafe.

WARNERS' EARNINGS UP
(Ctintiimtd liunt futi/i ff'J

Vmn to a 19X5 figure of iGA million.

For the nine-month period, the

broadcast and cable division's earn-

ings were j2.4 million, a substantial

increase from the loss of $35.8 mil-

lion reported for the first nine

months of 1984.

Ross cites WCI's sale of its 31"'

slake in Showtime/The Movie Chan
nel as well as Warner Amex's two-

thirds interest in MTV Networks
and its 19'- interest in Showtime/
The Movie ('liannel to Viacom Inter-

national as being primarily respon-

sible for the division's strong per-

formance WCI receives $,500 mil-

lion in cash, plus additional
warrants to aci)uire as much as 2.25

million shares of Viacom's common

FOKSAIE

BYSKUREDCREDITai

CREED lAYlOR INC

CATALOGUE

Setwed Poity Has Right fc Bid

Novembei4. 198S 1030 AM

767 Fifth Anenue

NewKbdc.NY

I6lh Fkm-Confeienie Room A & E

Condition Of Sole:

25% Cash Or Certified Ch«k

Due At Contkjsion Of Bidding

BokinteSyCbse Of Business

Contixt BnxeChobi

(212) 687-8730

BMA SPEAKS ON APARTHEID
iConfifiuttt/mm payf i)

that it would be involved in organiz-

ing an telethon/radiothon to raise

funds for anti-apartheid forces.

Abner echoed recent public stat<?-

ments of Stevie Wonder by asking

black stations around the country to

dedicate a day to talking about
apartheid and playing " political

"

music. On Wonder's last birthday.

May 13. many stations played the

Motown artist's music all day.

The BMA stance was applauded
by Mapu Tutu, daughter of the No-
bel Prize-winning Bishop Desmond
Tutu, who chided black entertainers

that appeared in South Africa, say-

ing "In 1985 you have no excuse for

going Ui South Afnca. Black musi-
cians who go to South Africa today
are showing a colossal lack of self-

respect, legitimizing a government
who is killing children who could be
(yoursl."

Eddie Lcvcrt, lead singer of the
O'Jays, who appeared there for 14

days in 1981, was apologetic about
the trip "We thought we were doing
ourselves some justice, but we were

doing ourselves an injustice," he

said. The O'Jays thought they were

working for black promoters, but

when they arrived they found whites

controlled the dates and found "it

was part of political strategy."

ROYALH HEARINGS
(Continued trorn f)(igc f>t

publishers' grants and re-acquired

copyrights.

Also waiting for a firm hearing

slot IS a second hearing on the U S

joining the international copyright

organization, the Berne Convention

In the first hearing last May. the na-

tion's top copyright officials testi-

fied that this country is in "a state

of emergency" in international

copyright matters and protection,

and that the C S can no longer ex-

ercise the leadership in copyright

matters without joining the world-

wide group A tentative date for a

hearing sometime in T'ecember. ac-

cording to stalTers

stock as part of the agreement
WCI's film division also reports a

record third quarter and nine-month

period Operating revenues for the

quarter rose to $319.6.56.000 from

$302,284,000; revenues for the nine-

month period increased from
$.566,286,00(1 to $642,1.57,000. Oper-

ating income of $54.9 million for the

quarter was up 4'S , while income for

the first nine months rose 7^ per-

cent, exceeding last year's previous

high, to $131 8 million.

WCI's overall third quarter in-

come was iMM million, or $ .50 per

share, represi-nting a nearly three-

fold increase over the same period

last year stkven ui'PLCr
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MIDEM '86

Palais ^
Ca< 27-31.

ANNIVERSARY

RESERVE YOUR PLACE NOW AT THE

20TH ANNIVERSARY MARKET
The buzz has already started in the Music Industry MIOEM
'86. In Its 20th year the world s greatest music snow is ex-

pected to top the mcreditile level ol business achieved this

year by the American Music Industry

MIDEM IS the music world s largest international market-
place To celebrate its 20th year MIOEM '86 will be greater

than ever, with over 7,500 prolessionals Irom I 500 compa-
nies and 50 countries expected to participate

fie there to meet the top producers record companies, music
publishers and independents fie there to promote your
records and catalogs, push your artists, or negotiate distribu-

tion rights fie there to conned with music video service

companies at MIOEM Video Clip. Be there to view the latest

innovations m sludic cijuiprncnl Be there to participate m the

3rd International Radio Program Market. And at MIDEM.
mote than 900 lournalisls will be there to see you

As an exhibitor, you li lind everything is done (or you. includ-

ing a lully furnished otlice with a phone and audio eguipment

Just contact your local oltice lor information about your stand

and listening room
But It all the business contacts in the world aren t enough

what else does MIOEM '86 have in store tor you''

CELEBRATIONS!

The 20th Anniversary is being marked by a series ol glittering

events including galas concerts, live broadcasts, and

pleasant surprises that we'll keep up our sleeves until you
arrive

It would take months and great expense to line up the kind ot

inlernational contacts you will make each day at MIDEM '86.

Take a moment now and pick up the phone or lill out the

coupon to take advantage ol this excellent business opportu-

nity'

Piuse $cn<] me inlcnnnliofl withoul any obligation

Company

Main actnmy ot Ttus coniNny

Address

Counlni .

.ON'StaK -

. rckKiow .

(Vastmlumlo US* ina lAtm AMIRICA l>eraid Assoaatts, Inc Cnwk GiNn. and Oavm JacoOs 100 lalaytltf Diwe Syossul, NV 11791 Id (516) 384 36M to M5S)11
umiW KINGDOM iMefnalmnal EiliitHlion Oigamsalion Ud PKei Rhodes 9 SUBoid Slieel London Wl« 3(>t In |01H99.?317 T» 25130
JAPAN inlercoinnuntcations Japan Inc Eiiaku BIdg 113-9 Ginu Chou-Ku Tokyo 104 Tel (3) S6?-47 81 In J 32194
AU OTHCR COUHrmS MIOEM OTOanisalion 179, Awnue Vicloi-Hugo 75116 Pans (F.ancel tei I33| 1 505 14 03 Ii. 630547 MiDfM



AL CRteN

PRODUCEn W.iiwlMciMi
(MhTtll AlC'vw

UMMIZ7M
Return of a miKh-rrveml soul xtylutt

and fomwr pop vtiar. now (V^trat*^ to

spnaulin; the Word, insinraliorul

meiuiafrp in an inspired performuif'tr

PftOOUCERS Ckn HaU. Ine WaHhM
WflfTERS Straman. HMor Shwil* Cmrm

PUIl.I$HIR& lilo BM) IHOffrm ASCAP

Outspoken answer mord »e«ms to

conclude that no jcuy is fly enough.

Contact (312)382-3555

CONCCPT

Mr. DJ.i%o«i
PROOUCEPS Rwph JofwvMn Mw(«< EmI
WRtTCftS RMph JCmvon KU'cvl T Enl
PUtllSHCRS Ctt'a SlKh CaUbem ASCAP
Tycli<wod n* lOS 1 1 2 inch vf«i*)

Radw without the radio, midtempo
semi-«poof is almost too true to U*

ffood t^hel based in Hollywood. Calif.

RAOIMCE
hch'N-OiaMi4 0e)

PROOUCIR Rrtpc 1*rt 0<ttin

WRiTeRS R Tnlor K Mrfclwfl

njeilSMCRS T«*M«f<k RoMJ tar PM Pud
ASC *P

IUyHONO HARRIS

iO/40 LavtU s§)

PROOUCER H^H*rm
niR<TCRS Mu»r Mjini Rtrmond
PueUSHtRS KmHbt RjvKv AimIuI ucap

C 7nM9 1 1 2 •tch ivrw .

MOftVAKA

SifffI ppopl* (It Atn t («|) ,r

I .[.11. t .
I

.- .1 M,..., S' ..

WHiTIM l"i>iMu»r
PL«tlV«R Hr*|«lu BM
aaiiv i2iS4(i2 iMcii uf^i

Brtwklyn'ft ace refcuac^funk fusion

band lmni;<i clarity, muscle and social

awareneM In itA label drbttt

DYNASTY AND HIHI

Djnustf Rap '3 46)

PROOUCI" D«<nrt 0M>
MrRlTERS 0 nrrvr%. J FMdwt M Mrrwt
PUBllSHfR /oiittu ASCAP
JN« Al 11 K -o Afnia) (1 2 mkM tf#rvnn atvo

MAriaWM J»r« JOl 94Zf|

It had tu happen Blake, Krystk and
family imm4irtalizrd <»n vinyl

OJ ROMEO t THE CVERIOVIN M CS
RfWRIt Wt rt Mot Swlw 11 C s O »l
PRODUCER^ ff«4 bM^ino Ch«< OJ RoMwe
MTRIICRS Ct«fKO DJRomto I Ratwwn
PUBlfSMCR Jnon Piut eM

In which Run and D M C get tuld a

IhinK or two ConUct (516) 621 L'112

Will KING

a«cMd U9 Acjmi Tw mmo «7i
PRUOUCER w-cKy W^rtTKk M«
•RIKRS U M« W a Souri 6 VOwMf
PUMlSMfR TCMP
law CifWiWilt nSl 3410 h o ACAk 1 2 •wk
*•«\«n ine 1«Ul Iipiwci
TEOl 7(25)

Re-ediled re-relca*e on the 7 inch

hraiU i^tfHiKht into ihv lnw key funk

hook, oh^tnaUy revieweii Sept. 7

DAV10 SANBORN

SlraieM To The Hurt > i *>0)

PRorXf:tR U»rtutMi«rf
WRilfB hUrtwrUi^
PueirV<(^ Trwdvf M«»> HCA ASCAP

Upbeat electrosoul; acrobatic

sjmtheaized bass steals Uie show

EULA COOPtfl

r«is«ikchi<4 37)

PUHltVHfR UMI
Utmnturw O— *»atO I ilZ-whunilr)

Hijth tech diw>soul Contact

1213* S
"

COUNTRY

STCVC MARlttOt

Vm Cm OrtM Of Hi (J »i
PRCCULlRS Tow> Broww *wwnT Bo—

»

niXURS S J Hjt

MCA 92721

An ea&y -to- listen California countr>'

concoction, low-note guitar (ilLs and

lin^IinK harmonics highlight the

instrumentation.

WAYION JENMINCS

Tht Otwfi Qn Tkc Loom < ; « i i

PROCNXERS tr"( B'Nlcri 0»rt ScruCKi

Pu».rSHCRS Gr«~*» Gotdhn* ASCAP
aCAP»14219

Jenningt updates hii^ foursquare

sound with ths unaccustomed ly

righteous warning about the lurking

pi'riU of temptation, solid country

rocking.

JOHN ANDERSON
Down In TcnntsiaiOJOi
^OfXKin loM A«<lrrMn Lou BradlVy

jMEd NoffiWi

WRiTIR ««yUM M0lTti*4d

PUSKSHCRS Af>M tan 0* MUrcn ASCAP
WafM* 7 2a*«s

The heartiiick blueK are well handled

here by an artist who sings ballade

with tears m rvfty Kvltable

SYLVIA & MICHAEL iOHNSON

I LoM YwBy Hurtii isi

PRODUCER Bfi^ MVnf
WRlTEOS WanWrt*
PUetrSHCP SomaODd* I tf&AC

C*f»i42ir

Morp like merry gi>-round musr than

abctwvablv k>ve Hong. thiK pniduclion

nonetheless makes the moHi of the

duo's warm bannonies and suigalong

phrasing

8 J THOyAS
Tht Ptrt or Mt TM Nm«i Vm Hn( i J 40t

PRODUCER Oan
WRITERS Mfc«C»««P'n*" N<fcrChW#i

PuailViER A..»ia AKAP

Thomas and producer Klein dig into

the Chmnichap eaulog for a seamless,

ftoanng song that emphasises the

singer s proficiency with adult

country

CUNCAMraCU
It's Jasi A Mstt«f Ot TImt <? ?6)

RROCUCER HwoMV>«M
WRITERS Oi&tO*n Broofc BM^lon

PUBliSrtRS EOT" I-wSouAft BM

A casually mterpreted cover of Brook

Benton's 1959 hit. instead of wringing

the blues out of the lyncs. Campbell

opt5 for off handed restraint.

souTHcm pACiric

NrlKt Slian|sr<«06t
PRODUCERS jimEdNo»m»n Sowtf»*'n Pacl-c

B'Ml Harltntn

AR1TERS l.'T>aoodm«n John McFm-
PuBliSMERS Ttian \ S»w S*« io«« t«wk em
WwiwrBrM 7 2BC70

A look at reboundmg. characterized

by strong imagi^tic lyncs. hu«ky
v«»r,iK and a vtr;inrht 'in tfttiiii: l>t-ai

PATTY LOVELESS

LsRdji Days. Lonety Ni|Nb a 49>

PRODUCI RS Ii>i>» B<i>-n E>*itK» GOfOf M
MRItER K«r>n SlB^
PUBlliMtRS AMR H'r—fO. ASCAP
MCA S2t>4

Kentucky-to-Nashville import makei
her ma>or label debut here with a
fewty, out-front foray that featurm
th* wntmg abvlitHfK of another

upcoming MCA artisL

ilM COiLINS

Wlut A Meflwry You'd Mate i2 44i
PROOUTER Ray 8ak*'
ARiTtRS Tommy Bvto Citart>« BtKb Ro/y Bou«^
PUBLISHERS B'Oo C''*l>pHI Ro6.'*i* ASCi^
WiMI* GoM 222S1 ri

tjood bet to be a MMrnnd charting

single for Collins Contact Fuchpr4
Lucas. Nashville

RANDT HcKINNON

AntMij SuRshuw. CaWaraa Rmh: 23\

PRODUCER S*OTi MH^«
•IVRITERS Hint Tarto' •*« CoMW«^t*n
PUBLISHERS Envfln SaMi A,raio«w BM
PumCHcwta SUAS

Strong performance, effective

imagtry Contact (6011 72JU<713

BRUCE HAUSER AND THE SAMIIU UKEK
BAND
I Jast Cmt Bjck <Te Braak Mr Htan ttm\
(JOOi

PROC»CER Bob Mw^-tJj

WRtTtRS JP Ptr^fonglon lor, CortM
PueLlSHtR Pk-«< tti*^ BMi

CmRrt «5-200

Hauser sounds tike Tompall Glaser

Without vibrato; major-league product

in ever>- way Contact P.O Box
3U7.S4. Bdlings, Mont 59107

TWO HEARTS

Tm Hearts Caal B* Wr«if <2

PROOUCERS 5*«»ri>«-«n McSMdr
MrQiTtRS >^ BtWgw Drfm «^Man
i- 'BuSMCRS ruLAtf* BM Tae^i ASCAP

introducing

Steven
Halpern
Sounds

Connections 1S-7838-1

iMbtt' available:

//if" setrw releases

file popular Natural Light 18-7834-1

.4 nti-Frantic A Iternative

series.

rimeless 18-7833-1

- ... -. .

Recollections 18-7823

Threshold 18-7301-1

KxfiKisifely hcautiful music created

Steven llalpern and based on his unique

understanding ofhow sound and music

affect our bodv and mind.

Marketed by Gramavision, Inc.

Distributed in the iJ.S.A. b\ PolvGrani.

Availahle on Atidiophilc pressings ami

CInvtuiioit IXuiXidi U^UiJ^icassfttcs.



\o continued

"•l

:5

< t

%/s / *

V /&/
/ ARTIST TITLE

C A/^/<^/
/ c5-/// £1 / «"TI$T

/ ^ / \ / £ / laai.a MMHa o.\iaauiMG iMti ivic i**i»cii»

TITLE

111 111 111 33 GO WEST .•«wv*is"t*twt»wt twi GO WEST IS) 162 35 ATLANTIC STARR •amv witia wi AS THE BAND TURNS® 14S is: 19 GINOVANNEU.I-«>«<>«0>) oausociallo BLACK CARS IS7 147 135 27 YNGWIE MALMSTEEN '^«n»ian ua i aoi fUua.a Mi RISING FORCE® 117 139 4 MARSHALL CIKNSHAWiu«Mi<M» DOWNTOWN IM 114 173 133 22 TOP A*' AAM^BBNCn 1 7)"aiBMl ICDt ELIMHATOR

® - 2 TOMMT SHAW »v > K Ul WHATr IM I3S 123 37 RUN-O.MC. •MarwAf moimmbmi ico* KING OF ROCK

41$) 120 142 6 STRWERi»«M* t:c"it «•> SOLDERS UNDER COMMAND m 1«EW| TA MARA A THE SEEN auim. v»a .a an TAMARA A THE SEEN

132 I7f S SCRITn POUm MMMttMus .*Mo:<««ai CUPO AND PSYCHE 85 m> 167 114 3 JOHNNY WINTER aliuiiw aiai la aai SERIOUS BUSINESS

117 lot 96 31 DEPCCHE MOOC v«( .-M'M i ikwtMMliMO^ tcot SOME GREAT REWARD 112 131 130 19 SPYRO GYRA Hra ^am. .m aai KOt ALTERNATING CURRENTS

m lie 122 19 BRYAN FERRY fikimtsDMO^ :*icii}iii«m) ir.Di BOYS AND GIRLS 163 115 115 7 THE BAR-KAYS MifKuafaiafjn aottcaauiaaai BANGING THE WALL

i» ii» 119 7 NICK LOWE t HIS COWBOY OUTm cnuMu ir n«> THE ROSE Of ENGLAND 164 121 121 51 SURVIVOR A v.on.aan^ >/ m'a tPv icoi VITAL SIGNS

@ i» 1S3 3 WYMTOM MARSALIS .xu>». ii ^ooot .^Dp BLACK COOtS (FROM THE UNOERCROUNO) ® 175 ISO 3 JACK WAGNER ';mt',i .~Mia iM>ini0efic.s .« LKXTING UP THE MGHT

121 110 117 M PHIL COLLINS A • •»'•: Ka» .1 «> l^.Di HELLO 1 MUST BE GOING 166 156 149 29 KENNY LOCCINS 'A.wui' lii><.co< V0« HUMANA

@ NCW^ INXSaUmt. •ijr'ttMi LISTEN tlUE THIEVES ® NEW^ ISLIV/JASfER/ISLEYmAuocunDai'acua irc CARAVAN Of LOVE

IS 112 112 90 BRUCE SPRINCSTEEN • ^ mw. . u -n .id, BORN TO RUN 161 160 136 11 JUUO KaLESIAS tiX'jwic wiao ia» LIBRA

U( % 91 30 TOM PTmr AND THE HEARTBREAKERS A au mmii m .cm SOUTHERN ACCENTS 169 136 1)2 26 RICK JAMESu]MO< aijKi aK>fO«miaMi GLOW

IS 124 100 19 AIR SUPPLY lu'su u • S.-1] .coi AIR SUPPLY 170 149 145 56 OOKKEN • lif A'»AM1.17A.A Ml ,rn. TOOTH A NAIL

18 109 101 13 LAURA BRANICAN >ii.ani«^ u i .-m la mi moi HOLD ME 171 151 141 122 U2 A .V Alio ^OO&I AllAhlN- IK 4ai ICOI WAR

127 127 124 SI TEARS FOR FEARS MtncuNt hi i aj« i (KX*VMiifl«Ai icoi THE HURTING ® 194 2 THEDELFUCGOSMatifaBari>. .-M)4iaMi BOSTON. MASS

ta lot 102 29 TIL TUESOAT • i- e>l jMta icoi VOICES CARRY 173 161 151 104 LIONEL RICHK A* Mi.tiioNaota mi la aai icn CAN T SLOW DOWN

IS 1» no 1 JENNIFER HOLUOAY uiiin i<or i »»>«•> xniim SAY YOU LOVE ME 174 153 134 11 LOOSE ENDS Mr A »aB . « «. AUTTLESPICE

® 140 ISS 4 TOOORUNDGREN'unii'iKtn »i.-aia«i ACAPPELLA ITS 173 167 105 MOTLEY CRUE A- 1 . i • aolaa la mi .cm SHOUT AT THE OEVIl

Ul 107 107 16 Y4T'4" - •. (.,... OPEN FIRE @ NCW^ JCAN4.UCP0NTYAriAMT( aiiHiBMi FABLES

® 1(7 - 2 PHANTOM. ROCKER 4 SLICK IM. i>i PHANTOM. ROCKER & SLICK <m> NEW^ CRU2AD0S AMbtA Ala auiia Mi CRU2AD0S

IS 137 137 102 THE POINTER SISTERS A- iM>« i aii i M i ou « hi itn BREAKOUT 171 IM 150 5 QUARTERFLASHuMinOiS.iaofa MjMCaaHcn li Mi itot BACK INTO BLUE

u< 126 U« 12 X 1^1" tl^*!'. 1' ^P. AIN T LOVE GRAND 179 111 169 20 ROSANNE CASH comamA ir laaaa icOi RHYTHM AND ROMANCE

IS 130 131 » TALKING HEADS •^ i .^ibb w«iM(iw.ub .ai«. k.Di STOP MAKItIG SENSE VIANCCHUHGf4ttlh(xs;AQai AARHiaBfios t«Mi TO LIVE AND Olt IN L A

IX 123 lot 41 X>HN FOGERTY A iMdMBBiaD^ i ?t.*ojit9ei ..d. CENTERFOLD 111 111 119 17 ALABAMA A « a ami MiaiaMi iro. 40 HOUR WEEK

117 134 103 30 KATRINA AND THE WAVES x-iu " i.moo.os. KATRINA AND THE WAVES 112 113 163 46 GEORGE THOR0G0O0«i»AMii>icA^t noidaaai BAD TO THE BONE

a 143 143 23
WJENNmCS.WJ4CLS0NJ.CASHJlJUMST0FFCItS0N HIGHWAYMAN 113 177 144 la JOHN DCNVERacA All 1 VA-a.ini icn DREAMLAND EXPRESS

139 141 129 100 U2 A '.tw* *0 1 ' *riM.i<.^**. UNDER A BLOOO RED SKY 114 IK 161 22 NCWOMOCRo^fst ?bia« *»»^»a»os LOW LIFE

l« lu 146 21 MICHAEL FRANKS upxibikk it^n .1 ». SKIN DIVE ® NEW^ TRIUMPH » A ;gc2oiioaai STAGES

141 122 111 11 JIMMY BUFFETT <• • juoia Wi THE LAST MANGO IN PARIS IM 174 16S 12 THE DA22 BANDMoioooiaaA* la w. HOT SPOT

® va 111 3 ADAMANTiMiaKOiss VIVE LE ROCK 117 142 105 10 SOUNDTRACK mc a 6 1 a« « >a> WEIRD SCIENCE

® let 2 JANEWIEOLIN .II& McaMla MCAiaMi JANE WIEOLIN m NEW THE OUTFIELD .rfi«.A aii 40oj7 PLAY DEEP

141 131 127 21 SUZANNE VEGA um Viioll it mi SU2ANNE VEGA m NEW^ PRE FAB SPROUT ir« mi adioo TVYO WHEELS GOOD

us 139 125 7 AL JAAREAU Majiw BROS t% ) 1 1 it «ti iCOi IN LONDON m NEW KURTIS BLOW -..> " .<. Ajb 141 1 KUTGiiaMiaMi AMERKM

l>4< 133 113 16 JEFF BECK i«r WJeJ .CD. FLASH 191 191 GEORGE WINSTON A.fO«AAii«i m* lOl? 44WiaMi icm AUTUMN

lU in IIB GEORGE WINSTON • *,*<^wt^^ mm io,^ t^u.^sa. .cm DECEMBER ® NEW^ JOE LYNN TURNER utaraAaoaaaia Ml RESCUE YOU

IM 140 » PRINCE t THE REVOLUTIOM A<MM»am .<$i la 1 .a M, icO) PURPURAIN 193 161 147 IS BRYAN ADAMS A •AM'J-AiKiaMiiCOi CUTS LWE A KNIFE

1S2 ISt S96 PINK FLOYD # -A'.ti- '>w*^ii i«j cMbTcxiBM. ico. DARK SIDE OF THE MOON 194 112 177 36 ANDREAS VOILENWEIOER '
tsiM jwal itm WHITE WINDS

121 121 7 ANDRE CYMONE ^umhuk aooii ko. AC ® NEW^ SAJION .AC-TU 1- l.'A.NJ.BMl WNOCENCE IS NO EXCUSE

ie2 IM 3 THE O'JAYSMlMMAMANSTilOli C»»IOl .« *6. LOVE FEVER 196 169 175 25 CON FUNK SHUN MtKufn a;4 jas iwi KKi^mMiaMi icoi ELECTRIC LADY

m 2 SOUNDTRACK AMNtnaHos 2s;45(aaai KRUSH GROOVE \V 112 WO »2 WHAM'.. «.jWi.Aii<. 1I141I i.:Oi fantastk:

IM 164 iO SOUNDTRACK ibnUS' jaM l 7Vl i}l(.Sii199Bi (COl AMAOEUS 191 192 2O0 21 LONNIE MACK AiKiAioa Ai 4'ia.saai STRIKE LIKE LIGHTNING

1S4 1» 160 93 BRUCE SPRINGSTEEN A caiiaiwac i Juu ,aii THE RIVER 199 191 113 44 F04tEIGNCR A'AriAAiTA.-aiaMiaaaiic^ AGENT PROVOCATEUR

lU ISI 6 DURELL COUMAN s.a>n k»j ATKwn: la wi DURELL COLEMAN 2M 190 198 741 LED 2EPPELIN • Ann i.i.-aiaM. LED ZEPPELIN IV

TOP POP ALBUMS ki (usteo by artists)

DC r4

AarSupoh' 125
M«b*m« 181
ttfamAnt 142
AtUnlKStorr 1S«
)ofn Si^cnar Am 41

>«BviUy% 141
J»<iBKh 146
j^Bita 190
Bon JDw 63

136

iQiwi C«»ViT B«»>«' Bfo-" hh
Ji-WB O
HouM« catfi 1 79
'"HMsTnch 4]
CnMcn 4 Clone 7

1

CoCfcRoMn 93

HlOMm 89. 131 1>

C«tPwnkSf«jn 106

frilr CrylW 76

•ndr* C^nwM IM

MermDvy M
Th«Ou>Kv<d IM
Du0(K AkM 97
ttoba'fi 78

OfCMCh* UoOi 1 1

7

Ikn VrMi 2
Oo«fc<«> 170

S*Mi( 67
J]

FmBovi 106
^Fftm^^rrf 118
fa^Staf 97
MfwroCiti, 136

MkPimI F'anlii 1*0
GtamFir, 96

GoVtatt 111
GO(B»r 4 Crwm 66
Amr C(anl 69

Oirvt MM 4 Jotn 0«l*t 21
Cowr Hart 74
Hun 8
OonHMltr 46

129
28

M tillWD HoutkMi 1

•«S 122
JwM WMOi 168
W** i«ip«r iMw 167

'MiW larkwi 14
ftch Jwnn tft9
« JMPMu 1 44

N KniionOTw 1 M
Mir MM 12

Ho*ap« ionrw
Sl«nl»r Jordwi 116

Kalrmt And Tn« Nr«v«« 1 3 7

Klym#i( 64
tod 4 Th« Q*n( 1

9

t«l Ino^ 700

dWl'Va Cu<* i«n< *'<^ fuH FOrt« 8S

LoOMCndi 174

lOAAMltoCk 198
MMonnt 7% 108
Ir^mmtM^m* 52 1)7
The iM»r*«lt*M iramtot 8

)

Mwiton SO
«rr>««i MKu*i 170
1(1* Mary JM G>m lOS
MMhaMMcOoruM
Mm C«y«M MMtaMCMp 4
wFw** MKap 104
ThvMaMi 77

MoUvfCnj* ITS 23

N**Oro*f 184
0«pn» Nm*o.. iolm 40
H'g^iftmt*' 37

R«y ParW* Jr 96
1am Ama 1>«* V4»art»rtaMrv 1 2*
P*unto<n RCKkt> 4 &<Kk 1 32
pmaFIOfd 149
Tta PoMlar Sn>m 1 33. 76
Man LiK Ponty I 76

t ha P(M«r Station '4

Pra Fat) Sprowt 1 89
pranca 4 TKt fW*«M«>n 2« 148

0(««nvma%fi 1 7B

Totwnt Sita* 1 14
SOUnOIOACHS
Amadawa 163
BackToTKafutur* 11

Ba««fty t*h Cap IDO
1hc»«CMr 109

Mad Ma* Sartind ttmndrrdom 103

Miami Vk* I

61 fmi^l>ra 42
Waifd Stianca 187
WMaKfl>lt no

B*uca Sprrt^ilaan 9 123 154

SetnOff 162
57

9 Limn Tkir«a* 192

V ul^a* Vandiott 44
G>«ioVann««t tl2
St««« Ray Vau«h«n 36
Sutanmr Vafa 1 44
AndTat VoNrniMxIa' 1 94

166
58

6l»nlk« 30

»mt 6
Sinva' 115

/A'-'-

.AfT-BlLLBOAPr

Diana Am* 49
HunDMC 159
tadd nwndsnn 1 30

r.a« M
S<«a 47
Sa*on 1 96
SitOftMoni 35
SfnfliPDtiKi I 1*1

la Mara 4 Ifw SacA 160
TaA^^aA 77 135
T»w^f« tF»M l?7 5

Gaorft Thorosood 18? 99

1•Xlmp^ 1 85

X 134

V4T 131
HtJTaufli 107
PaJYM»i« 20

2 7 100 158

55

EMBER? 1985



Nominations Set

For Jul(ebox

Music Awards

NASHVILLE Bruce Spnngsteen.

Madonna and Princt* are each in the

runnin|r fnr three awards at the

Amusement & Music Operators
Assn - s convention in Chicago, Oct.

31-Nov. 2. JB (for jukebox) Awards
will be conferred in live categories.

Artist nominees are Springsteen,

Madonna, Prince, Lionel Richie and
Cyndi Lauper.

Record nominee;^ include:

Rock—"Born In The U.S.A.,"

Springsteen; "Material Girl," Ma-
donna; "I Wanna Rock." Twisted

Sister, "Glory Days." Springsteen;

"When Doves Cry," Prince.

Pop
—

"Like A Virgin," Madonna;
"Missing You," John Waite; "Cen-

terfield," John Fogertv: "We Are
The World," USA For Africa;
"Stuck On You," Lionel Richie

Country— "Attitude Adjust-
ment." Hank Williams Jr.; "Does
Fort Worth Ever Cniss Your Mind,"

George Strait; "Mama He's (Vazy,"

the Judds; "Seven Spanish Angels,"

Ray Charles & Willie Nelson; "The
Cowboy Rides Away," George
Strait.

Soul— "Let's Hear It For The
Boy," Deniece Williams; "Jump,"
the Pointer Sisters; "What's Love
Got To Do With It," Tina Turner;

"Purple Rain," Prince; "Better Be
Good To Me," Tina Turner.

NAHM NIXES RATINGS
(Conlmufdfrom pagt' .i)

sider any form of ratings or warn-

ing stickers on their product.

The NARM board stated that

should a rating or warning system

be developed, it would "only encour-

age interest on the part of the

young people to purchase record-

ings containing warning notices. To
put store clerks or store managers
in the position of determining when,
and under what circumstances,
such recordings should be displayed

or sold, would be an intolerable bur-

den."

As part of its summary, the

NARM board stated that "record-

ing artists will understand parental

concern and the need for sensitivity

to conditions in the marketplace. A
rating system or warning laliels will

not solve the problem; voluntary ef-

forts can."

Blllboani Sets Vid Awards
Cheech & Chong are Presenters

RIAA FIRST HALF STATS

LOS ANGELES Cheech Marin of

the film/video/recording duo of

Cheech & ('hong, is set to co-host

the Video Music Awards presenta-

tion at Billboard's upcoming Video

Music Conference. Nov 2\'^\, here

at the Sheraton Premiere Hotel The
closing ceremonies are scheduled

for Saturday 1231 evening from fi-

ll p.m.

Other special events surrounding

the Conference include:

• The world premiere screening

Fri(iay (22( evening to the creative

community of "Stand By Me; A Plir-

trait Of Julian Lennon," a MCA
Home Video release.

• A screening of "Party At
Ground Zero," a Fishbone iCBSl
music video clip directed by new-

comer Henry Selick, winner of the

first3M/AFI search for fresh music
video directorial talent.

• Meetings of Thursday (21) by

the Recording Industry Assn. of

America (RIAA) and the recently

formed Academy of Home Video

Arts & Sciences (AHVAS) Accord-

ing to Joe Cohen, AHVAS executive

director, the creative and produc-

tion committee, headed by MCA
Home Video senior vice president

Jerry Sharell, will confer "to near-

finalize" a partnership with a pro-

duction entity for its planned na-

tionally televised home video award
show in the fall of 1986

Companies already committed to

suites and exhibits at the confer-

ence include: Columbia Records,
Wavelength Video, Sony Video

Software, Radio Vision Internation-

al, Philip E Elston Productions,

Veritel, Videobox Networks, MTV,

Arista Records, RCA Video Produc-

tions, RCA Records, The Post

Group. PolyCiram Music Video,

Sight & Sound, Capitol Records,

Sound Unlimited, RIAA, AHVAS,
Astro Rock TV. Lumel Whiteman
Graphic Design. Peter Carni Pho-

tography, Video Placement Interna-

tional. Nelson-Aved Technologies

Inc., Optic Music and Eastman Ko-

dak.

Billboard is still soliciting inde-

pendent and foreign music video

tapes for screening. Additional in-

formation can be obtained through

Kris Sofley at 818-fH2-1212

Billboard's 7th Annual Video Mu-

sic Conference also caps off a week
that sees the National Academy of

Video Arts and Sciences (NAVAS)
4th Annual American Video .\wards

show That event, to be telecast

Wednesday (20) by the ABC-TV net-

work, will be held at the Wiltern

Theatre here.

THE BILLBOARD BOOK

OF NUMBER ONE HITS
BV FREDBROnSON

The instde slof y ol ovefy Nurnoe'

One single (fooi RocK Aiound
itie Clock 10 We Aie ihe World

AT BOOKSTORES NOW

BILLBOARD CONFAB
fCouftnui'd Jrom paijf ,1)

er/direclor discussion with Kevin
Cronin, REO Speedwagon; Kevin
Dole, Marc Ball, Paul Flattery,

Chris Gabrin, Steve Hopkins, Nico-

las Meyer, Kitty Moon, Stephen
Priest and Jim Yukich.

• "Cutting Edge to Cutting Room
Floor." a marketing-oriented panel,

with Laura Foti. RCA Video Pro-

ductions; John Persico, Music Video

Services, Michael Domican. West
Nally. Carl Grasso, IRS Records,

Tom Hayes. Music Motions; Celia

Hirschman, VisAbility; Michael
Reinhart, Ruwe International; Gale
Sparrow, Screen Link; and Kevin
Wall, Radio Vision International.

• "The Multi Channel .Matrix," a

broadcast-oriented discussion, with
Seth Willenson. independent consul-

tant, (^armella Caridi, Caridi Video;

Paul Corbin, The Nashville Net-
work: Charles Levinsoii. The Music
Box/The Music Channel; Steve
Leeds, U68; and Richanl Blade, Vid-

eo One/KROQ
• "On Your Mark," an artist dis-

cu.ssion with Cheec-h Mann. Cheech
& Chong; Bill Wadhams, Animotion;
Jackie Jackson, the Jacksons; and
Greg Kihn.

(Conference updates will appear
in forthcoming issues.)

Send For Your Ytee Copy Of This Brochure
Before You Have Any More
Cassettes Duplicatedcassette talk

You really ow« tl lo yourself and to v<>ur budget to

lind out how competitive Eva-Tone cen be on your

next audio ceMette order

For more than 20 yean we've been supplying

high qudlity. low colt Soundsheett lo communi-
calori in all field! Enlertainment. Advertitrng.

Education. Religion. Employee Communicationl.

Now we're putting thii experience and expertiie to

work in high ipeed. high quality audio CMtatIa

duplicating, too.

Your copy of "Callene Talk" has everything

you need to he(p you make an ordering decision.

Information on tepe. shells, labeling, packaging and
pricing And of course you can call or write Eva-Tona
for answers to any other questions you may have.

CIAjrmRE O Box 7020 - Dept 910
ElMTI LUIIE Clearwater. FL 3351S 7020

in units friini 1984 was fiH'/. from
14H 5 million, and in value 5.47' from

$1,00.3 4 million. The most recent

prior increases were 45^ in units

and Sfi^: in dollars.

CDs, of course, joomed to astron-

omic [lensintage increases, of little

significance in view of their market

entry stance a year ago Figures for

the first six months of this year

showed unit shipments of 7.5-mil-

lion CDs at a projected suggested

list value of $126.6 million Compa-

rable figures a year earlier were 1.5

million and $;10.B million, respective-

ly

Singles shipments for the period

this year, says the RIAA, were 60..S-

million unitji, worth $139 3 million at

retail. The 19R4 tallies were 64.8-mil

lion units, valued at $141.',; million

Shipments of 8-tracks tumbled

from 3 5-million units in 1984 to U
million. In value the drop was to

$12.7 million from $18.9 million

The RIAA notes that the figures

just released include shipments of

"We Are The Worid, " a multi-plati

num release which swelled the t^

tals by an undisclo.sed amount Not
included in the statistical review art

unauthorized imports, admittedly

substantial, especially in the case of

CDs.
Shipment statistics are cnniii ,-1

from reports by RIAA memher-b. t.

timated to account for up to 90% of

the industry's total.

GRAMMY RADIO SPECIALS

For the past three years, Los An-

geles-ba.sed Goodphone Communi-
cations has worked with the Nation-

al Academy of Recording Arts &
Sciences (NARAS) to produce one

two-hour Grammy special for radio.

I^st year, Goodphone's program
was carried by some 400 stations, a

number that the company expects

could triple with this year's presen-

tation

The 1986 event represents Good-

phone's fourth year as the official

producer of the Grammy radio pro-

grams. The Grammys' first tie with

radio came in 1981 and 1982, with a

l(H'aI program on KGIL Los Ange-
les (licensed to San Fernando), pro-

duced by Bill Moran. Moran and
Goodphone chief Mike Harrison are

coexecutivc producers of the 1986

Grammys senes.

In addition to giving the Gram-
mys the widest radio exposure to

date, the Goodphone package also

marks a novelty in the radio syndi-

cation field in its use of the multi-

format program. Culver City. Calif.-

based Westwood One distributed

the last three Goodphone Grammy
specials, but a national syndicator
for the 1986 package has not yet
been .selected.

According to NARAS national
president Mike Greene and Good-
phone's Harrison, the extensive
19HG Grammy coverage represents
an increa.s*?d level of mutual aware-
ness and respect between NARAS
and the radio community. As
Greene puts it, "The [Awards]
broadcast has always lieen primari-

ly a tv vehicle. But ultimately we
are portraying an audio product,
and this provides real fertile ground
for exposure to radio.

"The problem with a one-time
event." continues Oeene. "is that it

has a limited appeal to national s)ti-

dicators. The new. segmented con-

cept that Harrison came up with

gives us the potential to hit five or

SIX station in each market."

This specialized coverage, sayi

Greene, "mirrors the real focus of

the Academy: to promote creativitj

artistry and technology m all frins!

of music. We do not want to put spe-

cial emphasis on any one type of

music."

According to Harrision. the rmt
vation to produce such elaborate

Grammy radio coverage is the re

suit of a trend wherein NAR.\.- (i

recognized that "radio deser.x x

be directly involved." and radio.'

recognition that "the Grammys art

a significant award.
"

The formats for which the two

hour programs will be produced ia

elude CHR/adult contemporary

Spanish, black, AOR. countr>'. jac

classical, nostalgia and talk Ham
son says the talk radio piece will

feature comments from NAR.^ei
ccutives and music cntics. This spe

cial, he adds, may include a bn
phone-in segment, allowing listtt

ers to call in with queries.

A former program director al

KMBTT Los Angeles. Harrison idi

host the AOR special, whik? he ft

ports that yet-unannounced top an

talents in each format will host thai

respective shows.

The Grammy specials will Ix

available to one station per fonval

in each market on a barter basis. K

national sponsor for the radio e««i

has yet to be named. Harrison is

also investigating the possiblily o(

providing a radio simulcast of (Ik

CBS TV program.
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SUPERSTAR RELEASES SET
<( onlinurd/rom pap,- n

I MCA has set h Nov 25 release date
lor \our Songs." a ballad-onented
anthology which lista for $5 98.
Both albums were produw) by Gus
Duilgeon. John s last three studio
albums for GelTen have gone gold.
Geffen has two other key re-

leases set for November, both by
acts seeking to reassert their for-
mer chart strength Aerosmith's
'Done With Mirrors." produced by
Ted Templeman. is due Nov. 4;

Asia's "Astra," produced by Mike
Stone and Geoff Downes, is due
Nov. 11. This is the first album for

Geffen by Aerosmith, which re-

leased six straight million-selling al-

bums between 1973 and '78 Asia's
' 1982 debut album was a multi-plati-

num smash, but its 1983 followup,

"Alpha." barely eked out platinum.

Vm Benatar's "Seven The Hard
Way." announced for October re-

I lease, has been bumped back to

Nov 13. The $9 98 title is Benatar's

bid for a seventh consecutive plati-

num album
A strong contender for high-tick-

et gift giving is a five-record retro-

spective set from Bob Dylan
Dubbed "Biograph. ' the box in-

cludes 18 unissued and rare tracks

complementing some of Dylan's
betterknown compositions. The al-

bum is the smger/songwnter's 30th

for Columbia.

Also set for a Nov. 14 release
from CBS are "Cut The Crap" by
the Clash on Epic and Sade's second
album, "Promise," on PortraiL The
singer's first album, "Diamond
Life," went platinum

Tom Petty & the Heartbreakers,
coming off a platinum album,

^''Southern Accents," will be back
Nov. 25 with a double live album.
"Pack Up The Plantation " The al-

bum is set to list for S10.98.

FOR HOLIDAYS

Arista's lop release is Dionne
Warwick's "Friends." which in-

cludes the AIDS benefit single
"That's What Friends Are For,"
featuring Stevie Wonder, Elton
John and Gladys Knight. Warwick's
album, due Nov 21. was co-pro-

duced by Burt Biicharach. Carole
Bayer Suger, Albliy Galuten. David
Foster and Rod Temperton.

Arista plans a Dec. 19 release for

the Alan (Arsons Project's "Stereo-
tomy " The group broke a string of
six consecutive gold or platinum
studio albums earlier this year
when "Vulture Culture" stopped
short of gold
Numenius greatest hits sets are

due before Christmas. In addition to

Elton John's "Your Songs. " these
include Kenny Rogers' "Short Sto-

ries" on EMI America, Donna Sum-
mer's "A Summer Collection" on
Mercury, Spandau Ballet's "The
Singles Collection" on Chrysalis, Je-

thro Tull's "Original Masters" on
Chrysalis, Patrice Rushen s "An-
thology" on Elektra and Don Wil-

liams' "Greatest Hits. Vol. 4" on
MCA.
Several soundtracks are also due

in November and December. The
most notable is "A Chorus Line

"

from PolyGram. produced by
Brooks Arthur. The original cast al-

bum, released 10 years ago on Co-

lumbia, went gold.

Others include "Once Bitten" on
MCA/Curb, featuring Real Life and
Maria Vidal, among others; "Cross-

over Dreams" on Elektra, featuring

Ruben Blades; and "What Comes
Around " on EMI America, featur-

ing Jerry' Reed.

In the wake of MCA's smash suc-

cess with the "Miami Vice" tv

soundtrack, Warner Bros, is plan-

ning "Dallas: The Music Story,"

VIDEO DISTRIBUTION CLASH GROWS
tCtitttinui-ti fmni pay It

which will feature such label acts as
Gary Morris anil Crystal Gayle
alongside such cast members us
Sieve Kanaly and Jenilee Hurrisim
The album, due Nov 25. is being co-

ordinated by Jim Ed Norman.
Numerous new music-oriented

acts will have new albums before
the end of the year. MCA plans a
Nov 1 release for f)ingn Boingo s
"Dead Man's Party. " Ihe group"s
first album since Danny Elfman's
success with scoring the Pee Wee
Herman movie, and Bronski Beat's
"Hundreds And Thousands," a spe-
cial $6.98 release which combines
three new songs with remixes of
songs from the group's first album.
Other key new music releases due

before year's end include "Catching
Up With De(ieche Mode " and Echo
& the Bunnymen"s "'Songs To Learn
And Remember, " both on Sire, and
Wall Of Voodoo's "Seven Days In

Janny's Town" on IRS.
Top black music releases due be-

fore Christmas include the Gap
Band's "Gap Band VII " and Yar-
brough & Peoples' "Guilty," both
from Total E.xpenence/RCA; the Is-

ley Brothers" ""Masterpiece" on
Warner Bros.; Smokey Robinson's
"Smoke Signals" on Motown; Jer-

mame Stewart's "Frantic Roman-
tic" on Arista; and "Stephanie
Mills" on Casablanca.

The month's top debut release is

Herman Rarebell's " Herman Ze
German & Friends"" on Capitol.

Harebell is the drummer for the

Scorpions. His album features back-

up by Don Dokken, who will also re-

turn in Novemlier with a new Dok-
ken album, "'Under Lock And Key,"

on Elektra. The group's last album,

"Tooth And Nail," went gold.

titles and high unit volumes of cas-

settes, manufacturers claim distrib-

utors have lost their focus.

"In a nutshell, what has hap-

pened is the proliferation of compa-
nies has clouded the issue." says

CBS/ Fox Video president Len
While "Distributors arc very gooil

at what tliey do. They're just trying

to do it to too many people," While
contends, in a comment echoed by

almost every supplier in the busi-

ness.

CBS/Fox Video is the company
that has been most vocal about di-

rect distribution, publicly slating

the number of accounts it is taking

on. and in many cases which ac-

counts they are So far, the compa-
ny is servicing nine retailers direct-

ly By the end of the year, it will be
handling 15 or 20; by next June,
White says he sees CBS/Fox servic-

ing at least 50 accounts directly.

"We have been the first to an-

nounce it. We have certainly been
the last to implement it," he claims

of his company's moves towards go-

ing direct.

Many distributors say they un-

derstand the drives that are making
many manufacturers go direct. But
some maintain that these trends

represent a danger to the industry

as a whole, as suppliers risk gutting

the existing network, and turning

the business into a video shadow of

the record Industrj-, complete with

loss-leader product and returns.

"I think the manufacturers are

cutting their throats by going di-

rect." says wholesaler Stan Meyers,

vice president of Sound Video Un-
limited. .Moves towards direct distn-

bution and the attitudes they reflect

are a danger to all sections of the in-

dustry, Meyers claims.

"It's the record business all over

DEALERS PREDICT MERRY CHRISTMAS
(Cmtxnuedfrom pagel)

with that configuration. We really

think cassettes will make or break
the Christmas season for us.""

Echoing recent findings present-

ed at National Assn. of Recording
Merchandisers (NARM) manufac-
turer and retail advisory meet in

San Diego that the LP has ended its

slide against cassettes (Billboard,
Oct. 19), Bennett predicts that LP
sales "might even be up" against
the preceding year. His projected
65''S share for cassette sales is indic-

ative of the cassette's strength in

the market as a whole.

At the 37-unit Disk Jockey in Ow-
ensboro, Ky., LP and cassette buyer
Harold Guilfoil reports running at
"eo^-- cassette at a minimum,"' with
rock creeping up tn709f. "With new
releases, we're buying at a 60/40 ra-

tio favoring cassettes," he says,
"because the LP does well for the
first three weeks."
"Obviously cassettes are leading

the pack for us," says Lew Garrett,
album buyer for the 180-store Cam-
elot chain in Canton, Ohio, who puts
the chain's cassette-to-LP ratio at

two to one. And although Garrett
says his outfit is attempting to suf-

fer through the same CD shortage
as everyone else by trying to find

the laser disks "wherever we can,"

he"s enthusiastic about the upcom-
ing holiday season.

"We think this will be our best

season ever," he says. "All our fall

fods are bought, and we"re locked

and ready to go.""

One of the things Camelot is

ready to go with is a massive video

sell-lhrough campaign The chain"s

movie buyer, Carol Babeli, says
Camelot's video sales doubled rent-

al income during the "84 Christmas
season, and expects to quadruple
that figure this year.

All stores will be carrying approx-

imately 75 music video titles for

sale, with an option to special order

movie selections from a 200-title cat-

alog. An exceptionally ambitious di-

rect mail campaign targeting 15 mil-

lion homes is advertising Disney,
Vestron and Paramount titles.

"With video now in all 180 stores."

says Babeli, "'we are advertising in

order to get our name out there and
associated with video."

Jack Eugster, president of the

450-store Minneapolis-based Music-

land—which is going into Christmas
with 40 video rental outlets, com-
pared to 12 last year—predicted
sell-through on "hundreds of thou
sands of movies " during the chain"s

recent convention.

In California, several chains are
taking aggressive video tacks simi-

lar to Camelot's Music Plus is

mounting iu largest tv campaign
for video product^i, and marketing
director Randy Gerston of Licorice

Pizza promises a totally new direc-

tion for Christmas that emphasizes
video.

In taking a deep look at music
sales, the perennial Christmas-only
buyers are expected to push sales in

the LP configuration up beyond the

norm "We always get the stocking

stuffer in that last rush just before

Christmas," says Evan Lasky. pres-

ident of the 86-store Budget Tapes

& Records in Denver. Similarly.

Record Bar s Bennett is looking for

strong gift-giving sales for broadly

targeted packages like Billy Joel's

"Greatest HiLi, Vol. 1 & 2,
" adding

that the retailer is "real interested

in seeing whal happens with the

Streisand album.""

Dealers are confident they can de-

fuse the Compact Disc shortage for

the season "Christmas is a time

when people buy, period." says Rob
Simonds of CD-only wholesaler

East Side Digital in Minneapolis.

"It's going to come down to What
do you have in stock?,' and that's

going to help the more obscure li-

lies sell through."

But beyond that, several retailers

see January demand for CDs as a

bigger problem " I'm ri<i/ con-

cerned about January."' says Ben-

nett "A lot of new players will be

given for Christmas, and most of

what we need in terms of CD inven

tory is for January"
At J&R Music World in New

York, album buyer Debbie Morgan
sees January CD sales as crucial

"We've been trying to buy through

January for that configuration,"

she says, "assuming that it will be

aa big as if not bigger than Decern
ber for CDs."
The four-store web has been price

promoting CDs aggressively in the

comjietitive Manhattan market de-

spite shortages. "We feel the time is

now to develop the CD buyer,'" Mor-

gan says. "I don't think the average

new consumer knows about the

shortage, and whoever promotes

now gets that consumer in the fu-

ture.

""It's a short selling season this

year, and losing a week is a disturb-

ing factor. But we think January

CD sales will more than compensate

for that
"

Assistancf in preparing this story

prondrd by Earl Paige in Los An
geles.

For fast action, use

ACTIONMAR^

the Billtward

Classified.

Call Jeff Serette toll

free at (800) 223-

7524 (NY residents

dial 764-7388).

again They're taking a staple out of

our business, and allowing the mass
merchandiser to bastardize it and
use it as a leader item," he says.

As for how well distributors are

handling product, wholesalers ad-

mil there are sometimes problems.
"Some do a really good job, and oth-

ers don't, and the ones who don't

ruin it for all of us," says Artec's

Bill Perrault. Artec has a very fo-

cused approach in terms of ita distri-

bution to mass merchandise outlets,

he says.

"We've got a whole team here
that works with mass merchandis-

ers. And the company has just de-

veloped a program which will give

mass merchandisers direct access to

its computer system, putting a ter-

minal into the ofhce of its most im-

portant accounts
"

From the retail point of view, the

problem with most distributors is

that the structures they've devel-

oped fit the needs of the average
video retailer, and not of the excep-

tional one, claims Garry Messenger
of North American Video.

"The entire distribution network
has been geared to that average re-

tailer." says Messenger. The type of
outlet the distribution system cur-

rently serves is rental-oriented, a

small chain that needs few of the

policies essential to a store deeply
involved in sales.

"Few stock catalog, few offer

dating," Messenger says of the dis-

tributors. Messenger has gone di-

rect with a number of accounts.

Another retailer involved in direct

distribution is Byron Boothe of
nipingo Video. "We've just been at

it one month," with only a few
firms, he says, but the response has

been good.

One of the most important as-

pects of going direct for Boothe and
other similar accounts is increased

contact with suppliers. Now that

he's gone direct with a number of

manufacturers, he says, "We see
somebody from the studio every
day. " a factor that makes planning

promotions and other campaigns a

lot easier.

"We were in a business where
one guy held all the chips in the

game, and that was the distribu-

tor. " Boothe says. As one example

of how going direct has helped a

manufacturer, Boothe points to

Prism Entertainment"s Marvel
Comics line He says he's taken in

72 pieces for each of his fran-

chises—approximately 100 stxires

—

against the 18 to 36 he would have

taken in if Prism hadn"t been giving

a direct hand in assisting his efforts

in marketing the title.

" As soon as [manufacturers] can

identify big accounts who can pay

bills, they"ll sell them direct. It's

happening now,"' says Harold
Okinow of rack giant Lieberman
Enteriirises.

That may not be the best thing to

happen to the home video industry,

he says: "None of these people [the

manufacturers] seem to fully value

their distributors. " He says he's

concerned that "the studios are just

going to end up leaving their dis-

tributors with accounts that don't

pay very well, " a policy that "in the

long run " he contends will do more
harm than good to the industry.
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Trans Worid Slates First

In Series of Super Concerts

BY LINDA MOLESKI

NEW YORK Trans World Con-
wrts will present it* first in a series

of live n)rk concerls Ui Ite saU'lltted

around the wfirld on Dec. iTT, with

Duran Duran, Culture Club and a

third band yet to be announced.
Dubbed "Super Concert 1." the

event is scheduled to be transmitted

from California's Anaheim Staili-

um. according to show otficials and

band members who attended a

press conference here last Monday
(21).

Designed specifically for home
entertainment, the event will air in

the U.S. via cable television on a

pay-per-view basis and on closed-cir-

cuit television in small IH.OflO capaci-

ty) theatres across ttie country. In

ternationally. there will be live and
delayed television feeds offered It

will also be broadcast simultaneous-

ly in FM stereo. Cable systems that

will carry the event include Ameri-

can Television & Communications
Corp lATCl and Tele-Communica-
tions Inc (TCI), and show oflicials

expect to have access to three out of

the four million U.S. households
equipped with pay-for-view televi-

sion.

The concert has the potential to

reach approximately 250 million

people worldwide, said Brad Bori-

8on. president of the newly formed

Los Angeles-based production com-

pany. Because of the new technolo-

gy available and the popularity of

music video, this "new mode of en-

tertainment can now work," he not-

ed

Thoujjh Die logistics of the event
are similar to those of last sum-
mer's Live Aid, Bonson was quick

to point out that this "is not a chari-

ty event." and its purpose was "pri-

marily economic."

Production costs are expected to

be between SI and il.5 million, said

Borison, who hopes the project will

gross around $7 million Though he

wouldn't reveal what the hands
were being paid, reports are that

they received a substantial amount
of money up front, and that they
will share in the revenues generated
by the event.

Tickets for the Anaheim show are

scheduled to go on sale within the

next two to three weeks and will be

approximately $17.50. It will cost ca

ble subscribers about $15 to have
access to the show, and theatrego-

ers will be charged $12 to $15. The
event will be promoted through ra-

dio. MTV and newspaper pnnt. and
merchandise will be sold at the sta-

dium, closed-circuit sites and select-

ed retailers. There are no plans for a

home video release.

Prostar Satellite Systems will car

ry the concert, which was the brain-

child of Borison. Trans World offi-

cials plan on producing two or three

of these live events [ler year. Artists

that have been contacted for future

shows include the Police. David
Bowie. Paul McCartney and the

Rolling Stones as well as up-and-

coming superstars.

Capitol Distribution Pact

Opens New Fields For Rhino

LOS ANGELES A new major distri-

bution pact with Capitol under-
scores Rhino Records' evolution

from a quirky, novelty-oriented la-

bel into a broad-based independent

line that has juggled its early in-

volvement with local Southern Cali-

fornia rock and off-the-wall comedy
with increased activity in licensed

reissue packages
The Santa Monica-based label,

founded in the mid-'70s as an infor-

mal spinoff of a local retail outlet,

since divested, reportedly negotiat

ed with Capitol Records Services

Group over the past two months. A
U.S. distribution pact commenced
Oct. 1, but Rhino co-founder Harold

Bronson indicates both companies
are discussing additional alliances

in product manufacturing, co-pro-

duction of masters that would ap-

pear on Capitol, and international li-

censing.

The initial distribution deal was
struck between Dennis White, exec-

utive vice president for Capitol Re-

cords Group Services, and Rhino
president Richard Foos. Concurrent

with the move to Capitol's branch

system. Rhino has added former Pft-

lyGram West Coast branch chief

Kenny Hamlin in a new executive

nKhe.

The Rhino/Capitol deal coincides

with the most ambitious Rhino
package to date, a five album series
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inspired by Dr. Demento's syndicat-

ed weekly radio show. "Dr. De-
mento Presents The Greatest Nov-
elty Records Of All Time" is being

offered both as a deluxe boxed set

and in individual volumes.

Other current releases, which
Bronson asserts comprise Rhino's
strongest Fall release in its history,

reflect the label's current base. A
second album of '.Ws-styled covers

of current hits by Big Daddy has al-

ready reaped a top 20 single hit in

the U K (Bruce Springsteen's
"Dancing In The Dark"). Rhino's

early involvement with wrestlers

such as Fred Blassie meanwhile
prompts "Wrestling Rocks." a new
anthology, and a "TV Theme Sing-

Along Album" marks a third novel-

ty offering.

Yet Rhino has also become an ac-

tive licensee for '50s and '60s rock,

r&b and (lop material otherwise ne-

glected by mainstream labels, a

thrust that continues with a new
package of James Brown's greatest
hits. The label is now packaging
s|>ecial Compact Disc anthologies as

well, with an Everly Brothers CD.
inspired by Rhino's recent reissues

of the duo's early Cadence albums,

due this month. Also in the works; a

Little Richard CD. SAM siTHERLANti

Terry woodward of waxworks/vid-
EOWORKS will not be at the NARM one-stop confer-

ence in Scotlsdale this week He's involve<l in realigning

two Beethoven stores he just purchased in Louisvi e

and m completing a deal with (iene Pippin. Knoxville

induslrv veteran Pippin will remain as Ixiss of Pippin

Enterprises, a small rackjobber which Woodward adds

to his mini conglomerate out of Owesnhoro, Ky In addi-

tion. Woodward picks up Pippin's Music Isle, the CD
citadel in Knoxville. managed by Linn Stinnett, the la

ser-disk expert.

More consolidation? Jim and Stu SchwartJ

are negolialing a possible "sales office" agreement

with Ron Schafer and Harvey Korman of Lakeside

Dist.. Cleveland. Details could not be obtained except

that Stu Schwartz emphasized it will not be an "acquisi-

tion." It is understood that merchandise would be

shipped to Cleveland accounts from the Lanham. Md.

Schwartz HQ Korman. Schafer and John Horn, long

lime sales chief, go along with the deal, Track hears. At

presstime. the likes of Jim Schwartz. Aarnn Iaivv and

Clive Davis were testifying in the Arizona federal dis-

trict court litigation brought by Lenny and Angela

Singer of Associated Distributing. Phoenix, against

Arista over that label's departure from the Singers'

warehouse several years hack . . Robey of "One Nighl

In Bangkok" fame has snared her second screen role, a

gun moll portrayal in the next Arnold Schwarzenegger
flick, "Triple Identity." She'll be seen soon in Steven

Spielberg's "The Money Pit."

The SPEC'S RECORDS' stock float (Billboard, Oct

5) not only sold out its fiOO,OflO shares at the $fi opening

price, but so far, the oversubscription appears to be

more than 60,000 shares through underwriters Laden-

berg & Thalmann. The $:<,960,(>00 will be used to fi

nance 12 new stores, six each in 198t>-S7, through the

state of Florida . . Kid Stuff Records nabbed the two-

part "Alice In Wonderland" prime time special for au-

dio product. Show airs on CBS-TV near Chnstmas, fea-

turing ;19 different names, many in cameo roles

Bruce Ogilvie of Abbey Road Dist,. Santa Ana, Calif,

will be armed with a letter at the NARM meet this week
from MCA sales topper John Burns pledging one-stop-

pers with a special CD price starting January 1986

Wea testing a "Cassette Center" floor-standing aud-

iocasfiette fixture in record/tape and book stores acn

the U.S. displaying the new Wamer Audio Publiih'

spoken word series. Price up to $14.95 for double W
the scries ranges from travel to health to complete

p

ular fiction MMO's Irv Knitka has come up with'i

combination of his Music Minus One and his other l_

bel's recorded product It's a $10.98 list Pocket Song
series in a |x>cket bf)ok size (4-l '2 by 7-1/2') with on
side containing a sound-alike vocalist doing the origim

arrangements of hits, while the B side of the cassi

only series has the same scoring sans vocals. Seri

range from the Beatles hits through the top songs <

Michael Jackson and Lionel Richie . . . Speaking ofI
Lionel Richie, his former mates, the Commodoret,

|

have departed Motown Records.

The COLORADO alliance for THE MENTAL-

i

LY ILL put together patients from 16 regional pro-

1

grams to make "Live For A Friend," a single I

sold through Danjay Music at $1.99. with all profit> |f I

ing to the program . . AFTBA and SAC negotiator I

have been huddling with industry reps to reach u]
agreement governing music videos since Augu
Track learns. AFTRA members now are asked to I

regional offices when they appear in music video
|

ductions under the interim agreement- Unions are I

ing to get some kind of payment for background i

ers on original recordings when those hits are uiedi

the base for videos . . . Watch for a major video i

cialty store franchisor to reveal a concept wherin i

lailers would operate their stores normally duriq

the day and at night become theatres showinf ma.

Hrst-run releases in competition with establiihed)

movie houses.

As anticipated (Billboard. Oct. 26) Sony Corp )iu|

bought out CBS Inc 's intere.'it in Digital Audio f

Corp.. the CD plant they set up as a joint venture in To
re Haute. Ind Michael P. Schulhof, president of J

Industries, also assumes the presidency of D.4DC. (

Records will continue to receive the bulk of the pli

output for the next two years under terms of an

ment between the two parties. DADC hopes to reack i

production capacity of 25 million disks a year by the e

of 1986.

Btiir4 b, JOH> SIPH

Multimillion $ Push

Major B'Cast Campaign in Wori(s For MTV
BY STEVEN DUPLER

NEW YORK MTV's first new na-

tional broadcast and spot television

consumer ad campaign in four
years was rolled out last Saturday
(26).

The multimillion campaign, which
is based on the tag line, "MTV-
Some People Just Don't Get It."

was created by Lois, Pitts, Gershon,

Pon/GGK, the agency responsible

for the original four-year-old "I

Want My MTV program. It will

run for three- and a-half weeks,
with network coverage including
both prime time and fringe, and
spot tv said to include 20 markets
reaching more than 7.5'i of MTV
households an average of eight
limes. The first network tv spot will

be seen on "Hill Street Blues" on
Oct. 31.

Four spots have been created so
far. with the new slogan delivered

by John Cougar Mellencamp and
Duran Dunn's John Taylor. Addi-
tional spots are being planned,
which will feature Bryan Adams
and other artists In addition, RCA
act Slarship reprise a nne-line ver
sion of their current hit "We Built

This Channel On K«ick And Roll" at
the end of some of the s|K)ts.

According to Tom Kreston, senior
vice president and general manager

of affiliate sales and marketing for

MTV Networks, the spots will be
running on close to "three hundred
rating points per week." with sched-
ules planned on "suitable environ-

ments." such as network shows
"Miami Vice." "Hill Street Blues"
and Saturday Night Live." and ca-

ble channels WTBS and Nickelod^
on's "Nick At Night.' He notes that

longt*rm plans could include possi-

ble in-store promotional items for
record/tape outlets, similar to the
"I Want My MTV" wall posters,
which have appeared in some
stores.

Bob Friedman. MTV's director of
marketing notes that more than 200
cable operators have already re-

quested the spots, and will receive
them free of charge. He adds that
"any cable operator who asks for
them will get them."
The campaign represents a depar-

ture from the cable music channel's
Jirevious look of fast paced comput-
er animation and graphics. In one
ad, an enraged evangelical type
preaches from a podium. "First it

was Elvis, then the Beatles, now it's

MTV." and thunders on against the

danger of the demon rtx*k 'n' roll.

This IS followed by a bemused John
Cougar Mellencamp sudly shaking

his head and uttering the tag line.

Characters in the other three

spots include a banana republic li

tator bearing a striking resea

blance to Fidel Castro snarliiq

"We don't hale America, we jn

hate MTV. " and a Soviet militaryo

ficer smugly talking atwut We.sU

decadence and "those idiot litd

films" The fourth spot presents !

blue-blooded executive confiding i

horror his belief that "some of titfl

junior executives actually watckl

MTV." The spots were directed bjl

Ed Libonnati, with post-productioa
]

done at the Tape House her*

"It's no longer necessary for ua I

to establish MT\"5 identity and purj

pose," Freston says "Our i

lion factor among the channel's I

mographic is nearly 100*^ by nlC

What we wanted to do is focus (

the irreverent attitude, sensibiHIJ

and environment of MT\'"
MTV is not looking at the n*

campaign as a way to build siil

scriber levels, but rather as a met

od of "reaffirming what we su

for." says Preston. "The only

to druniHtically increase subscribt

levels through an ad cnnqiaign is!

produce one with a hard-hitting t
rect response angle." adds Frid

man. He notes, though, that "this^
the type of campaign that will

(

erate a lot of word nf mouth,
tliat can only help m terms of sJ
scriptions."
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